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RATE CARD

•	 588,494 printed copies of  
The Sunday Times are circulated

•	 1,504,000 print readership of 
The Sunday Times Magazine

•	 Distributed UK wide
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The Best of Luxury is a full-colour, A4-sized 

double-page spread of advertorial content 

published in The Sunday Times Magazine.

With over 62% of readers in the AB social

economic profile, The Sunday Times  

Magazine boasts a wealthy readership.  

The Best of Luxury will serve as the essential 

guide for quality product inspiration and  

is an excellent opportunity to reach this  

more affluent audience. 

It showcases a selection of high-quality 

products, services and experiences, ranging 

from watches and jewellery, indulgent  

foods, statement pieces, and award-winning 

tipples, to designer fashion and high-end  

travel options.

Published within The Sunday Times Magazine, 

the Best of Luxury is the perfect shop window 

for showcasing your company's products and 

services to an audience with a high disposable 

income, who are looking for new and exciting 

ways to spend their money.

•	 Around 50% of the audience are likely 

to convince others about products and 

services that interest them

•	 Over 70% Sunday Times Magazine  

readers believe it is worth paying extra  

for quality goods

•	 Around 39% of readers agree that they 

tend to go for premium brands. 

If you’re a regular charterer and have 
considered purchasing your own yacht 
but don’t want the hassle or ongoing 
costs, then you should consider the 
Yacht Ownership programmes from 
Sunsail and The Moorings. 

Established in 1969, The Moorings 
was far ahead of its time, creating 
the ownership programme before it 
was regular practice. This year, The 
Moorings turns 50. It celebrates this 
achievement just ahead of its sister 
company, Sunsail, established in the  
UK in 1974. 

Owning a yacht without hassle

Owners can use either their own yacht 
or sister ships for up to 12 weeks a year at 
worldwide destinations.  
The Moorings and Sunsail will take  
care of your yacht, including maintenance 
and insurance. 

You could choose to buy with cash 
or instead pick a competitive marine 
mortgage from a financial partner. Sell it 
or trade it in for a new one and start the 
programme again.

Fine wine and rare whisky offer a fresh 
addition to any investment portfolio 
– as they are less likely to lose value 
during market turbulence. This has 
been highlighted most recently by The 
Knight Frank Luxury Investment Index, 
which published the 2022 edition of 
the property firm’s Wealth Report. It 
found that fine wine and rare whisky 
were among the most rewarding among 
luxury investments in 2021.

Whiskies from the finest distilleries 
in the world have increased in value by a 
staggering 580% since 2008 and notable 
expressions have risen over 40% in the 
previous 12 months alone, including the 
Macallan Archival Series Folio 1. The 
distillery has built a global reputation for 
creating astonishing single malts.
Fine wine and rare whisky offer a fresh 
addition to any investment portfolio 
– as they are less likely to lose value 
during market turbulence. This has been 
highlighted most recently by The Knight 
Frank Luxury Investment Index, which 

London fine wine and rare whisky

published the 2022 edition of the property 
firm’s Wealth Report. It found that fine 
wine and rare whisky were among the 
most rewarding among luxury investments 
in 2021. It found that fine wine and rare 
whisky were among the most rewarding 
among luxury investments in 2021.

Luxury Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising 
and Direct & Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. 

To advertise with Luxury Checklist, please call Hurst Media Company on 0203 478 6017 For more, visit checklists.co.uk and follow       @checklistsocial

No time like the present – enter the world  
of rare watches
Trilogy Jewellers are London’s home of 
luxury watches and bespoke jewellery. 
Based in Hatton Garden, the prestigious 
jewellery district, their expertise lies in 
high-end timepieces, bringing some of 
the world’s most exclusive models to 
the UK at affordable prices.

The dedicated team have the 
connections in place to source ultra-
rare timepieces that other jewellers 
can’t get their hands on – and can often 
source your dream watch within 24 
hours. The team are 100% verified and 
provide a hugely personal experience, 
offering unrivalled knowledge across 

all major luxury watch brands, including 
Rolex, Cartier, Audemars Piguet,  
Patek Philippe and much more.

Discover your dream car at Mercedes-Benz
Visit your local 
London Mercedes-
Benz Retail Group 
dealership from 
Wednesday 19th 
- Monday 24th 
September 2018, 
and take advantage 
of some fantastic 
offers across the entire Mercedes-
Benz, smart and the Mercedes-AMG 
range. A full variety of Mercedes-Benz 
vehicles will be on show in all their 
glory. With a selection of models in 

many design lines available to order with 
your specific requirements. Whether you 
choose the New A-Class, drive across all 
terrains in a GLE, or enjoy the exhilarating 
performance in a Mercedes-AMG GT.

Buying British means supporting the domestic economy – but it doesn’t mean compromise. 
Here’s an array of products to make every Briton’s bosom swell with pride

Best of Luxury

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Timeless and unique jewellery
One of the most influential fine jewellery designers of the 
last five decades, Elizabeth Gage is an artist who uses gold 
and precious stones instead of brushes, paints and canvas.

Visit elizabeth-gage.com to view Elizabeth’s 
wonderful jewels.

Visit mercedes-benzretailgroup.co.uk or call 01619 756900.

Conway Stewart – the British pen
Using a fountain pen to write Christmas 
cards is one of the delights of seasonal 
festivities. Keeping in touch with friends 
and family, hand-writing special notes, all 
seem to flow better using a ‘real’ pen.

Conway Stewart has been making 
luxury pens in Great Britain since 1905 – 
famously, Winston Churchill used them. 
With over 100 different pens on the 
company’s website, there is something 
for everyone. 

See the Churchill Heritage range; the 
Seamus Heaney Pen, the Shakespeare – and there’s the  
Doctor’s Pen, the Accountant’s Pen and the Lawyer’s Pen.

Visit ConwayStewart.com or call 033 3006 4646.

The ultimate award-winning 
smoked salmon and caviar
Lambton & Jackson is the boutique 
smokehouse famous for its divine range 
of artisan smoked salmon. 

A winner of multiple awards, 
Lambton & Jackson’s lavish goodies 
include sumptuous Baerii caviar from 
Exmoor Caviar. Rated as Excellent 
on Trustpilot, Lambton & Jackson is 
the ideal online destination to find 
Christmas presents for the real foodies 
in your life. 

Baerii Caviar comes with Lambton 
& Jackson’s Maldon Cure or Maldon 

Deep smoked salmon. So spoil yourself 
or someone you love with a gift of pure 
deliciousness this yuletide.  

Visit lambtonandjackson.com or telephone 01621 853710.

If you plan on buying or selling  
luxury watches or fine jewellery get 
in touch 020 3929 8227 or visit  
trilogyjewellers.com

To find out more please visit londonbarrelhouse.com 

Visit the team at the Boat Show.

There’s no need 
for a sleigh and 
reindeer to make 
your loved ones 

feel special this Christmas. Take some 
ideas from the Clos19 ultimate gift 
guide, from limited edition spirits to 
the very finest Champagnes. Clos19 is 

The ultimate Clos19 gift guide
Moët Hennessy Louis Vuitton’s (LVMH) 
online destination for its exceptional 
portfolio of Champagnes, wines and 
spirits. Get unrivalled access to products 
from legendary estates and Maisons such 
as Moët & Chandon, Veuve Clicquot, 
Hennessy, Glenmorangie, Cloudy Bay and 
many more.  

Shop gifts on clos19.com and use code CHECKLIST to enjoy 15% off when  
you spend £200 or more.

The perfect gift for wine lovers
The Coravin® Pivot™ (RRP £119) is the ideal gift for the 
wine enthusiast in your life. The award-winning Coravin Wine 
Preservation System enables you to pour any wine, in any 
amount, and preserve its life for four full weeks – ensuring the 
last glass is just as amazing as the first, even a month later.  

The Coravin® Pivot™ model replaces poured wine with 100% pure Argon gas to  
protect the remaining wine from oxidation, perfectly preserving the colour, taste,  
and aroma of your remaining wine.

Get 10% off on the Coravin Pivot™ with  code 10_OFFNOW at coravin.co.uk

Coronation celebrations at  
The Langham, London 

Striking Art Deco posters
Pullman Editions design striking, original, limited-edition posters that capture the enduring 
appeal of Art Deco. Their newly-commissioned posters feature glamorous winter sports and 
summer resorts around the globe, as well as the world’s greatest historic automobiles. Evoking 
memories of holidays and special occasions, their modern take on the Art Deco classics 
provides an affordable way to decorate your home – as well as making super original gifts.

Available to view and buy online at pullmaneditions.com, for just £420.

To mark The King’s Coronation, The 
Langham, London will be decorated 
with Union Jack flags, bunting and floral 
displays. Guests will be able to indulge 
in special celebratory food and drink for 
the occasion, with cocktails, afternoon 
tea, and even horse-drawn carriage rides 
around Regent’s Park from the hotel. 

The Langham’s Fit For a King 
afternoon tea will be served in Palm 
Court for one month, starting on 3 May. 
Guests can sample delicacies inspired 
by royal favourites, including a selection 
of quintessentially British finger 
sandwiches, followed by sweet and 
savoury scones and traditional cakes, 
reimagined into contemporary pastries. 

In Palm Court, they will serve a 
cocktail using the King’s favourite 
Laphroaig whisky and in The Wigmore, 
guests can enjoy watching The 
Coronation, whilst raising a glass to  

For more information or to book please visit The Langham, London website 
at langhamhotels.com/en/the-langham/london or call 020 7636 1000.

the King with the Take This Waltz 
Coronation cocktail, inspired by the  
classic English milk punch.

AGE

15-34                                   30%

35-54  	  	        31.4%

55+	                                        37.6%

GENDER

46% 54%

M
F
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AB - 62.9%

C1 - 31.4%

DE - 5.7%

Best of Luxury

PUBLISHED WITH  ON SUNDAYS

Average readership of  
The Sunday Times Magazine

1.5m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%
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Best of is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in The Sunday Times Magazine

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms
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Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
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80-100 words

i.e. Discount offer, website, phone, or social links

1 image + logo

What is the prize and its value. 

Hurst Media will provide competition link

1 image

Total word count

Call to action

Images
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phone, or social links

1-2 images + logo

Total word 
count
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Images
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2-3 image + logo

Total word 
count

Call to 
action

Images

160-200 words 

i.e. Discount offer, website, 
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2 images + logo

Total word 
count

Call to 
action

Images

80-100 words 

i.e. Discount offer, website, 
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1 image + logo
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LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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