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Third page

Quarter page

� Sixth page

Competition upgrade

£7,500

£5,625

£3,750

£1,000

RATE CARD

•	 220,240 copies of Saturday 
Magazine are published on  
a Saturday

•	 867,492 average Saturday 
readership 

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

Best of Homes is a full-colour, tabloid-sized 

double-page spread of advertorial content 

published in Saturday Magazine issued with The 

Guardian.

 

Saturday Magazine’s readership is well balanced, 

with an even split among all age groups, which 

means Best of Homes is perfectly poised to 

serve as the essential guide to help readers of all 

ages make the best choices for themselves and 

their homes.

 

Full of inspiration for those looking to move, 

improve or merely make a house a home, the 

Best of Homes serves as an essential guide for 

readers on the latest tools & gadgets, BBQs and 

accessories, patio furniture, entertainment & 

leisure, DIY must-haves, as well as food & drink 

options, and ways to maximise outdoor space.

Published on a Saturday, the Best of Homes 

is the ideal shop window for brands and 

organisations to benefit from a well-rounded 

and loyal audience with a keen interest in high-

quality products and services.

•	 Guardian readers spend £81 a week on 

groceries

•	 85% of The Guardian readers are ABC1, 

with an average household income of 

£59,764

•	 53% of readers say The Guardian is 

impartial and unbiased.

The art of creating a beautiful home
Pullman Editions design striking, original, limited-edition posters that capture the 
enduring appeal of Art Deco. Their newly-commissioned posters feature glamorous 
winter sports and summer resorts around the globe, as well as the world’s greatest 
historic automobiles. Their modern take on the Art Deco classics provides an 
affordable way to decorate your home – as well as making super original gifts.

There are over 100 designs available at pullmaneditions.com, and all are just £420.

Shop now at the website danetti.com

Make the most of your garden this summer with 
Danetti’s collection of outdoor designs that cater to all 
areas of summer life; from creating the perfect space for 
outdoor living with daybeds and sun loungers, to styles 
that work for entertaining and hosting with modular 
corner benches, outdoor kitchen set ups and fire pits. 
Bring comfort and add a homely feeling to your garden 
by creating a multi-functional space that works for all 
your summer needs.

Danetti’s garden furniture collection is all about 
quality materials, lighter colours, and natural textures 
such as light oak, rattan, and rope. The big trend for this 
season is high-contrasting finishes such as black frames 
paired with beige upholstery or mixed materials that will 
curate a real contemporary and signature look in your 
garden. It’s the kind of style you would associate with a 
focal point inside your home, and they’re bringing that 
luxury feeling through to your outdoor space.

Committed to bringing you the best in classic and 
contemporary design, Nest sell expertly curated 
brands that all have the same thing in common: 
they are passionate about producing high-quality, 
innovative and modern design. Discover thousands of 
designer products from Vitra, HAY, Flos, Muuto, Knoll 
and more in their online catalogue. 

Nest’s enviable collection of furniture, lighting, 
home accessories and gifts has been carefully chosen 
to stand the test of time. Priding themselves on a ‘buy 
once, buy well’ philosophy, all of Nest’s products are 
the genuine article and have been hand-picked for their 

Visit nest.co.uk or call 0114 243 3000 for more information.Find your forever design on the website 
below. Enjoy free UK delivery with promo code NESTFREEUK*

quality and fine craftsmanship. Having trouble choosing? 
Talk to Nest’s friendly team of experts who are on-hand 
to help you with any product advice, service questions or 
queries. All you need to do is ask. 

Established in 2003 from a desire to bring high quality, 
forever design to the UK market, Nest were one of the 
earliest adopters of online retail within their field. Having 
now traded online for over 15 years, this experience has 
allowed Nest to grow and develop a strong presence 
within the international market. A highly successful 
independent retailer, Nest are proud to deliver a personal, 
friendly service with every purchase. 

With their new-look website, shopping with Nest is 
now more enjoyable than ever before. You’ll be spoilt for 
choice with iconic design for your home and garden. 

There was a time when prefabricated construction 
conjured impressions of basic design – functional, but 
architecturally uninspiring. That was until HUF HAUS 
came to the UK. 

The German market leader introduced a new world 
of sophisticated prefabrication – fully bespoke. 

The award winning HUF HAUS home is striking 
and characterful by design, while advanced energy 
efficient systems keeps sustainability at the heart. 

The HUF HAUS Feeling by definition encapsulates 
the unique living atmosphere felt in a HUF house. 
A union of panoramic views, emphasised by natures 
spot light throughout the course of the day and the 
changing seasons.

The HUF HAUS Statement represents 
uncompromising demand for quality, achieved by 
individual product design and the careful selection of 
materials. 

Visit huf-haus.com/en-uk for more information or call 01932 586 550 and book your visit to the UK Show House.

The HUF HAUS Lifestyle is achieved by combining 
bespoke design concepts with individual interior schemes, 
tailored to reflect the unique tastes and lifestyle of its 
future owners. 

From a dream home to your home. The HUF HAUS 
Experience begins with a visit to one of the many HUF 
show houses located throughout Europe. 

All components of a HUF home are designed and 
manufactured in the HUF HAUS production facility, 
in Germany. Not only does the HUF HAUS ‘in-house’ 
production guarantee the most stringent sustainability 
standards in product and services are adhered to, but 
significantly reduces CO2 emissions through shorter 
supply chains. 

This is the future of sustainable living. 

Discover the stylish lifestyle of 
state-of-the-art energy-efficiency

A luxury mattress collection, 20 years in the making

Good sleep starts with the right bed and mattress. Visit wroughtironandbrassbed.co.uk to view the range.

Hand crafted with wool sourced directly from 
Sandringham Estate and lavishly layered with organic 
and sustainable natural fibres, Royal Warrant holders 
Wrought Iron and Brass Bed Co have created quite 
possibly the world’s most luxurious mattress. Discover 
the new Sandringham Wool collection today.  

A culmination of over two decades of bedmaking – it 
takes a small team of exceptional artisans over 20 hours 
of skilled craftsmanship and the highest quality of natural 
fibres to create one of the most relaxing and sumptuously 
supporting mattresses.

After 20 years of bed making and working closely 
with Sandringham Estate, this wonderful collection of 
mattresses brings new meaning to the phrase ‘hyper-
local’, sourcing the wool from less than 100 metres away 
from the doors of their 1800s workshop. 

Named The Sandringham Wool Collection; only wool 
fleece sourced from Sandringham Estate will be used in 

this collection of mattresses. Once the total yield has been 
hand teased into their made-to-order mattresses, there will 
be a natural wait until next year’s harvest before production 
starts again. A signature of exceptional craftsmanship. Each 
mattress is hand-tailored with sumptuous layers of Aberfield 
fleece sourced exclusively from Sandringham Estate and 
guaranteed to last at least 30 years; creating a mattress that 
upholds their commitment to authenticity and transparency, 
and offers the best night’s sleep possible.

Build your dream home
baron + baron architects are a passionate and creative 
RIBA Chartered Practice, based in Poole on the 
south coast of England. With beautiful beaches and 
the Purbeck coastline on their doorstep, they design 
bespoke homes born from their context, and with their 
clients’ aspirations at the heart of it. 

baron + baron are a small studio with great energy 
and experience, and they deliver a tailored service at 
whatever project scale. Architecture is a collaborative 
process, and they have a strong professional 
partnership team to give confidence in a positive, 
attentive process from start to finish. 

They work with private homeowners and 
commercial developers. Although creative thinking 
is at the forefront of everything they do, the baron 
+ baron team are grounded in the realities of 

Do you have a project waiting to be designed? Please get in touch at studio@baronandbaronarchitects.co.uk 
and they’d love to talk to you further. Visit baronandbaronarchitects.co.uk to find out more and follow 
  @baron_baron.architects 

construction and take pride in helping clients through 
the exciting process of building a new home.  
Whether this is a one-off home or a multi-unit 
development scheme; effective and considered design 
can positively contribute to a better environment for 
all and to maximise development value. Their Dorset 
location, close to Southampton Airport and with quick 
train links to London, allows them to be able to work all 
over the UK. 

Bespoke sanitaryware handmade in Britain

Email info@catchpoleandrye.com or visit catchpoleandrye.com for more information. Give them a call  
at 0123 384 0840 for their head office or 020 7351 0940 for their London office and showroom.

At Catchpole & Rye, they pride 
themselves on their commitment 
to British manufacturing, making 
exceptional products for those who 
appreciate superior quality. Their 

mission is to create beautiful and unique pieces of 
bathroomware that will stand the test of time.

Their extensive Kent workshops allow their team 
of skilled craftsmen to produce and finish all of their 
pieces with unrivalled quality. This ‘in-house’ capability 

offers the opportunity to accommodate their customers’ 
individual needs. They specialise in creative solutions to 
help achieve a genuine bespoke service. In fact, many of 
their favourite pieces were created in this way.

Using the same fundamental principles, their Kentish 
foundry produces cast iron for their baths. The raw iron is 
heated to 1,100C (2,012F), and whilst molten, poured into 
sand boxes using complex runner systems. Once cooled, 
these moulds are ‘struck’, and the basic casting is revealed. 
A series of processes, including blasting and fettling is 
completed before each bath can be prepared for enamelling.

They have showrooms located in London and in 
Pluckley, Kent. You will find the full collection of luxury 
baths and sanitaryware displayed in each of their 
showrooms. 

To visit them or make an appointment, please contact 
one of their friendly sales team members, who are always 
happy to assist. Catchpole & Rye also offer a full bathroom 
design service and site visit if required.

Give your bedroom a DUSK makeover

Shop the range of luxury bedding, exclusively at DUSK.com. For an extra 10% off everything, use code DUSK10.

DUSK are proud to design bedding with the highest 
quality materials and offer it at an incredible price. They 
only use premium materials that are hand-picked by 
their team, who all work hard to craft unique collections 
with a personal touch. 

Their summer sale with up to 50% off is now on, 
and for a limited time only there’s an extra 10% off 
everything with code DUSK10. Included in the sale 
is the Marseille Bed Linen Collection. Crafted using 
sumptuously soft Egyptian cotton, this 600-thread 
count bed linen is finished with a luxurious pin tuck 
Oxford border. 

DUSK’s Twilight Collection of bedspreads, throws 
and cushions will complement your luxury bed linen. 
With soft and sophisticated tones, this reversible 
collection is a simple way to add a subtle touch of colour.

Discover high-end interior design
LEIVARS are an internationally celebrated, high-end residential interior design studio with a fundamental passion for 
creating beautiful interiors. They have recently been shortlisted in four categories for the 2022 International Design & 
Architecture Awards. The philosophy of LEIVARS remains at the core of everything that they design: their interiors are 
both intelligent and diverse, with an artful mix of styles and the utmost attention to detail throughout. Transferring their 
client’s personalities into the everyday stands as a constant principle in all that they do. 

The LEIVARS team are absolutely committed to being approachable and designing homes that are unique. They offer 
liveable balanced with luxury, with a strong understanding that the client’s opinion should be at the heart of what they do. 

Visit leivars.com to find out more. Contact the team at studio@leivars.com or call 07929 934511.UKMADE, including free UK delivery for purchases over £50. 

Best of Homes

Get up to 25% off your signature summer styles 
with Danetti’s furniture collection

Your design destination

Best of Homes is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Best of Homes, please call Hurst Media Company on 0203 478 6017

AGE

35+

18-34

81%19%

GENDER

57%

43%

Saturday print readership  
of The Guardian

867k

trust The Guardian's content 
— making it the most trusted 

newspaper in the UK

83%

of readers say The Guardian helps 
them to make up their mind

65%

of readers believe they are more 
likely to respond to an advert if it 

appears from a trusted source

54%

PUBLISHED IN WITH  ON SATURDAYS

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Best of Homes is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in Guardian Weekend Magazine

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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QUARTER PAGE
Portrait: 118 x 132 mm

EIGHTH PAGE
Landscape: 118 x 63 mm 

Portrait: 57 x 118 mm

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

Total word count

Call to action

Images

STRIP Landscape: 240 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

THIRD PAGE
Landscape: 240 x 87 mm 

Portrait: 118 x 178 mm

SIXTH PAGE
Landscape:  118 x 87 mm 

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

HEADLINE Landscape: 118 x 42.5 mm

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images


