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Enhance your home with award-winning Ultra 

Smart blinds from Appeal Home Shading – 

now with voice activation, and a smartphone 

app to operate your blinds even when you’re 

away! At your spoken command or button 

press, our blinds keep you and your home 

shaded and cool in summer or warm in winter. 

The integrated re-chargeable battery pack 

means no wiring or 

ugly trunking. For total 

convenience the blinds 

are also operable by a 

wall switch too. 

Choose from 400+ 

fabrics and colours 

including exclusive 

Operate your blinds with your voice

For details of Appeal’s 10% off and buy now pay 12 months later 
offers, visit appealshading.com/checklist or call 0800 975 5757 
quoting CHECKLIST when ordering. 

energy saving materials. Accessories include a timer 

to open or close your blinds at pre-set times and a 

temperature and light sensor to operate the blinds 

automatically as these change. 

Appeal Home Shading is one of the UK’s leading 

suppliers of bespoke electric blinds, conservatory 

blinds, window shutters, awnings and insect screens.

Upgrade your locks to the latest 

British Standard. The Asec 

Kite range of locks offers the 

highest level of security for 

all doors, offering retro-fit 

solutions to existing locks, 

high-security double-locking 

nightlatch and Kitemarked 

cylinders which can be installed  

Beat the burglar: new British Standard locks
via a professional locksmith. The ‘Secure  

by Design’ cylinder prevents burglaries  

with its innovative 

patented and 

secure solution. 

Your home is your castle,  
don’t just lock it: Asec it. Visit  

asec.co.uk or email hello@asec.co.uk

Committed to bringing you the best 

in classic and contemporary design, 

Nest sell expertly curated brands that all 

have the same thing in common: they 

are passionate about producing high-

quality, innovative  

and modern design. Discover 

thousands of designer products from 

Vitra, HAY, Flos, Muuto, Knoll and more 

in their online catalogue. 

Nest’s enviable collection of furniture, 

lighting, home accessories and gifts has been 

carefully chosen to stand the test of time. Priding 

themselves on a ‘buy once, buy well’ philosophy, 

all of Nest’s products are the genuine article and 

have been hand-picked for their quality and fine 

Your design  
destination 

craftsmanship. Having trouble choosing? Talk to 

Nest’s friendly team of experts who are on-hand to 

help you with any product advice, service questions 

or queries. All you need to do is ask. 

Established in 2003 from a desire to bring high 

quality, forever design to the UK market, Nest were 

one of the earliest adopters of online retail within 

their field. Having now traded online for over 15 

years, this experience has allowed Nest to grow and 

develop a strong presence within the international 

market. A highly successful independent retailer, 

Nest are proud to deliver a personal, friendly service 

with every purchase. 

With their new-look website, shopping with  

Nest is now more enjoyable than ever before. You’ll  

be spoilt for choice with iconic design for your 

home and garden. 

Find your forever design on the website at 
nest.co.uk and enjoy FREE UK delivery with 
promo code ‘NESTFREEUK’.

The velvet trend is here to stay. 

There’s a way to work it that fits 

almost any style – the key is to make 

it work for you. A luxurious and 

tactile fabric, velvet has all the style 

appeal but also feels great, making it 

perfect for upholstery. 

In the kitchen, velvet works really 

well as an accent. Typically kitchens 

are hard and linear, with lots of cold 

surfaces and so the colour options 

can be limited. Adding an injection 

of texture and colour with velvet 

is where you can bring some of 

our personality to the room. Our 

exclusive Form Velvet range offers 

both barstools and chairs with a 

selection of metal finishes so you can 

match them to your kitchen. 

Velvet is the also the ideal material 

for creating a cosy mood in spaces 

that are all about comfort. 

A sofa should be somewhere you 

can snuggle up and really relax. Colour is really 

important when creating the feel of a room, and 

The underground movement towards velvet

the sofa should be the room’s main statement. A 

plush velvet in a deep colour, like our Archie Sofa in 

Jewel Green, is rich and absorbing – set against a 

dark wall you’ll be ticking all the trend 

boxes. Our design ethos is simple: we 

design products for life’s moments 

that matter. 

Danetti offer exclusive designs at 
affordable prices at danetti.com

Learn how to make your home more comfortable, 

sustainable and safe with the intelligent 

technology of Bosch Smart Home.

Bosch Smart Home offers intelligent solutions 

for enhanced security, convenience and a 

comfortable climate at home – allowing you 

to control the processes within your home 

automatically and remotely. 

Simple to set-up devices are combined with 

elegant designs and completely customisable 

solutions so whether you want to network your 

heating system or secure the safety of your 

home, the Bosch Smart Home System offers you 

complete and personalised solutions to suit your 

needs and those of your home. 

The Indoor Climate Starter Pack enjoy a 

feel-good climate at home at all times. With the 

Safety Starter Pack, your home enjoys optimum 

Control your home remotely with Bosch 

Explore the range at bosch-smarthome.com 
and use the code ‘Checklist20’ to get 20% off

around-the-clock protection against fire and 

uninvited guests.

There’s no need to waste energy with Bosch Smart 

Home. Save valuable energy by smartly linking the 

appliances in your home as well as networking your 

heating to be in control of your energy bills. 

Bosch’s products are designed for convenience 

from the moment you open the box. Set-up is easy 

through your Bosch Smart Home app. 

You can rest assured 

that if you encounter any 

problems or have a query- 

we will be able to help 

through e-mail or our free 

customer service hotline.

Living in a hard water area you will see limescale 

deposits all over taps, baths, surfaces – anything 

the water touches.  

You might spend hours scrubbing and cleaning, 

but no matter how hard you try the nasty 

deposits will always come back. 

Simply switching to softened 

water means you can enjoy the seven 

wonders of Harvey Water:

• Shinier home Scale will disappear 

to uncover beautiful surfaces that 

look brand new, without cleaning.

• Glossier hair Softened water makes  

your hair shine.

• Softer skin Help keep your skin in  

tip-top condition by soothing it with 

softened water.

• Fewer products Make that fancy soap 

last longer. From shampoos to bathroom 

cleaners, you will notice a reduction.

• Longer lasting appliances With softened 

water, scale will slowly diminish, 

extending the lifespan of appliances.

• Bigger bubble baths All products will 

lather better, resulting in glorious bubbles 

from your basin to your bath.

• Cheaper bills Pipes will descale over time 

and your hot water system will become more 

efficient.

A water softener works by removing the 

magnesium and calcium present in your  

water supply through a process of ion 

exchange, turning it from hard water to 

softened water. Try softened water for yourself 

with our three-month trial. 96% of customers 

who try a Harvey Water Softener keep it. 

Softened water for a cleaner, better home

Find out more by calling 01483 910132  
or visit harvey.co.uk

Hiring an architect is the key to creating your 

dream home. The Royal Institute of British 

Architects (RIBA) makes it easy for you with its 

free-to-use online service. 

Before you use the service, draw up your wish 

list. Once you’ve entered a few details including 

your project brief and budget, the service will 

match you to a maximum of 15 architects with 

the right expertise for the job. Your contact 

details remain confidential until you are ready 

to take it further. 

RIBA-accredited Chartered Practices are 

highly skilled and professionally trained to 

turn your aspirations into reality. They work to 

a strict code of professional conduct and will 

guide you through the design, planning and construction process. 

They can apply for planning permission and help you find good, 

reliable builders. They will also help keep your project on time and 

within budget, and ensure the building is constructed to a high standard.

Planning to remodel or extend your property?

Should you need help, the RIBA will support you every step of the way. Call 0207 307 3700, 
visit architecture.com/find-an-architect, or email clientservices@riba.org

Step into your dream kitchen or bathroom and 

make it perfect before you buy, with the latest 

virtual reality technology from Virtual Worlds. 

Buying a kitchen or bathroom is not 

something you do everyday. It is an expensive 

purchase and the wide array of choice available 

can make it difficult to make a decision; you 

don’t want to make a mistake with the 

design or layout that will be living with for 

the next 10 years or so! 

Most of us have an idea of what our ideal 

kitchen or bathroom would look like, but 

imagine being able to try it out before you 

part with your cash so you can purchase 

with complete peace of 

mind. You can do just that 

by working with a Virtual Worlds 4D 

Theatre retailer – you can literally 

jump into your dream design and try 

it out in the virtual space to iron out 

any design wrinkles. 

A completely immersive 

experience, the technology offers  

a new level of spatial awareness,  

and you can walk freely around  

your new kitchen or bathroom  

during the design stage. 

How the latest virtual reality technology helps 
you plan your dream kitchen or bathroom

To find your nearest  
Virtual Worlds retailer 
and see your vision 
come to life, visit 
find4d.co.uk

You can check if there is 

enough space around your 

kitchen island, change the 

lighting from day to night, 

open cupboards and even 

stand in the shower or put 

your hands under the taps 

and see them getting wet. If any element of the 

design doesn’t look quite right, adjustments can be 

made with a click of a button and with thousands of 

products represented within the software, you will 

be spoilt for choice.

Many people have rediscovered 

their homes during the last few 

weeks and months. Beautifying 

the garden or balcony, redesigning 

the home office or setting up new 

streaming devices. Places where 

you can keep in contact with 

loved ones via video calls, stream 

videos or just game. However, WiFi 

coverage doesn’t always reach that 

new favourite spot. 

devolo Magic 
cures weak WiFi

Further information devolo.co.uk

The solution: devolo Magic WiFi

devolo cures weak WiFi. The magic-trick: devolo 

uses the building’s own power line to transmit data. 

The advantage is that a hotspot can be created at 

any power socket, thus ensuring that walls, ceilings 

and closed doors can no longer 

block the WiFi signal. 

Fully automated: 

devolo Magic installs itself

It may sound technical and 

complicated, but putting it into 

practice is easy. devolo Magic 

adapters are easy as pie to set up 

for use. Once you’ve plugged in 

the first adapter, all other 

adapters that are plugged in within the next two 

minutes are automatically connected to each 

other. The connection which is established is 

secure and protected from external access.

Finally WiFi anywhere

This is how devolo Magic can guarantee 

super-fast WiFi. And the new episodes of the 

favourite series as well as the eagerly awaited 

online game finally stream and load 

without a hitch – driving off the bad 

mood and bringing back your shine.

Homeowners are becoming increasingly bold 

and creative with their home design choices, 

often taking inspiration from styles seen on 

Instagram and Pinterest. 

In keeping with what’s trending, interior 

designers are predicting this gorgeous colour 

(pictured right) is set to become a hot trend in 

2020 after Pantone named it ‘Colour of the Year’. 

Blue has seen a steady rise in popularity 

featuring heavily in kitchen cabinets and wall 

paint. Get the look with these striking Indigo 

tiles, part of the vibrant Carnaby range from 

Tileflair. Mix the plain and décor tiles to create a 

stunning design feature in your home. 

Founded in 1972, Tileflair is the largest 

independent wall and floor tile company based 

in south England with 

11 showrooms and a 

five-star Trustpilot 

excellent rating.

Get the right tone with Pantone’s ‘Colour of the Year’

Create something beautiful online at 
tileflair.co.uk or call 0117 959 8888.

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Changing your home – whether physically moving, renovating or simply making modest 
improvements – is among the more fulfilling things you can do with your time. Here is a 

variety of ideas for better living for you and the family

Homes, Interiors & Improvements Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct 
& Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Homes, Interiors & Improvements Checklist, please call Hurst Media Company on 0203 478 6017

Homes, Interiors and Improvements Checklist 

is a full-colour, tabloid-sized, double-page 

spread of advertorial content published in the 

Mail on Sunday.

Mail on Sunday readers have an average of 

£47,902 in savings and investments. This 

wealthy readership believes it is worth paying 

extra for quality products and services for 

improving their home life. Homes, Interiors and 

Improvements Checklist serves as an essential 

guide for those looking to maximise their 

enjoyment of day-to-day living, and ways to 

increase the value of their homes through the 

power of home improvements. 

It showcases a high-quality selection of 

products and services for the home, indoor and 

outdoor furniture, household gadgets, tools, 

accessories, and interior and exterior design 

ideas.

Published on a Sunday, the Homes, Interiors 

and Improvements Checklist is the perfect 

shop window for brands and organisations 

to benefit from a mature readership with 

more time to spend reading the newspaper, 

and greater disposable income to spend on 

products and services for the home.

•	 Mail on Sunday readers are known for 

their spending power with 10% of weekly 

expenditure going towards groceries

•	 Mail on Sunday readers have an average of 

£47,902 in savings and investments – £22k 

more than the UK average

•	 83% of Mail on Sunday readers are 

homeowners, so spending quality time at 

home is important. 
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Third page

Quarter page

� Sixth page

Competition upgrade

£12,000

£9,000

£6,000

£1,000

RATE CARDDISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

•	 800,000 average circulation of 
Mail on Sunday

•	 2,100,000 average  
print readership

•	 Distributed UK wide

Average print readership  
of Mail on Sunday

2.1m

AGE

GENDER

48% 52%

M
F

SOCIAL DEMOGRAPHIC

ABC1 - 65.3%

C2DE - 34.7%

15-44                  12.3%

45-55                             19.1%

55-64                                          26.4%

75+    	                                         29.5%

PUBLISHED WITH  ON SUNDAYS

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Checklist is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in Mail on Sunday

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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Landscape: 273 x 97 mm 

Portrait: 134.5 x 198.7 mm

SIXTH PAGE
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CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 273 x 42.5 mm HEADLINE Landscape: 134.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.


