
WE WANT THE BEST FOR OUR PETS. They show 

us unwavering devotion and bring smiles to our 

faces, even at the toughest of times. In return,  

we do everything we can to ensure they live  

their best life. 

But accidents can happen and pet insurance 

can make a real difference. You can focus on 

helping your pet get better, rather than worrying 

about veterinary bills. 

The different types of policies on the market 

can be confusing, so carefully compare them 

for their level of cover and read the terms and 

conditions to check which meet your needs. 

Generally, a cheaper policy provides less cover. 

A higher-star Defaqto rating (out of five) 

means the policy has scored better for its 

features and benefits. Five star-rated Defaqto 

policies are some of the most comprehensive on 

the market, meaning greater cover in the event 

of an accident or illness. 

Petsurance 

from PDSA 

offers a choice 

of market-

leading cover 

levels, including 

two five-star 

Defaqto-rated 

policies, giving 

you peace of 

mind that your 

pet is protected 

for whatever 

happens next. 

Every policy 

sold gives access 

to a 24/7 advice helpline and you can pay monthly  

at no extra cost (0% APR). 

Buying a Petsurance from PDSA policy also 

contributes to the charity’s work, caring for sick and 

injured pets across the UK.

Insurance cover gives peace of mind for both  
you and your furry companion

Checklist readers can get 10%  
off when buying Petsurance  
from PDSA by quoting PDSA10  
at pdsa.org.uk/psda10

10% discount applies on first year only. Minimum 
premiums apply, £50.53 for cats and £66.35 for dogs. 
Excludes Accident-Only policies. 

GREYHOUND TRUST HAS HOMED over 100,000 greyhounds since 

1975 with the vision for all retired racing greyhounds to go to loving 

homes where they are treated with compassion and kindness. If you 

want to support our work, why not play the Greyhound Trust lottery? 

Choose a minimum of five entries at £1 per entry for a chance to win 

one of our amazing cash prizes – up to £10,000! Help us to find loving 

homes for more retired racing greyhounds each year.

Play Greyhound Trust’s lottery to help retired dogs

Support our work and join the fun, play at lottery.greyhoundtrust.org.uk

Healthy nutrition for your feline friends

Animonda brands are available at good  
pet stores and online at animonda.co.uk

ANIMONDA PETCARE STANDS 
FOR top-quality pet food from 

Germany for more than 25 years.

Feeding with knowledge,  

love and care

For many people, pets are like 

beloved family members or best 

friends. Animonda® cares for the 

well-being of pets and accordingly 

focuses on the manufacturing of 

high-quality food for cats. 

The assortment addresses 

demanding pets, who commit to a 

healthy and appropriate nutrition 

as an important contribution to 

their well-being. 

Committed to highest quality

All products are produced in accordance 

with the latest scientific research concerning  

a healthy and appropriate animal nutrition: 

natural, pure and absolutely free of artificial 

colouring and flavouring. Selected fresh 

ingredients are prepared carefully to keep the 

nutrients as intact as possible.

Appropriate nutrition

Behind the concept of animonda is a 

philosophy of genuine esteem for our  

four-legged friends, as well as for their owners:  

pet owners invest great loving care in their 

animals and like to ensure that they only 

provide what’s best for them. 

Therefore animonda views it as a special 

responsibility only to develop and supply 

products which are appropriate from a nutritional 

point of view.

The best for your cat

• Supreme Selection: finest gourmet paté. 

• Meaty Delight: 100% fresh meaty ingredients. 

• Milkies: milky liquid snacks. The ultimate in 

feline snacking! 

LickiMat: the 
UK’s number one 
bestselling  
boredom buster

Shop at sharplespets.co.uk or call  
01704 550044 for more information. 

in your pet while home alone or during stressful 

times. It’s great for calming pets before the vets or 

groomers. Repetitive licking is soothing for your 

pet, exerting a calming influence on it. Vets say 

that licking enhances the sense of taste, allowing 

pet to enjoy just a small amount of food for ages. 

LickiMat stimulates saliva 

production and helps 

clean tongue, teeth and 

gum. Enhanced  saliva 

production can aid 

digestion as it contains 

enzymes like amylase. 

LickiMat is made from 

non-toxic food grade TPR 

and is suitable for dogs 

and cats. Freezer-safe and 

hand washable. 

LICKIMATS ARE DESIGNED AS 
TASTY boredom and anxiety busters 

for your cat or dog. 

By spreading your pet’s favourite 

treat over the surface, you create a 

tasty fun game with them having 

to seek out every morsel with their 

tongue. It works well as a slow 

feeder for cats and you can freeze 

treats in summer for refreshing, longer-lasting 

entertainment. You can leave home without 

worrying that your pet will go crazy and you 

can’t overfeed your pet because Lickimat makes 

a small tasty treat last longer. 

Recommended by vets and animal 

behaviourists worldwide, LickiMat is a 

medical-free way to promote calm behaviour 

GROOMING IS AN ESSENTIAL PART of 

any dog’s routine. Not only is it a great 

bonding experience between you and 

your dog but an important ritual too. 

Regular brushing helps protect 

your dog’s coat by removing dirt, 

dead hair and distributing natural 

oils. Pet Teezer’s USP is in the 

teeth – the grooming brushes 

boast patented non-metal 

teeth, making for a safe solution 

to effective at-home grooming, 

keeping your dog’s coat in tip-top 

condition from puppy to adult. 

Pet Teezer grooming brushes 

come in both small and large sizes, 

making the whole grooming 

experience as comfortable 

as possible for both you and 

your dog. 

The soft teeth of the 

detangling brush are gentle 

on fur that is prone to tangle, 

perfect for breeds such as 

Cockapoos, Yorkshire Terriers 

and Bichon Frise. 

Using stiffer teeth than 

the detangling brush, the 

de-shedding brush reaches 

down confidently to even 

the thickest of undercoats, great 

for breeds such as German Shepherds, Golden 

Retrievers and Pomeranians. 

Heres why Pet Teezer’s grooming brushes are  

so dog friendly:

• Patented flexible two-tier teeth that remove 

dirt, dead hair and tangles while adding shine 

to the coat 

• Non-metal material so no risk of brush burn 

from over-brushing 

• No bladed edges, making them safe for the 

whole family to use 

• Ergonomic design for a comfortable grip 

• Safe to use in any direction. 

Detangling and de-shedding dog grooming  
brushes for safe, effective at-home care

You can buy Pet Teezer grooming brushes 
from petteezer.com, 
get 20% off using the 
code CHECKLIST.

Is your wild bird food ‘Fair to Nature’?

Visit honeyfieldswildbird.co.uk or call 0845 257 0232 for more information.  
Visit conservationgrade.org to learn more about conservation efforts. 

BEING FAIR TO NATURE is about rebuilding 

the world’s wildlife through nature-friendly 

production methods. In the UK alone we have 

lost 97% of wildflower meadows.  

It’s critical that we demand products that  

are ethical, sustainable and fair to nature.

This is done by accrediting brands that 

use ‘Fair To Nature’ farming practices to 

boost biodiversity, Honeyfield’s is one of 

those brands. Where the ingredients, allow 

Honeyfield’s wild bird foods contain cereals 

and other seeds grown on Fair To Nature 

accredited farms. 

These farms create specific wildlife habitats 

on at least 10% of their land and follow a 

unique sustainability protocol. They grow 

special areas of seed-bearing crops to provide 

food for farmland bird species, such as 

linnets, skylarks, and buntings. This means that 

Honeyfield’s wild bird food not only feeds the 

birds in your garden but looks after the birds in 

our countryside too. 

Managing director of Honeyfield’s, Sam 

Marriage says: “We, as consumers, are increasingly 

aware that the decisions we make in our shopping 

baskets determine the type of world we live in. 

Honeyfield’s aim is to provide consumers with a 

choice to buy products that have truly sustainable 

credentials.”

As well as wild bird food and treats Honeyfield’s 

also offer a variety of different wild bird feeders, 

tables, dining stations and accessories  

to complement any garden. 

Your dream aquarium starts with biOrb

Find your nearest stockist at bit.ly/
biorbstockist or call 01256 896886.

AQUARIUMS ARE A BEAUTIFUL ADDITION 

to anyone’s home – but with biOrb they 

can also be mistaken for a work of art. 

Aesthetic details are the ideal way to 

enhance your fish keeping experience, and 

these stunning aquariums offer underwater 

objects so intricate it’s as if they’d been 

designed by nature itself.

User-friendly and intuitive, biOrbs are 

available in a variety of shapes and sizes to 

suit any home. Now everyone can enjoy the 

beautiful design of these easy to maintain 

aquariums. After choosing your biOrb the 

next step is to enjoy creating your own 

personal aquatic display. It’s fun to do and 

you’ll be gazing at your magical underwater 

world sooner than you thought possible.

Create perfect lighting with one simple touch 

Pick a colour to suit your mood by choosing 

coloured lighting in your biOrb. Fine-tune your 

lighting by remote control to create the perfect 

ambience in your room.

Try automatic day and night lighting Over  

24 hours your biOrb will recreate a natural sunrise, 

daylight, sunset and moonlight effect.

Be one of millions who enjoy their own 

aquarium Experience the soothing benefits of 

keeping fish with your very own biOrb. Because 

of its smart design and proven filtration, it’s easy 

to maintain. In fact, it is probably the simplest 

aquarium in the world to look after, leaving you 

with more time to 

gaze, relax and wonder 

at your magical 

underwater world.

Enjoy 10% off your first order when  
you use the code CHECKLIST at 
petdrugsonline.co.uk or call 01761 
603141 more about what is on offer.

*First time customers only. Offer valid until 31 December.  
Discount code can only be used once.

NOTHING BRINGS A SMILE to the face more than 

seeing your pet bounce around the house full of 

energy. But it takes time, effort and money to keep 

them in tip-top shape – which is where Pet Drugs 

Online can help by cutting costs. 

The website have all the big food brands, treatments, 

supplements and veterinary meds to keep them happy;  

which means more smiles for you. 

Typically Pet Drugs 

Online are 50% cheaper 

than products bought 

from the vet and they 

offer free delivery. Find 

out how you can keep 

that tail wagging by 

browsing the website.

Keep your pets feeling pawsome

A dog walker’s second best friend

Available in sizes 3 to 12 for £69.99. Visit the online store at thedrybootcompany.com

AFTER 60 YEARS IN PRODUCTION, 
the Harris Dryboot remains the  

only 100% guaranteed waterproof, 

multi-purpose, lace-up boot 

available in the UK. 

Favoured by everyone from 

walkers and gamekeepers 

to gardeners and 

farmers, they’re 

a comfortable, 

low maintenance 

waterproof boot 

– without the 

inconvenience 

of a knee-length 

Wellington.

Top quality natural rubber construction, 

impervious to damage from bramble or rough 

undergrowth. Splash resistant to acid and alkali, 

garden and agricultural chemicals. Steel shank 

built into the non-slip sole adds strength  

and protection.

Fully lined with cool jersey-cotton fabric 

which helps prevent the foot sweating. 

Thick padding around the ankle area  

for added comfort and prevention  

of ankle rub. 

They are fully washable 

and quick drying, 

unlike a leather 

 boot and ideal for 

those with 

wider calves. 

IVY AND DUKE OFFER A FABULOUS 
RANGE of luxurious, memory 

foam and pocket sprung dog 

beds handmade in England using 

waterproof and high-quality fabrics.

Every single bed Ivy and Duke 

produce meets incredibly high 

standards – they use only the best 

fabrics for their beds. There are 

two types of material available, a 

high quality upholstery fabric, and 

an incredibly robust 600 denier 

waterproof fabric. All dog beds 

contain an inner waterproof cover 

to protect the fillings and all the 

outer covers are fully removable and 

machine washable, making them 

practical and easy to keep clean.

The memory foam in Ivy and Duke dog beds 

provides the ultimate in comfort and support 

while offering orthopaedic benefits to your dog’s 

joints which they will appreciate in later life. 

Hand-made luxury beds your dog will love 

Visit ivyandduke.co.uk to browse the full 
range of dog beds. Use discount code 
CHECKLIST10 for 10% off.

Not only will they look stylish in your home, but 

they are durable and robust.

The Ivy and Duke Blanket is perfect for those lazy 

days on the sofa, perching at the end of the bed, or 

lounging on those long car rides. The Blanket is 

double sided, one side being upholstery fabric, to 

provide durability and comfort, the other, a soft faux 

sheepskin for those days when extra indulgence 

is required. A truly robust, yet comfortable blanket, 

which is ideal for daily lounging.

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Your best friends deserve the very best your money can buy.  
Here are some ideas to keep them healthy and happy

Pets & Animals Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Pets & Animals Checklist, please call Hurst Media Company on 0203 478 6017

(THIS IS NOT A THIRD-PARTY SUPPLEMENT, IT IS FEATURED INSIDE THE MAGAZINE AND IS INCLUDED IN ALL NATIONWIDE PRINTED EDITIONS)
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Competition upgrade

£8,500

£6,750
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RATE CARD

•	 220,240 copies of Guardian 
Weekend Magazine are published 
on a Saturday

•	 867,492 average Saturday 
readership 

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

The Pets & Animals Checklist is a full-

colour, tabloid-sized, double-page spread 

of advertorial content published in Guardian 

Weekend Magazine issued with the weekly 

newspaper.

The Guardian readers have an average

household income of £59,764. This wealthy

readership believes it is worth paying extra

for quality products and services. The Pets & 

Animals Checklist will therefore serve as an 

essential guide for animal lovers looking to 

make the best choices available for their pets

The Pets & Animals Checklist showcases a 

high-quality selection of products and

services for pets and their owners, ranging

from food options, veterinary care, training

classes, grooming equipment and services,

charities, insurance, equine pursuits, pet-

friendly hotels and toys and accessories.

The Pets & Animals Checklist is the perfect 

shop window for brands and organisations to 

benefit from an engaged audience who are 

looking for ways to keep their animals healthy 

and happy.

•	 65% of readers say The Guardian helps 

them to make up their mind

•	 85% of readers are ABC1, with an 

average household income of £59,764

•	 53% of readers say The Guardian is 

impartial and unbiased.

AGE

35+

18-34

81%19%

GENDER

57%

43%

Saturday print readership  
of The Guardian

867k

trust The Guardian's content 
— making it the most trusted 

newspaper in the UK

83%

of readers say The Guardian helps 
them to make up their mind

65%

of readers believe they are more 
likely to respond to an advert if it 

appears from a trusted source

54%

PUBLISHED IN WITH  ON SATURDAYS

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Pets & Animals Checklist is advertorial content compiled by Hurst Media Company Ltd which 
takes sole responsibility for the content, but is published in Guardian Weekend Magazine

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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