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WD-40 HAS EVOLVED YET AGAIN – and its  

newest creation may just be a game-changer. 

WD-40 Flexible is the first product of its kind.  

It contains the same great WD-40 formula, but with an ingenious innovation in 

addition: a hard-wearing, heat-resistant, bendable straw that can be used for a  

wide variety of applications. 

The new Flexible straw can be bent into any position and, what’s more, it  

keeps its shape, making it ideal for precision work in hard to reach places. 

The taller, thinner 400ml can is also cleverly designed to reduce overuse and 

waste, as well as allowing for a longer straw. The Spray 2 Ways technology is still 

a feature too, and the 360° valve allows the product to be applied even with the 

canister upside down. 

WD-40 Flexible landed at the beginning of 

March 2019 and is available in participating 

specialist outlets. It will no doubt fast become 

the go-to solution for professionals and non-

professionals alike. 

WD-40 has a new  
delivery system!

Visit wd40.co.uk to find a stockist near you, 
or call 01908 555400 for more details. 

STEP INTO YOUR DREAM 
KITCHEN OR BATHROOM 

and make it perfect before 

you buy, with the latest 

virtual reality technology 

from Virtual Worlds. 

Buying a kitchen or 

bathroom is not something 

you do everyday. It is an 

expensive purchase and the 

wide array of choice available 

can make it difficult to make 

a decision; you don’t want 

to make a mistake with the 

design or layout that will be 

living with for the next 10 

years or so! 

Most of us have an idea of what our ideal 

kitchen or bathroom would look like, but 

imagine being able to try it out before you 

part with your cash so you can purchase with 

complete peace of mind. You can do just that  

by working with a Virtual Worlds 4D Theatre  

retailer – you can literally jump into your dream 

design and try it out in the virtual space to iron  

out any design wrinkles. 

A completely immersive experience, the 

technology offers a new level of spatial awareness, 

and you can walk freely around your new kitchen 

or bathroom during the design stage. You can 

check if there is enough space around your kitchen 

island, change the lighting from day to night, open 

cupboards and even stand in the shower or put your 

hands under the taps and see them getting wet.

If any element of the design doesn’t look quite 

right, adjustments can be made with a click of a 

button and with thousands of products represented 

within the software, you will be spoilt for choice.

How the latest virtual reality technology helps  
you plan your dream kitchen or bathroom

To find your nearest  
Virtual Worlds retailer and  
see your vision come to life, 
visit find4d.co.uk

APART FROM TOOLS, what’s the second most important 

thing that any keen DIY-er needs? Introducing the 

Reisser Crate Mate, a practical and versatile system for the 

transportation and storage of tools, equipment and fixings 

in a professional and flexible way. 

Unique design handle distributes  

weight more evenly for more 

comfortable handling during t 

ransport. Stows flat when stacked  

for ease of use. 

Two spring-loaded snap locks 

automatically lock cases together  

when placed on top of one another. 

Larger than most others on the  

market offering greater storage options 

to carry more tools and products. 

Manufactered with thicker profiles, 

more material and unique design features, 

the Crate Mate is tough, waterproof  

and robust to give years of protection to your tools.

The Crate Mate: clever storage and stacking

Visit reisser.co.uk to find your nearest stockist, or call 0161 483 5557 for more details. 

SEALEY TOOLS MODULAR GARAGE STORAGE 
RANGE is the complete, yet affordable system 

designed for the professional tradesmen and 

serious DIYer.

Purchase a simple base cabinet or create  

a full garage system – the choice is yours. This 

range of cabinets, workbenches, drawer units 

and flooring will seriously enhance your garage 

or workshop. 

What’s more, the modular design enables 

easy upgrading and bespoke configurations. 

Available in three specifications, UKToolbox.com 

have ensured that there is a system to meet all 

requirements with the American Pro, Superline 

Pro or Premier ranges, all of which are available 

on site now. Get FREE delivery on orders over  

£75 UK mainland only!

Want a professional 
workshop set-up?

Interested? Use the code CHECKLIST to 10% discount on the Sealey 
modular storage range at uktoolbox.com 

Features and benefits: 

• Ball bearing slides throughout

• High quality locks with two keys each

• Durable finish with snap-close door magnets

• Worktops available in Stainless Steel or Wood 

• Bespoke configurations

• Adjustable shelves and 

adjustable feet.

HOPING TO FIND a local, reliable tradesperson? 

For 20 years now, Checkatrade has been 

connecting consumers with recommended, 

vetted and monitored tradespeople helping you 

with jobs around your home.

We only allow the best tradespeople to become 

members; our vetting checks are proven to 

be the most significant way of protecting our 

consumers and achieving the Checkatrade 

mission of stamping out rogue traders.

Every member has their own profile page where 

you can find photos, reviews, accreditations, 

qualifications and other information to help you 

pick the perfect member for you.

Find a tradesman 
that you can trust

Visit checkatrade.com or call  
01243 601234 for more information. 

Get your lawn spring-ready

More hints and tips at johnsonslawnseed.com

OVER THE WINTER, grass naturally gets stressed and 

weeds can push through, leaving the lawn a little tired 

and shabby looking. Rake and remove any dead grass, 

weeds and roughen the soil a little. Apply new seed. 

Water the grass and tread in lightly 

for good seed-to-soil contact. 

Relax and watch the lawn grow.

CUSTOMISING YOUR HOME IS a project of 

passion. Whether you’re renovating or extending, 

going up into the loft or down into the cellar, it’s 

important to know that you’re doing things in 

the best way, with the best tools for the job. From 

practical tips to inspiring advice and the latest 

products, we’ve got it all under one roof.

Get two-for-one tickets to the Homebuilding  

& Renovating Show to explore all the options. 

With eight shows located across the country, 

you are never very far from making your dream 

home a reality. 

The Advice Centre

Put your head together with architects, planners 

and master builders. Pop over to the Advice 

Centre when you arrive to schedule a free 

15-minute consultation with our experts. 

150+ Exhibitors

From traditional stone fireplaces to smart 

lighting systems – pool your inspiration and 

investigate the huge range of products in the 

Exhibition Hall. 

20+ Masterclasses

Jump right in and attend one of our free expert-run 

masterclasses. Pick up top tips for specific projects 

in these sharply-focused sessions. 

8+ Daily Seminars

Whether you’re looking for ways to heat a historic 

house, or you want to know how to add value to 

your home, our free seminars provide a wealth of 

knowledge that you won’t find elsewhere.

Renovating or extending? Come to our show!

Get two-for-one tickets to any eight 
shows and save up to £24*. Visit 
homebuildingshow.co.uk/property  
and enter the code CHECKLIST.
* Saving based on a two-day ticket. Children under 16 go free.  
Offer expires 3pm before day of show. 

HIRING AN ARCHITECT IS THE KEY to 

creating your dream home. But how 

do you find the right one? The Royal 

Institute of British Architects (RIBA) 

makes it easy for  

you with its free-to-use online service. 

Find an Architect features more 

than 3,700 RIBA-accredited Chartered 

Practices, and 

many inspiring 

project 

examples.  

Before you 

use the service, 

draw up your 

wish list – your 

project brief. 

Focus on what 

you want to 

achieve rather 

than what 

might be built. 

You’ll also need to establish your overall  

budget as a guide.

Once you’ve entered a few details including 

your project brief and budget, the service will 

match you to a maximum of 15 architects with 

the right expertise for the job. If they can take 

on the work, they will let you know within 

seven working days. Your contact details remain 

confidential until you are ready to take it further. 

All architects featured are RIBA-accredited 

Chartered Practices, ensuring  

a high-quality service and  

peace of mind. 

RIBA-accredited Chartered 

Practices are highly skilled and 

professionally trained to turn 

your aspirations into reality. They 

work to a strict code of professional conduct and 

will guide you through the design, planning and 

construction process. They can apply for planning 

permission and help you find good, reliable 

builders. They will also help keep your project on 

time and within 

budget, and ensure 

the building is 

constructed to a 

high standard.

Planning to remodel or extend your property?

Should you need help, the RIBA will support you every step of the way. Call 0207 307 3700, 
visit architecture.com/find-an-architect, or email clientservices@riba.org

Find out about what’s on offer at 
shoreditchdesignrooms.com. Email 
courses@shoreditchdesignrooms.com 
or call 0203 689 5841.

SINCE OPENING IN 2013, Shoreditch 

Design Rooms has established itself 

as one of the most innovative and 

successful upholstery training centres in 

the country. The school offers small class 

sizes, expert tuition and a nurturing 

environment to anyone with an interest 

in taking up upholstery, with a range of 

Upskill yourself – learn how to upholster 
learning options from day and evening 

leisure courses, to accredited diploma 

courses for those looking to change 

career. Shoreditch Design Rooms is also 

a busy upholstery workshop offering a 

full range of bespoke upholstery services 

and giving students a unique insight 

into real projects. 

WITH EVER INCREASING COSTS OF moving 

home, especially in an uncertain housing market, 

many homeowners now choose to renovate or 

extend their current homes rather than move. 

One part of this process often overlooked by 

homeowners is their Home Insurance. 

What is home renovation insurance and what 

does it cover? Home renovation insurance 

provides protection for the structure and fabric 

of your home and its contents whilst renovation 

work is in progress. Specific elements of cover 

typically included are:

• Protection against loss or damage to the 

existing structure of your home. You can 

include any new parts of the building  

once these are complete. 

• The provision to allow periods of 

unoccupancy during renovation  

should you not live in the property  

while renovating.

Why may you need home renovation  

insurance? Take a closer look at your current 

home insurance policy and you are likely to find 

conditions which may result in your current policy 

being invalid or have restrictions in place limiting 

your cover. In its place, you are likely to need 

purpose-designed Renovation Insurance – which 

provides cover throughout any period that the 

property needs to be left vacant and unoccupied.

Why choose UKinsuranceNET? We can provide 

specialist renovation insurance which we will tailor 

to provide the cover you need for your particular 

renovation project. 

Insurance for your home renovation

For a £25 discount call 01325 346328 or  
visit ukinsurancenet.com quoting the 
reference code CHECKLIST25

AMTECH IS THE PERFECT place to 

start if you are looking at cost-effective 

DIY projects for the home, garage or 

garden. They have an extensive range of 

both powered and non-powered tools, 

guaranteed for up to three years, and also 

offer a ground-breaking product advice 

service to help and support you on your 

journey through DIY. 

If you need advice on what Amtech tools 

to purchase for your project or require 

some expertise on how to use them, simply 

go to the Amtech website. It’s a fantastic 

value-added service that the brand offers and 

it’s great that they are on a quest to improve 

DIY know-how across the country. Amtech’s 

approach to facilitating DIY projects with quality, 

value and advice also differentiates them from 

traditional tool manufacturers on the market – and 

if you are lucky enough, they might even create a 

personalised video tutorial just for you – yes you! 

It’s a very simple, awesome and special way of 

educating people about DIY, whether you rent; 

own your own home; or are completely new to 

DIY. You can now get your small or big projects 

right first time, while saving and having a great 

experience doing it yourself. So, no more excuses 

to get your house in order!

Amtech helps to  
make DIY easy

You can purchase Amtech products in  
most local DIY and Hardware stores,  
as well as online at amtechdiy.com or  
amazon.co.uk/amtech. Contact Amtech 
now for some advice. 

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Changing your home – whether physically moving, renovating or simply making modest 
improvements – is among the more fulfilling things you can do with your time. Here is a 

variety of ideas for better living for you and the family

Homes, DIY and Improvements Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & 
Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Homes, DIY and Improvements Checklist, please call Hurst Media Company on 0203 478 6017

The Homes, DIY & Improvements Checklist is a 
full-colour, tabloid-sized, double-page spread of 
advertorial content published in the Sunday edition 
of The Sun newspaper. 

The Sun is Britain’s No.1 selling newspaper in  
the UK, selling 18 copies a second. As a brand,  
it reaches over 33 million adults each month.  
The Sun’s readers know that the best things in life 
aren’t free – and are always interested in getting 
value for their money.

Full of inspiration for those looking to move, 
improve or merely make a house a home, the 
Homes, DIY & Improvements Checklist serves as 
an essential guide for readers on the latest trends, 
inspirations and ways to increase the value of their 
homes through the power of home improvements. 
It showcases a high-quality selection of products 
and services, including new and old properties, 
power tools, household gadgets, accessories, 
interior design ideas and furnishings. 

The Homes, DIY & Improvements Checklist 
provides a perfect shop window for developers, 
brands and organisations with a focus on homes 
and improvements. Advertise your property 
business or home-improvement goods and 
services now to the 600,000+ Sun readers who are 
planning to make major home improvements to 
their home in the next 12 months. 

• Some 863,000 Sun readers have over 
£25,000 deposited in savings and investments

• Sun readers have spent over £831m on home 
improvement materials in the past year

• Some 404,000 Sun readers have a family 
income over £50K.

Sunday print readership  
of The Sun

1.9m
of Sun readers have a family 

income over £50k

404k

of regular Sun readers 
say they take action after 

seeing adverts

36%
read The Sun than the 3 main 

leading competitors combined
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Third page

Quarter page

 Sixth page

Competition upgrade

£12,000

£9,000

£6,750

£1,000

RATE CARD

• 800,000 Sunday  
print circulation 

• 1,900,000 Sunday  
print readership

•  Distributed UK wide 
(Exclusing the Scottish Sun)

DISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

AGE

15-35                       20%

35-54                  25%

55-64                                      39%

65+           16%

SOCIAL DEMOGRAPHIC GENDER

43% 57%

M

F

ABC1 - 33%

C2DE - 67%

PUBLISHED WITH  ON SUNDAYS

https://www.hurstmediacompany.co.uk/wp-content/uploads/2020/08/Competitions-published-with-the-national-press-and-Hurst-Media.pdf


Checklist is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in The Sun

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk

QUARTER PAGE
Portrait: 132 x 136.6 mm

EIGHTH PAGE
Landscape:  132 x 66.25 mm

Portrait:  64 x 136.6 mm

THIRD PAGE
Landscape: 268 x 89.7 mm

Portrait: 183.6 x 132 mm
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CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 134 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


