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RATE CARD

•	 309,167 copies of The Telegraph 
published daily

•	 734,000 average daily readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

GENDER

52% 48%

M F

PUBLISHED WITH 

Daily print readership of 
The Telegraph

734k

of readers think it’s worth 
paying more for quality goods

74%

of Daily Telegraph readers are  
ABC1 adults

81%

The Daily Telegraph is read for 
an average of 56 minutes

56

SOCIAL DEMOGRAPHIC

ABC1 - 81%

15-34                11%

35-54 	          19%

55-74 	                                             40%

75+ 	                                   30%

AGE

C2DE - 19%

The Christmas Checklist is a full-colour, 

tabloid-sized, newspaper publication 

distributed full run and nationwide with 

The Daily Telegraph.  

 

The Telegraph reaches a more affluent 

readership than any other newspaper. 

The majority of readers are ABC1 adults 

and the average Telegraph reader has 

£100,000 of savings. This wealthy 

readership believe it is worth paying extra 

for quality products and services.

The Christmas Checklist will serve as

the essential guide for festive inspiration, 

and is an excellent opportunity to reach 

this audience in the run-up to the holiday 

season.

It showcases a selection of high-quality 

festive products, services and experiences, 
anging from Christmas markets and fairs, 

indulgent foods, fantastic gifts, celebratory 

tipples and decorations, to winter fashion 

and seasonal travel options. 

 

The Daily Telegraph is one of the most 

well-established and trusted newspapers 

in the UK. The Christmas Checklist is 

published at a time when readers begin 

their Christmas present planning, and is the 

perfect shop window for showcasing your 

company's products and services to an 

affluent audience, who are just beginning 

to prepare and buy gifts for the festive 

season ahead.

LET’S GET 
FESTIVE
Your guide to getting the 

best out of this Christmas

An independent publication distributed with The Telegraph on behalf of Hurst Media Company Ltd which takes sole responsibility for the content

SAY NO TO
DRY TURKEY

DECK THE HALLS

PRESENTS, PRESENTS
& MORE PRESENTS!

May your holiday meals be 
filled with Gruyère

ADVERTISEMENT FEATURE

Shop online
Visit Oliver Spencer online at 

oliverspencer.co.uk to discover 

the full range of Oliver Spencer 

clothing, footwear and accessories.

Oliver Spencer has 
Christmas wrapped up

classics. They have an exciting 

range of products to suit all budgets, 

from perfectly formed, handcrafted 

accessories to overcoats made from 

ecological wools. 

Their range of accessories is 

designed to complete any outfit. 

Alongside a collection of belts, ties, 

hats and gloves, scarves, sunglasses 

and bags, discover some of the 

Whether looking for something to complete your winter 
wardrobe or seeking out the perfect gift for a loved one

rom early beginnings 

as a self-taught tailor 

and shopkeeper, Oliver 

Spencer has built a brand 

around his vision: hand-

crafted quality paired with stylish 

accents and details. In the words 

of GQ, a ‘uniquely British take on 

relaxed style’. Over the years Oliver 

Spencer has become known for its 

relaxed take of traditional British 

menswear, creating contemporary 

clothing made from the best 

quality fabrics. 

More recently, the brand 

has put a renewed emphasis 

on working with organic 

cottons and ecological 

finest goods from around the world 

including bags from Japanese Porter 

Yoshida and handcrafted leather 

goods from Il Bussetto in Italy and 

UK-based Campbell Cole.

Sign up to Oliver Spencer’s mailing 

list to receive their latest stories on 

style and culture, plus be the first 

to know about new collections and 

special events.

F

wools to help reduce its impact 

on the environment. Aware of its 

sustainability responsibilities, the 

company is working hard to reduce 

its carbon footprint throughout 

the business; manufacturing all its 

products in either the UK or Portugal 

helps minimise transportation while 

all packaging has been drastically 

reduced over the last year.

Oliver Spencer Studio brings 

together the best in independent 

design, modern craft, timeless 

A uniquely British take 
on relaxed style

 

he Kimberley Walsh 
Collection for Regatta is 
avaliable now in stores and 
online at regatta.com 

Kimberley, what’s your favourite 
feature about yourself – and how do 
you showcase it through your style?
‘I have a fairly small waist, so I always 
try to draw focus to this with high-
waisted trousers and skirts or waisted 
dresses. What is important to me is 
that I only dress for myself and no 
one else. I also choose clothes based 
on how it makes me feel. Style is 
very much dependent on your 
mood and as such it’s a very 
personal thing.’

Tell me about your 
collaboration  
with Regatta…
‘I’ve been working 
with them on my 
own collection of 
coats and it’s been 
such a fun and exciting 
process. They have such 
an amazing design team and 
they really listened to my input. 
I feel like I’ve succeeded in 
designing functional coats for 
every single occasion – that 
also make you look and feel 
fabulous!’

Kimberley Walsh, the Girls Aloud star on why you should only ever dress for yourself

Regatta’s new winter collection

T
follow the trends.’

Do you have any fashion faux pas 
from your Girls Aloud days you’d 
rather forget about?
‘We certainly had some strong looks 
in the early days when we were just 
starting out! I personally wouldn’t 
revisit the clothes we wore in our 2003 
track, No Good Advice, but you have 
to remember that was 17 years ago! 
The look was definitely reminiscent of 
that moment in time, plus it’s good  
to experiment and be brave 
sometimes!’

What are your favourite looks for the 
winter months?
‘It’s definitely a roll neck jumper with 
an oversized blazer and jeans, or a 
mini skirt to dress it up a little more. 
Having said that this look might not 

necessarily work for 
everyone. The most 

important piece of 
fashion advice I’ve 
ever been given 
is to always dress 
for your shape, 
and never just 

checklists.co.uk        @checklistsocial checklists.co.uk        @checklistsocial
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hristmas is a time of love 
for family and friends. 
A time to enjoy long 
established traditions and 

to welcome something new. A time 
for fine dining. A time of celebrations 
and, above all, a time for presents. 

This year, celebrated winemaker 
Herve Dantan’s gift to the world is two 
new cuvees of Lanson champagne. 

Lanson’s Le Blanc de Blancs  
blends the finest crus of chardonnay, 
among them Oger, Cramant, 
Le Menil-sur-Oger, Trapail and 
Montagueux, especially chosen to 

Maison Lanson has always made fine champagnes that perfectly accompany 
big celebrations – and this year it is gifting the world two new cuvees 

Fizz the season 
to be jolly 

Both are now 
available, exclusively 
at Selfridges, and are 

the perfect way to 
celebrate the season 
and welcome a new 

year of hope
 

C

ADVERTISEMENT FEATURE

biscuit nose with a citrusy fresh palate 
of intense, mature fruit. 

Both are now available, exclusively 
at Selfridges, and are the perfect way 
to celebrate the season and welcome a 
new year of hope. 

This year marked the 260th 
birthday of Maison Lanson, one of the 
oldest of all the champagne houses 
and still a proudly independent family 
owned business. It was an anniversary 
that prompted the company to 
examine its history to search for the 
secret of its longevity and success. 

The answer? Everything they do has 
always been based on love: love for 
the soil that produces the grapes, 
love for a job well done in producing 
champagnes for 80 countries across 
the globe, and a love of making  
people happy. And now, Dantan has 
lovingly created his latest cuvves for 
us all to enjoy. 

Champagne has always been  
linked with the luxury market. But 
with the concept of luxury changing, 
Dantan realised that so too must 
champagne. Fine dining has become  
a growth area. If people are prepared 
to lavish attention and money on 
turning n1eal tin1es into special 
occasions, then business logic says 
they are going to look for a quality 
product to accompany their food. 
Hence, it’s the perfect time for Lanson 
to introduce Le Blanc de Blancs and 
the Black Reserve.

“Both wines came about following 
an idea we had for an approach 
revolving around gastronomy, shortly 
after my arrival here in 2013,” Dantan 
recalls. 

“Le Black Rf’serve is fron1 the 
same lineage of Le Black Label, 
offering the same freshness and 
vitality but designed more to 
accompany fine dining, and made 
following a blending process taken 
to the extreme. They are made with 
a higher quantity of reserve wines 
than in Le Black Label, mostly aged in 
casks to produce wines that are more 
mature, full and generous. 

“With Le Blanc de Blancs, we 
sought to elevate the freshness of 
Maison Lanson’s chardonnays. So we 
cherry picked our finest chardonnays 
from the n1ost inspiring terroirs and 
our favourite crus to craft the ideal 

Add luxury to  
your celebrations
You can buy Lanson’s new cuvves 
at selfridges.com

chan1pagne to serve before and  
with a meal.” 

A longer ageing process in the 
company cellars at Reims is a crucial 
part of creating the signature elegance 
of all the Maison’s champagnes. The 
company insists on a minimum of 
four years maturation for all their non-
vintage brut champagnes - Le Blanc 
de Blancs and the Black Reserve each 
spend five years in the cellars. 

Throughout history a bottle or 
two of Lanson has been the choice 
of those in the know as the perfect 
accompaniment for marking great 
occasions. The inauguration of the 
Eiffel tower in 1889 was toasted 
with glasses of the 1883 vintage. 
Meanwhile, General Dwight 
Eisenhower celebrated the end of 
the Second World War in 1945 by 
quaffing a 1933 vintage Lanson. 

Whatever occasion you’re marking 
this year, or even if you just want to 
celebrate getting to the end of what’s 
been a particular tough 12 months 
for so many of us, or maybe you’re 
looking for something to go with a 
splendid seasonal feast, there are  
two new Lanson champagnes 
available now to provide an added 
touch of luxury.

send fine, lively bubbles dancing 
across your tongue. It’s incomparably 
fresh, with hints of candied lemon, 
almonds, nougat and honey. 

His Lanson Le Black Reserve is 
a little more traditional and a nod 
to the house’s exemplary Le Black 
Label Brut, the champagne that made 
the Lanson name famous all over the 
world back in 1937. The new Le Black 
Reserve is a non vintage brut that 
combines freshness, complexity and 
fullness with the aim of seducing both 
wine and gastronomy connoisseurs. 
Deep yellow in hue, it pairs an almond 
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Winemaker Hervi Daman created 

the latest cuvees from Lanson

AVAILABLE NATIONWIDE IN WAITROSE, MAJESTIC, 31DOVER.COM AND UK DUTY FREE
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You’ve spent hours 
dressing the tree,  
hanging the baubles just 
so, pinning the tinsel to 

the walls and hanging the stockings 
over the fireplace – so why does the 
place look like a Christmas bombshell 
has hit it? Yes, we all start with good 
intentions when it comes to giving  
our homes a festive makeover, but by 
the time we’ve finished it invariably 
looks like a mess.

But it does not need to be this 
way. We spoke to Jilly Mattley of 
Essentially Christmas Decorating 
(essentiallychristmasdecorating.
co.uk), who offers her decorating 
expertise to commercial and 
residential clients across London, 
including working with Claridge’s 
and Aspinal of London, and who told 
us her top tips to make your home a 
Christmas wonderland:

CREATE AN ATMOSPHERE
“Creating a wonderful atmosphere 
is crucial for making a great festive 
space.  The use of rich colours brings 
warmth and comfort to us in the cold 
winter months, Christmas lights 
welcome us and add wonder and cheer 
as we rush indoors from the cold.”

Turn your home from festive flop to Christmas cracker with these decoration tips 

Home for Christmas
CHOOSE YOUR SCENT
“Adding fragrance helps us relax 
and wind down and can even evoke 
memories of past Christmases, try 
adding scented candles or a festive 
fragrance – pine, cinnamon or spiced 
orange are all festive favourites – 
around the room or even hanging 
fragranced decorations to your tree.”

TREAT YOUR TREE
“Real Christmas trees need care, a 
common mistake is forgetting to water 
the tree, so the tree can look very 
tired quite soon after it arrives. The 
key is to give your tree a drink after 
purchase and to cut about half an inch 
off the trunk – so the cut is fresh and 
the tree can have a good drink.”
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KEEP IT TRADITIONAL
“In 2017, everyone seems to be 
looking for something really 
traditional. I’m finding rich reds  
and golds popular, clients are looking 
for a cosy, warm feel this Christmas. 
After all, it looks so lovely and fits 
well in so many surroundings, why 
wouldn’t you?”

ADVERTISEMENT FEATURE ADVERTISEMENT FEATURE

estled amid 
the idyllic 
natural beauty 
of the English 

countryside, Champneys, 
the UK’s original health spa 
is bringing its guests just 
that. Famed for its robed and 
relaxed spa days and stays, 
Champneys are taking luxury 
wellness outdoors in the form 
of glamping, to get people back 
together and back to nature.

Spa goers will experience 
the restorative and grounding 
effects of outdoor living with 
the comfort of pampering spa 
treatments and world-class 
facilities nearby. 

From lakeside yoga  
sessions to nutritious dining 
and night-time stargazing; 
this first from the spa pioneer 
promises to nurture your mind, 
body, and soul.

After a day of relaxation 
and exploring the vast elegant 
grounds, you’ll rest your head 
in a choice of outdoor bell 
tents and safari suites which 
feature en suite bathrooms, 
stylish chesterfield sofas, and 
cosy home comforts that will 

They say if you want to heal, you need to find water and stars

Slumber under the 
stars at Champneys

convert even your fussiest 
friend to a happy glamper.

Each space is decadently 
scented with the aroma of spa 
to evoke feelings of calm that 
will send you into a peaceful 
slumber. This truly memorable 
experience is one of a kind and 
only available for a limited time.

N

Book online
For more information visit 
champneys.com/glamping

DO WHAT YOU WANT
“I am of the opinion Christmas 
is as you want it, especially if it’s 
in your own home. If you want 
something that others may  
frown upon, it doesn’t matter, do 
what makes you and the people 
around you happy and that is all 
that matters.”

In the Spotlight 
City Cruises
City Cruises have all the 
ingredients for the perfect 
Christmas party along the 
Thames for you to celebrate with 
colleagues, friends and family. 
Christmas Party Lunch Cruise 
departs from Westminster Pier 
at 1pm (boarding at 12.45pm).  
Christmas Party Dinner Cruise
departs from Westminster Pier
at 7pm (boarding at 6.45pm).
Find out more at citycruises.com

The best cashmere gifts

www.gobicashmere.com | @ gobicashmere.international

Whether you’re looking for traditional winter 
sweats to cosy hoodies, luxury throws or scarves

trand Palace is 

surrounded by 

the best London 

has to offer. Set in 

the heart of the city, the hotel 

is just minutes from Covent 

Garden, Trafalgar Square and 

the Thames, making it the 

perfect location for discovering 

cultural icons by day and 

enjoying the West End by night. 

The hotel is home to 785 

guestrooms, and has also 

recently launched its brand 

Enjoy delicate cakes, scones and finger 
sandwiches with a variety of loose leaf teas

 Join the festivi-teas  
at Strand Palace

S

Book online and find out more
Book now at strandpalacehotel.co.uk/christmas-afternoon-tea-at-
strand-palace to give the perfect gift to loved ones this Christmas.

new afternoon tearoom at  

their new in-house restaurant 

and bar, Haxells. 

The new festive afternoon 

tea menu will be served 

throughout December with a 

festive twist. Enjoy loose leaf 

teas and delicate treats in true 

British style in the opulent 

afternoon tearoom. Set in a 

rich Bordeaux-red finish, it’s 

the perfect place for a yuletide 

get together, or to give yourself 

a break from an afternoon of 

Christmas shopping. 

Enjoy delicate cakes, scones 

and finger sandwiches with a 

variety of loose leaf teas. 

What’s more, for a limited 

time only, you can enjoy 

bottomless bubbles with 

afternoon tea from just £35 

per person.
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•	 The Telegraph is aimed at the traditional reader who wants the best news, 

comments and analysis to read at their own leisure 

•	 The average Telegraph reader is 61-years-old and has savings of over £100,000

•	 Print readers are 2.7x more likely to have a personal income above £70,000 

•	 Readers are 122% more likely to agree they rely on newspapers to  

keep them informed.



HALF PAGE

DIMENSIONS

Size: 258mm (w) x 157mm (h)

Text-safe area: 238mm (w) x 137mm (h)
Recommended text-safe area is 10mm all around. 

QUARTER PAGE

DIMENSIONS

Size: 125mm (w) x 157mm (h)

Text-safe area: 105mm (w) x 137mm (h)
Recommended text-safe area is 10mm all around. 

FULL PAGE

DIMENSIONS

Size: 258mm (w) x 338mm (h)

Text-safe area: 238mm (w) x 318mm (h)
Recommended text-safe area is 10mm all around. 

DOUBLE PAGE SPREAD*

DIMENSIONS

Size: 536mm (w) x 340mm (h)

Text-safe area: 516mm (w) x 320mm (h)
*Centre-fold only. Recommended text-safe area is 10mm all 

around. Please ensure there is a 20mm-wide text-safe area in 

the centre to account for the page fold

FULL PAGE

Total word count: 600-700 words 

Headline: Up to 60 characters 

Box copy: Up to 50 words, which could 

include an offer code, contact details 

(web, email, phone) and social handles. 

Images: 3-5 high resolution images plus 

company logo

HALF PAGE

QUARTER PAGE

Total word count: 350-400 words 

Headline: Up to 60 characters 

Box copy: Up to 30 words, which could 

include an offer code, contact details 

(web, email, phone) and social handles. 

Images: 1-2 high resolution images plus 

company logo

Total word count: 180-230 words 

Headline: Up to 40 characters 

Box copy: Up to 30 words, which could 

include an offer code, contact details 

(web, email, phone) and social handles. 

Images: 1 high resolution image plus 

company logo

FORMAT  
All adverts should be supplied as a print-ready PDF (PDF/X-1a:2001)

ARTWORK SPECIFICATIONS
•	 CMYK colour

•	 Resolution: 300dpi

•	 Ink density limit: 240%

•	 Bleed and crop marks are not required

Please note newsprint does not print to the trim of the paper, there is non-printing margin 
outside the full page print area so if your artwork is on a white background or if you are working 
to a large text-safe area, this non-printing area may give a wider looking margin than expected. 
Colour variations will occur if your files do not utilise the colour profile and respect guidelines 
outlined above. We cannot guarantee the quality of the final print if files are supplied outside of 
these specifications. We reserve the right to convert all images to meet this specification if they 
are not supplied as such.

ADVERT DESIGN PREMIUMS 
Advert designs (in which the client supplies images, logos and contact 

details and Hurst Media creates a design) are charged at a 10% premium 

or a one off fee of £150, whichever is greater. Subject to availability.

COPY SPECIFICATIONS
•	 Supplied copy will be subedited by the editorial team. Spelling, 

grammar and punctuation will also be corrected to the house style 

(including copy in third person)

•	 If you are using a discount code, custom landing page or an offer 

to the readers in your copy, please only refer to the Checklist (e.g. 

‘CHECKLIST20’) or another generic word, and NOT The Telegraph

IMAGES SPECIFICATIONS
•	 Please supply all images as high resolution CMYK JPEGs

•	 All images must be at least 300dpi when placed at full size

•	 DO NOT supply images with copy and graphics (such as slogans and 

logos on top) 

 

DESIGN PROCESS
•	 After receiving your copy and images, we will design your advertorial 

in the publication house style and send a proof to you

•	 After sending a proof, we require either your corrections or your 

approval to send the advertorial to press

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval 

•	 If you have any changes, you have the option of TWO rounds of 

amendments before final approval is required. As such please  

ensure any amendments are clear and concise

•	 All advertorials must also be approved by the newspaper ahead 

of press; the team will get back in touch if The Telegraph requires 

changes or substantiating evidence for any claims made in the copy
Image use subject to editorial discretion and may vary depending quality, size and layout. 
Image research and sourcing conducted by Hurst Media on behalf of the client will be 
charged at a fee of £25 per hour. 

CONTACT DETAILS 
Hurst Media Company 
United House 
N7 9DP 

Tel: 020 3478 6017 
hurstmediacompany.co.uk 
Company number: 08357910 
VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 
Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPT. 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk

ADVERT SIZES

SUPPLYING ADVERT ARTWORK SUPPLYING ADVERTORIAL CONTENT

ADVERTORIAL REQUIREMENTS

FILE TRANSFER
Files should be emailed to production@hurstmediacompany.co.uk

For larger files, send to production@hurstmediacompany.co.uk via 
wetransfer.com. Please clarify in your message your company name, 
publication and on sale date as per your booking. 


