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For the full experience, add a few days at Ranthambore Tiger Reserve. Deciduous forests and lakes sit below
rocky ridges and the remains of a 10th-century fort, which has been reclaimed by the wilderness, provides
both shelter for wildlife and 3 unique beauty to the park. Once the scene of royal hunting parties,
Ranthambore National Park is now one of the best places to see tigers in the wild

Learn more at
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