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Third page

Quarter page

� Sixth page

Competition upgrade

£7,500

£5,625

£3,750

£1,000

RATE CARD

•	 670,197 copies of London 
Metro published daily

•	 1,720,000 average London 
issue readership

•	 London distribution

DISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

Best of British Checklist is a full-colour,

tabloid-sized double-page spread of

advertorial content published in the Metro.

 

As the UK's highest circulation print newspaper,

the Metro reaches a wide and varied audience,

made up mainly of commuters, 57% of whom

are in the ABC1 social demographic. 

The Best of British Checklist will serve as 

an essential guide for readers looking to 

invest in British products and memorabilia to 

commemorate the King's Coronation.

The Best of British Checklist showcases a

high-quality selection of quintessentially

British and Coronation themed products and

services, including food & drink, fashion,

travel, days out, attractions and limited edition 

memorabilia.

 

Published the weekend of the Coronation of

Charles III and Camilla, the Best of British
Checklist is the perfect shop window for brands 

and organisations looking to benefit from an 

affluent and engaged readership at a time of

national celebration.

•	 The average age of a Metro reader is 45

•	 57% of readers are in the ABC1 social 

demographic

•	 75% of the audience read Metro before 

9am each day on public transport. 

“We will write them on the beaches…”

Visit bespokebritishpens.co.uk or  
call 0333 006 4646 for a brochure. 

the churchill heritage PEN range is produced in 

association with Churchill Heritage, through 

which the Churchill family distributes money 

to charities and good causes that keep alive the 

legacy of Sir Winston and the spirit of the words of 

wisdom he penned. 

“All will be well” This is the first in the series 

of Conway Stewart Churchill Heritage pens. On 

the barrel of this pen is the words “ALL WILL 

BE WELL”, and underneath this is Winston S 

Churchill’s signature, and under that are the 

words “Made in Great Britain”. 

Bespoke British Pens has one of the largest 

ranges of British-made pens. See our website 

detailed below to discover over 100 different 

pens in all colours and sizes. See iconic British 

names like Conway Stewart, the Churchill, the 

Winston, the Shakespeare, plus the Doctor’s Pen 

and the Lawyer’s Pen.

Look for the  
Red Tractor! 

For more information about what Red Tractor 
do, please visit redtractor.org.uk 

step of the journey 

to give you peace of 

mind when feeding 

your family. 

By looking for 

the Red Tractor, you 

are choosing food 

you can trust, while 

providing support 

for British farmers 

and food companies. 

So, whether you a 

preparing for a big 

family dinner or lunchboxes 

for the kids, Red Tractor can 

help you feel confident about 

your choices. 

Red Tractor is the UK’s largest food 

standards scheme who work to 

ensure that everyone can have 

quality food that they can trust. They 

know that understanding where 

our food has come from and how it 

has been produced is increasingly 

important when we shop and dine 

out. The great news is, you don’t 

need to work hard to find traceable, 

safe British food that has been 

farmed with care. 

Red Tractor works with 

supermarkets, pubs and restaurants 

up and down the country, providing 

Red Tractor-approved products that have been 

sourced from UK farms and checked from  

farm to pack. This means the Red Tractor is  

only found on food and drinks that are 

produced on UK farms and checked at every 

The finest in premium men’s grooming products
made from natural ingredients wherever possible.

The Taylor name epitomises classic British style 

and understated elegance, reliability and quality. 

All products in the Taylor range are 

manufactured and designed to meet 

the highest standards and are

reliability and quality. 

Taylor of Old Bond Street has proudly been 

a family business since the 19th century. 

Nowadays the luxury business continues to 

uphold the same values as it did when it was 

first established – offering premium grooming 

products at affordable prices. 

The salon first opened in London’s 

fashionable Bond Street and 

quickly gained a reputation 

in British society for 

their botanical extracts. 

The Taylor tradition 

continued through the next 

generation, who opened the 

now famous flagship store in 

Jermyn Street SW1. 

The Taylor name  

epitomises classic British style 

and understated elegance, 

reliability and quality. 

All products in the Taylor range 

are manufactured and designed to 

meet the highest standards and are 

Choose from a variety of gift 
boxes, prices start from £35,  
and range from soap sets to 

shaving kits –  ideal for 
Christmas gifts. 

Visit tobs.co.uk, email 
sales@tobs.co.uk, 
call020 7930 5544.

The most innovative AGA cooker yet 
AGA eR3 Series cookers offer all the features you 

could want. The first to combine both cast-

iron and conventional cooking, they ensure 

you have a cooker for all seasons and one that 

makes it easy to manage energy usage. 

All models have two cast-iron ovens – one 

that can be used for roasting or baking, the 

other for simmering. They cook using gentle 

radiant heat, ensuring food tastes amazing and 

all the flavour and goodness is locked in. 

These ovens can be left on when you want 

that gentle AGA warmth in the kitchen or 

switched off when you don’t. An additional 

conventional oven (on the 150cm, 160cm and 

170cm models) is perfect for those times you 

don’t want the cast-iron ovens on, when you 

need extra cooking capacity or want to cook a 

quick weekday meal. For weekend cooking or 

for high-volume celebratory cooking, you have 

the best of all worlds and can make use of all  

the ovens. 

Each AGA eR3 Series model also has a highly 

efficient hotplate, which heats up in just 10-12 

minutes. There is the option of either an  

AGA warming plate or a two- or three-zone 

induction hob with bridging for use with a  

griddle or fish kettle. 

Great attention has been paid to even the 

smallest of details, such as the stylish branded 

handrail, contemporary rotary controls and the 

beautiful vitreous enamel finish, meaning cookers 

in the collection are built for life and built to last. 

Available in 16 gorgeous colours and sizes 
from 90cm to 170cm. Priced from £7,865. 
Visit agaliving.com or call 0800 111 6477.

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Buying British means supporting the domestic economy – but it doesn’t mean compromise. 
Here’s an array of products to make every Briton’s bosom swell with pride

Made in Britain – the registered mark for British 
quality and provenance

From dog beds, to kitchens and clothing, look out for Made in Britain 
at madeinbritain.org/products

As the nation’s shops begin to open their 

doors again this summer, there is a renewed 

enthusiasm for buying locally made products, as 

many consumers try to support manufacturers 

and producers and get the British economy 

moving again. Looking out for the distinctive 

Made in Britain symbol on packaging or 

websites is the best way of finding out whether 

the product is made to high standards in the UK, 

where ethical business and sustainability are 

priorities for businesses and consumers alike.

The Made in Britain website now offers 

shoppers a growing directory of British 

businesses to shop from – both for consumers 

and businesses – helping to point people in the 

direction of ethical, quality British companies 

who make their products within British shores.

Made in Britain represent 1,700 British 

manufacturing companies, the huge majority 

of whom are small businesses. They provide 

consumers with a badge of reassurance that the 

product was substantially made in the UK, therefore 

meeting UK quality, safety, and employment 

standards.

A survey* of 2,000 people conducted by the 

organisation last year found that many people 

were keen to shop more locally, but 48% said they 

don’t buy as many British products as they’d like to 

because they don’t know which brands are actually 

made in Britain, even if it’s a British registered 

brand. Of those surveyed, 71% agreed that buying 

more products made in Britain could help the UK to 

combat climate change.

*Two-thirds (66 per cent) of British consumers are more likely to buy more British goods post Covid-19 to 
support the economy (Made in Britain, 2020)

Hugo & Otto, British dog atelier

Delphis Eco, eco-friendly cleaning products 

Step into spring in style with the Ted Baker 

sunglasses range. Glamorous yet wearable, 

Ted Baker’s ELVIA is a gorgeous statement 

sunglass frame bound to get 

you noticed. Chic and 

oversized, this style 

features a fashionable 

dual-coloured front. 

Adding a little 

something extra to this 

look is the unique metal 

chain-link embellishment 

on the side of the arms, 

lending instant flair to elevate 

your everyday springtime styling. 

The metal detail also features the 

Shop ELVIA TB1608 plus a selection of Ted Baker sunglasses on next.co.uk 

brand’s logo, for a subtle nod to Ted Baker’s iconic 

name in fashion. ELVIA is available in classic colour 

combinations, such as a beautiful tortoiseshell and 

pale peachy nude, as well as baby pink and navy.

Step into spring in  
style with the Ted Baker 
sunglasses range

During Queen Victoria’s 

reign, more than twice as 

many gold sovereigns 

were issued than half 

sovereigns. Of all 

sovereign types 

ever issued, the 

half sovereign 

accounts for less 

than 18%, making the 

half sovereign five 

times rarer than its 

sovereign counterpart. 

Out of all the gold ever 

used to strike sovereign 

coins, less than 9% has been 

used to produce half sovereigns. This  

fact therefore makes your original Queen 

Victoria half sovereign even more desirable. It 

comes as no surprise that these rare strikes still 

command such high demand with collectors 

over 130 years later! 

Struck in solid 22-carat gold 

Featuring the heraldic shield design, the half 

sovereign is a sought-after gold coin of this great 

monarch’s reign. In the 200th anniversary of her 

birth, collectors will be particularly interested in 

coin rarities from her lengthy reign.  

Our experts have managed to acquire a  

very limited quantity which are available now, 

very limited quantity which are available now, 

but we expect a fast sell out. 

Yours for two instalments of just £99! 

These half sovereigns are all original strikes, over 

130 years old and you can own one today for just 

two interest-free instalments of £99, or a single 

payment of £198. Postage and packing is free. Your 

coin is presented in an elegant display box, and 

includes a certificate of authenticity to guarantee its 

provenance for the future.

An original Queen Victoria Gold Half Sovereign –  
a genuine 130-year-old rarity

Call 08081 698 215 and quoting the code 92011780, or visit londonmintoffice.org/qv3

Elizabeth Gage is today recognised as one of the 

world’s most influential and creative jewellery 

designers. Using jewels and gold instead of 

paint and canvas, she has become an acclaimed 

and highly regarded artist. 

Having received an MBE for her unwavering 

commitment to jewellery since 1964, Elizabeth 

is internationally renowned for her unrivalled 

craftsmanship, extraordinary designs and 

unique creativity. All her beautiful jewels have 

always been handmade in Britain by some of the 

finest British goldsmiths. 

For Elizabeth Gage, jewellery serves as a 

means of wearable art, combining meticulous 

and perfected craftsmanship. She believes 

jewellery should be about feeling comfortable 

with the pieces you are wearing, as she 

continues to produce one-of-a-kind works  

that transcend time. 

Elizabeth takes her inspiration from many 

sources: from plants and animals; to rocks and 

fossils; from ancient history; to the planets 

and stars. Her wide range of experiences and 

travels allow Elizabeth to incorporate all of these 

inspirations into her stunning jewellery. Her 

multifarious inspirations resonate through her 

distinctive designs and signature collections 

such as the Templar, the Zodiac, Historical 

Treasures and Animal Kingdom. 

Where jewellery meets creativity

Visit elizabeth-gage.com or call
020 7823 0100.

Help protect the health of the Armed Forces family with a gift in your Will

Visit ssafa.org.uk/gifts-in-wills or call  
020 4570 0351.

SSAFA, the Armed Forces charity have been providing 

practical, emotional and financial support to Forces 

personnel, veterans and their families since 1885. 

By leaving a gift in your Will, you will help them 

continue to support the Armed Forces family in  

times of need.

They understand that you’ll want to take care of 

your family first. But anything you do wish to leave 

Registered charity: 210760.

to SSAFA, will make a huge difference to the lives 

of those who need them most. Any gift left to them 

they’re truly grateful for.

Find out how a gift in your Will can help protect 

the Armed Forces family for generations to come.

Serving afternoon 
tea since 1865
The Langham, London opened in 

1865 as Europe’s first Grand Hotel 

and has an unrivalled location in 

the heart of the West End. 

With a history of innovation, 

The Langham is renowned as 

the birthplace of afternoon tea. 

Upholding this quintessentially 

British tradition, afternoon tea is 

still served today in the dazzling 

Palm Court and continues to evolve 

in its creativity and style. 

Incorporating the best seasonal ingredients 

into the menu, the current tea embraces this 

popular dining trend adopted by the upscale 

London restaurant scene. Experience Palm 

Court’s signature service and enjoy a selection 

of delicate pastries, fluffy scones and delicious 

savouries accompanied by a wide range of loose 

leaf teas selected by the experienced team. 

Visit palm-court.co.uk or call 020 7636 1000 
and quote LANGHAMTEA to redeem this offer.

Best British gifts – Olivia Burton’s 
Tea Party collection
Prepare to be the talk of the ‘Tea Party’ with these latest pieces 

from Olivia Burton.

Olivia Burton are the British accessories brand founded in 

2012 by best friends and ex-fashion buyers, Jemma and Lesa. 

Collections are dreamt up in the brand’s pretty, east London studio 

where the small design team draw inspiration from vintage styles, 

fashion trends, and all things nature, to create unique accessories.

Best of British Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Best of British Checklist, please call Hurst Media Company on 0203 478 6017

Daily print readership 
of Metro

1.7m
of readers strongly agree "it's 

important to continue learning 
new things throughout your life"

38%

Adults are interested in the education 
pages of newspapers – more than any 

other national newspaper

30%
read Metro before 9am each 

day, with most on a train, tube 
or bus journey

75%

AGE

15-24                     10.3%

25-34 	                             23.6%

35-44	                       18.2%

45-64 	                                            32.2%

65+ 	               12.8%

ABC1 - 57.5%

C2DE -  42.5%

SOCIAL DEMOGRAPHIC GENDER

57% 43%

M

F
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Checklist is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in Metro

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4020 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 263 x 42.5 mm HEADLINE Landscape: 129.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.


