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benefit from The Times Online's robust editorial
environment, an affluent ABC1 audience and

crucially the gravitas of being featured on one o
of the most popular news websites.
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readers are ABC1

e Times readers have an income of £55,885
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¢ Inthe next 12 months, Times readers are 28%
more likely to buy or sell their property e .
. ApprOXimately 119’000 Times readers have m Adding a Crocdile Glass Veranda to your home will not only add value, but also give you

the chance to completely relax while you enjoy your garden

invested in a holiday home.

. ) “This unique extension brings the outdoors in: a solid, open structure with a glass roof, it
is the average time spent creates beautiful cover, a spot of shade and protection from the wind, creating a warm

space 10 spend time with your family, hang out with friends, or simply unwind.
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. Crocodile Glass Verandas are totally
maintenance free. create and space, and can he used to savour your garden all
year round — as well as looking enviably stylish

For free expert advice, call 0800 011 2234, or visit Crocodile for a free brochure or survey.
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