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of The Times 
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agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section
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believe it is worth paying 
extra for quality products
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Third page

Quarter page

� Sixth page

Competition upgrade

£7,500

£5,625

£3,750

£1,000

RATE CARD

•	 467,325 copies of The Times 
published on a Saturday

•	 1,077,000 average print 
Saturday readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+	                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH  ON SATURDAYS

The Best of Food & Drink is a full-colour, tabloid 

sized double-page spread of advertorial content 

published in the Saturday edition of 

The Times.

The Times has always been a trusted source of 

eatery inspiration for foodies with a keen eye for 

alternative cuisine and culinary trends. The Best 
of Food & Drink will serve as an essential guide 

for readers to transform the way they eat in and 

dine out.

It showcases a high-quality selection of 

products, services and experiences to benefit 

the food savvy, ranging from gourmet goods, 

kitchen tech and gadgets, culinary travel, wines, 

spirits and cocktails, and seasonal  

dining options.

 

Published on a Saturday, the Best of Food & 
Drink is the perfect shop window for brands 

and organisations to benefit from an engaged, 

affluent audience who are accustomed to  

expert food and drink commentary from 

award-winning journalists.

•	 �When talking about brands, The Times 

readers are 25% more likely to mention ads

•	 34% of The Times readers are more likely 

to purchase organic groceries than the 

national average

•	 On average £84.87 a week is spent on 

groceries by The Times readers, which is 

over £6 higher than the national average

•	 The Times readers have 24 conversations 

about Food & Drink daily

Best of Food
& Drink

The perfect meal starts with perfect cookware

Buy your kitchenware essentials and get 10% off 
your order using the code CHECKLIST10 when 
prompted at circulon.uk.com

Immerse yourself in the home 
comforts of Circulon cookware. 
With over 30 years of unrivalled 
innovation and performance, and 
designed to help home chefs of 
all abilities create fabulous meals, 
Circulon is the perfect choice. 

With features to help the 
everyday chef produce the 
healthiest or most indulgent 
meals, Circulon offers 
unparalleled cooking performance 
and non-stick durability. Each 
item of cookware and bakeware 
features the Total® hi-low groove 
non-stick system, which protects 
the majority of the cooking 
surface from utensil abrasion. This also means that less 
oil is needed as food releases from the textured surface 
with ease. It makes clean up effortless too.

Circulon are so confident about the quality of their 

products that they offer a lifetime guarantee; if you are not 
satisfied with the performance of their non-stick they will 
replace it free of charge.

Whether it’s a mid-week supper or a special dining 
occasion, food lovers everywhere trust Circulon to help 
them create the perfect dish for family and friends. The 
secret to stress free and enjoyable hosting is planning – 
and the perfect meal starts with the perfect cookware.

Nutritious grains and tasty superfoods

Tilda® Super Grains are available in Asda, 
Tesco, Morrisons and Sainsbury’s supermarkets 
nationwide. Visit tilda.com for recipe inspiration.

Add a burst of flavour to meals 
with the new delicious Tilda® 
Super Grains range – available  
 in five fab flavours. 
Ready-to-invigorate dishes in 
just two minutes, they’re gluten 
free, vegetarian and vegan.

Tilda® introduces the 
natural healthy goodness of 
ancient grains to mealtimes, 
combining a variety of super 
foods with carefully selected 
wholesome grains – a great 
addition for salads, stir fries 
and soups. 

Tilda® Super Grains Lime 
& Herb with Quinoa, Brown 

Basmati & Wild Rice is a zingy and 
fresh variant with healthy grains, 
combined with omega-3 rich flax 
seeds making the perfect pairing 
with chicken,  
fish and prawns. 

The other four variants are: 
Coconut with Quinoa, Brown 
Basmati & Wild Rice; Sweet Potato, 
Chilli & Coconut with Quinoa, 
Brown Basmati & Sorghum; 
Cranberries & Pumpkin Seeds with 
Pure & Brown Basmati & Millet, as 
well as Garlic & Ginger with Brown 
Basmati, Red &  
Black Rice.

Tilda are a great supporter of all 
the world’s wonderful flavours that 
they find on every corner in Britain 

and around the world. From Jamaican 
to Pakistani, West African to Cantonese food. Bradford 
to Brick Lane and back again. Whether you’re building 
up a biryani or smashing our a stir fry Tilda are here to 
keep people inspired, trying new things, and enjoying life 
enriched by the cultures 
and flavours of the world.

Reduce food waste in the kitchen with 
perfectly pre-portioned meal kits

Get 50% off your first box and 20% off your second, 
third and fourth boxes! To find out more about 
HelloFresh’s approach to sustainability, visit the 
website at hellofresh.co.uk/about/sustainability

The UK’s leading meal kit 
company, HelloFresh, is a rolling 
weekly meal kit delivery service 
with no minimum term or 
commitment. You choose what 
goes in your box and when you 

want it and we’ll deliver all the fresh ingredients to your 
door. And if you want to skip a week, cancel or change 
anything, that’s no problem.

HelloFresh is focused on reducing food waste by 
delivering the exact pre-portioned ingredients needed. 
Food waste is not only reduced in households but also 
in the supply chain by ordering accurate amounts of 
produce each week for customers’ recipes. The little 
food surplus at HelloFresh’s packing facility is given to 
those in need, through partnerships with food charities 
like The Felix Project. 

In addition, buying direct from local suppliers and 
delivering to customers cuts out wholesalers and 

supermarkets and reduces carbon emissions, making meal 
kits like HelloFresh more environmentally friendly when 
every step in the process – from farm to landfill – is taken 
into consideration. 

One satisfied customer, Anna said: “Food is amazing, 

fresh and good quality. The biggest advantage for me is the 
fact that we don’t waste anything now, at the end of the 
week I don’t have to throw away anything. Also, the choice 
of meals is bigger than anywhere else.”

Another customer, Lesley says: “I’m enjoying receiving 
meals from HelloFresh, as the variety of recipes has 
rekindled my interest in cooking. Choosing and cooking 
the recipes with my son has awakened an appreciation of 
cooking tasty meals without the hassle of shopping for the 

ingredients.”
Spend less time shopping and cut food waste, while 

enjoying delicious meals every week! 

Try American-style SKIPPY® peanut butter 

Find out more about America’s famous peanut 
butter at peanutbutter.uk.com

Unlike any other, 
American-style SKIPPY® 
peanut butter is smooth, 
creamy and delicious. 

Made from more than 
90% of the finest peanuts 

to give a unique nut-packed taste and creamy texture. 
Spread on to hot toast in the morning, make the 
ultimate Peanut Butter & Jelly Sandwich or a peanutty 
pancake or cupcake... there’s so many ways to enjoy! 

Spread on the smiles with smooth, creamy peanut 
buttery perfection. SKIPPY® Smooth Peanut Butter 
adds more yum and fun to just about anything.

Look no further than SKIPPY® Super Crunch 
Peanut Butter. Every jar is blended with loads of real 
peanut pieces so you get the fun flavour of SKIPPY® 
Peanut Butter, plus crazy-delicious crunchiness.

The new SKIPPY® Peanut Butter Choc Chip Swirl 
is swirled with lots of real chocolate chip pieces melted 
into the peanut butter so you get the original smooth, 
creamy and delicious SKIPPY® Peanut Butter, plus 
some extra chocolate indulgence.

 SKIPPY® Peanut Butter is available from major UK 
supermarkets including Morrisons, Sainsburys, Asda, or 
the International section of Tesco and Ocado.

Athletic Brewing Co – beer fit for all times

Get inspired and transform your eating habits with our selection of the finest 
gourmet goods, health foods, tantalising tipples and food services on offer

Love Butter? You’ll love Flora Plant B+tter

The UK’s best-selling 
protein bar is now  
available as an ice cream

Grab a pack of four from Tesco now, priced at just 
£4 with your Tesco Clubcard. Visit grenade.com to 
find out more.

Just in time to fuel your summer, the performance 
nutrition brand, Grenade, have launched their first 
ever frozen-treat in Tesco – a low sugar, high-protein 
ice cream bar that supports your fitness goals.

Without compromising on taste, Carb Killa Ice 
Cream contains over 6.5g protein, less than 1.7g sugar, 
and only 120 calories per bar, so it won’t ruin all of your 
hard work.

Ideal as a post-workout snack (or just a low sugar 
treat to enjoy in the sun), the new, vegetarian-friendly 
Carb Killa Ice Cream is available in two delicious 
flavours: White Chocolate Cookie, and Peanut Nutter. 

White Chocolate Cookie comprises vanilla protein 
ice cream with a mouth-watering chocolate sauce, 
topped with a layer of chocolate cookie crumb, and 
covered in smooth white milk chocolate. Peanut 
Nutter comprises caramel protein ice cream with a 
delicious caramel sauce, topped with a layer of roasted 

peanuts, and covered in smooth milk chocolate.
You’d be nuts not to switch out your ‘usual’ ice cream 

bar with this healthier alternative!
But don’t just take Grenade’s word for it, here’s what 

qualified nutritionist and personal trainer Chloe Madeley 
had to say: 

“The most common dietary struggles my clients 
come up against include hitting higher protein targets 
and adhering to lower calorie diets. A 120-calorie ice 
cream with an additional boost in protein is a no-brainer. 
Grenade’s Carb Killa Ice Cream is a dietary saviour!”

Everything your body needs to thrive

Shop now at huel.com/products/huel-hot-savoury

Huel is the world’s leading complete nutrition company. 
Each of our products packs in everything the body needs 
to thrive, including the ideal mix of protein, carbs, fat and 
fibre, plus all 26 essential vitamins and minerals. That 
means every meal offers 170 different health benefits, so 
you can eat complete in every meal. Our latest launch 
is deliciously creamy Mac & Cheeze. It’s completely 
plant-based with indulgent, creamy pasta with a subtle 
smoky cheese flavour, sweet tomatoes and hint of garlic. 
It costs from just £2.35 per meal, takes just five minutes to 
prepare, and packs 25g of protein into each 400-calorie 
serving.  A great, healthy lunch option that’s quick and 
easy when you’re short on time. Not only does it give you 
complete nutrition in each meal, each pouch contains 
seven 400kcal portions, ensuring food waste is kept to a 
minimum. Just add boiling water to two scoops of Huel, 

wait five minutes, then tuck in. It’s the easiest vegan mac and 
cheese you’ll ever make, and best of all, it’s as good for you as 
it is delicious. Eating naughty just got nutritious. 
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Vita Coco coconut water is packed with naturally occurring 
electrolytes and is high in vitamin C – supporting the body when the 
busy schedule starts wearing you down. So, next time you’re ‘WFB’ 
(working from bed) following one-too-many-a-tipple, think twice 
about ordering in that greasy takeaway and instead reach for a Vita 
Coco. Drink it straight from the fridge, in a festive mocktail or try out 
this ‘hangover-saviour smoothie’. 

Ingredients (makes two glasses):
• 240ml Vita Coco coconut water
• 300g frozen pineapple
• One ripe banana
• A chunk of fresh ginger, peeled
• 60ml Greek yoghurt
• One tsp agave syrup (optional).

Method 
Place all ingredients into a blender and blend until smooth.  
Pour the smoothie into a glass and kiss that hangover goodbye 
(mistletoe not required). 

Start your day off right

Available in all major retailers or online at vitacoco.co.uk 
Use code FIXME for 25% off until 2 January. 

Flora Plant B+tter is a plant-
based alternative to dairy butter, 
made for butter lovers, but with 
half the climate impact of dairy 

butter, without compromising on taste. In fact, 90% of 
those who identified as ‘butter lovers’ who sampled Flora 
Plant B+tter (salted) said they would not have expected it 
to be a dairy alternative1.

 Each of Flora’s plant-based B+tter blocks is made with 
100% natural ingredients and wrapped in biodegradable 
paper. Compared with dairy butter, their plant-based 
recipe has half the climate impact2.

 In real terms, that means to swap a 250g pack of dairy 
butter for a 250g pack of Flora Plant B+tter and you’ll 
save 1.8kg of greenhouse gas emissions2.  Crazy, right? So, 
whether you’re spreading, baking or cooking, you know 
that Flora Plant is better for the planet. 

All of Nirvana Brewery’s 500ml long-pour range is £26 for 12 in April – 
a saving of £5 per case. Visit nirvanabrewery.com to explore the range.

Founded in 2017, Athletic Brewing Co are reimagining beer for 
the modern adult, by making great tasting alcohol-free craft brews 
perfect for every occasion. Athletic’s beers let you enjoy the taste 
and experience of refreshing craft beer without sacrificing your 
performance, passions, health, or good taste.

So don’t choose between ethics and taste. Choose both, and nom responsibly with Flora Plant B+tter. 
Follow @floraplantbased 

1.Independent blind taste test with 300 respondents (August 2020). For more information, visit flora.com/en-gb/floraplant/butter-lovers-love-it 2.Life Cycle Assessment tool (developed by 
Quantis) comparing Flora Plant Butter and dairy butter in UK & Ireland (2020). See www.flora.com/sustainability

For more information visit avalla.com

The Avalla K-45 pressure cooker is packed full of features and 
functions. Enjoy ultra-efficiency with 70% faster cooking compared 
to a conventional oven. With the delayed start timer, you can delay 
cooking by 30 minutes to 24 hours, so coming home to a hot meal is 
easier than ever. Switch to an Avalla pressure cooker to save energy, 
save money and help save the planet. To top it all off, Avalla plant one 
tree with every purchase.

Healthy cooking, made easy

Best of Food
& Drink

Food & Drink Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Food & Drink Checklist, please call Hurst Media Company on 0203 478 6017

https://www.hurstmediacompany.co.uk/wp-content/uploads/2020/08/Competitions-published-with-the-national-press-and-Hurst-Media.pdf
https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Best of Food & Drink is advertorial content compiled by Hurst Media Company Ltd which takes 
sole responsibility for the content, but is published in The Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images
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200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
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1-2 image + logo

Total word 
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


