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of the Sunday Express
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Competition upgrade

£5,400

£4,050

£2,700

£1,000

RATE CARD

•	 The Sunday Express has a 
circulation of 214,045

•	 449,495 is the average 
readership

•	 Distributed UK-wide
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AGE

15-34                   9%

35-54	                14%

55-74 	                        	      41%

75+                                                        36%

GENDER

51% 49%

F M

SOCIAL DEMOGRAPHIC

AB - 27%

DE - 18%

C1C2 - 55%

SINCE THE 2008 CREDIT CRISIS, bridge 

financing has rapidly become an acceptable way 

to provide financing to individuals and private 

companies that are underserved by traditional 

banking lenders. 

This change in landscape has created direct 

lending opportunities for high-net-worth 

individuals and sophisticated investors who are 

looking for alternative investment strategies. 

Unlike buy-to-let investments, bridge loans 

typically generate higher returns, do not involve 

dealing with tenants and have more downside 

protection as the loan-to-value is capped at 70%. 

Bridge Invest makes loans available to 

individuals or companies who pledge property. The 

property value is determined by an independent 

RICS-qualified surveyor. Investors can earn up to 

8% per annum (after fees) and can choose which 

property they wish to lend against including how 

much they wish to lend (minimum £50,000). 

Bridge Invest has 

disbursed £50m of loans, 

with £20m of loans having 

been repaid to date with 

zero loss of capital to any 

investor in any loan. 

Property investing without the hassle

Visit bridgeinvest.co.uk, call 020 7305 5575, 
or email info@bridgeinvest.co.uk or for  
more information. 
Registered with the FCA under the Money Laundering, Terrorist 
Financing and Transfer of Funds Regulations 2017, number 789857.

Award-winning personal and business savings

Find out more at htb.co.uk or call 020 7862 622

YOU WORK HARD for your savings, so why not make your savings work hard 

for you? Hampshire Trust Bank is focused on helping UK businesses realise their 

ambitions. At HTB, customer service is central. Dedicated UK-based support teams 

are on hand to provide an effective and helpful service to ensure customers receive 

the expertise they need to achieve their savings ambitions. HTB works hard to 

inspire people and businesses to have savings in place, to help them feel financially 

resilient and help them achieve their savings ambitions. 

The savings and investments 

markets are not working for savers. 

The market is peppered with bad cash 

ISAs that give low returns on savings 

products, which means people are 

not getting the returns they deserve 

from their money. 

It’s an endemic issue that 

easyMoney, part of Sir 

Stelios Haji-Ioannou’s ‘easy’ 

family of brands, is tackling 

head-on by shaking up the 

market. Just as easyJet gave 

everyone in the UK and 

beyond better access to air 

travel, easyMoney is now 

giving people access to better 

quality investment products. 

The truth is that existing 

savings products on the 

market just aren’t pulling 

their weight. Even the very best easy-access 

cash ISAs out there offer a worryingly low 1.45%*. 

Inflation running at 1.9%** means that cash ISA 

savers are actually losing 

money in real terms. 

The big players are 

refusing to give investors 

competitive returns, but 

there are better options 

available. easyMoney’s 

Innovative Finance ISA 

offers tax-free returns of up 

to 7.28% to investors across the UK - far better than 

cash ISA offers on the table. 

easyMoney does this because they have no 

high-street branches that drive up costs and no old 

computer systems that need to be fixed every year. 

This allows them to pass on better rates to investors. 

How easyMoney 
can help solve the  
savings crisis

The ‘easy’ brand is known worldwide  
for giving people value for money, and  
that’s exactly what they’re giving  
investors with easyMoney. If you want  
better returns on your hard-earned money, 
visit easymoney.com today.

*moneysavingexpert.com/savings/cash-isa-transfers    
**ons.gov.uk/economy/inflationandpriceindices

The easyMoney ISA is not a bank account and, as with all investing, your 
capital is at risk. E-Money Capital Ltd trading as easyMoney is authorised 
and regulated by the FCA (FRN 231680). No FSCS. Tax treatment 
dependent on individual circumstances and subject to change.

HERE’S A SURPRISING FACT: 
many investment companies 

still use fax machines in 

their back office. In 2019 

why would they need such 

a clunky old technology? 

The sad truth is that lots of 

these firms have no incentive 

to change. So long as their 

customers keep paying high 

charges – fees for advice, 

management fees, and exit 

fees – they can sit back and 

enjoy the profits rolling in.

Nutmeg is different. In 

2012, we were launched 

by ex-City workers fed up 

with the traditional wealth 

management business. 

They created a digital wealth manager using 

technology to put customers first. Their mission: 

Low cost. Because high fees can reduce your 

investment returns and could stop you reaching 

your financial goals.

Transparency. Because you deserve to know 

exactly how and where your money is invested. 

Easy to use. Because faxes are so last century. 

Today, you should be able to manage your 

investments easily in a mobile app. 

Seven years on, YourMoney.com has awarded 

us Best Online Stocks & Shares ISA Provider for 

the fifth year running. We have more than 74,000 

customers invested in our products, which 

include Lifetime ISAs and pensions.  

That makes us the largest digital wealth manager 

in the UK (Source: Boring Money; robo-adviser 

assets, 31/12/2018 were £3.2bn – Nutmeg accounted 

for £1.5bn or 47% market share). 

As with all investing, your capital is at risk. The 

value of your portfolio with Nutmeg can go down as 

well as up and you may get back less than you invest. 

Tax treatment depends on individual circumstances 

and may be subject to change in the future.

A modern approach to wealth management

Open an account with Nutmeg today.  
Visit nutmeg.com or call 020 3598 1515. 

DEALING WITH DEBT IS AN important 

resolution, but it can be one that’s really tough to 

tackle. So, where do you start? 

Stretch your money further

Assess your current situation to make it as 

budget-friendly as possible, by cutting costs 

where you can. Bring lunches to work instead of 

buying them or walk instead of driving or taking 

public transport. 

Save for financial emergencies

Unexpected costs, such as a broken boiler, can 

seriously affect you if you’re unprepared. Make 

sure you are safe from the impact of a future 

financial emergency, by planning ahead and 

saving – “just in case”. 

Research your options

It’s always a good idea to research the different 

debt solutions available. This should be your first 

step if you want to deal with debt seriously. Don’t 

be afraid to speak to friends and family about it. 

Ask for help

If you’re unsure how to follow through on your 

financial resolution, don’t worry! There are many 

debt solutions out there, and it can be tough 

deciding which one is right for you, or even how to 

start the process. 

National Debt Expert works with some of the 

UK’s leading debt partners and can offer you a debt 

solution to help you write off your unaffordable debt. 

Dealing with debt

Get in touch by calling 0808 3019 571 or 
visiting nationaldebtexpert.org.uk.

AT THE BIKE SOLICITORS they understand 

accidents can happen to anybody at any time 

during their bike ride, whether it is on the 

commute to work or when cycling for leisure. 

That why their dedicated team are here to help. 

With their staff all being cylists themselves, 

they have first-hand experience of the dangers 

bike riders routinely encounter. If you are 

involved in an accident, their friendly and 

easy-to-contact team of specialists will take you 

through the process of claiming for any injuries 

or bike damage in a straightforward way. 

The Bike Solicitors’ senior partner was 

himself involved in a serious bicycle accident 

which resulted in life-changing injuries. 

The team’s experience means that they know 

that if you have been involved in a bicycle 

accident it is vital to get specialist advice. 

Make a claim for your 
cycling injuries

Registration Ensure you obtain the name of the 

driver, registration and description of the other 

vehicle involved. 

Photos If you are involved in an accident with 

a car it is likely that your bicycle will also have 

suffered damage and photographic evidence is 

helpful to show this. 

Medical assistance If you suffer an injury  

you should seek help from a medical  

practitioner in order to properly assess your 

injuries and symptoms. 

The Bike Solicitors will approach the insurers 

of the driver responsible to claim on your behalf. 

After obtaining any specialist medical evidence 

necessary, the team will progress your claim and 

where necessary take your case to court. 

No win no fee service avaliable

Visit thebikesolicitors.co.uk, email 
enquiries@thebikesolicitors.co.uk or  
call 0800 470 0855.

Take control of your pension savings with an online plan
IF YOU’RE NEARING RETIREMENT, 
it’s more important than ever to check your 

pension balances regularly and ensure you’re 

on track to achieve the retirement you want. If 

you’re struggling to find out how much money 

you’ve built up over your career, PensionBee 

can help. We’ll piece together your employment 

history to find any old workplace or private 

pensions you’ve lost track of and bring them 

together, all under one roof. 

Combining your old pensions 

into a simple online plan, with 

one clear balance and one fair 

fee, will put you back in control 

of your pension savings. You’ll 

be able to view your live pension 

balance, see your projected 

retirement income and contribute 

or take money out, from the age of 

55, in just a few clicks. Remember, 

pensions are an investment – your 

balance can go up and down, and 

your capital is at risk. 

Visit pensionbee.com or call  
020 3457 8444 for more details. 

WITH AN ESTIMATED 44 PER CENT of care 

home residents thought to be self-funding their 

care, Lisa Morgan, a partner in the nursing care 

team at law firm Hugh James, is urging people 

to tread lightly if friends or family are being 

asked to pay for care home fees and explore 

their options first.

Families should seek advice before wrongly paying care home fees
Lisa explains: “It’s a distressing time when 

friends and family have to place a loved one in a 

care home. There’s also a lack of information which 

leads to confusion about what people might be 

entitled to and how to pay for care. It is a common 

misconception, that when you go into care you 

have to pay the full cost if your income and capital 

are over the local authority 

threshold. We find all too often 

that people are wrongly forced 

to sell their properties or other 

assets to pay for care fees when 

they could have actually been 

entitled to NHS Continuing 

Healthcare. This funding meets 

the full costs of the care and 

is available if an individual’s 

primary need is for health. Over 

the last decade, we’ve recovered 

over £100 million on behalf of 

individuals and their families 

who have wrongly paid care 

home fees. We urge families to access the right 

information and seek advice if you feel your loved 

one could qualify for funding.”

Hugh James has a helpline for those who have 

been affected by similar experiences. 

Hugh James is a top 100 UK law firm with 

offices in Cardiff and London. The firm has grown 

from humble beginnings in 1960 to become a 

leading law firm, servicing a vast range of clients 

across the UK and overseas. 

All of Hugh James’ services are listed on their 

website, as well along with the key people who 

manage their teams and work with their clients. 

Within these client groups they specialise in a 

number of sectors which you can find out about 

on their website.

Call the nursing care legal team on 0808  
252 0000 for a free initial assessment or  
visit hughjames.com/nursingcare to see 
if you or a relative are eligible for NHS 
Continuing Healthcare and reimbursement  
of care home fees. 

Hugh James is authorised and regulated by the Solicitors Regulation 
Authority and the Financial Conduct Authority.

HMRC IS INCREASING THE TAX take from 

UK taxpayers through investigation and 

compliance activities. Its officers now have 

new powers and a more aggressive approach. 

HMRC’s focus has been on taxing 

overseas assets and income belonging to 

UK taxpayers, challenging ‘marketed tax 

avoidance’ schemes and increasing tax 

investigations. 

A specialist advisor can ensure tax matters 

are resolved effectively and efficiently, 

minimising worry, time and cost. Pannu Tax 

has over 100 years’ combined experience 

of helping UK clients deal with the taxman. 

Their team comprises ex-HMRC inspectors who 

resolved disputes and investigations before 

going onto senior positions at international 

accountancy firms. Trained negotiators and 

accredited mediators, they provide specialist 

experience and support at reasonable cost. 

Full details can be found online; including 

civil tax fraud investigations (Code of Practice 

9); settlement of tax avoidance schemes/ 2019 

Loan Charge; resolving offshore tax issues and 

disclosures; and alternative dispute resolution. 

Get help with your tax affairs from our experts

Visit pannutax.co.uk or call 0800 246 5915 
for more information. 

NEWS THIS WEEK REINFORCED THE IDEA  

that when it comes to property tax, you’re 

always better off speaking to the experts. When 

buying a property, you’re always looking at 

the budget, working out the costs of removals, 

solicitors, estate agent fees, valuation and 

others. You rely on the numbers you’re quoted 

being correct, and you can seldom afford for 

much tolerance in those numbers. Now ask 

yourself whether your house purchase could 

survive a sudden addition of £30,000 in Stamp 

Duty Land Tax (SDLT) costs? 

This was the situation a couple found 

themselves in when their broker asked a local 

solicitor’s opinion on their potential liability to 

the additional 3% 

surcharge and 

they relied upon 

that opinion. 

Faced with an 

additional £30,000 

to find having 

exchanged 

contracts, they 

were forced 

to borrow the 

additional 

funds on their 

mortgage, leaving 

them to pay 

interest against this additional cost for the rest 

of the mortgage term. Fortunately, the Financial 

Ombudsman found in their favour, holding that  

the broker must reimburse them for that interest. 

The best way to secure your purchase, and nail 

down those numbers from the outset, is to consult 

a property tax expert who can give informed, 

indemnified advice on precisely what your SDLT 

liability will be, and get it right first time, every 

time. If that expert happens to be an expert in the 

field with over a decade of experience in providing 

exactly that sort of advice, then it’s a no-brainer.

Solicitor? Check. 
Removals? Check. 
Stamp Duty Land Tax?

Cornerstone: property tax, properly done. 
Get in touch with the team by emailing 
newbusiness@ctatax.uk.com, or visit  
ctatax.uk.com for more information.

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Money: whether you are spending it, saving it or speculating with it, it makes sense not only to 
exercise prudence but also to protect you and your family’s interests with robust legal advice

Financial & Legal Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Financial & Legal Checklist, please call Hurst Media Company on 0203 478 6017

PUBLISHED WITH  ON SUNDAYS

The Financial & Legal Checklist is a  
full-colour, tabloid sized double-page  
spread of advertorial content published in 
the Sunday Express. 

Sunday Express readers have a definite sense 
of financial nous and an interest in investment 
ideas. They are also more likely to have an 
interest in financial services advertising, which 
makes the Financial & Legal Checklist the 
perfect guide for these wealthy professionals, 
providing advice on how they can get the 
most out of their money.

It showcases a high-quality selection of 
products and services, ranging from property, 
insurance, investment opportunities, financial 
advice, pensions, retirement and banking 
options, as well as legal services surrounding 
conveyancing, commerce, Will writing and 
probate, inheritance tax, trusts, motoring and 
dispute resolution.

Published on a Sunday, the Financial & Legal 
Checklist is the perfect shop window for 
brands and organisations to benefit from an 
engaged, audience who are accustomed to 
expert finance commentary from award-
winning journalists.

•	 Readers of the Sunday Express  
spend on average 66 minutes  
reading the paper 

•	 A typical Sunday Express reader is 62, 
married and ABC1

•	 52% of readers are loyal, reading 3 out 
of 4 copies a month.



Food & Drink Checklist is advertorial content compiled by Hurst Media Company Ltd which takes 
sole responsibility for the content, but is published in Sunday Express

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4020 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 267 x 42.5 mm HEADLINE Landscape: 131.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images
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