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Saturday print readership  
of The Times 

1m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%

PUBLISHED WITH  ON SATURDAYS

The Best of Financial is a full-colour, tabloid-

sized, double-page spread of advertorial 

content published in the Weekend section of 

The Times on Saturday.

As 64% of Times readers are AB social group 

and more than twice as likely to be interested 

in personal finance and investment topics, the 

Best of Financial will serve as the essential guide 

for these wealthy professionals, providing the 

latest advice for how they can get the most out 

of their money. 

It showcases a carefully curated, high-quality 

selection of products and services, covering a 

wide spectrum of financial and lifestyle needs. 

From property, insurance, and investment 

opportunities to expert financial advice, 

pensions, retirement planning, and a range of 

tailored banking options, it provides readers 

with trusted solutions designed to support both 

immediate goals and long-term aspirations.

 

The Best of Financial is the perfect shop 

window for brands and organisations to benefit 

from an engaged and affluent ABC1 audience, 

suggestible to new products and services.

•	 Times readers are more than twice as likely 

to be interested in personal finance and 

investment topics

•	 Times readers have a mean family income 

of £55,885

•	 Times readers are 28% more likely to buy 

or sell their property in the next 12 months 

•	 The Times is read for an average of 54 

minutes on a Saturday 
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Third page

Quarter page

� Sixth page

Competition upgrade

£7,500

£5,625

£3,750

£1,000

RATE CARD

•	 467,325 copies of The Times 
published on a Saturday

•	 1,077,000 average print 
Saturday readership

•	 Distributed nationwide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+	                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

Your savings, just greener

Get smarter with your savings

Do your bit for the future with an Ethical Pension
Saving for retirement is important, and so is staying true to your 
values. If you want to make a positive difference with your money, 
perhaps it’s time to make your pension ethical? By investing 
ethically, you get to build towards your retirement dreams whilst 
making the world a better place for generations to come. 

Visit  wealthify.com/ethical-pension or download their app to find out more about their Ethical Pensions.

Visit shawbrook.co.uk/savings to find out more.

The start of a new year provides a great opportunity to 
reflect on your financial goals. With savings rates the 
highest they’ve been in over a decade, now is the time 
to review your finances and consider how to make your 
money work harder. If you’ve left a lump sum lying in 
your current account or earning a low rate with your 
current savings provider, now could be the right time 
to shop around and switch to maximise your potential 
earnings.

Shawbrook have consistently competitive rates and 
a range of award-winning savings accounts with an easy 
online application so you can set up a savings account 
in minutes. Whether you’re happy to lock your money 
away with a Fixed Rate Bond or want your cash easily 
available through an Easy Access account, they’ve got 
a variety of savings accounts to suit your needs. Make 
2023 the year you get smarter with your savings.

You should be asking yourself: “How much money 
will I need to have the retirement I want, and am I on 
track to achieve it?” No matter how near or far on the 
horizon retirement may seem, it’s never too early to 
consider this question. By planning ahead and making 
the right choices you can help to make your money 
last. Have you reviewed your pensions? How much  
are they worth and where are they invested? 

Have you got a plan? When would you like to stop 
working? Where do you want to live in retirement?

The value of an investment with St. James’s  
Place will be directly linked to the performance  

Take the retirement quiz to understand where you are today and start shaping your tomorrow.  
Visit sjp.co.uk/retirementquiz-1

of the funds selected and may fall as well as rise. You may 
get back less than the amount invested The value of an 
investment with St. James’s Place will be directly linked to 
the performance of the funds selected and may fall as well 
as rise. You may get back less than the amount invested

But why would they still use clunky old technology? 
The sad truth is that lots of these firms have no 
incentive to change. As long as their customers accept 
high charges – without even seeing innovation in their 
customer experience – they can sit back and enjoy the 
profits.

Nutmeg is different. It was launched in 2012 by 
ex-City workers who were fed up with the traditional 
wealth management business. They created a digital 
wealth manager that uses technology to put customers 
first. Nutmeg’s mission is:

Low cost. Because high fees can reduce your 
investment returns and could slow you down from 
reaching your financial goals.

Transparency. Because you deserve to know exactly 
where your money is invested.

Easy to use. Because faxes are so last century. Today, 
you should be able to manage your investments easily 
in a mobile app.

Open an account with Nutmeg today. Visit nutmeg.com or call 020 3598 1515.

Here’s a surprising fact – many investment com-
panies still use fax machines in their back office

Seven years on, YourMoney.com has awarded Nutmeg 
Best Online Stocks and Shares ISA Provider for the fifth 
year running. They have more than 75,000 customers 
invested in their products, which includes Lifetime ISAs 
and pensions. That makes Nutmeg the largest digital 
wealth manager in the UK (source: Boring Money, Online 
Investing Report, February 2019); robo-adviser assets, 31 
December, 2018 were £3.2bn, where Nutmeg accounted 
for £1.5bn or 47% market share.

If you don’t yet have a Will in place, and would like expert advice, please call specialist Lucy Wood, 
described by independent reviews as “approachable” and ‘knowledgeable” to discuss your needs. 
Email enquiries@bpcollins.co.uk, call 01895 889995 or visit bpcollins.co.uk

Well, no, not automatically. Over 60% of adults in England 
and Wales die each year without having made a valid 
Will*. If you have children and you die without making 
a Will, there are strict intestacy rules, which dictate how 
your assets will be distributed. Currently, this means 
your surviving spouse, would receive a statutory legacy 
of £270,000 plus interest from the estate, your personal 
belongings and half of the remaining estate.

If your estate is worth more than the threshold, your 
children are entitled to receive half of anything over that 
amount. In some circumstances they could attempt to 
force a sale of the main home to release their inheritance, 
which could be hugely stressful.

If the children are under 18 and the estate is worth more 
than the statutory legacy, then the half share of the remaining 
estate would be held on trust for the children until they reach 
adulthood (or marry under that age). This can cause practical 
difficulties, additional costs or leave insufficient funds for the 
surviving spouse.

Following COP26, RCI Bank unveiled a big innovation 
to support environmental sustainability – a savings 
account that can accelerate the UK’s transition to 
 net zero. They launched their new RCI Bank E- 
Volve Saver.

The RCI Bank E-Volve Saver, a 14-day notice 
account, is an innovative response to the climate 
challenge. Through this account, customers will only 
fund green mobility. Depositors can access their 
money after 14 days and earn a competitive rate that 
is more than 2.5-times the average easy access rate*. 
It’s amongst the first savings accounts to meet the UK 
Government’s Green Finance Strategy, and the use of 
funds deposited on the account are fully trackable and 
transparent.

Deposits collected are dedicated to financing the 
Renault-Nissan Alliance’s range of electric vehicles 
(EVs) and the UK-wide charging infrastructure to 
support EVs. This developing ecosystem will also fund 
residential charging points through Mobilize Power 
Solutions and future carbon offset products.

Crunch time for banks
Banks have a role in helping the UK achieve its 

emissions reduction goals through the products they 
offer. With new UK carbon-cutting commitments 
announced at the COP26 summit this past November, 
the consequences of not meeting those commitments 
will be grievous. By providing financing to get more 
EVs on the road and the necessary EV charging 
infrastructure in place, the RCI Bank E-Volve Saver has 
a clear environmental benefit.

As a digital savings bank with a human heart, RCI 
Bank are long used to helping customers prepare for 
a better tomorrow through simple savings products, 
award-winning human approach to customer service, 
and competitive rates. Now, RCI Bank’s aspiration 
is that the RCI Bank E-Volve Saver 14 Day Notice 
Account will steer the evolution towards sustainable 
savings and cleaner transport for everyone. As a 
digital savings bank with a human heart, RCI Bank 
are long used to helping customers prepare for a 
better tomorrow through simple savings products, 
award-winning human approach to customer service, 
and competitive rates. Now, RCI Bank’s aspiration is 

Discover more at rcibank.co.uk/savings/e-volve-savings-notice-account

that the RCI Bank E-Volve Saver 14 Day Notice Account 
will steer the evolution towards sustainable savings and 
cleaner transport for everyone. 

As a digital savings bank with a human heart, RCI 
Bank are long used to helping customers prepare for 
a better tomorrow through simple savings products, 
award-winning human approach to customer service, 
and competitive rates. Now, RCI Bank’s aspiration is 
that the RCI Bank E-Volve Saver 14 Day Notice Account 
will steer the evolution towards sustainable savings and 
cleaner transport for everyone.

Amazon Business and American Express 
Cards serving your business needs

For more information about the cards visit Amazon.co.uk/AmazonBizAmexCard

American Express are offering two Amazon Business 
co-brand credit cards for small businesses. For a 
limited time, the annual fee is being waived for both 
the Amazon Business American Express Card and the 
Amazon Business Prime American Express Card*. This 
saves you £50 and allows you to tap into the ability to 
make the most of your future spending.

In addition to no annual fee in the first year, you 
receive a £50 Amazon Gift Card upon approval of the 
Amazon Business American Express Card. On top 
of that, you get the freedom to choose between 1.5% 
Amazon Rewards or deferred payment for 60 days on 
UK purchases at Amazon Business, amazon.co.uk and 
Whole Foods Market.

Representative example: Purchase Rate is 21.9% 
per annum variable. The Representative APR is 32.6% 
APR variable. From year two there is a £50 annual fee. 
Assumed credit limit is £1,200. 

It’s definitely worth considering taking advantage of 
paying no annual fee in the first year and taking advantage 
of the card benefits.Representative example: Purchase 
Rate is 21.9% per annum variable. The Representative 
APR is 32.6% APR variable. From year two there is a £50 
annual fee. Assumed credit limit is £1,200. Representative 
example: Purchase Rate is 21.9% per annum variable. The 
Representative APR is 32.6% APR variable. From year two 
there is a £50 annual fee. Assumed credit limit is £1,200.

Representative example: Purchase Rate is 21.9% per 
annum variable. The Representative APR is 32.6% APR 
variable. From year two there is a £50 annual fee. Assumed 
credit limit is £1,200. Representative example: Purchase 
Rate is 21.9% per annum variable. The Representative 
APR is 32.6% APR variable. From year two there is a £50 
annual fee. Assumed credit limit is £1,200. Representative 
example: Purchase Rate is 21.9% per annum variable. The 
Representative APR is 32.6% APR variable. From year two 
there is a £50 annual fee. Assumed credit limit is £1,200. 
Representative example: Purchase Rate is 21.9% per annum 
variable. The Representative APR is 32.6% APR variable. 
From year two there is a £50 annual fee. Assumed credit 
limit is £1,200. 

Free cash flow forecast – face 
your future with confidence

Visit theprivateoffice.com, text TPO to 60002 or call 0333 323 9065.

The Private Office’s retirement specialists can map 
out when you could be financially free to enjoy the 
rest of your life. If you have pensions, investments 
and savings totalling £100,000 or more, you could 
receive a free cash flow forecast valued at £500. The 
team will listen and provide unbiased, personal, 
tailored advice, with fixed, transparent costs. 

Plan your future with chartered, independent 
advice from The Private Office. The Private Office’s 
retirement specialists can map out when you could 
be financially free to enjoy the rest of your life. 

If you have pensions, investments and savings 
totalling £100,000 or more, you could receive a 
free cash flow forecast valued at £500. The team 
will listen and provide unbiased, personal, tailored 
advice, with fixed, transparent costs.  Plan your 
future with chartered, independent advice from The 
Private Office.

Finding a mortgage that fits you
When it comes to finding the right mortgage, not one size fits all. Different 
lenders have different criteria, with many using automated credit scoring 
to make decisions, which means that if your circumstances are outside the 
norm, not all lenders can help. At Mansfield Building Society, mortgage 
decisions are made by a team of expert underwriters. They can offer a 
flexible approach for a range of circumstances, including borrowers with 
historic credit blips or different types of income.

If you think their approach could help, visit mansfieldbs.co.uk/mortgages or call 01623 676345. Lines are open Monday to Friday 9am to 5pm.

Retirement needn’t be a financial leap of faith

Myth busting – your spouse or civil partner is  
entitled to everything after you die, aren’t they?

There are also a range of situations where they could help provide a 
mortgage that fits your needs. These include:

Customers approaching or in retirement, with a maximum age of 85 
at the end of the mortgage term.

Best of Financial is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Best of Financial, please call Hurst Media Company on 0203 478 6017

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Best of is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in The Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 132 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


