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The Best of Family is a full-colour, A4-sized 

double-page spread of advertorial content 

published in The Sunday Times Magazine 

issued with the weekly newspaper.

With 89% of readers in the ABC1 social-

economic profile, The Sunday Times Magazine 

boasts a wealthy readership. The Best of 

Family serves as an essential guide for those 

looking to make the best choices available for 

their loved ones.

The Best of Family showcases a high-quality 

selection of products and services to benefit 

the whole family, ranging from food and drink 

options, fashion essentials, new mum advice, 

plus family-friendly travel destinations and 

family finances.

The Best of Family serves as an essential 

guide for parents, packed with inspiration for 

how to give their children the best start in life. 

Published at a time when families often focus 

on future plans for their children, the Best of 

Family is the perfect shop window for brands 

and organisations to benefit from an engaged 

audience focused on family matters.

• Around 50% are likely to convince others 

about products that interest them

• Over 70% believe it is worth paying extra 

for quality goods.

Find your inner inventor this 
summer at Spirit of Invention, 
a fun, free exhibition  
designed for children at  
The National Archives.

Discover creative gems 
from the past – like an aerial 
flying machine, a typewriter 
for partially-sighted people 

as well as cutting-edge modern inventions, such as a 
necklace that changes colour to signal poor air quality, a 
‘bionic’ prosthetic arm and a hover bike!

See original Victorian designs that capture the 
glorious imagination of Victorian Britain alongside 
designs from modern makers. The exhibition has been 
curated by inventors with the help of a group of young 
people from Year Six – and there’s lots of interactive fun 
to be had! Try on a Victorian ventilating top hat, make a 
call on an early telephone or even play on a seesaw – and 

strive to become an inventor yourself. The exhibition was 
inspired by the incredible inventions found in the Board of 
Trade design registers in the mid-19th century. 

The National Archives is free and open to all, Tuesday 
to Sunday (opening hours vary). Open all summer until 29 
October 2023. The nearest tube station is Kew Gardens and 
car parking is available. 

Inspire your inner inventor

Find out more at nationalarchives.gov.uk/spirit-of-invention

Tree Tops Clubs is the all-inclusive, hassle-free care 
provider for you. Their legendary breakfast and after 
school clubs across the UK offer fun, active, and 
affordable childcare for parents in a safe and friendly 
environment. 

At Tree Tops Clubs, children can enjoy a wide variety 
of fun and exciting activities in a fully inclusive and safe 
environment. The team always promote independent 
free play, so every day there will be a selection of toys 
such as Lego, construction, arts and crafts, and role play 
for children to enjoy. 

For the after school clubs, Tree Tops Clubs also run 
an adult-led activity every day such as sports, baking, 
messy play, or activities around international festivals 
and holidays. As well as all of this, they organise visits 
from local police, fire brigades, and other community 
services to develop children’s understanding and 
interest in community support. 

All clubs offer healthy and nutritious snacks to the 
children. Breakfast clubs have a variety of cereals available, 
as well as toast, pancakes, crumpets, muffins, water and 
fruit juice. 

After school clubs provide light snacks including toast, 
wraps, muffins, as well as a protein option and a variety of 
fruit and vegetables. Clubs are nut free zones to ensure the 
safety of all children.

Start and finish your kids’ day on a high

To find a full list of breakfast and after school club locations and to book your child in, head over to the 
website treetopsclubs.co.uk

Dedicated to delivering confidence-building 
adventures throughout the school holidays

Camp Beaumont are dedicated to delivering 
confidence-building adventures throughout the school 
holidays. They run award-winning day camps and offer 
over 50 activities for all creative, sporty, and imaginative 
young minds. They run camps in over 50 locations 
across London and the surrounding areas. 

Their camps are available during every school 
holiday, including summer, so you can book their 
multi-activity programmes for as little as one day to 
multiple weeks and ensure your child learns new skills, 
makes new friends and enjoys their most exciting school 
holiday yet!

They’ve got some of the most exciting activities 
coming up, including special appearances from their 
partners to ensure their campers enjoy a wide range 
of enjoyable activities, from skateboarding sessions to 
meeting exotic animals. 

With over 43 years’ experience caring for children, 
why not let their fully DBS-checked group leaders take 
safe, reliable childcare and turn it into long-lasting, 
happy memories! 

• Open every school holiday 
• Award-winning day camps
• Over 50 locations across London and the South East
• 43 years of childcare experience
• Get an additional £5 off per day when you book a whole week
• Bring a friend for 10% off
• Rated excellent on Trustpilot.

So, enter their competition to win a year of free holiday 
childcare! Valid for one child only. Up to 59 days of childcare 
across all school holidays at your choice of day camp 
location. At their brochure price of £65 per day, this is worth 
a huge £3,835! Scan the QR code to enter the competition. 
The winner will be drawn on 23 August, good luck!

Enter now

Scan the QR code to enter or visit  
campbeaumont.co.uk to book.

Style and function with iL Tutto
iL Tutto offer a selection 
of stylish nursing chairs 
that support your feeding 
journey and blend 
seamlessly into the home. 

Loved by celebrities and interior designers alike, iL 
Tutto are the brand of choice for the most stylish 
new parents, including Ashley James, Daisy Lowe and 
Gemma Atkinson, to name but a few.

Recommended by British Vogue and designed with 
back, neck and arm support, iL Tutto nursing chairs 
aid posture for feeding sessions and beyond, as well 
as helping you adopt a natural position that is both 
relaxing and easy on joints. Options include electric or 
easy-recline for core support, essential for new mums, 
and an electronic charging point makes some chairs 
even more user friendly. 

iL Tutto offer rockers, gliders, swivel bases and 
electric recliners in premium fabrics across multiple 
stylish colours that are all Oeko-Tex certified and 
exclusive to iL Tutto. As babies will be babies, all fabrics 
are easily cleanable.

Get a reader-exclusive 15% off with code Checklist15  
at iltutto.co.uk

The Exhilarator-Pro 
is Quad-Warehouse’s 
fastest selling quad. It is 
powerful, reliable, fun 
and stands out from 
any other 150cc quad 
on the market. With it’s 

impressive four-stroke single cylinder, air-cooled engine, 
rev-and-go transmission, upgraded suspension, high 
performance designed chassis, and durable off-road 
tyres, this quad isn’t designed for you to be gentle! 

Main features: 
• Kawasaki Style Quad 150cc four stroke 
• Easy electric start 
• Restrictable throttle 
• Adjustable headlights 
• Rear adjustable suspension 
• Safety lanyard 
• CE certified 
• Suitable for riders aged 16 and over.

The quad comes fully 
assembled and pre-tested 
with free UK delivery.  
Quad-Warehouse are  
a leading retailer of  
quad bikes. Their 
mission is to provide 

quality, brand new, quad bikes to the UK  
and Europe, stocking over 1,000 quad bikes  

at any one time.  
You’ll find their unbeatable 

knowledge and experience 
invaluable to help you choose 

the correct quad bike for 
you. The Quad-Warehouse 
team are on-hand to 
provide you with any 

information you may require 
and they also stock quad 
spares and parts.

The Exhilarator-Pro

For further information on the full range  
of quad bikes, please visit their website at  
quad-warehouse.com

Give your child ‘Creative Courage for Life’  
with Stagecoach Performing Arts

The performing arts allow 
children to be themselves 
and to be confident in 
who they are. The skills 
that students learn in 
the weekly Stagecoach 
Performing Arts classes 
are not only fun and 
engaging, but provide them 
with key life skills such as 
perseverance, resilience, 
adaptability, discipline and 
creativity. Stagecoach call 
this ‘Creative Courage for 
Life’.

Having experience in 
the performing arts provides children with a platform to 
grow into well-rounded, confident individuals.

On why they love Stagecoach, one student said:  
“I love the community. It really makes me feel like I’ve got a 
second family.”

Another said: “It’s super fun. I get to see all my friends 
and I get to express myself every day with singing, and 
dancing as well.”

Stagecoach Performing Arts offer singing, dancing 
and acting classes for children aged four to 18. They offer 
Two-Week Trials which provide you and your child with 
the perfect opportunity to meet the teaching team and 
experience what Stagecoach is all about.

Classes are small, allowing the teachers and their 
assistants to give each child support and attention. 
Teachers have the flexibility to adapt their class content to 
the interests, talents, and ages of the students.

Stagecoach schools across Britain and internationally 
provide safe and welcoming environments for children 
to express themselves and explore their artistic and 
creative voices in the company of like-minded students 
and professional and enhanced DBS-checked teachers and 
teaching assistants.

The mum of one Stagecoach student says: “My son’s 
happiest three hours of the week are spent at Stagecoach. It 
is such a happy, fun and inclusive place that ensures all the 
students shine and feel valued. Whether they are aspiring West 
End performers or just want to gain a little confidence, the 
principal and their wonderful team welcome everyone equally 
and make them all feel part of the Stagecoach family.”

Scan the QR code to see the students perform and  
find out more.

Experience a family-run wildlife and 
conservation park on the edge of the 
New Forest, Hampshire. Encounter 260 
animals from40 species and friendly 
keepers during their daily feeding-time 
talks. Children will love their adventure 

playgrounds, while you relax in the serene surroundings. Create 
lasting memories with your family. Unforgettable adventures await!

To enter visit checklists.co.uk/win/nfwp

Win a family  
Keeper Experience 
day out at New 
Forest Wildlife Park
Worth £220!

The pushchair designed for every journey
iCandy constantly pushes the boundaries of product design, whilst staying true to the 
company’s four core principles: quality, heritage, innovation and style. The iCandy Core 
is the most innovative yet, so it felt natural to return to their roots, the very core of the 
brand. The iCandy Core is yet again a truly ground-breaking new pushchair designed 
by the iconic British company. The Core has been expertly designed for every journey, a 
multi-mode pushchair, adaptable for every age and stage of a child’s development. 

The iCandy Core is now available for pre-order at icandyworld.com

Best of Family
Take care of your family, whether they’re tots, toddlers or teenagers, with our selection 

of creative ideas, fabulous foods and educational essentials

ADVERTISEMENT ADVERTISEMENT

Best of Family is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing (CAP 
Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. For more, visit checklists.co.uk and follow       @checklistsocial

To advertise with Best of Family, please call Hurst Media Company on 0203 478 6017
Please visit checklists.co.uk/competitions-terms-and-conditions for full terms and conditions

Best of Family

PUBLISHED WITH

Third page

Quarter page

 Sixth page

Competition upgrade

£9,000

£6,750

£4,500

£1,000

RATE CARD

• 588,494 printed copies of The 
Sunday Times are circulated

• 1,504,000 average print 
readership of The Sunday Times

• Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK
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AGE

15-34           9%

35-54                 29%

55+                                      62%

GENDER

50% 50%

M F

SOCIAL DEMOGRAPHIC

ABC1 - 89%

C2DE - 11%

Average readership of  
The Sunday Times Magazine

1.5m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Best of is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in The Sunday Times Magazine

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk
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HEADLINE

80-100 words

i.e. Discount offer, website, phone, or social links

1 image + logo

What is the prize and its value. 

Hurst Media will provide competition link

1 image

Total word count

Call to action

Images
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phone, or social links

1-2 images + logo

Total word 
count

Call to 
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Images

250-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 image + logo

Total word 
count

Call to 
action

Images

160-200 words 

i.e. Discount offer, website, 
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2 images + logo

Total word 
count

Call to 
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Images
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1 image + logo
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LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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