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The Best of Christmas is a full-colour, tabloid-

sized, double-page spread of advertorial 

content published in the Saturday edition of 

the Daily Mail.

As 1 in 3 Daily Mail readers say that Christmas 

advertising influences their purchase 

decisions, the Best of Christmas will serve 

as the essential guide for festive inspiration 

and is an excellent opportunity to reach this 

audience in the run up to the holiday season.

It showcases a selection of high-quality 

products, services and experiences, ranging 

from Christmas markets and fairs, indulgent 

foods and fantastic gifts to celebratory tipples 

and decorations, as well as winter fashion and 

seasonal travel options. 

With 40% of Daily Mail readers wanting to 

be inspired by gift ideas content, the Best of 
Christmas, published at the most popular time 

to start present planning, is the perfect vehicle 

for showcasing your company's products and 

services to an affluent audience, who are just 

beginning to prepare for the festive season.

•	 74% of readers live in the affluent south  

of England

•	 Daily Mail readers have average savings 

and investments of £39,000, which is 

£13,000 more than the UK average

•	 45p in every £1 spent on Christmas 

presents is spent by Daily Mail readers.

PUBLISHED WITH  ON SATURDAYS

Remember just how good a little self care feels  
From health spa retreats to luxurious 
day spas, darkly romantic Yorkshire 
moors or the dramatic landscapes 
and diverse cities of the North West; 
the buzz of London to the coastal 
bliss of the South West, a spa break in 
England can be anything you  
want it to be. 

Spa Breaks have created a selection 
of speciality spas to help you find 
exactly what you want, because a 
spa break is one time that you can 
guarantee it really is personal!

Spas MAY have a historic 
reputation for being just for 
women. However, spa travel experts 
Spabreaks.com are finding an increased demand  
from men to create relaxing experiences tailored  
just for them. 

Traditionally, men visited spas incidentally, either 
going with a partner or having the odd massage while 
on holiday. However the increased conversation 
around wellbeing is seeing more men take time out at 
spas for themselves. 

Visit spabreaks.com or call 0800 043 6600  
to book your dream spa experience!

As a result, many spas have responded to this by 
updating their style, spa treatments and experiences in 
favour of those that embrace the comfort and wellbeing 
needs of men as well as women. Spabreaks.com has also 
made it easier for those looking to treat the men in their life.

From digital detox to nutritional know-how and 
soothing massages, Spabreaks.com, Europe’s number 
one spa booking agency wants you to remember just how 
good a little self care feels.

Price’s Candles has a proud heritage, 
producing long-lasting candles ever since 
the company was founded in 1830. 

Their promise to produce high quality 
candles remains just the same now as it 
once did and they still retain the Royal 
Warrant as candlemakers to Her Majesty 
the Queen.

Price’s Candles three Christmas 
scents are the newest addition within 
their Fragrance Collection. Boasting 
contemporary scents and designs, they’re 
made with high quality purified waxes and 
are fragranced throughout. They offer a 
variety of candle sizes, from the smallest tin 
to the largest glass jar for a maximum burn 
time of 150 hours. Reed diffusers are also 
available, to create fragrance layering in any 
home. This new launch encompasses scents 
across the fragrance families of woody, 
spicy, floral, fresh, fruity and sweet.  

Enchanted Forest A charming, fresh 
fragrance.  Featuring top notes of frosted 
berries, crisp pine and sweet orange, along 
with subtle base notes of milky sandalwood.

Seasonal Delights This deeply 
sumptuous fragrance encompasses fruity top notes 
with spicy cinnamon, with just a hint of 
aromatic cloves. 

Gingerbread This childhood classic 
produces a warming, rich aroma with its 
spicy cinnamon and nutmeg top notes. 

The heart of ginger is perfectly complemented by creamy 
vanilla base notes.

Festive scents and long-lasting candles

Visit prices-candles.co.uk and use the offer code CANDLE20 to receive a 20% discount off all products. 
Follow    @pricescandlesuk

You like a glass of white and your partner prefers red. But 
imagine having the freedom to enjoy wine on your own 
terms. The Coravin Model Two Elite is the perfect way for 
savvy wine lovers to enjoy a glass of their favourite tipple 
without having to pull the cork. Crafted from high quality 
materials and is fitted with sleek 
chrome accents. When you pierce the 
cork, the wine pouring system uses 
argon gas to create an airtight seal to 
protect the wine from oxidation. You 
can drink a sip, a glass or more and 
preserve the rest of the bottle for 
weeks, months, even years.

Discover more at coravin.co.uk and 
check the store locator on the website 
to find your nearest Coravin stockist.

There’s no need for a sleigh 
and reindeer to make your 
loved ones feel special this 
Christmas. Take some ideas 

from the Clos19 ultimate gift guide, from limited 
edition spirits to the very finest Champagnes.

Clos19 is Moët Hennessy Louis Vuitton’s (LVMH) 
online destination for its exceptional portfolio of 
Champagnes, wines and spirits. Get unrivalled access 
to products from legendary estates and Maisons 
such as Moët & Chandon, Veuve Clicquot, Hennessy, 
Glenmorangie, Cloudy Bay and many more.

There’s no need for a sleigh and reindeer to make 
your loved ones feel special this Christmas. Take some 
ideas from the Clos19 ultimate gift guide, from limited 

Shop Christmas gifts on clos19.com and use code BESTOFXMAS to enjoy 15% off when you spend £200 or more.

edition spirits to the very finest Champagnes.
Clos19 is Moët Hennessy Louis Vuitton’s (LVMH) 

online destination for its exceptional portfolio of 
Champagnes, wines and spirits. Get unrivalled access 
to products from legendary estates and Maisons 
such as Moët & Chandon, Veuve Clicquot, Hennessy, 
Glenmorangie, Cloudy Bay and many more.

Many of us use a pen daily in work – from lawyers, doctors,  
professors or accountants. Nothing is quite like a luxury 
British Made pen to write letters to loved ones, 
sign big contracts, or keep a journal with fountain 
pens, ballpoints, rollerballs and propelling pencils. 
As Winston Churchill said: “I have always earned my 
living by my pen”.

Visit conwaystewart.com to see the huge range.

Discover British-made designs from Conway Stewart

Ivy and Duke offer a fabulous range of luxurious, 
memory foam and pocket sprung dog beds handmade 
in England using waterproof and high-quality fabrics.

All dog beds contain an inner waterproof cover 
to protect the fillings and all the outer covers are 
fully removable and machine washable, making them 
practical and easy to keep clean.

The memory foam in Ivy and Duke dog beds 
provides the ultimate in comfort and support while 

Visit ivyandduke.co.uk to browse the full range of 
dog beds and use code CHECKLIST10 for 10% off.

offering orthopaedic 
benefits to your dog’s 
joints which they will 
appreciate in later life. 

For Christmas you can 
even treat yourself and 
your pet to a personalised 
Christmas stocking big 
enough to fill with all 

Treat your beloved pets to stylish and luxurious beds you and your dog’s favourite treats. The memory 
foam in Ivy and Duke dog beds provides the ultimate 
in comfort and support while offering orthopaedic 
benefits to your dog’s joints which they will appreciate.

Our travel plans may have changed this year, but it 
doesn’t mean that we must put our desire to adventure 
to the back of our minds. The world at our doorstep 
has a lot more to offer than we may think, and now is 
the perfect time to explore those hidden gems. 

From local parks, countryside walks or a day at the 
seaside, there are plenty of spots closer to home that 
give us the freedom of exploration. In other words, the 
staycation is quite literally here to stay. 

Where new memories are being made, new photos 
should be taken! By creating a photobook of your 
happy memories, you can cherish those good times in 
the sun.

Your photos deserve the best, which is why 
they should be displayed in a CEWE PHOTOBOOK. 
With photographic papers, front cover embossing and 
the ability to add video via QR code, you can create 
something special. Choose to create online or by 

Reminisce on your  
days spent in the sun  
for years to come 

Preserve your favourite staycation 
memories today at cewe-photoworld.com

the free CEWE Creator Software. Plus, two new covers 
have just been released (faux leather and linen) which are 
excellent options for weddings, anniversaries or milestone 
birthdays too. CEWE ensures that the high quality of their 
personalised photo products match the importance of 
your photos. When you trust CEWE, they do all they can 

to bring your photos to life in the 
best way possible. CEWE is rated 
as ‘Excellent’ on Trustpilot and is 
sustainability certified. Plus, each 
CEWE PHOTOBOOK produced is 
climate neutral.

Are you guilty of holding onto a top-brand 
watch that you once loved but no longer wear? 
Don’t let your hidden treasures gather  
dust – turn them into cash instead with  
BQ Watches.

With over 30 years’ experience in  
the watch, retail and jewellery 
industries, BQ Watches are looking  
to add to their inventory of the finest 
luxury timepieces in the world.  
The company is looking for popular 
Rolex models like the Datejust,  
Date, Day-Date, Submariner,  
GMT-Master, Explorer, Milgauss, 
Daytona and Yacht-Master.

All of the watches that sold are in 
pristine condition, and they are always 
boxed with all relevant paperwork and  
come with a 24-month guarantee. 

Time to unlock the value in your luxury watches?

Call 020 8953 4575 or make an appointment to visit BQ Watches’ showroom in Edgware, London to discuss 
your needs. Visit bqwatches.com or email info@bqwatches.com

While BQ Watches are specialists in pre-
owned Rolexes, they also trade Breitling, Cartier, 

Hublot, Omega and other high-quality brands.
BQ Watches don’t just buy watches – 

they provide a range of supplementary 
services including watch repairs, servicing, 

refurbishing and dial changes.
The dedicated team also supply 

and fit diamond dials and bezels at 
very competitive prices. 

BQ Watches don’t just buy 
watches – they provide a range of 

supplementary services including 
watch repairs, servicing, refurbishing and 

dial changes.

Robert Bowman, appointed sculpture expert for the 
UK Government, opened Bowman Sculpture in 1993 
with his wife, Michele. He developed his expertise in 
sculpture during the 15 years prior at Sotheby’s, where 
he was the director of European works of art.

One of London’s rare family-owned-and-operated 
art galleries, Bowman Sculpture is today headed by Mr 
Bowman and his daughter, Mica, who joined the gallery 
last year as director. Robert has a world-renowned 
reputation for consistently sourcing important 
sculpture by some of the world’s most revered artists. 
His unique eye has earned him the trust of a myriad of 
clients and institutions, including the Musée Rodin, 
Musée d’Orsay and the Victoria and Albert Museum.

“We source our pieces from all over the world and 
we believe that every sculpture in our gallery is one of 
the great works of its respective artist,” says Robert.

Artist-defining works have always been at the core 
of Bowman Sculpture, the world’s premier gallery 
for sculpture by Auguste Rodin. The gallery deals in 
sculpture from 1830 to the present day, offering a rare 
opportunity to find significant works, from Rauch to 
Rodin, mixed with striking pieces from contemporary 
sculptors, including Yves Dana, Hanneke Beaumont 
and Emily Young.

Robert says: “People aren’t looking for things that are 
just visually appealing. They’re searching for sculptures 
that evoke strong emotions. This is what especially draws 
people to 19th-century artists, such as Auguste Rodin and 
Camille Claudel.” 

Remarkable sculptures 
from around the world 

Bowman Sculpture is located at 6 Duke Street,  
St James’s, London, SW1Y 6BN. You can arrange a 
viewing by contacting 020 7930 0277 or emailing 
gallery@bowmansculpture.com

Bowman Sculpture continues to facilitate a deeper 
connection between sculpture and people through 
detailed storytelling.

“For me, all great art is about a story. The story it’s 
telling; the story that might’ve inspired it; and the story 
of the artist’s life at the time of its creation. Connecting 
with these stories is when art stops being decorative and 
becomes transformative in our own lives,” says Robert.

The gallery works with private collectors, museums 
and auction houses to find specific sculptures. It also 
participates in major international art fairs, including 
TEFAF Maastricht and Masterpiece London.

The addition of pure 24K gold in all anti-ageing 
products promises to contribute to a more intense regime 
and an instant boost to skin.

Fine lines and wrinkles will appear reduced and 
collagen production will be increased.

It’s the must-have beauty item that’s flying off the 
shelves. For those looking to give the gift of smooth 
skin this year, Heaven Skincare’s original, powerful, 
anti-aging Bee Venom Mask is the perfect present 
for a loved one or yourself.

Bee Venom Masks, by Heaven Skincare’s 
Deborah Mitchell, offer a range of top-quality 
products to pamper your skin. The Gold Bee Venom 
Mask, Gold Divine Cream, Liquid  
Gold Serum and Gold Bee Venom Eyes contain the 
world’s rarest bee venom, royal jelly and pollen. 

Queen bee venom is very precious and difficult 
to source, so supply is very limited. But Heaven 
Skincare have gathered a limited amount to create a 
luxurious skincare product range that aims to create 
a smoother look.

Whatever your skin type, the new bespoke gold kit 
promises to reinvigorate your skin by lifting, firming 
and renewing. 

Visit shop.heavenskincare.com to browse 
the entire product range, or contact the friendly  
team for more information by calling 01952 462505.

A corking way to savour 
your glass of wine

The product creating  
a buzz in skincare

The ultimate Clos19 Christmas gift guide

Best of Christmas is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Best of Christmas, please call Hurst Media Company on 0203 478 6017

Average print readership  
of Daily Mail
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Third page

Quarter page

� Sixth page

Competition upgrade

£13,800

£10,350

£6,900

£1,000

RATE CARD

•	 1,600,000 average circulation

•	 2,300,000 average  
print readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

GENDER

48% 52%

M
F

SOCIAL DEMOGRAPHIC

ABC1 - 63%

C2DE - 37%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

15-35           5%

35-54                  12%

55-64                                                    47%

65+    	                             36%

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Best of is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in Daily Mail

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk
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EIGHTH PAGE
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Portrait: 65.25 x 147.7 mm

THIRD PAGE
Landscape: 273 x 97 mm 

Portrait: 134.5 x 198.7 mm

SIXTH PAGE
Landscape: 134.5 x 97 mm
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HEADLINE
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CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 273 x 42.5 mm HEADLINE Landscape: 134.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


