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Best of New Year's Resolutions is a full-colour, 

tabloid-sized, double-page spread of advertorial 

content published in the Saturday edition of the 

Daily Mail.

 

Daily Mail readers have an average of £47,902 in 

savings and investments. This wealthy readership 

believe it is worth paying extra for quality 

products and services, to help them to make 

positive lifestyle changes. 

Best of New Year's Resolutions serves as the 

essential guide to help them make positive 

changes in order to lead a healthier, happier 

lifestyle for the coming year.

It will showcase a high-quality selection of 

products and services for a new year and a new 

you, ranging from health, fitness, nutrition, diet, 

finance, supplements, giving up smoking or 

drinking, and beauty and aesthetics solutions.

 

The Best of New Year's Resolutions is the perfect 

shop window for brands and organisations to 

benefit from a large, mature readership who 

are concerned about their own and loved one’s 

health and wellbeing and are openminded about 

improving their lives.

•	 Daily Mail readers are known for their 

spending power with 10% of all weekly 

expenditure going towards groceries

•	 Daily Mail readers have an average of 

£47,902 in savings and investments –  

which is +£22k more than the UK average

•	 74% of readers live in the affluent south  

of England.

ADVERTISEMENT ADVERTISEMENT

Best of New Year’s Resolution is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing (CAP Codes), the publishers assume no 
responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

To advertise with us please call Hurst Media Company on 020 3478 6017.
Please visit checklists.co.uk/competitions-terms-and-conditions for full terms and conditions.

New Year means it’s time to make better choices – whether those 
include getting healthier, being more organised or trying something 

new. Here are some ideas for you.

Best of New Year’s 
Resolutions
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Visit wealthatwork.co.uk for more information.

Planning how to pay for retirement is one of 
the biggest fi nancial decisions people make. It is 
important to understand all the options, make 
informed decisions and avoid making expensive 
mistakes.

To help with this, WEALTH at work, a leading 
fi nancial wellbeing and retirement specialist, has a range 
of tips for those who are thinking about retiring in 2025. 

A good place to start is to work out all costs in 
retirement including day-to-day living expenses and 
discretionary expenditures (such as holidays and 
hobbies). 

A next step could be to fi gure out the value of all 
savings including ISAs, general savings and other 
investments, as well as pensions. But be sure to track 
down all pensions. There are ways to locate lost 
pensions including using the Government’s Pension 
Tracing Service, and those with multiple pensions may 
want to consolidate them.

Take note that you need a minimum of 35 years of 
National Insurance (NI) contributions to get the full 
state pension payment. It is possible to purchase NI 
credits to boost your state pension income, but after 5 
April 2025, individuals will only be able to claim for six 
years of NI credit — it may be worth fi lling any extra 
gaps in your record now. 

Next, it’s important to think about how you plan 
to take your pension savings to generate an income 
in retirement. For those with a ‘defi ned benefi t’ 
pension, retirement income is usually based on a rate 

set by the scheme with a set retirement age.  ‘Defi ned 
contribution’ pensions can be accessed from age 55. The 
options include taking income drawdown (where the 
pension money is still invested but cash is taken as and 
when needed), buying an annuity (a fi xed sum of money 
paid to someone each year), taking it as a cash lump 
sum, or a combination of options.

Before purchasing any retirement products, shop 
around as charges can vary. It’s also vital to check 
whether the company is registered with the Financial 
Conduct Authority (FCA) to avoid being a victim of a 
pension scam.

When taking pensions income, make sure 
you’re aware of the tax rules. Up to 25% of a defi ned 
contribution pension is tax-free (subject to a maximum 
of £268,275), with the remaining 75% taxed at the same 
rates as earned income. So, if taking a pension as a cash 
lump sum, you may become a higher rate taxpayer. It 
may be better to take smaller amounts each year from 
your pension, keeping within your tax bracket.

The fi nal tip is to not go it alone. Understand your 
retirement income options and choose what is right 
for you. Getting fi nancial education, guidance and 

investment advice at retirement 
can really help. 

Jonathan Watts-Lay, director 
of WEALTH at work, comments: 
“We spend many years saving for 
our retirement and deciding how 
to manage this money is one of 

the biggest fi nancial decisions people make. This is why 
many employers now off er retirement support including 
access to fi nancial education, guidance and investment 
advice for employees, so it is always worth speaking to 
them to fi nd out what help is available.”

Employers should get in 
touch with WEALTH at work 
directly to discuss putting in 
place a retirement programme 
for employees.

Top tips for those retiring in 2025

Jonathan Watts-Lay, 
Director, WEALTH at work
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Subscribe for just £27 with 10% off * using code POSITIVE2025 at positive.news/subscribe 

Fed up with bad news but want to stay informed? Positive News is the 
inspiring magazine that reports on what’s going right. Subscribe today 
to get a balanced news diet in 2025 and discover all the progress that’s 
happening in the world. An independent title, Positive News will keep 
you up to speed with solutions, while 
benefi tting your wellbeing, too.

New year, new media diet

To enter, visit checklists.co.uk/win/underthethatchjan25 *Terms and conditions apply

To enter, scan the QR code or visit 
checklists.co.uk/win/forest

Win a weekend in Griff  Rhys Jones’ 
Pembrokeshire cottage* Worth up to £943!

Holiday cottage company Under the Thatch 
are giving away a weekend stay for six people 
at Bwthyn Trehilyn — a stunning Georgian 
mill house, meticulously restored over 
18 years by Griff  Rhys Jones.

Bwthyn is in 75 acres of the Strumble 
Head coastline between St Davids and 
Fishguard. Inside you’ll fi nd three great 
bedrooms, two bathrooms and a cosy fi re. 
Outside, there are acres for private walks 
as well as play swings for kids and two 
EV electric car chargers.

Walk over to Strumble Head Lighthouse 
to watch dolphins and whales, or to the 
gorgeous Abermawr beach, just three miles 
away. Pets are welcome and will love being 
by the sea.
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Visit rehabtoday.com to start your recovery journey.

Struggling with alcohol or substance addiction? 
The Perry Clayman Project (PCP) is here to help 

you reclaim your life. With over 20 years of experience, 
they’ve guided hundreds of people toward lasting 
recovery. Their fully residential rehab centres, located 
across the UK, provide a safe, supportive environment 
staff ed by addiction recovery experts.

PCP off er comprehensive treatments, including detox 
programs for alcohol and drugs, tailored to your needs. 
Their services feature one-on-one counselling, group 
therapies and much more. Plus, they’re proud to provide 
free aftercare for life to everyone who completes their 
stay with them.

Choose from fl exible stay options, from seven days 
(£3,500) to six months, ensuring the right level of care for 
your recovery journey. Don’t wait — transform your life 
with PCP today. Visit the website to learn more and take 
the fi rst step toward a brighter future. You’re stronger 
than addiction, and PCP are here to prove it.

Struggling with alcohol or substance addiction? 
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Visit baronseden.com/hoar-cross-hall to book the ultimate spa getaway.

This New Year, take time to prioritise your 
wellbeing at Hoar Cross Hall. Tucked away in 
the tranquil Staff ordshire countryside, their 
Grade II-listed retreat blends heritage charm 
with modern wellness facilities, including 104 
elegant bedrooms designed for ultimate comfort 
and relaxation.

With over 100,000 square feet of award-
winning spa facilities, your journey to wellness 
starts here. These include: the Spa Terrace, 
which has three outdoor pools; two indoor 
pools and a variety of hydrotherapy experiences; 
the Nordic Heat and Ice Suite; Aqua Massage 
facilities; and the Detox Centre. From deeply 
relaxing treatments to invigorating or holistic 
classes — including their Aufguss sauna rituals 
— every detail has been crafted to restore both 
body and mind.

For self-care that goes deeper, nurture your 
body, soul and spirit in harmony.

Start your year with a wellness glow-up
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Insuremore Ltd are authorised and regulated by the Financial Conduct Authority No. 824996.

Visit gadgetsure.co.uk to get your phone or tablet covered today.

Looking to make smarter money decisions in 2025? With so much 
of life relying on your phone or tablet, protecting them should be 
high on your list. Cracked screens, accidental spills or theft can 
happen to anyone — and the cost of repairs or replacements can 
quickly add up. That’s where Gadgetsure come in.

Gadgetsure off ers straightforward, aff ordable cover for your 

essential tech, giving you peace of mind without breaking the 
bank. Whether you're at home or on the go, they've got you 
covered.

Start 2025 with one simple step towards smarter savings — 
because small changes can make a big diff erence. 

Protect your gadgets, protect your wallet
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To book, call 01769 560 501, 
quoting TIMES. 
For hotel details, visit 
northcotemanor.co.uk

*Off er based on two people sharing a double or twin room, valid from 1 February until 30 June, 
excluding 15 to 16 February and subject to availability. 

Make a New Year resolution to carve 
out more time for rest and relaxation. 
Highly acclaimed, Northcote Manor 
Hotel and Spa is rated in the top 200 UK 
hotels and has three AA Red Stars. It’s an 
enchanting 18th century country house 
with a state-of-the-art spa and a two 
AA Rosette restaurant, nestled within 
20 acres of rolling North Devonshire 
countryside. From swimming pools 
to hot tubs, they provide a wide range 
of facilities that promote wellbeing 
and tranquillity — a stay here is an 
amazing way to start 2025, feeling fully 
rejuvenated and relaxed.

All rooms at Northcote Manor have 
been designed to refl ect their history 
and heritage, fi lled with the classic 
furnishings and rich fabrics you could expect from a 
traditional country house. From standard rooms and 
honeymoon suites to dog-friendly rooms, they have 
something for everyone.

Enjoy two nights’ luxurious suite accommodation, 
full English breakfast each morning and a three-course 
dinner each evening, with canapes and pre-starter, plus 
a 30-minute treatment per room for £595, saving 33 
per cent on the standard rate of £850 per room.

Plan a luxury stay in Devon this year and save 33%
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For more information, visit tcv.org.uk

Here’s your solution to getting fi t, meeting new people, 
learning something new and giving back to others — 
all at the same time. All four would make great New 
Year’s resolutions for 2025: try combining them by 
volunteering with The Conservation Volunteers.

Join in and feel good in a green space near you. 
You’ll be welcomed by a friendly, experienced team 
and fi nd yourself taking part in activities such as 

planting native trees and 
establishing wildlife habitats.
Everyone can take part, no 
matter your ability 
or background.

So, as well as ticking off  your 
goals for improving your health, 
skills and social connections, 
you’ll be creating access to nature 
for local people and making 
homes for wildlife.

Join thousands of people across 
the UK volunteering to protect 
and restore our local natural 
environment and fi nd a green 
space volunteering opportunity 
near you. 

Volunteer to transform local nature 
and yourself in 2025
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Book your free tickets at serpentinegalleries.org

As the new year begins, it’s time to enjoy 
new experiences with friends and family. 
Nestled in the heart of central London’s 
Kensington Gardens, Serpentine’s 
galleries off er the perfect setting for a 
day of art and culture, for free.

This season, step into Lauren Halsey’s 
immersive exhibition emajendat at 
Serpentine South. The artist describes 
herself as obsessed with material 
culture, and her regular wanderings 
through her neighbourhood of South 
Central LA have inspired the show’s 
maximalist sculptures, collages and 
installations. The London Standard gives 
the exhibition four stars, praising it as a 
“riotous and brightly-hued funk garden”.

For a glimpse into the future, head 
to Serpentine North to experience The Call by Holly 
Herndon and Mat Dryhurst. This exhibition combines 
choral performances with cutting-edge artifi cial 

intelligence in a harmonious chapel-like setting. And 
if you feel like it, you can also sing. Time Out awards 
the show four stars, describing it as a “fascinating sonic 
exploration of AI’s limitlessness”. 

Why not make a day of it? Start by exploring 
the exhibitions, then treat yourself to lunch at the 
Serpentine’s Friends of Ours restaurant, where you can 
take in views of Esther Mahlangu’s vibrant new mural.

Start your year of art and culture 
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1 Nielsen Total Coverage Fresh Meat Alternatives Lat 52wks 30.11.24

Available in Asda, Sainsbury’s and Tesco. Visit meatlessfarm.com for more information.

Whether you’re watching your cholesterol, cutting 
down on saturated fat or exploring plant-based options, 
Meatless Farm Mince makes swapping out meat easier 
than ever. Delivering all the taste and texture you love, 
it’s perfect for comfort dishes like cottage pie, chilli con 
carne and spaghetti bolognese.

Meatless Farm is the UK’s best-selling plant-based 
mince1 — and for good reason. It’s packed with 22g 

of protein per 
100g, which is 
comparable to 
beef mince, and 
with 88% less 
saturated fat, no 
cholesterol and 
being a source of 
fi bre (not found 
in meat), it’s a 
healthier choice without compromise.

Whether you’re mixing minces, switching chicken or 
swapping sausages, Meatless Farm has a delicious range 
of alternatives. 

Reducing meat? Mince isn’t off  the menu

Get started now at getslimmr.co.uk

Achieving and maintaining a healthy weight as part of 
your personal wellbeing isn’t a quick fi x, nor is it simply 
about what you eat.

The Slimmr programme involves the latest 
weight loss treatment alongside specialist therapies, 
psychological support and online exercise classes. It 
focuses on sustainable lifestyle changes for patients to 
make at their own pace, working towards long-term 
weight loss.

Set up by Dr Max Pemberton, Slimmr is led by a team 
with decades of experience in physical and psychological 
health relating to weight loss, as well as nutrition and 
fi tness experts. 

The fi rst step is to complete a free, straightforward 
online medical consultation form to check your 
suitability. Programmes then start from £189 a month 
including treatment with no long-term commitments.

Kickstart your wellbeing journey

The Slimmr pharmacy is registered with the General Pharmaceutical Council and based in the UK.
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Average print readership  
of Daily Mail
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Third page

Quarter page

� Sixth page

Competition upgrade

£12,000

£9,000

£6,000

£1,000

RATE CARD

•	 1,600,000 average circulation

•	 2,300,000 average  
print readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

GENDER

48% 52%

M
F

SOCIAL DEMOGRAPHIC

ABC1 - 63%

C2DE - 37%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

15-35           5%

35-54                  12%

55-64                                                    47%

65+    	                             36%

Best of New Year’s 
Resolutions

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images
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200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
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1 image + logo
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Call to 
action

Images

200-300 words 
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2-3 images + logo

Total word 
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action

Images
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i.e. Discount offer, website, 
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


