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We get you
closer to couples
every day!

On Hitched, you place yourself in front of couples everywhere.



N

We give you
couples you want
to do business with!

On Hitched, you position yourself where the couples are.



A Global Industry
Leader

In more than 16 countries around the world, The Knot Worldwide’s
global family of brands enables our communities to celebrate the

moments that make us.

At the core of the TKWW business is a leading global online
wedding marketplace, connecting couples with local wedding
professionals and a comprehensive suite of personalised wedding
websites, planning tools, invitations and services that make

wedding planning easier for couples.

Together, we're a global family of brands championing celebration.
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Join our network!

There’s never been a better time to become a Hitched vendor!



Hitched Key Credentials

Gen Z and Millennial engaged couples and newlyweds turn to us for guidance on
weddings, marriage, honeymoons and more.

1M+

Over 233,000 users Over 30k wedding Delivering 1 190k+ vendor
registered in 2024 making vendors million+ leads to reviews
it our best year yet! vendors annually



In 2024 on Hitched

more than
233,000 1,000,000
new couples signed up to our site - the couple leads were delivered to
highest number ever recorded! vendors — that's more than

2,700 leads per day!

Currently on Hitched...

more than

Q

250 ooo couples are registered with a future
9 wedding date!

Plus, we’re heading into engagement season!



Hitched.co.uk has:

e A domain authority of 65.

e Ranks for more than 285,000 wedding-related
keywords.

e Ranks on page 1 for almost 43,000
wedding-related keywords in the UK.

e Ranks in the top 3 for more than 17,000
wedding-related keywords in the UK.

Our SEO at
Hitched

As a wedding directory, we’ve spent decades
ensuring our SEO is strong, effective, adaptive
and optimised, so businesses like you can reap
the benefits.

When listing with us, we build your page to be
optimised for search engines like Google, to
help you boost your advertising and visibility
with couples.




o They Are

nce is constantly replenished, allowing us to
connections with couples

AVETEEE AOC T NEREE . ... ¢ 35 years
GERCTAUTOTT ... N, ... ... Millennials 72% / Gen Z 14%
Average length of engagement............ccocooorvinevcinnnee. 14

months

PEACH PORIMANIEROTOGH Source: Hitched Wedding Industry Report 2025
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PEACH PORTMAN PHOTOGRAPHY

Hitched Audience &
Spending Profile

Weddings are an important milestone in which couples plan to
continue to spend, despite economic concerns.

Source: Hitched Wedding Industry Report 2025
THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.




PEACH PORTMAN PHOTOGRAPHY

Hitched Audience &
Spending Profile |

How much are couples spending on their wedding, and what
percentage are above average? )
The average cost of a wedding is £23,250 +12%
50% spend £20,000 or more
25% spend £30,000 or more
10% spend £40,000 or more

40% spend £10,000+ and 20% spend £20 000§+s

Source: Hitched Wedding Industry Report 2025 >
THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.




Couple Engagements
by Season

Spring 20%
Winter is the most
popular season for

engagements, followed

by Summer and
( Winter 28% )

Autumn
( Autumn 26% )
Source: Hitched Wedding Industry Report 2025

THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.




Couple Engagements
by Month

December is the most
popular month for
engagements, followed
by the period between
August - October

Source: Hitched Wedding Industry Report 2025
THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.



Couples Get Inspiration Everywhere

Googl A
oogle We're Getting Marfied!

% 7 July.2022

Upload Phofo
AL NEWS  IMAGES  MAPS  VIDEOS  SHOP

379 1 :48:43

days hours min s

1 will not hide my disability
in my wedding pictures.

Qv

m Liked by rimaxxxxx and 5,694 others
MAY 25

Powerful SEO Social Media Wedding Planning App
Your listing helps couples find you With over 710,500 followers One of the UK’s leading wedding
when they look for vendors on major across Instagram, Facebook, planning apps and featured as

TikTok, YouTube and Pinterest -

search engines, like Google. Get found i [l ane e s arei.

by high intent couples ready to hire!

Apple’s App of the day (May 2025).



Marketing Our Marketplace

Hitched
Melanie & Francisco 175 DAYS T0 GOt U p to 50% off yOU r
4 1 Looking for a Country Wedding Venue? weddi ng vendors.
e, ./ We handpicked the best ones just for you!
. : Now, that’sa
o 2 blgd

This month,
we’re showcasing

djs &

s

—J\@

bands

Hitched
Social Media Email & CRM Strategy Marketing Campaigns
All of our social media tactics are We're improving the quality of our When creating new strategies, all
focused on driving awareness and emails to target couples more of our campaigns have the
traffic to vendor listings. This includes effectlvely. T_h'S means showing . overarching goal of driving
visiting vendors directly, social Q&A’s supplier categories based on the user's marketplace awareness and
activity and wedding date to increase conversion

and recommendations. Figh qualityleads,

THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.



Influencer Campaigns

° We have always-on marketplace influencer campaigns.

° Influencer campaigns are focused on Hitched venues and vendors. The brief
includes promoting at least 1 vendor category with their content.

° Campaigns vary from micro influencers to macros.

° Here are some influencers we've worked with...

Charlotte Vicky Olivia Taylor Megan Gemma Olivia Pete
Crosby Pattison Bowen Ward Mckenna Collins Attwood Wicks

87M 5.4M 3M 2.9M 2.8M 2.2M 2.2M 2.2M



https://docs.google.com/file/d/12ATtz_yzG_SYU597XC_o1BKa2KtPeZJ-/preview

Highlights To Be Part Of

IN OUR APP £25,000
Save BIG! DREAM
your wedding WEDDING
#,
MCL PRO
Hitched

REWARDS WEDDING
summit

Become a winner Engage with couples Knowledge is power
We celebrate your great work and put Loyalty schemes, special deals and big Grow your business with our
the spotlight on your business. dreams are bringing you and your free resources exclusive to
future couples closer together. Premium Hitched vendors

THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.



Premium-Exclusive Content

Get access to guides, courses, webinars and events with your Premium subscription.

Fciigﬁ/,he
‘I‘,itOMPRO wedd i ng
Sales
WEDDING

summit

Learn from the best, with
industry expert Alan Berg

Virtual Wedding Expert Industry
Summit Advice

! ) ! )
PREMIUM ! EXCLUSIVE PREMIUM ! EXCLUSIVE
=] =]

THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.

WEBINAR:
storefront
slUccess

Reviews Enquiries

Description and FAQs

Exclusive Guides
and Webinars

t )
PREMIUM ! EXCLUSIVE
=]



Premium-Exclusive Newsletter

Get the monthly Premium Edit, featuring the latest tips, content and exclusive, personalised stats about your Storefront

5 gy PROJ
/ —— TiPe

* Premium ,
« Edit *

enews ¥ Inthenews Y Inthenews ¥ Inthenews ¥ Inthe

OVO)
CAMPUS .x. PREMIUM

Monthly Edit Personalised Data Exclusive Tips + Content

THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.
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THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES:



Visibility

County & Category visibility

Premium

Advanced

Regular Visibility

Increased Visibility

Premium <*

Silver <*x*

Gold < < **

City visibility

Premium <*

Premium <*

Premium <*

Nearby city visibility (+70km) -

Basic
(limited to main county)

Basic
(no limitations to the main county)

Basic
(no limitations to the main county)

Additional county visibility = -

Basic

1 additional discounted Premium
Storefront X\ *

2 additional discounted Premium
Storefronts <\ *<*

Unlimited photos and videos

AN

v

v

No competitor ads on storefront

4

v/

Display phone number

4

v

Couple reviews

4

v

Display website and social link

NSNS S

v

v/

Professional content -

Included -

Included -

Tools and
Support

Couple’s phone number

4

v

Receive leads by email

Download excel with leads data

Direct messaging with couples

Access to campus

Performance analytics

NISISISISS

v/

VIP Business support = -

Included -

Included -~

Account Management Pro -

Included -~

Included -~




Prominent placement on web and app

Up to 2x impressions and visibility on average

\': -
Up to 5x traffic and leads on average On average,

On average, 80% of couple replies go Storefronts with
to paid pros videos have a 30%
higher conversion
Add videos to your Storefront e

Pro Perks

Zero competitor ads on your Storefront

Give your business the boost it <’ Add deals and promotions
deserves and access all these Earn the tag T ax Award winner
Premium perks, plus so much more. -
' Earn the tdg Replies within 24 hours
\! ),
PREMIUM EXCLUSIVE Earn the tGgS

~” Popular in your area
& Highlight and reply to reviews & Booked over 85 times

Access to couples’ contact details B Highly cecommendiedin your ares

THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES, *Data is an average and calculated using Premium Storefront analytics.




Visibility Options

Sits above all Premium and Top Silver listings
Guaranteed position on the first page
No competitor ads on your listing

Wedding Photographers in Surrey

Q Protogrephers sumey % m

Access to couple phone numbers
Enhanced account manager support
Free online learning from Campus

= Fiters @

Sits above all Premium listings
Guaranteed position above Premium
No competitor ads on your listing
Access to couple phone numbers
Charlotte Hellinger Photography Paul Stott Photography

50 Account manager support

& From £1950

Free online learning from Campus

© Sits above all standard listings
© Access to couple phone numbers
© Client success support

PREMIUM

© Free online learning from Campus

© No competitor ads on your listing




recommended
for you




Exclusive to Advanced + Elite

What?

A photoshoot which captures you doing
what you do best, creating inspiring,
authentic professional content to attract
high-quality couples.

Who?

Recommended for on-the-day vendors
who'll benefit from the story-telling that
comes with professional content.

Recommended for...

DJs

Musicians

Wedding Entertainment
Videographers




THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.

Exclusive to Advanced + Elite

What?

A professional photoshoot capturing the
essence of your wedding products and
services, creating a visual narrative that
highlights the guality, detail and uniqueness
of what you do.

Who?

Recommended for vendors offering
high-quality, luxury products or services.

Recommended for...

Stationery
Wedding Cakes
Florists

Travel




Exclusive to Advanced + Elite
What?

A video interview showcasing the
person/people behind the business. This
medium allows you to showcase things that
can’t be conveyed in images.

Who?

Vendors who offer services where
connection and the couple-vendor
relationship are key. Also for those with
extensive experience to highlight.

Video Interviews

Recommended for...

Videographers
Musicians
Wedding Planners
Photographers



http://www.youtube.com/watch?v=WWrlct9lwCg
http://www.youtube.com/watch?v=KAapkvQJYlU

How To Grab a Client’s Attention?

Purchasing a bespoke package is a great way to get started in our directory. It guarantees you as an option for
couples when they search in your category and location.

§ 2

of couple replies go
to Premium listings

more Storefront traffic more couple enquiries
on average on average




o
T 1

ETARY AND

!

e
4 s
CH PORTMAN PHOTI( Al

,)

E KNOT WORLDWIDEINC. P

e
TH



Self Management Tools

The Great Adams Hall

PREMIUM PACK
@ View Listing

Analytics

(Last 12 months

& 15 &P o

Received Unread

9 12 & 1h35m

Reviews Response time
© 1346 @ 52
No. of impressions View telephone
Lastest enquiries

Lucy Thompson
9 0910912025

Connect with your clients from anywhere

Analytics

Last 12 months v

The Great Adams Hall

START PACK

@ © View Listing

Impressions of your shopfront
Analytics

(Last 12 months)
267 267

Last 12 months D 1 D7

Received Unread

DAY & 00holm

Reviews Response time
© 1,270 Qe
I No. of impressions View telephone
J Aug Sep Ot Nov D . Latest enquiries

() Amy-lee Fo... CONTRACTED

H

Shoatront

o GETITON
” Google Play

Receive alerts directly to your phone
when couples send a new message.

Respond to couples quickly.
Easily search, filter and organise leads.

Create your own reply templates to
quickly respond to leads
or call couples with one click.

Request reviews from your phone.

Monitor your listing traffic and leads with
analytics at any time.

Brush up your business skills with Campus,
regular webinars and tailored B2B support.



Drive Leads to Your Business

Hitched, umsroas

Collect leads via the enquiry form
on your Storefront

Receive phone calls directly
from couples

Drive users to your website

Harness the power of reviews
to nurture your brand reputation




Storefront Success Factors

D =4 (@ =, >

Photos + Videos Description Pricing Reviews FAQs
This is what will Include relevant, Add details to set Request reviews from Put yourself in your
start attracting unique, and better expectations past clients to show their shoes. Provide
couples to your detailed info that's upfront and save time potential clients the additional info
Storefront. optimised for SEO. talking to couples. value of your services. about your services.

Important: Keep Your Storefront Updated

M Updating your Storefront once Insights make it easy to track your
isn’t enough. business’s performance.



Al Sales Marketing Listing

RECOMMENDED

UK NATIONAL
WEDDING SURVEY

Unlocking Insights: The 2024 National Wedding
Survey is Here

Campus

Entrepreneurship Client Support

How to Write an Impactful
"About Us" Section

[Template] Keep in touch with
couples during the wedding
planning process

How to Add Photos and
Videos to Your Storefront

Let’s Relive the Magic of the
Hitched Wedding Awards
2024

< CAMPUS

Educational support for vendors

e Read blog articles and news.

e Download guides and templates that we
launch throughout the year.

e Join our webinars and events with a variety
of guest speakers.

e Use our free industry reports, with insights

and data to supercharge your business!

/ Access all resources for free on Campus

%
PREMIUM ' EXCLUSIVE



.‘ )
PREMIUM EXCLUSIVE

itiod”

How to Request and Manage
Your Client Reviews

7 Steps to
Storefront
Success

The Hitched
Onboarding Guide

-

Storefront Support

Ensure your Storefront is best in class via
helpful guides, tutorials and articles that
walk you through every step.

We Support You

L

ke You From
teps That Ta!
e scgntuct o Contract ’

5 Mistakes That Can Make

You Lose a Future Client

Lead Replies

Discover what couples need from you
and take action with these helpful guides
and templates.

THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.

Hetched™

Welcome to the Time

Time Management

Work smarter, not harder with
time management quizzes and
personalised advice just for you.



Thinking Ahead:

How to futureproof your business

Contact your local area representative today
to find out more about
Hitched Pro Membership options!




Let’s Grow Together!

)/ :
i

Join 30,000+ UK vendors who trust Hitched

Unlock your business’s full potential and watch it soar to new heights!

THE KNOT WORLDWIDE INC. PROPRIETARY AND CONFIDENTIAL. SUBJECT TO EDITORIAL CHANGES.



THIS PRESENTATION IS THE PROPERTY OF, AND CONTAINS PROPRIETARY AND CONFIDENTIAL INFORMATION OF THE
KNOT WORLDWIDE INC. AND ITS AFFILIATES (COLLECTIVELY “TKWW?).

IT IS BEING PROVIDED SOLELY FOR INFORMATIONAL PURPOSES AND YOUR DISCUSSION OF POTENTIAL BUSINESS
OPPORTUNITIES WITH TKWW. IF YOU ARE AN AGENCY YOU MAY SHARE THIS PRESENTATION WITH YOUR CLIENTS FOR
THESE PURPOSES ONLY PROVIDED THAT THEY ARE BOUND BY THE SAME RESTRICTIONS STATED IN THIS DISCLAIMER.

NOT FOR DISTRIBUTION, REPRODUCTION OR ANY OTHER USE EXCEPT AS EXPRESSLY PERMITTED BY TKWW IN WRITING.
NO REPRESENTATION OR WARRANTY IS GIVEN BY TKWW OR ITS DIRECTORS, OFFICERS, EMPLOYEES, OR AGENTS AS TO
THE ACCURACY, COMPLETENESS, OR ATTAINABILITY OF ANY INFORMATION INCLUDED IN THIS PRESENTATION AND NO

LIABILITY WHATSOEVER IS ACCEPTED FOR USE OF SUCH INFORMATION BY YOU OR ANYONE ELSE.

NOTHING CONTAINED IN THIS PRESENTATION SHALL BE RELIED ON AS A PROMISE OR REPRESENTATION, WHETHER AS TO
PAST OR FUTURE RESULTS, PERFORMANCES OR TRANSACTIONS BETWEEN YOU AND TKWW. TKWW DOES NOT
UNDERTAKE ANY DUTY TO REVISE THE INFORMATION CONTAINED IN THE PRESENTATION. THIS PRESENTATION DOES NOT
FORM THE BASIS OF ANY CONTRACT.

TKWW MAY TERMINATE ITS DISCUSSIONS OR NEGOTIATIONS WITH YOU AT ANY TIME AND MAY NEGOTIATE OR ENTER
INTO TRANSACTIONS WITH ONE OR MORE PROSPECTIVE PARTIES AT ANY TIME WITHOUT NOTICE TO YOU. IF YOU RECEIVE
THIS PRESENTATION BY MISTAKE, PLEASE NOTIFY TKWW IMMEDIATELY AND DELETE THE PRESENTATION. BY ACCEPTING
OR ACCESSING THIS PRESENTATION, YOU UNDERSTAND AND AGREE TO THE TERMS OF THIS DISCLAIMER.
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