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e 72% of The Times readers are looking forward

A country as extraordinary as Iceland deserves to be explored properly, and someone with

to a holiday intimate local knowledge can make the perfect guide.
o, y . Nicetravel Iceland invites its clients to take a peek into every corner of the country, from
e 35% of The Times readers are already researching coast to lagoon, mountain to lava plain. Offering guided group tours that start from Reyljavik,
. . Nicetravel prides itself on itineraries that do it all - must-see spots like the Golden Circle,
their next hol|day hidden treasures along the Ring Road and the untouched beauty of the Westfiords. Its Golden

Circle, Blue Lagoon & Kerid Volcanic Crater package has been recognised in the Top 20 tours
of Northern Europe by Viator.

* The Times readers have an average budget of
X X 9 9 Nicetravel Iceland's small group tours provide a personal, laid-back experience. Stand and
£3.308 per person for their ho[|days stare in awe at majestic waterfalls, wander across ancient glaciers or find peace in secluded
’ fjords. Each tour goes beyond the obvious postcard stops, instead inviting visitors to connect
with the heart of Iceland. Take in new wonders every day and create memories that will
last for ever

Book tours in Iceland at nicetravelis

£12,000
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COPY SPECIFICATION

¢ Word count: 150 words

¢ Headline: Written by Times Online
e Contact information: Your website
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¢ Image size: 1000px (w) x 667px (h)
e Format: RGB JPEG or PNG

¢ Resolution: 72 dpi

Images should be high quality lifestyle photographs promoting
your product or service. In case of a video upgrade, that should be
supplied as a Vimeo link or MP4 file.
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¢ Displays on mobile only
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PLEASE NOTE: The full content specification and artwork deadline will be given after booking.
Your content can be emailed to production@hurstmediacompany.co.uk
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CREATION PROCESS
* After receiving your content, Hurst Media Company will review
and forward to Times Online.
« Copy for advertorial features will be subedited by Times Online's
editorial team to meet their house style.

PROOFING & APPROVAL PROCESS
e Hurst Media Company will supply a proof to you.

« After sending a proof, we require either your approval to publish
the article or any factual copy corrections.

« If you have any copy changes, you have the option of two rounds
of corrections before final approval is required.

¢ Please ensure any amendments are clear and concise.
e Approval is required within 48 hours unless advised otherwise.
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