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Saturday print readership  
of The Times 

1m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%
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Third page

Quarter page

 Sixth page

Competition upgrade

£7,500

£5,625

£3,750

£1,000

RATE CARD

• 467,325 copies of The Times 
published on a Saturday

• 1,077,000 average print 
Saturday readership

• Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

Jabra Elite 75t – Great calls. Great music.

Handel’s Messiah at the Royal Albert Hall

Discover Britain’s rich musical heritage
Join us at the sixteenth English Music Festival, in and around magnificent Dorchester 
Abbey, Oxfordshire, over the Spring Bank Holiday (26 to 29 May 2023). Concerts range 
from the BBC Concert Orchestra playing World Premières by Vaughan Williams and others 
and celebrated cellist Raphael Wallfisch performing EJ Moeran’s deeply moving Cello 
Concerto, through chamber and song recitals of Elgar, Finzi, Purcell, Holst and Delius.

Visit englishmusicfestival.org.uk or call 07808 473889 for tickets and more.

To book tickets, visit roh.org.uk/cinema

See The Royal Ballet perform 
The Nutcracker live in cinemas 
on Thursday, 8 December. This 
gorgeous, decadent production 
is a delightful way to discover 
the enchantment of ballet and 
makes for a sparkling festive 
treat for the whole family.

A stunning cast will dance to Tchaikovsky’s much-
loved music that’s matched to a story of magic on 
Christmas Eve, taking you on a journey with Clara and 
the Nutcracker through sweeping snowscapes and the 
Kingdom of Sweets and meeting the Sugar Plum Fairy  
along the way.

No matter where you are in the UK,  
you can enjoy the magical stagecraft and showstopping 
dancing from your local cinema.

Live screening – Thursday, 8 December.  
Committed to bringing you the best in classic and 
contemporary design, Nest sell expertly curated 
brands that all have the same thing in common: 
they are passionate about producing high-quality, 
innovative and modern design. Discover thousands of 
designer products from Vitra, HAY, Flos, Muuto, Knoll 
and more in their online catalogue. 

Nest’s enviable collection of furniture, lighting, 
home accessories and gifts has been carefully chosen 
to stand the test of time. Priding themselves on a ‘buy 
once, buy well’ philosophy, all of Nest’s products are 
the genuine article and have been hand-picked for 
their quality and fine craftsmanship. Having trouble 
choosing? Talk to Nest’s friendly team of experts who 
are on-hand to help you with any product advice, 
service questions or queries. All you need to do is ask. 

Established in 2003 from a desire to bring high Book tickets now at royalalberthall.com 

quality, forever design to the UK market, Nest were 
one of the earliest adopters of online retail within their 
field. Having now traded online for over 15 years, this 
experience has allowed Nest to grow and develop a 
strong presence within the international market. A highly 
successful independent retailer, Nest are proud to deliver a 
personal, friendly service with every purchase. 

With their new-look website, shopping with Nest is 
now more enjoyable than ever before. You’ll be spoilt for 
choice with iconic design for your home and garden. 

The new true wireless addition to the Jabra Elite 
franchise offers a great call and music experience, 
engineered for comfort and tested for secure fit. 
You can be confident that they’ll stay put and the 
smaller, ergonomic new design means they’re also 
exceptionally comfortable.

With an enhanced four-microphone call technology, 
you can be sure of great quality for your calls. 
Wherever you are, the earbuds’ four microphones 
actively work to filter out disruptive noise and amplify 
your voice, so your calls sound crystal clear, even in a 
noisy or windy environment like the street or a train 
station.

Get up to 7.5 hours on a single charge, with the 
handy powering case giving you up to a total of 28 
hours. Fast charging allows you to get up to an hour of 
battery in just 15 minutes.

Your music tastes are as individual as you are, which 
is why the Jabra Elite 75t comes with a customisable 

To find out more visit jabra.co.uk/elite75t

equaliser. Just download the Jabra Sound+ App, and set 
your levels according to your preferences. Whether you 
prefer to boost the bass or turn up the treble, you can be 
sure that your music will always sound exactly the way 
you want it to.

And thanks to the proven true wireless connection, 
your music or your calls won’t be interrupted by audio 
dropouts or interference. The Jabra Elite 75t comes with 
rock-solid fourth generation true wireless technology.

With an IP55 rating, and an extended two-year 
warranty for protection against dust and water damage, 
you can be assured that your earbuds are durable enough 
for day-to-day wear.

Jabra Elite 75t also comes with one-touch access to 
your voice assistant of choice, including Amazon Alexa, 
Siri or Google Assistant, allowing you to easily stay 
connected to your digital world.

Add a professional touch to your podcast or 
video-call with Vocaster Two Studio

To learn about the Vocaster range today, visit focusrite.com/vocaster

Give the gift of premium audio 
quality this Christmas with 
Vocaster, the latest range of USB 
audio interfaces by renowned 
British studio equipment 
manufacturer, Focusrite. Vocaster 
Two Studio is designed for 
podcasters and voice-led content 
creators to get the studio sound 
they deserve.

With years of experience in the 
audio tech world, Focusrite have 
delivered a podcast kit that focuses 
on professional sound quality. 
Keep your listeners focused on the 
content by delivering audio that 
has superb clarity.

Create great-sounding podcasts 
or host executive video-calls more easily than ever with 
Auto Gain, Enhance, and the Easy Start tool, plus all the 
tools needed to get recording straight away are included 
in the box. 

Vocaster Two Studio is available now, priced at 
£469.99.

Give the gift of premium audio quality this Christmas 
with Vocaster, the latest range of USB audio interfaces 
by renowned British studio equipment manufacturer, 
Focusrite. Vocaster Two Studio is designed for podcasters 
and voice-led content creators to get the studio sound 
they deserve.

With years of experience in the audio tech world, 

Focusrite have delivered a podcast kit that focuses on 
professional sound quality. Keep your listeners focused on the 
content by delivering audio that has superb clarity.

Give the gift of premium audio quality this Christmas 
with Vocaster, the latest range of USB audio interfaces by 
renowned British studio equipment manufacturer, Focusrite. 
Vocaster Two Studio is designed for podcasters.

Handcrafted guitars custom built in the UK
Born to punk parents, used and abused by British 
rock, thrashed by grunge, soothing the blues and 
the cornerstone of indie – discover Gordon Smith 
Guitars, one of the UK’s longest-running electric guitar 
manufacturers. 

From the Buzzcocks, The Stone Roses, and The 
Manic Street Preachers to Creeper and Eliza Shaddad, 
Gordon Smith guitars have been a powerhouse of the 
British music scene since 1974. 

From their workshop in Higham Ferrers, Northants, 
Gordon Smith offer a bespoke, custom-build service 
for every type of electric guitar, giving customers the 
opportunity to choose from a hand selected stock of 
bespoke tone-woods, unique and more traditional 
body styles, colours and finishes and the electronic 
set up. 

To add a personal touch, a bespoke inlay service 
allows names, significant dates, or meaningful symbols 
to be added into a guitar’s design.

The skilled team of UK luthiers are on hand to 
guide customers through every stage of the guitar 
specification process, and everything is hand-built in 
their Northamptonshire workshop. In addition to the 
option of ordering online, customers are welcome 
to visit the workshop, to meet the team and benefit 
from a guitar build consultation to ensure that all 
aspects of the instrument’s design and manufacture are 
considered. Gift vouchers are also available  
from the website. To add a personal touch, a bespoke 
inlay service allows names, significant dates, or 
meaningful symbols to be added into a guitar’s design.

The skilled team of UK luthiers are on hand to 
guide customers through every stage of the guitar 
specification process, and everything is hand-built in 
their Northamptonshire workshop. In addition to the 
option of ordering online, customers are welcome 
to visit the workshop, to meet the team and benefit 
from a guitar build consultation to ensure that all 
aspects of the instrument’s design and manufacture 
are considered. Gift vouchers are also available from 
the website. aspects of the instrument’s design and 
manufacture are considered. Gift vouchers are also 
available from the website.

If you have questions or want more information about Gordon Smith Guitars, just give them a call on 01933 
391234. Book a virtual or in-person visit to the GS workshop at gordonsmithguitars.com

Yamaha – ahead of the curve for 130 years

To find out more visit uk.yamaha.com

At Yamaha, we bring you closer to the artist, and with 
130 years of experience in making music, who better to 
bring you true sound? 

Meet the new MusicCast family. Yamaha is proud 
to introduce a brand new range of multi-room audio 
solutions, which means enjoying your favourite music 
around the home has never been easier. 

Unlock a world of music with the MusicCast 20 and 
MusicCast 50; where style meets versatility. Stream 
what you like, wherever you like, using the Music 
Cast app.

If you’re looking to dust off an old record collection, 
or excited to discover some new ones, the MusicCast 
VINYL 500 has it covered. Whether it’s through 
streaming content from YouTube or playing your 
favourite vinyl records. The MusicCast VINYL 500 
debuts as the world’s 1st network turntable, perfect 
for music lovers everywhere. From the hi-fi buff to the 
casual music listener, there’s an option for you. 

For a perfect match, try the MusicCast VINYL 500 
with a pair of MusicCast 20s as a clean and simple 
set-up, or swap out the MusicCast 20s for a pair of 
MusicCast 50s and use alongside the MusicCast SUB 
100, for the ultimate wireless hi-fi system. Unlock a 
world of music with the MusicCast 20 and MusicCast 
50; where style meets versatility. Stream what you like, 
wherever you like, using the MusicCast app.

If you’re looking to dust off an old record collection, 
or excited to discover some new ones, the MusicCast 
VINYL 500 has it covered. Whether it’s through 
streaming content from YouTube or playing your 
favourite vinyl records. The MusicCast VINYL 500 
debuts as the world’s 1st network turntable, perfect 
for music lovers everywhere. From the hi-fi buff to the 
casual music listener, there’s an option for you. 

For a perfect match, try the MusicCast VINYL 500 with 
a pair of MusicCast 20s as a clean and simple set-up, or swap 
out the MusicCast 20s for a pair of MusicCast 50s and use 
alongside the MusicCast SUB 100, for the ultimate wireless 
hi-fi system. 

Share your favourite music

For more information visit dali-speakers.com/uk or email uk@dalispeakers.com

Why compromise on looks and sound quality when it 
comes to choosing a portable Bluetooth speaker this 
Christmas?

The DALI KATCH G2 portable speaker is the 
ultimate embodiment of DALI’s advanced digital 
technology and unique design knowledge, bringing 
both elements together to create a Bluetooth speaker 
that delivers incredibly rich sound in a sleek, compact 
chassis. Simply connect your device wirelessly via 
Bluetooth 5.0, and enjoy your music via the excellent 
audio quality of apt-X, apt-X HD and AAC, or plug in 
directly using the 3.5mm mini-jack analogue input.

One of the world’s most forward-thinking conservatoires
Based in Manchester, UK, the Royal Northern College of Music (RNCM) is continually recognised as one of the world’s most forward-
thinking conservatoires. Home to over 900 students from more than 60 countries, the RNCM has revolutionised the sector in recent 
years, creating undergraduate and postgraduate degrees designed to define the future of music. Today, young performers, composers, 
conductors, teachers, and entrepreneurs thrive within its walls, embracing their shared ambition to create a sustainable career, 
inspired by music. Complementing this is an enriching education programme for under 18s, including Junior RNCM, RNCM Young 
Programmes and RNCM Young Projects. Celebrating their 50th anniversary this year with an ambitious public performance schedule; 
their doors are open, and everyone is invited to experience their magic. 

Visit rncm.ac.uk and follow    @rncmlive

Best of Music
& Culture

Experience the magic of The Nutcracker live from 
your local cinema

From cutting-edge recording technology and popular gigs to must-see 
exhibitions, discover our selection of the best in music and culture

Best of Music & Culture is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Best of Music & Culture, please call Hurst Media Company on 0203 478 6017

PUBLISHED WITH  ON SATURDAYS

The Best of Music & Culture is a full-colour, 

tabloid-sized, double-page spread of 

advertorial content published in the Weekend 

section of The Times.

With a daily readership of over one million 

people, of which 64% are in the AB social-

economic profile, The Times boasts an 

audience of wealthy people. This affluent 

readership believes it is worth paying extra for 

quality products and services. Best of Music 

& Culture will therefore serve as an essential 

guide for readers to discover everything there 

is to know about the wonderful worlds of 

music and culture. 

The Best of Music & Culture showcases a 

selection of high-quality products and services  

including everything from instruments, 

equipment and cutting-edge audio tech to 

gigs, festivals, magazines, museums, and much 

more.

Published on a Saturday, Best of Music & 

Culture is the perfect shop window for brands 

and organisations to benefit from a mature 

readership with more time to spend reading 

their newspaper, and a greater disposable 

income to spend on new and exciting products 

that align with their hobbies and interests. 

• Readers of The Times are 25% more  

likely to mention ads when they talk  

about brands

• The Times is read for an average of  

54 minutes on a Saturday.

Best of Music
& Culture

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Best of is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in The Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk
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SIXTH PAGE
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BEST OF

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 132 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


