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Saturday print readership  
of The Times 

1m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%
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Third page

Quarter page

� Sixth page

Competition upgrade

£7,500

£5,625

£3,750

£1,000

RATE CARD

•	 467,325 copies of The Times 
published on a Saturday

•	 1,077,000 average print 
Saturday readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             8%

35-54                      20%

55-74                                                 48% 

75+	                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH  ON SATURDAYS

The Best of Aviation is a full-colour, tabloid-

sized, double-page spread of advertorial 

content published in the Weekend section of

The Times.

 

With over 64% of readers in the AB social

economic profile, The Times boasts a wealthy 

readership. The Best of Aviation will serve as 

the essential guide for readers interested in 

the elusive world of aviation, whether they're 

seeking their very own aircraft, or simply the 

best that air travel has to offer.  

It showcases a selection of high-quality

products, services and experiences, ranging

from plane and helicopter sales, flying lessons, 

and helicopter charters to air shows, modelling 

kits and aviation art.

 

Published on a Saturday, the Best of Aviation 

is the perfect shop window for showcasing 

your company's products and services to an 

audience with a high disposable income, who 

are looking for new and exciting ways to spend 

their money and explore all things aviation.

•	 The Saturday edition of The Times boasts 

1 million readers per issue

•	 The Times is read for an average of 54 

minutes on a Saturday

•	 Times readers have a mean family income 

of £55,885

•	 64% of Times readers are in the AB social-

economic profile

You demanded excellence, so Bombardier designed an 
aircraft with a no-compromise approach that continues 
to define the super mid-size category. That’s why the 
award-winning Challenger 350 aircraft is the best-selling 
business jet among top corporate flight departments and 
charter operators worldwide. 

From their signature metal trim to clever foldout 
tables, every aspect of the cabin has been carefully 
designed for an unrivalled private jet experience. 
Whether it’s for work or pleasure, the Challenger 350 
aircraft delivers on its promise of class-leading comfort.

To find out more visit bombardier.com

Challenger 350 – 
best-selling by design

Carefully selected finishes and a functional cabin design 
deliver class-leading comfort, increased productivity 
and an unrivalled private jet experience. Whether it’s a 
business lunch, dinner or morning coffee, the Challenger 
350 aircraft’s well-appointed galley is both beautiful and 
functional. It offers extraordinary storage space, high-
quality cooking amenities, and a large contemporary 
countertop with plenty of space to prepare meals.

The Lincolnshire Aviation 
Heritage Centre is the 
largest Bomber Command 
museum in the world and 
offers unique experiences 
to get hands-on with 
extremely rare aircraft 
regardless of your budget. 
The museum pride 
themselves on their 
welcoming environment 

and unprecedented access to these awesome aircraft.
Come and have a ride

At the centre you have the opportunity to ride on 
board the Lancaster or Mosquito to experience the 
real power and finesse of the aircraft and to get closer 
to the experiences of the men of Bomber Command 
flying these aircraft to war. You can experience the 
sights, sounds, smells and atmosphere of this original 
Bomber airfield and its WW2 aircraft on either a day 
visit or as part of the emotional experiences we offer.  
The Mosquito based at the centre is the only running 
example outside of North America and you can take 
part in a Mosquito Experience day to get up close and 
personal with this groundbreaking aircraft.

Avro Lancaster NX611 is the only privately owned 
and running Lancaster in the world.  The Lancaster and 
the centre are run by the Panton family and they have 
opened the site and aircraft up to the public for the last 
30 years to enable you to get something unique, available 
nowhere else in the world.  You can climb aboard the 

Reach dizzying heights aboard DH Mosquito  
and Avro Lancaster

Lancaster, on an original WW2 Bomber Command airfield 
and take a ride down the runway.

Don’t want a ride?
If you don’t want to ride on the Lancaster then you could 
have a look on board and sit in all of the crew positions 
on a tour with one of the experienced and knowledgeable 
guides. Experiences are selling fast for 2023; don’t miss out 
on this experience of a lifetime.

Lincolnshire Aviation Heritage Centre: where the 
emotions and exhilaration of warbirds await.

If you don’t want to ride on the Lancaster then you 
could have a look on board and sit in all of the crew 
positions on a tour with one of the experienced and 
knowledgeable guides. Experiences are selling fast for 2023; 
don’t miss out on this experience of a lifetime.

Take flight with the world’s only aerobatic airline
Discover a unique experience that will have 
you looping in close formation with former 
Red Arrows pilots, who have your safety, 

comfort and enjoyment as their highest priority.
The day also includes a retro Tiger Moth or helicopter flight, F1 

Simulator competition and VIP hospitality throughout.
Take to the skies with our curated collection of must-haves and must-sees 

from the world of flying and aviation

Air travel reimagined
Since launching in 2019, Aero has been on a mission 
to redefine air travel through a semi-private jet service 
that provides direct flights to the world’s most coveted 
destinations in North America and Europe. 

With premium seats purchased individually (seating 
up to 16 guests), personalised concierge services, luxury 
interiors, and thoughtful curation at every touch point, 
Aero offers a radically better leisure travel experience at 
a fraction of the usual jet-chartering price. 

Aero removes the hassle of flying commercial, 
through the use of private, crowd-free terminals, 
therefore minimising travel time and maximising 
holiday time.

Since launching in 2019, Aero has been on a mission 
to redefine air travel through a semi-private jet service 
that provides direct flights to the world’s most coveted 
destinations in North America and Europe. With 
premium seats purchased individually (seating up to 
16 guests), personalised concierge services, luxury 
interiors, and thoughtful curation at every touch point, 
Aero offers a radically better leisure travel experience at 
a fraction of the usual jet-chartering price. 

Visit aero.com and use code CHECKLIST for £200 off 
your first flight. 

Win an original vintage 1942 WW2 poster 
Worth £750!

Manning Fine Art has a passion 
for World War 2 propaganda and 

aeroplanes, stocking the full 1942 US Navy series of 120 aeroplane 
identification posters for pilot training like this Helldiver (including 
Spitfire, Mosquito, B24, Me109), propaganda posters including an 
original 1939 ‘Keep Calm & Carry On’ poster, 1940s ‘Careless  
Talk Costs Lives’ posters, and original 1940s photographs of 
Lancaster bombers.

They also stock Modern British Art, including pictures by Terry 
Frost, Julian Trevelyan, John Piper, and Clifford Ellis, and specialise in 
views of Oxford and Cambridge. Sign up to be sent free tickets to visit 
them at Connect Art Fair at the Mall Galleries (23 to 26 March 2023).

Enter the competition to win this original vintage 1942 WW2 
poster of a Curtiss Helldiver (63x47cm). For a 10% discount on  
all stock this month, quote CHECKLIST01 when you call 
 07929 749056.

Becoming an airline pilot is 
an intense and exhilarating 
process. Discover different 
routes to the flight deck that 
will help guide you to your 

dream. Leading Edge Aviation offers both integrated and 
modular courses. Both result in achieving your ‘frozen’ 
ATPL, the qualification you need to become a commercial 
airline pilot. With the integrated LEAP® course you also 

Aim higher – pilot training with an edge
achieve a BSc degree in Air Transport and Pilot Studies.
Whichever route you choose, you’ll receive the most 
advance theoretical knowledge and technical training 
using technology including mixed reality, neuro training 
and a fleet of G1000 Diamond aircraft, from a friendly and 
supportive academy.

Like the sound of arriving 
20 minutes prior to take 
off, flying to conveniently 
located airports, saving 
you precious time? With 
no financial commitment, 
FlyAffinity members have 
exclusive access to aviation 
professionals ready to source 

and manage their personal travel requirements. 

Get the FlyAffinity feeling

Through FlyAffinity’s innovative model, all negotiated 
cost savings are passed on directly to their members. A flight 
from London to Hong Kong, costing £175,000 can carry a 
brokerage fee of 10%. A FlyAffinity member will pay for the 
aircraft and only a fixed service fee of £3,000, potentially 
saving members £14,500 on just one trip. FlyAffinity offer 
a fully transparent, safe haven for private flyers, advocating 
ethical business practices and a family ethos. Join an 
exclusive set of clients, being cared for every step of the way.

Land your loved one the perfect gift 
by purchasing them an experience of a 
lifetime. The Emirates Aviation Experience 
gives you the opportunity to take to the 
skies in the world’s first public facing 
commercial flight simulators of their kind; 
two Airbus A380s and two Boeing B777s. 
Feel like a pilot and practice your take-off 
and landing skills at 10 of the most popular 
destinations worldwide. 

Gift vouchers can be purchased for just 
£60 for a 30 minute session or why not 
get the best value with a £90 gift voucher 
giving a whole hour of flying time. 

The attraction is right next to the 
Emirates Air Line Cable Car that goes over 
the River Thames and only minutes away 
from North Greenwich Tube Station.

You can also get an exclusive 50% 
off the Emirates Air Line cable car private hire. This 
return trip package includes an exclusive cabin for up 

to 10 people as well as a jump-the-queue service and a 
complimentary souvenir guide for each passenger. 

Get your shopping off to a flying start

Travel in style
Alcaline-Aviation are a private 
chartering business, offering 
helicopter charters and luxury 
travel arrangements. They 
offer exclusive, reactive and 
short-notice flights and their 
pilots are always on call for 

immediate response trips where speed or efficiency is a 
top priority. 

They also provide end-to-end services for business 
trips, emergency transportation, meetings, VIP travel or 
for pre-arranged leisure flights. All their pilots are trained 
for both day and night-time flights.

What can be achieved or experienced in a day with the use 
of their helicopter chartering service is very extensive and 
they welcome all enquiries. The Alcaline-Aviation helicopter 
charter service enables you to benefit from an exclusive travel 
experience. Sit back, relax and enjoy the experience in style.

For more information visit theblades.com or email info@theblades.com

Visit lincsaviation.co.uk or call the team on 
01790 763207.Visit checklists.co.uk/win/ww2vint to enter.

For a no-obligation quote contact them 24/7 by email airfreight@alcaline.uk.com or call the team on 01303 
233500. Visit alcaline-aviation.com and follow   @alcaline_aviation   @AlcalineAviation to find out more.

For more, visit affinity-aviation.com or speak to the team on 020 3151 7172. 

Purchase your vouchers online at  
aviation-experience.com, by emailing 
info@aviation-experience.com or by  
calling 020 3440 7020.

Visit leadingedgeaviation.com or call a member 
of staff on 01865 546300 today.

Best of Aviation

on flights longer than 6,500 nm/12,038 km. Enjoy the 
freedom of a cabin that accommodates all your moments, 
from focused work to relaxation and sleep. An elegantly 
appointed interior outfitted with the finest materials 
surrounds you in comfort and convenience. Breathe easy 
in an environment of 100% fresh air, renewed every two 
to three minutes and purified by our plasma-ionization 
clean air system.

Meet the strongest and most advanced fleet in 
Gulfstream history. With an aircraft for every mission, 
our portfolio is shaping the future of business aviation. 
Built on next-generation technology and specialized 
to keep pace with your changing needs, the new 
Gulfstream fleet is an investment in your success. 

Take it to the limit. The G800 is a marvel of 
performance and efficiency as it cruises for a globe-
sweeping 8,000 nm/14,816 km1 at Mach 0.85. Extend 
your reach to more people and places around the 
world in a single flight.

The G800 links you nonstop to more destinations 
around the world than any other business aircraft. As 
you fly greater distances at top speeds, you gain time, 
the most precious commodity of all. Gulfstream’s high-
speed range advantage can save you up to 1.5 hours9 Visit the website gulfstream.com to find out more.

Your journey your way

Unwind in the perfect living space. 
Enjoy gourmet cuisine and up to 
6,500 channels of entertainment, or 
take a stroll to the onboard lounge.

A seat that seamlessly reclines 
into a fully flat bed with a soft, comfy 
mattress and a cosy blanket - hello 
sweet dreams! Remix business with 

pleasure in Business Class. Join the conversation in our 
new A380 Onboard Lounge. Network as you delve into 

delicious canapés. Choose from our menu of regionally 
inspired gourmet dishes and enjoy dining that takes you 
places. Discover the Business Class experience on our 
A380. Explore our spacious Business Class seats and take 
a closer look at the dining experience and award-winning 
entertainment on board. You can also peek inside our 
exclusive A380 Onboard Lounge. Your journey starts with 
our complimentary chauffeur-driven transfers and Business 
Class airport lounge.

Book your flights through emirates.com 

Emirates A380 Business Class

ADVERTISEMENT ADVERTISEMENT

Aviation Planning is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. To advertise with Aviation, please call Hurst Media Company on 0203 478 6017

Best of Aviation

https://www.hurstmediacompany.co.uk/wp-content/uploads/2020/08/Competitions-published-with-the-national-press-and-Hurst-Media.pdf


Best of is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in The Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 132 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


