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Competition upgrade

£5,400

£4,050

£2,700

£1,000

RATE CARD

•	 87,142 copies of New Scientist 
published weekly

•	 360,000 average print readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

GENDER

55% 45%

M F

SOCIAL DEMOGRAPHIC

AB - 66%

C1 - 22%

C2 - 12%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

Best of Health Innovation

PUBLISHED WITH  

Saturday print readership of 
The Times

1.3m

The Best of Health Innovation & Technology 

is a full-colour, A4-sized spread of advertorial 

content published in New Scientist. It covers 

everything from artificial intelligence and 

climate change, to innovations in health and 

mysteries of the human mind. 

It reaches an educated audience interested 

in cutting-edge ideas that matter. With an 

average household income of £75,000, this 

wealthy readership believes it is worth paying 

extra for quality products and services. The  

Best of Health Innovation & Technology will 

therefore serve as an essential guide so that 

readers can lead a more ecologically aware 

lifestyle.

New Scientist showcases a high-quality 

selection of environmentally-friendly 

products and services ranging from fashion, 

food & drink, technology, and charities to 

energy, home improvement and travel.

The  Best of Health Innovation & Technology 

is the perfect shop window for brands and 

organisations to benefit from an affluent, 

educated audience, who when presented 

with information in an intelligent digest, are 

highly suggestible to purchasing products and 

services that are sympathetic to the cause.

•	 New Scientist boasts an affluent readership 

with 88% of readers being ABC1

•	 75% are educated to a degree level

•	 New Scientist readers describe themselves 

as 'seekers of quality', 'globally aware' and 

ADVERTISEMENT ADVERTISEMENT

Best of Health & Wellbeing is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing (CAP Codes), 
the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. To advertise with Best of Health & Wellbeing please call Hurst Media Company on 020 3478 6017

Your body is precious and it pays to look after yourself. 
Here are a variety of ideas to be - and stay - healthy

Visit swifthomeopathyclinic.com and click ‘chat now’ to be 
immediately connected with a homeopath. 

At SWIFT Homeopathy, they understand that health 
concerns can arise at any time. Whether it’s a sudden 
fever, coughs, colds, digestive upset or emotional stress, 
they provide immediate online consultations with 
experienced, qualifi ed homeopaths — seven days a 
week, 365 days a year.

Their 24-hour service off ers fast, reliable support for 
a wide range of minor ailments and fi rst aid needs. With 
convenient Zoom consultations, you can receive expert 
care from the comfort of your home, 
whenever needed.

SWIFT Homeopathy focus on 
delivering effi  cient, compassionate 
healthcare that meets the demands of 
modern life, without any long waits or 
unnecessary delays.

Fast homeopathic healthcare when you need it

Visit bisodol.co.uk to fi nd out more.

A rushed lunch due to tight deadlines or an indulgent 
meal out with friends? Busy, stressful lifestyles and what 
we eat are common causes of indigestion symptoms 
such as heartburn and bloating1.

Bisodol Indigestion Relief Tablets have been helping 
relieve the uncomfortable symptoms of indigestion 
for over 70 years. Available as pocket-sized packs 
of chewable original peppermint tablets, Bisodol’s 
unique triple action formula works quickly to relieve 
indigestion, heartburn and trapped wind.

Helping to deliver soothing comfort, in the palm of 
your hand, whenever you need it most.

Pocket-sized relief for indigestion, 
heartburn and trapped wind 

Bisodol Indigestion Relief Tablets are for the relief of symptoms of gastric hyperacidity, variously called indigestion, heartburn, dyspepsia and fl atulence. Always read the label.
1 nhsinform.scot/illnesses-and-conditions/stomach-liver-and-gastrointestinal-tract/indigestion

Call 0345 241 0505 or visit allimax.com for more.

Moisturising Alliderm Gel gives you the benefi ts of allicin from garlic in an 
aloe vera base. Easy to use, non-greasy and perfect for those moments when 
your skin needs some attention. From a day in the garden to a family day trip, 
pack Alliderm Gel with your essentials. The perfect companion for AllicinMax 
capsules (stabilised allicin from fresh garlic). Find it 
in your local health food shop or call the AllicinMax 
helpline for your local stockist. 

Soothe your skin

Scan QR code to visit lingora.uk and use code CHECKLIST20 at checkout to receive a 20 per cent discount 
on your fi rst order. For more, email info@lingora.uk. Available to shop on amazon.co.uk and superdrug.com 

With so many of the UK’s adult population aff ected by 
gum disease, maintaining good oral hygiene is essential 
to prevent worsening symptoms. A healthy mouth is 
crucial for overall health, as it serves as the gateway to 
the body. Lingora® Natural Oral Rinse is a pioneering, 
award-winning product in oral hygiene. This fruity 
mouthwash not only protects your gums and teeth but 
also aids in healing gum disease. 

Made from hand-picked wild Arctic lingonberries, 
this medically registered and vegan-accredited natural 
mouthwash is suitable for all ages and provides a safe, 
eff ective solution, free from additives. By choosing 
Lingora®, you choose health without compromise. 

Whether you experience dry mouth due to 
menopause or mouth ulcers as a side-eff ect of 
medications, Lingora® Natural Oral Rinse can soothe 
and repair your mouth. It boosts saliva production to 
help prevent tooth decay and supports the healing of 
gum disease. This innovative oral rinse also reduces 
harmful bacteria and yeasts, treating bacteria in a 
way that benefi ts oral health, unlike many traditional 
mouthwashes. 

Enhance your oral hygiene and choose a happier, 
healthier mouth by incorporating Lingora® Natural 
Oral Rinse into your daily oral care routine.

A gateway to wellness: 
the importance of oral hygiene
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PROOF INFORMATION
• For a lower fi le size, this is a low-resolution proof. A high-quality version will be sent to press. 

• This advertorial has been designed according to 

the house style pre-approved by the publisher 

(including typography, which can’t be changed). 

• Copy has been subedited by the editorial team as 

per the publisher’s house style (including copy in 

third person). 

• Not necessarily indicative of fi nal positioning 

within the publication. Your advertorial will be 

placed as per your booking.

• Please return your feedback or approval within 

48 hours of receiving this proof, unless advised 

otherwise by the production team. 

As a reader, you can now try Meno Angel with an exclusive 25 per cent off  your fi rst 
order by using the code TIMES25. Visit them at menoangel.com to shop now. 

This award-winning supplement helps thousands of 
women feel balanced, energised and in control of their 
lives again with its natural formula, which contains 
lion’s mane mushroom extract, citicoline, ginkgo biloba, 
l-theanine, ginseng, sage leaf extract, soy isofl avones and 
B vitamins, amongst others.

Meno Angel is a natural blend of 13 peer-reviewed, 
clinically backed ingredients. It supports your body 
naturally through all stages of menopause and has 
earned hundreds of fi ve-star reviews, a celebrity 
following and a loyal subscriber base.

Meno Angel is designed to tackle the top symptoms 

Menopause relief — feel like you again 
and save 25% off  Meno Angel

of perimenopause and menopause: hot fl ushes, brain 
fog, night sweats, fatigue, memory loss, anxiety, mood 
swings and hormone imbalance, allowing you to be more 
productive and feel like you again!

Andrea M, a Meno Angel customer gave a fi ve-star 
review on Trustpilot, saying: “AWESOME! – I just wanted 
to let you know that your Meno Angel product is awesome. Your 
ingredients are fi rst rate; I have been bringing these diff erent 
ingredients by taking diff erent products for many years which 
means I end up rattling with tablets! I’ve been recommending 
it to friends.”
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TheraTears® fi ve-in-one eyecare is available at Tesco, Sainsbury’s, 
Boots, Superdrug, Ocado, Asda and Amazon. For more information, please visit theratears.co.uk  

At this time of year as the fi rst pollen wave hits, eyes 
are exposed to an increased level of allergens. Add to 
this extended screen use, pollution, air conditioning 
and even hormone fl uctuation and it’s easy to see why 
modern life can be an attack on the eyes. Yet eye care is 
often overlooked when it comes to self-care.  

TheraTears® is an innovative fi ve-in-one range of eye 
drops specially formulated to take the guesswork out 
of fi nding the right solution for your eyes. From Screen 
Eyes — the eye drops designed to help reduce eye strain 
and relieve eye irritation caused by extended screen 
use to their Dry or Tired 50+ product — an eye drop 
intended to provide comfort to more mature eyes. Each 
TheraTears® product delivers fi ve clear benefi ts based 
on your individual needs. 

TheraTears® Irritation and Redness eye drops 

TheraTears®: the one-stop eye drop
refresh sensitive or red eyes and can be used alongside 
allergy and allergic conjunctivitis treatment. Meanwhile  
TheraTears® Overnight Restore aims to restore, repair 
and protect your eyes while you sleep. TheraTears® 
Multi-Purpose Contact Lens Solution with aloe vera 
is the latest addition to the range and is suitable for all 
lens types.  

All TheraTears® drops feature hyaluronic acid. 
This natural trusted lubricant replenishes and retains 
moisture in the eyes. Their drops are also preservative-
free or contain a preservative that breaks down as soon 
as it comes into contact with your eye, making them 
kinder to eyes. 

TheraTears® fi ve-in-one eye care is your one-stop 
shop for eye drops, designed to deliver for real eye 
care needs. 

Always read the full product information before use. 

Enter code TSWFREETRAY at pivotell.co.uk or call 
01799 550979 to receive a free spare tray (worth £16.50) with your order.

We often forget to take our tablets — but for those 
on a complex medication regime, that can have major 
consequences, especially for the elderly or vulnerable.  

Pivotell’s automatic pill dispensers are designed to 
make medication management easier. These dispensers 
are widely used by UK adult social care, enabling them 
to improve health and promote independence.

Ideal for those with memory challenges or 
complicated medication regimes, such as Alzheimer’s, 
dementia, Parkinson's, mental health conditions or 
learning diffi  culties. Pivotell dispensers come with an 
alarm and fl ashing light which reminds the user when 
it's time to take their pills, keeping other medication 
securely locked away, helping reduce the risk of 
missed doses and provides peace of mind for both 
users and carers.

Take your medication with confi dence 
— the right pills at the right time

Improve your health routine and gain more 
independence with Pivotell — the trusted choice for 
medication management.

Visit cloudshouse.org.uk for more. 

Rebuilding lives for over 40 years, Clouds House is one 
of the country’s most trusted and respected residential 
addiction facilities. They understand the complexity of 
addiction and work alongside you, off ering a safe, private 
and confi dential space for you to focus on yourself.  

Clouds House’s consultant psychiatrist, general 
practitioner SI (special interest in addiction) and 
advanced nurse practitioner lead a medical team, while 
their experienced counselling team delivers a treatment 
programme alongside clinical care, with individual and 
group therapy across a variety of topics and modalities. 
Group sizes range from six to 10 people.

Their fl agship model of interpersonal group therapy 
provides a rich, safe environment in which clients gain 
valuable insights into their relationship with themselves, 
with others and with the substances or behaviours 
related to their addiction. They provide a safe space to 
explore relationship dynamics, challenge others and be 
challenged themselves, helping to develop new patterns 
of behaviour. 

A safe and respected path to lasting recovery
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To request a free brochure, call 0330 808 5163, scan the 
QR code or visit the website trionic.uk/better

Trionic is a supplier of high-quality, 
unique mobility aids designed to help you 
maintain your independence on the go. 
Their range is tailored to be more active 
for daily use and even for activities such as 
trekking and golfi ng.

Elisabeth, a customer in Australia, said: 
"The Veloped is a machine for living. I'm 
sure that nearly every Veloped owner will tell 
you that this beautiful creature gave them 
back a quality of life they thought they'd lost 
forever. It restores possibilities, confi dence, 
and freedom itself. It sparks joy in otherwise 
joyless, introverted days. It becomes an 
indispensable part of one's life. You learn to 
use it, then to trust it, and then you come to 
love it."

The Veloped is a machine for living

Get yours today with an exclusive limited time off er: 10% off  PureXtracts’ entire range — use code TIMES10 at purextracts.co.uk

The power of nature

1 hopkinsmedicine.org/health/wellness-and-prevention/turmeric-benefi ts

Treasured for centuries, turmeric is well known for its 
natural ability to support healthy joints1 and promote 
overall wellbeing. 

PureXtracts’ proprietary process combines science 
and nature to extract all the bioactive compounds that 
turmeric has to off er — delivering powerful results to 

250,000 customers worldwide. 
As award-winning pioneers of selling 

dried oil extracts (dissolvable in liquid) 
for maximum health benefi ts — with 
over 6kg of turmeric in every 15 gram 
extract sachet and 2.5kg in every 100ml 

massage oil bottle — PureXtracts’ award-   
winning products are as potent as they 
are innovative. 

With thousands of verifi ed reviews, 
and over 95 per cent recommendation 
rate and recognition by the Financial 

Times as one of Europe’s top 50 fastest-growing 
companies — PureXtracts’ products stand as a 
true testament to the power of nature.

The team at The Wave Clinic believe in diagnosis without labels and the role of the family in treatment. If you 
are a parent or carer and are worried about a young person, help is available. Visit thewaveclinic.com for more.

The Wave Clinic, based in Kuala Lumpur and Dubai, 
is a leading, independent clinic specialising in trauma 
treatment, borderline personality disorders, eating 
disorders and mental health for teenagers and 
young adults.

It’s individually tailored, trauma-focused mental health 
programmes are experiential and creative, designed to 
build a strong foundation for a lifetime of wellness and 
recovery. With a minimum stay of 12 weeks, young people 
have the time and stability to recover.

The Wave Clinic’s team of experts are renowned in their 
fi elds for treating young patients with care and sensitivity. 
Off ering onsite chefs, body positive dining rooms, outdoor 
creative spaces, art rooms, drama sessions, dance and 
yoga studios, swimming pools and a spa, young people can 
express themselves and begin their recovery with elements 
of luxury treatment, in a safe and secure environment. 

Mental wellness journeys 
for teens and young adults

Scan the QR code or visit retreattothebarn.co.uk/corporate-wellbeing to 
explore their packages and book your retreat.

Poor mental health costs UK businesses an estimated 
£56 billion per year in lost productivity, absenteeism and 
staff  turnover. Stress, burnout and disengagement are 
rising — yet the solution is clear: proactive, evidence-
based support for employee wellbeing.

At the Barn Wellbeing Retreat Centre, corporate 
wellness day retreats are designed to reduce stress, 
improve resilience and foster team connection 
through structured experiences including mindfulness, 
movement, mentoring and coaching.

Backed by research and tailored to your team, their 
programmes off er measurable impact in just one day.

Support your people. Protect your bottom line.
The Barn Wellbeing Centre is perfectly located on 

the edge of the Cotswolds, around an hour from Oxford 
and easily accessible via the M40.

Workplace stress costs your business 
more than you think

Best of Health Innovation
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 
•	 The client will have the option of two rounds of amendments  

before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.
•	 Please note that the magazine must also approve all advertorials and 

they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG. TIFF or PSD can be accepted. 
•	 All images are high resolution (at least 300dpi). 
•	 Please supply images at their original size and aspect ratio.  

We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 
•	 We recommend supplying lifestyle images depicting your target 

audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action. Word count is calculated based 
on the line length being filled, therefore, copy which includes short 
bullet points is likely to result in a lower word count capacity.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: 7mb EMAIL ATTACHMENT LIMIT
Files can be emailed to production@hurstmediacompany.co.uk. Larger 
files can be sent via the free file sharing service wetransfer.com. Please 
clarify in your message your company name, publication, theme and on 
sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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