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Competition upgrade

£8,500

£6,750

£5,000

£1,000

RATE CARD

• 500,000 copies of The Evening 
Standard published daily

• 1,151,000 average issue 
readership

• Distributed within the London 
and Carlton regions

DISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

The Fashion Checklist is a full-colour, 
tabloid-sized double-page spread of 
advertorial content published in the 
London Evening Standard.

Read by a majority of busy professionals 
who tend to shop on their commute 
home, London Evening Standard readers 
are the perfect audience for the Fashion 
Checklist, which will serve as an essential 
guide for readers to learn more about the 
world of women and men's clothing and 
accessories.

Fashion Checklist presents a high-quality 
selection of products and services to 
benefit style enthusiasts, ranging from new 
trends, ethical choices, luxury loungewear, 
premium pieces as well as timeless 
accessories, high-quality footwear and 
vouchers for beautiful clothing.

With London being one of the fashion 
capitals of the world, the Fashion Checklist 
published with the London Evening 
Standard is the perfect vehicle for getting 
your brand in front of a stylish, engaged 
and influential ABC1 audience, highly 
susceptible and confident in making their 
buying decisions.

• 65% of readers are ABC1 social groups

• 64% of readers are in full  
time employment

• 55% of readers are aged between  
18 to 44-years-old.

Clothing for strength, vitality and a zest for life

Buy now from ushiwear.co.uk

Ushiwear was created in the 

UK in 2008 from a desire to 

build a truly British brand. 

The team are inspired by 

our rich culture and iconic 

designs both past and 

present. Their Britishness 

is not just a gimmick – to be true to their ethos 

Ushiwear strive to keep all of their business 

requirements sourced from within the UK.

Ushi means Ox and the logo is based on an 

ancient Shamans’ headdress which is over 200 

years old.  The headdress when worn by the 

Shaman was believed to have promoted strength, 

vitality and a zest for life within the shaman people. 

This ethos is very important to the Ushi brand as 

the clothing is created for people who just love to 

live in it!

Visit the website aqua-rock.com and get 20% off* your order using code 
AQUAROCK20NEW today. 

Make a splash with premium clothing
Aqua & Rock is a luxury, sustainable fashion 

and lifestyle brand, with a focus on helping the 

environment. They have recently developed 

Aqua Triblend and Aqua Natural Triblend, 

their own ethical fabrics that are used within 

their collections. Sneakers are made from 

recycled leather and plastics, while dresses are 

created with sustainably sourced Tencel using 

environmentally friendly dyes. Handcrafted 

lamps are made from Alpine Hay, Tirol Oak and 

pressed rose petals, while vases are crafted from 

fine sand sourced from the Scottish Coastline. 

Aqua & Rock is a luxury, sustainable fashion 

and lifestyle brand, with a focus on helping the 

environment. They have recently developed 

Aqua Triblend and Aqua Natural Triblend, 

their own ethical fabrics that are used within 

their collections. Sneakers are made from 

recycled leather and plastics, while dresses are 

created with sustainably sourced Tencel using 

environmentally friendly dyes. Handcrafted 

lamps are made from Alpine Hay, Tirol Oak and 

pressed rose petals, while vases are crafted from 

*Valid until 14 February.

fine sand sourced from the Scottish Coastline. 

Sneakers are made from recycled leather and 

plastics, while dresses are created with sustainably 

sourced Tencel using environmentally friendly 

dyes. Handcrafted lamps are made from Alpine 

Hay, Tirol Oak and pressed rose petals, while 

vases are crafted from fine sand sourced from the 

Scottish Coastline. 

Feminine and sustainable 
clothing from Pink Lemons

Two years ago, a 

husband-and-wife 

team, Leah and 

Paul, launched 

Pink Lemons brand 

– inspired by the 

Cornish landscape 

and a love of India, 

as well as a desire 

to move their stores 

into a greener and 

more sustainable 

approach to fashion. The brand is all about 

sustainability and feminine prints.

Pink Lemons have numerous sustainable 

collections, from a small batch organic 

cotton block print range 

to an up-cycled silk 

collection which is made 

up of vintage silk saris 

up-cycled into modern 

silhouettes. They also 

launched a dead-stock 

collection this year which 

uses up waste fabric 

destined for the landfill. 

Pink Lemons are a little 

business with a big heart. 

Pink Lemons have 

a little pop-up shop in 

Nothing Hill, London a 

little pop-up shop in

Check them out at the website pinklemons.boutique to find out more.

Pink Lemons have 

numerous sustainable 

collections, from a small 

batch organic cotton block 

print range to an up-cycled 

silk collection which is 

made up of vintage silk 

saris up-cycled into modern 

silhouettes. They also 

launched a dead-stock.

Women’s clothing  
for the individual,  
not the crowd

Discover the latest collections at saharalondon.com, find your local store, and learn more 
through the Journal, including charity partnerships supporting the crisis in India. 
Enjoy 20% off your next purchase online with code SUNDAY20.

Sahara are renowned for creating contemporary 

designer fashion with a unique, bohemian-chic 

aesthetic inspired by the spirit of adventure, 

global design, and unbounded creativity. With 

a focus on linen, hemp, and organic cotton in 

timeless styles, Sahara designs are made to be 

loved and last a lifetime. 

Sahara aim to source natural fibres and 

showcase local artisans in timeless designs and 

unapologetic colours. They choose the materials, 

dyes, and techniques not just for their touch and 

aesthetic but for their longevity. Sahara have been 

continually learning about ways to measure and 

lessen their impact on the planet. Their journey has 

led them to foster meaningful relationships with 

cultures and communities around the world and 

they proudly support British manufacturing with 

their ‘Made in England’ collections.

checklists.co.uk/win/adini2
Discover the full collection at adinilondon.co.uk and order a free catalogue or  
call 020 8090 0331. Follow    @adinilondon 

Adini are a contemporary British clothing brand. Their designs 

represent creative expression through colour, concept, the body, 

and the comfort and style of the woman wearing them.

Adini’s designers are artists – prints are created in-house, their 

luxurious fabrics are natural, and they use unique yarns and textures. Their inspiration 

comes from the landscape, travel, culture and love of women. Adini are passionate about 

designing for the individual, not the masses. They continually offer new and innovative 

ranges for the modern woman of today. All available in sizes 10 to 22.

Win a gift voucher 
for luxury 
women’s clothing 
Worth £200!

Welcome to a world of inspiration online and 
in the beautiful London concept store found 
at 65-67 Monmouth Street WC2H 9DG. Visit 
the website gudrunsjoden.com/uk and follow  

 @Gudrun Sjoden and  @gudrunlondon  

Scandinavian design 
with a green soul

Swedish designer 

Gudrun Sjödén 

has created 

beautiful, 

functional eco 

style for women 

of all ages since the mid seventies. Today the 

textile artist, herself in her seventies, has gained 

a cult following among women all around the 

globe who appreciate her distinct designs. She 

retains a very hands-on approach to design and 

it’s usually the treasures of her scrap books and 

travel memories that inspire the collections. 

True to its folklore heart, the brand has always 

had its designs turned into fabric by suppliers 

with strong textile craft traditions and the 

mission is stable, green production of clothes 

that can retain their utility for many, many  

years rather than being fast fashion items. 

One route for more sustainable design is to 

take what is already there and reuse it. Each 

Gudrun collection features a growing number of 

designs in recycled materials. By recycling, the 

environmental footprint is minimised regarding 

the use of water, land and energy. Another way is 

to make-do-and-mend: an ethos that the designer 

Gudrun Sjödén fully supports: 

“My basic belief is that the first priority in 

minimising negative impact on the environment is 

not to use so much.” 

Gudrun clothes are designed to be worn until 

threadbare and in Sweden there are many of the 

first generation of Gudrun customers who have 

passed on a beloved dress to a daughter or even 

granddaughter for a new lease of life. 

Gudrun’s winter collection launches on  

24 September and is inspired by the sensuous 

red palette of traditional Chinese paintings and 

features a folkloric embroidered rose garden motif. 

Dress to impress  
(for less) with Choice

Visit choice.co.uk to find out more and see 
Choice’s latest offers. 

As one of the leading independent retailers of 

luxury fashion, Choice know a thing or two 

when it comes to cutting-edge style. 

With brands including Moncler, Canda Goose, 

Mallet, Dsquared2, Kenzo and Marc Jacobs, 

Choice Store brings an elevated experience to 

your wardrobe needs.

Their buying teams only 

work with the best fashion 

houses in the industry and 

are always on the lookout 

for brands that bring a little 

something different to the 

table, but never compromise 

on style. 

Their men’s and women’s 

ranges cater for every 

occassion, be it a night out on 

the town or meeting while working from home.  

Their men’s and women’s ranges cater for every 

occassion, be it a night out on the 

town or meeting while working 

from home. So whenever you 

want to look your best.

Glitch Anomaly are a lifestyle and fashion brand proudly born in the UK. 

They focus on the highest quality of fabrics, their aim is to be as sustainable 

as possible, and 80% of what they offer is organic. Glitch Anomaly are giving 

away £400 worth of items to lucky a winner, including a limited-edition 

jacket not yet released to the public, and a hoodie sweatshirt that  

is sustainable and vegan-friendly.

Visit glitchanomaly.com to find out more.
Follow  @glitchanomaly

Glitch Anomaly – lifestyle and fashion

Visit chapmanmade.uk to find out more.

It takes time to create something timeless
It takes time to be creative, to devise, improve, 

and refine ideas that make the way people move 

through the world that little bit better.

It takes time to make something that is 

thought through to the last detail, does its job 

perfectly, and serves its purpose with a style 

and quality that will endure. 

It takes time to make products that will 

last as long as you care for them to, and that 

don’t need to be replaced at a cost to you and 

the environment. 

It takes time to make 

products that people love to 

carry every day, like the gift 

that you were pleased you 

gave or received. 

For the team at Chapman, 

creating all of this is their life’s 

work. They create precious 

possessions that bring a smile 

of recognition in the pleasure 

of owning them.

Koi Footwear are all about creative freedom. 

The CEO and head designer was tired of 

compromising on style when it came to vegan 

shoes, and thus Koi Footwear were created. They 

have always felt that ethical shoes get a bad rap, 

and they are here to change that. Koi transform 

classic styles, made from ethically sourced 

material, to create spectacular unisex designs 

that need to be seen to be believed. 

Community matters, and that is why they 

work with local artists to create one of a kind 

show-stopping shoes. Koi also work to protect 

the world by collaborating with Tribe on 

their Planet Protectors range where each sale 

contributes to protecting the rainforest. 

Koi are a growing 

company with big 

dreams. So come and 

join them! 

Visit their Facebook for a chance to win a 
pair of Koi kicks or visit koifootwear.com

Step out in ‘the best vegan footwear’ in the UK  

New ethical lifestyle 

brand Onesta have 

launched their first 

collection of ultrasoft 

luxurious loungewear 

made sustainably with 

innovative eucalyptus 

fabric. The relaxed 

style, soft textures and 

sophisticated palette are 

great for an all-in-one 

look or mix-and-match. 

Made in the UK, skilled 

craftsmanship ensures quality in every stitch. 

New ethical lifestyle brand Onesta have 

launched their first collection of ultrasoft 

luxurious loungewear made sustainably with 

innovative eucalyptus fabric. The relaxed style, 

soft textures and sophisticated palette are great 

for an all-in-one look or mix-and-match. Made 

in the UK, skilled craftsmanship ensures quality 

in every stitch. 

Visit onesta.uk for beautiful, timeless clothing 
that is kind to people, animals and the planet. 

Onesta – ultrasoft luxurious loungewear

Fashion
The fashion world thrives on newness and products that have just landed 

on the market. From the sustainable to the surreal, here are the latest 
trends to get excited about

ADVERTISEMENT ADVERTISEMENT

Fashion Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. For more, visit checklists.co.uk and follow       @checklistsocial

To advertise with Fashion Checklist, please call Hurst Media Company on 0203 478 6017
Please visit checklists.co.uk/competitions-terms-and-conditions for full terms and conditions

PUBLISHED WITH  ON FRIDAYS

Daily print readership of  
The Evening Standard

1.1m

of readers feel that they 
are achieving in life

91%

have acted upon advertising in 
The Evening Standard

70%

of readers have a higher income 
than the national average

33%

AGE

15-24            7.9%

25-44                                      47.1%

45-64                               32.2%

65+                               33.3%

ABC1 - 65.3%

C2DE - 34.7%

SOCIAL DEMOGRAPHIC GENDER

63% 37%
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Motoring & Transport Checklist is advertorial content compiled by Hurst Media Company Ltd 
which takes sole responsibility for the content, but is published in The Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4020 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 267 x 42.5 mm HEADLINE Landscape: 134.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images
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