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• 800,000 average circulation of 
Mail on Sunday

• 2,100,000 average 
print readership

• Distributed UK wide
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Award-winning gin distillers Silent Pool Gin 

have a range of fabulous products for the festive 

season – including their signature gin and some 

tasty treats.

The premium gin distillery has collaborated 

with Coln Valley Smokehouse to create a gin-

infused smoked salmon. Combining their  

award-winning Silent Pool Gin with salmon from 

the cold waters of the North Atlantic, the product 

has been crafted to accentuate the Kaffir lime and 

juniper berry within the gin, resulting in a salmon 

bursting with unique flavour. And it only costs 

£12.50 for 200g.

No gin lover’s Christmas would  

be complete without the Silent Pool 

Gin Ultimate Christmas crackers. 

Each beautifully crafted teal and 

copper cracker contains a 5cl  

bottle of award-winning Silent Pool 

Gin, together with the Christmas 

cracker classics (hats and jokes). 

There’s no better way to kick off  

your festive feast, and they cost  

£65 for a box of six.

Silent Pool Liquid Gin garnishes 

are the ideal stocking filler for the 

cocktail lover this season. Choose 

from three distinct flavours: Kaffir 

Festive delicacies infused with juniper

For the full list of Silent Pool’s festive 
products, visit silentpooldistillers.com

Lime, Bergamot Orange and Christmas Spirit. Then, 

spray them onto cocktails to give them a festive 

makeover. Get your hands on a 3cl bottle for just £10.

Ideal for the gin aficionado in the family, Silent 

Pool Gin have recently released a stunning 

presentation gift box containing a 70cl bottle of  

the award-winning Silent Pool Gin and two 

beautifully designed Silent 

Pool Gin Copa glasses, all the 

better to sip your gin from. It 

costs £67 for a 70cl bottle and 

two Copa glasses.

In urgent need of some seasonal vibes  

with friends and workmates? Step away from 

your usual overcrowded local and head to a 

magical fairytale pop-up. 

Covered in twinkling fairy lights and snow-

covered pines, The Winter Forest is serving up 

mulled wine, craft beers and cocktails; excellent 

street food (Franco Manca’s famous sourdough, 

The Botanist’s sharing plates and José Pizarro’s 

delicious tapas to name a few); live music from 

up-and-coming names and seasonal experiences 

that’ll make you feel instantly more Christmassy 

– all under starry skies surrounded by warming 

heaters. The Winter Forest transports you from

the city into a snug winter wonderland. Organise 

your festive calendar with team quiz nights on  

Monday evenings (with all proceeds donated  

to mental health charity, Mind In The City, who are 

partnering with Broadgate); gin tasting experiences 

(12 and 26 November) and a Christmas singalong 

(17 December) at Mrs Fogg’s Dockside Drinkery and 

Distillery and even cheeky visits from Santa on 23 

November and 10 and 19 December. With the best 

espresso martinis in town at Grind’s latest outpost 

and Last Christmas and Charlie’s Angels landing 

at the brand new Everyman Broadgate around the 

corner, you can also hear up-and-coming London 

music talent play live courtesy of Found In Music 

and Broadgate’s musical partner, Spinnup on 

Saturdays and weeknights. Come along – relax, raise 

a glass and be merry in the most Christmas-inspired 

destination of winter.

Christmas cocktails and street food in London’s  
snow-covered Winter Forest

The Winter Forest at Broadgate Circle next 
to Liverpool Street Station is free and open 
every day from 6 November-20 December. 
Discover all the latest events and happenings 
at broadgate.co.uk/winterforest

Strand Palace is surrounded by the best 

London has to offer. Set in the heart of 

the city, the hotel is just minutes from 

Covent Garden, Trafalgar Square and the 

Thames, making it the perfect location 

for discovering cultural icons by day and 

enjoying the West End by night.  

The hotel is home to 785 guestrooms, 

and has also recently launched its brand 

new afternoon tearoom at the in-house 

restaurant and bar, Haxells. 

The new festive afternoon tea menu 

will be served throughout December with 

a festive twist. Enjoy loose leaf teas and 
delicate treats in true British style in the opulent 

afternoon tearoom. Set in a rich Bordeaux-red  

finish, it’s the perfect place for a yuletide get 

together, or to give yourself a break from an 

afternoon of Christmas shopping. 

Enjoy delicate cakes, scones and finger 

sandwiches with a variety of loose leaf teas.  

What’s more, for a limited time only, you can  

enjoy bottomless bubbles with afternoon tea from 

just £35 per person.

Join the festivi-teas  
at Strand Palace

Book now at strandpalacehotel.co.uk/
christmas-afternoon-tea-at-strand-palace  
to give the perfect gift to loved ones  
this Christmas.

Indulge this Christmas with premium brands
With some help from Santa’s special  

elves, Just Miniatures created some  

amazing yuletide treats for you  

and your kin – the only thing  

better than a Christmas tree! 

Shop all the gin brands  

you love, and some more  

you might like to try, and  

also find 10% off in the Christmas sale.  

Discover the limited edition Christmas Hampers 

– great value, with some exotic botanicals. 

Or if Champagne is more your style, there

are fantastic offers on all the 

bubbles you 

can fit in 

your fridge!

Shop now at justminiatures.co.uk

Celebrate this Christmas with Baylis & Harding. 

Our fabulous Christmas Eve box1 contains 

our signature Sweet Mandarin & Grapefruit 

fragranced goodies, including; bath bubbles, 

hand and body lotion, bath fizzer, votive candle, 

metallic votive candle holder, super soft socks 

and a festive door hanger! All in a keepsake box. 

New this Christmas, it’s fun and festive, with a 

label ready to personalise, paraben free and not 

tested on animals. 

Or, slip into something comfortable with  

the Fuzzy Duck Winter Wonderland Luxury 

Slipper Set2. A truly festive combination of 

fragrances with the warm, wintery fragrance  

of Mulberry & Mistletoe and the fresh green 

scent of Frosted Christmas Tree. The perfect 

pampering treat with everything you need for 

a quick pedicure, including 100g soap, 50ml 

shower gel, revitalising foot soak crystals and 

soothing foot lotion.

Baylis & Harding’s Black Pepper & Ginseng 

Grooming Trio3 also makes the perfect gift for 

the classic man who enjoys the finer things 

in life. The stylish black gift box with copper 

accents reveals the perfect grooming trio. The 

300ml hair and body wash and 200ml shower gel 

will gently cleanse and keep him feeling fresh all 

day, whilst the 200ml aftershave balm soothes and 

nourishes the skin. Black Pepper and Ginseng is a 

sophisticated, yet stimulating, blend of fruity, spicy 

top notes  and rich sandalwood and cedar base notes.

Treat loved ones and celebrate the most wonderful 
time of the year with these luxury gift sets

Available at the following retailers: Tesco, 
Debenhams, Asda, Amazon, House of Fraser 
and Boots.

SodaStream, the world’s leading sparkling 

water brand, has launched the limited-edition 

Spirit Gold, a variation of its ever-popular Spirit 

sparkling water maker.

Available from the SodaStream UK website for 

just £99.99, the Spirit Gold is a cost-effective and 

stylish solution to stay hydrated and cut down 

on plastic at home, with each machine having 

the potential to save thousands of bottles in 

SodaStream unveils limited-edition Spirit Gold

For more information on the limited-edition  
SodaStream Spirit Gold, visit sodastream.
co.uk/products/spirit or call 0800 0858 373.

its lifetime. Transforming 

tap water into exciting, 

hydrating sparkling water 

in seconds, SodaStream can 

provide a healthy alternative 

to sugary fizzy drinks, as the 

water can be infused with 

juices, natural fruit or the 

brand’s extensive range of 

flavours. Using the machine 

couldn’t be simpler and it 

doesn’t require electricity either. Simply twist the 

60l recyclable gas cylinder into place, secure the 

carbonating bottle in one single-push motion and 

enjoy sparkling water within seconds.

At Yamaha, we bring you closer 
to the artist, and with 130 years 

of experience in making music, 

who better to bring you True 

Sound? Elevate your home cinema 

experience with the perfect 

surround sound set-up. 

The MusicCast BAR 40, 

MusicCast SUB 100 and MusicCast 

20s work seamlessly together to 

deliver cinema sound, wirelessly. 

Supporting the latest 4K Dolby 

Vision certified Ultra HD TVs and 

Blu-ray players, the MusicCast BAR 40 offers a range 

of connectivity options, as well as built-in music 

streaming services and MusicCast multi-room 

functionality. This makes the MusicCast BAR 40 the 

perfect hub for all of your devices. 

Experience exhilarating 3D sound with DTS 

Virtual: X™ and let MusicCast Surround bring you 

closer to the action than ever before. 

Lose yourself in your favourite movies, music  

and games this Christmas with gear from the 

Yamaha MusicCast family.

Discover true  
sound at home

Receive up to £300 cashback when you buy 
two or more MusicCast products. Shop at  
yamaha.com/truesound

Christmas is fast approaching, 

party season is well and truly 

under way. This means getting 

the family dressed for everything, 

from party outfits for evenings 

to onesies and comfy attire for 

bedtime. With kids  

being the very spirit of this festive 

season, it’s important that they 

look as on-trend as you. 

Childsplay Clothing is the 

world’s best designer kidswear 

website for newborn to 16-year-

olds. With over 200 designer 

brands from Gucci and Dolce & 

Gabbana through to Moncler and 

Burberry, Childsplay Clothing 

offers the ultimate collection of 

luxury childrenswear. These beautiful items also 

make perfect gifts for family and loved ones. 

Each order is beautifully packaged by hand and can 

be delivered for free within 24 hours and with  

21 days to return it if you change your mind. 

Since launching in 1990, Childsplay Clothing  

has been adding to their collection every season. 

You can always expect new, exclusive styles to 

express your little one’s individuality as they grow.

Step into the season by choosing childrenswear  
from over 200 fantastic designer brands

Discover a world of luxury children’s clothing 
this Christmas at childsplayclothing.co.uk

From festive parties to Christmas Day   

you’ll find your perfect bottle for any occasion 

at Majestic Wine.

Throughout the festive season Majestic will 

have  100s of wines, beers and spirits on offer 

which will have you covered for all tastes.

Their specially trained expert staff, alongside 

their FREE tastings everyday means that you are 

guaranteed to find a bottle that you’ll love or the 

perfect gift for loved ones at Majestic.

With 200 stores nationwide, free delivery  

when you order six bottles or more, and wines for 

every budget, be sure to make it Majestic 

this Christmas.

What’s more, Majestic is giving you an 

£10 off voucher if you spend £50 or more.

Making Christmas Majestic for 40 years!

To claim your discount online  
use the code  MAJESTIC10  at 
majestic.co.uk

FOR NEW CUSTOMERS ONLY  and single use only, holds 
no cash  value and is non-transferable. One voucher 
redeemable per transaction, per  household with a 
minimum spend of £50 or more. Not valid in Scotland or 
Calais. Not to be  used in conjunction with other offers. 
For UK residents aged 18 or over only. 

Look for the 
Red Tractor! 

For more information 
about what Red 
Tractor do, please visit 
redtractor.org.uk 

your seasonal vegetables,  

simply look for the Red Tractor 

logo for quality British food.  

Red Tractor is the UK’s largest 

food standards scheme. They 

believe everyone should have 

quality food they can trust this 

Christmas – and know that a 

growing number of shoppers 

are concerned over where 

their food has come from and 

how it has been produced. 

The great news is, you don’t 

need to work hard to find 

traceable, safe British food that 

has been  

farmed with care. Red Tractor works with 

supermarkets, pubs and restaurants up and down 

the country, providing Red Tractor-approved 

products sourced from UK farms that have been 

checked from farm to fork, giving you peace of 

mind when feeding your family. 

So, for your turkey, pigs in blankets and all  

Read more online! Visit checklists.co.uk and follow    @checklistsocial

For extra yuletide inspiration, check out our selection of ideal gifts, including food and 
tipples, audio kit, clothing, festive experiences and winter getaways

Christmas Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Christmas Checklist, please call Hurst Media Company on 0203 478 6017

The Christmas Checklist is a full-colour, 

tabloid-sized, double-page spread of advertorial 

content published in The Mail on Sunday.

The Mail on Sunday readers have an average 

of £47,902 in savings and investments. This 

wealthy readership believe it is worth paying 

extra for quality products and services. The  
Christmas Checklist will serve as the essential 

guide for festive inspiration and is an excellent 

opportunity to reach this audience in the run 

up to the holiday season.

It showcases a selection of high-quality 

products, services and experiences, ranging 

from Christmas markets and fairs, indulgent 

foods and fantastic gifts to celebratory tipples 

and decorations, as well as winter fashion and 

seasonal travel options. 

The Christmas Checklist published at the 

most popular time to start present planning, 

is the perfect vehicle for showcasing your 

company's products and services to an 

affluent audience, who are just beginning to 

prepare for the festive season.

• Mail on Sunday readers are known for their 

spending power with 10% of all weekly 

expenditure going towards groceries

• Mail on Sunday readers have an average 

of £47,902 in savings and investments – 

which is £22k more than the UK average

• The average time spent reading The Mail

On Sunday is 72 minutes

• 83% of readers are homeowners, so 

spending time enjoying quality food and 

drink at home is important.

AGE

15-44 12.3%
45-55 12.7%

26.4%

55-64
65-74  
75+ 29.5%

19.1%

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Christmas Checklist is advertorial content compiled by Hurst Media Company Ltd which takes 
sole responsibility for the content, but is published in Mail on Sunday

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk
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S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 273 x 42.5 mm HEADLINE Landscape: 134.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 




