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The Countryside Checklist is a full-
colour, tabloid sized double-page spread 
of advertorial content published in The 
Sunday Times Magazine issued with the 
weekly newspaper.

With 89% of readers in the ABC1 social-
economic profile, The Sunday Times 
Magazine reaches a wealthy readership. 
This audience has a keen interest in outdoor 
pursuits such as trekking and hiking, and 
the publication itself is renowned for its 
definitive cultural contribution. 

The Countryside Checklist showcases 
a high-quality selection of products 
and services to benefit the countryside 
enthusiast, including country homes and 
interiors, outdoor clothing and footwear, 
organic food and drink, equestrianism, 

shooting and country sports.
 
Published on Saturday, the Countryside 
Checklist is the perfect shop window 
for brands and organisations to benefit 
from mature readers with a heightened 
appreciation for the British outdoors. 

• Around 50% of the audience are likely 
to convince others about products 
and services that interest them

• Over 70% believe it is worth paying  
extra for quality goods 

• The average age of Sunday Times 
Magazine reader is 58. 

Third page

Quarter page

 Sixth page

Competition upgrade

£12,000

£9,000

£6,500

£1,000

RATE CARD

• 588,494 printed copies of The 
Sunday Times are circulated

• 1,504,000 average print 
readership of The Sunday Times

• Distributed UK wide
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AGE

15-34           9%

35-54                 29%

55+                                      62%

GENDER

50% 50%

M F

SOCIAL DEMOGRAPHIC

ABC1 - 89%

C2DE - 11%

It’s remarkable to think that whilst it’s a legal 

requirement to insure yourself when you 

drive a car, it’s not when you own a gun.

To save 12% off any insurance quote, visit 
the website at gunplan.co.uk/checklist or 
call the team on  0800 0927 273 quoting 
CHECKLIST to find out more.

Get ready for The Glorious Twelfth  
with specialist shooting insurance

That said, the majority of gun owners would 

recommend you have insurance. And many estates 

now require proof before allowing you to take part 

in a shoot.

Happily, shooting insurance is cost-effective and 

simple to set up, making it one of the easiest items 

to tick off your checklist. Your top priority should 

be public liability cover. Gunplan offer £10m public 

liability for just £22 a year. 

And it comes with a proof of insurance card to 

show the venue. Other cover options can be added 

if you need them, 

including equipment 

cover, legal protection 

and personal accident.

A weighty problem

Visit burnspet.co.uk

More than half of all dogs in the UK are currently overweight, 

and a lot of pet owners don’t know it. It’s clear that the only 

way to solve this problem is by feeding podgy pooches a diet 

specifically targeted for weight loss. This range is a complete 

diet which is low in calories, hypoallergenic and high in fibre, 

supporting natural weight loss and helping hungry dogs feel 

fuller for longer.

Multi-purpose, all terrain, all weather boots

Available in sizes 3 to 12 for £69.99. Visit the 
online store at thedrybootcompany.com

After 60 years in production, the Harris Dryboot 

remains the only 100% guaranteed waterproof, 

multi-purpose, lace-up boot available in the UK.

From Bridgedale, to Viking and now their own 

brand name - ‘Harris’.  This 100% guaranteed 

waterproof boot remains one of the most 

successful and long-lived style in the history of 

waterproof footwear. First produced in 1953, the 

material quality, design, styling, construction 

and production process has remained 

unchanged throughout it’s long lifetime - a 

testament to it’s success. 

Favoured by everyone from walkers and 

gamekeepers to gardeners and farmers, they’re a 

comfortable, low maintenance waterproof boot 

– without the inconvenience of a knee-length 

Wellington.

Top quality natural rubber construction, 

impervious to damage from bramble or rough 

undergrowth. Splash resistant to acid and alkali, 

garden and agricultural chemicals. Steel shank built 

into the non-slip sole adds strength  

and protection.

Fully lined with cool jersey-cotton fabric which 

helps prevent the foot sweating. Thick padding 

around the ankle area for added comfort and 

prevention of ankle rub. They are fully washable 

and quick drying, unlike a leather boot and ideal for 

those with wider calves. 

The Harris Dryboot provides excellent protection 

against the toughest terrain and wettest conditions. 

A favourite for walking, fishing, gardening, 

farming, metal detecting, rambling, caving, 

potholing, field sports and all outdoor work or 

leisure activities. 

Dryboots are also suitable for vegans with no 

animal products used in the production process.

We want the best for our pets. They show us 

unwavering devotion and bring smiles to our 

faces, even at the toughest of times. In return, 

we do everything we can to ensure they live 

their best life. 

But accidents can happen and pet insurance 

can make a real difference. You can focus 

on helping your pet get better, rather than 

worrying about veterinary bills. 

The different types of policies on the market 

can be confusing, so carefully compare them 

for their level of cover and read the terms and 

conditions to check which meet your needs. 

Generally, cheaper policy provide less cover. 

A higher-star Defaqto rating (out of five) 

means the policy has scored better for its 

features and benefits. Five star-rated Defaqto 

policies are some of the most comprehensive on 

the market, meaning greater cover in the event 

of an accident or illness. 

Petsurance from PDSA offers a choice of 

Peace of mind for your 
pet’s healthcare

market-leading cover levels, including two five-

star Defaqto-rated policies, giving you peace 

of mind that your pet is protected for whatever 

happens next. 

Every policy sold gives access to a 24/7 advice 

helpline and you can pay monthly at no extra cost 

(0% APR).  Buying a Petsurance from PDSA policy 

also contributes to the charity’s work, caring for 

sick and injured pets across the UK. 

10% discount applies on first year only. Minimum premiums apply, 
£50.53 for cats and £66.35 for dogs. Excludes Accident Only Policies.

As a special offer, Checklist readers can 
get 10% off when buying Petsurance from 
PDSA by quoting PDSA10 at the website 
pdsa.org.uk/pdsa10 

With the shooting season about to get started 

in earnest, now is the time to make sure that 

your shotgun is as ready as you are. The Rizzini 

‘Regal de Luxe’, with its beautifully figured 

Turkish walnut stock and eye-catching looks, 

is sure to elicit more than its share of admiring 

Off with a bang – get set for the shooting season

For more details, please visit the website  
at a-s-i.co.uk or email info@a-s-i.co.uk

glances. It is available in all the popular calibres 

and with various barrel lengths; Rizzini also offers 

a bespoke stock making service, so your shotgun 

can fit you perfectly. The profuse engraving on 

this shotgun is finished entirely by hand, which 

is a rarity on guns in this price category, and even 

those that cost substantially more. The pistol grip 

is adorned with an elegant steel grip cap which 

can be engraved with the owner’s initials or 

monogram at no extra cost. At a fraction under 

£6,000, the Rizzini ‘Regal de Luxe’ gives you a lot 

of bang for your buck!

Elegance on the driven game shoot

Available at the Beretta Gallery, London  
or online at beretta.london

breathable EVO membrane, you’ll be staying dry this 

season. The coat also features a Coolmax® lining, 

which further helps with temperature control for 

additional comfort.

The Gallery is located in a renovated former bank 

building, and sits on the corner of historic Jermyn 

Street, known for its prestigious Gentleman’s Clubs 

and custom shops. The gallery will feature Beretta’s 

Premium Grade firearms, 

sport clothing for men 

and women along 

with shooting related 

accessories.

Spread over two continents, the Beretta 

Galleries offer an immersion into the Beretta 

Lifestyle. Each one of these beautiful boutique 

style shopping locations offer the finest 

sporting clothing and accessories. Of course, 

the centerpiece of the galleries are the firearms 

including all the latest releases, exclusive 

gallery editions, and the Master gunsmiths on 

staff can help build your next custom Bespoke 

heritage shotgun.

The St. James line is designed and devoted 

to those who enjoy driven game shooting. The 

line owes its creation, styling and name to the 

knowledge of our staff at the London Beretta 

Gallery based on St. James’s Street; it stands out 

for the exclusivity of the materials, traditional 

style, cut and performance.

Available in both male and female tailoring, 

the extremely elegant St. James coat and St. 

James breeks are made of fine Italian wool and 

cashmere and thanks to the waterproof and 

The wipe-clean 
Tuffies Nest
A real den for dogs, acknowledging their’ 

natural instinct for a cosy, warm place in which 

to spend their sleeping and relaxing hours. 

Most dogs, when they are not worked, 

walked or played with, are fairly idle. They 

spend a lot of time sleeping on their beds. 

So the dog bed is an important piece of dog 

equipment. To keep a happy, active and healthy dog 

for as long as possible, a good bed with excellent 

insulation from the cold floor, is vital.

The Tuffies Nest is made from absolute first-

class waterproof fabrics and filled with a firm and 

durable hollow fibre mix for warmth and comfort. 

The base-cushion comes with a fleece cover for 

easy machine washing and the entire Nest can be 

wiped or hosed down. 

This easy-to-clean and comfortable dog bed is 

loved by thousands of dogs all over UK.

For a 5% discount, 
use code CHECKLIST 
when ordering online 
at tuffies.co.uk or 
call 01888 563288  
to find out more.

With a year of UK-based holidays on the  

horizon, Brits are packing up and hitting the 

road for an adventure. To ensure that your break 

is hassle free, Gearmate offers bespoke vehicle 

security storage, giving you peace of mind 

wherever you are.

The range of products can be customised 

according to the market needs, which is why 

they have systems that suit everyday life as well 

as those designed for professional requirements. 

Their main goal is to improve the driver’s daily 

life, at work and leisure, allowing 4x4 owners to 

maximise the potential of their vehicle.

Drawers provide up to 150kg extended load 

capacity, and they are all lockable as standard. If 

you require additional security due to the nature 

of your items such as firearms or high-value kit, 

get in touch to see further available options. 

Gearmate is unique on the market as they are 

the only manufacturers who offer a no drilling 

Unlock the benefits 
of vehicle security 
with Gearmate

Visit gearmate.co.uk or contact the team at 
info@gearmate.co.uk and 01789 595200.

solution, allowing 

the system to be 

easily transferred 

between vehicles 

if required. 

The bracket 

systems have 

been designed using 3D scan data of the different 

manufacturer’s beds to locate the tie-down points. 

This means the system requires a straightforward, 

hassle-free installation with no risk of endangering 

the manufacturer’s vehicle warranty.

Innovation, problem solving skills, top-of-the-

range technology and most importantly bright 

people are all key to Gearmate’s success. All 

materials and subcomponents are sourced from 

quality assured UK suppliers. 

Gearmate is committed to manufacturing the 

highest quality products and has invested in the 

latest technology, software and machinery to 

ensure this happens, including the Build Your Own 

feature on the website.

Head over to wildandgame.co.uk now to 
place an order – your mealtimes are about 
to get far more exciting.

If you want to bring more flavour and interest 

to your meals, then Wild and Game has the 

answer. Founded in 2017, the Bristol-based 

company is on a mission to put game more fully 

on British menus. Lean, healthy and nutritious, 

game is rapidly gaining popularity as people 

discover how much more flavoursome  

and interesting it is than your average 

supermarket meat. 

Game reflects the flavour of the wild plants 

and berries the game animals eat as they roam 

freely, producing meat with real complexity 

and depth of flavour. This creates potential for 

delicious flavour combinations: grouse, which 

forage for heather and bilberries, pair well  

with rich and fragrant, berry-laden sauces,  

for example. 

Wild and Game prides itself on sourcing 

the very best meat from the UK’s finest game 

suppliers – such as WilloGame, located in 

Shropshire. The company is a respected 

supplier of a wide range of game meats; these 

are sourced from the surrounding area, keeping 

Why British Game will transform your home cooking

food miles low. By buying from specialists such 

as WilloGame, Wild and Game ensures there is a 

complete audit trail from field to fork.

If you’re new to eating game, Wild and Game 

makes it easy for you: its products include award-

winning game pies, succulent sausages and a range 

of high-quality ready meals. When you’re ready 

to start cooking with game, Wild and Game offers 

everything from whole game to venison and wild 

boar steaks, along with plenty of recipe ideas to 

inspire you. 

What’s your sport?

To order please call 0845 603 9075, email info@macwet.com, or visit macwet.com

MacWet Sporting Gloves have become 

increasingly popular among an array of  

country sports enthusiasts. So, whether you 

enjoy horse riding, shooting, fishing, golfing or 

even just a long bike ride in the hills there is a 

fair chance that you will have seen our gloves 

on your travels. This is because MacWet gloves 

provide unrivalled grip in dry, wet or humid 

conditions meaning that you will never lose your 

grip at the crucial moment ever again!

Riders and shooters say that the second 

skin feel the gloves provide aids with their 

performance and boosts their confidence, as 

they know that their hands will not slip on the 

reins or stock in wet or dry conditions. Rather 

if the palms of their hands become sweaty, the 

moisture is wicked away and actually serves to 

improve grip. The gloves can be used throughout 

the seasons because people love the ‘second 

skin’ fit and natural touch sensitivity that the 

gloves provide! This is due to the quality of the 

materials and the 

patented Aquatec 

fabric. The gloves are 

also fleece-lined, water resistant and windproof to 

insulate and protect you against any conditions.

Available in an array of different shapes and 

sizes to ensure a perfect fit these durable gloves are 

touch sensitive, so you will not need to take them 

off. Oh, and they are machine washable!

Make mowing simple

Visit stigalawnmowers.co.uk or call 0800 669 6326 to find out more or to arrange a 
free of charge demonstration from your local Stiga dealer.

Robust, versatile, easy to drive: Stiga front 

mowers are an ideal solution for all your lawn 

care needs. 

You’ll appreciate how the front deck cuts 

grass evenly, mulching the clippings so 

they disappear into the turf. With innovative 

attachments including a sweeper and snow 

blower, you can use your Stiga Park front 

mower for the challenges of every season.

Top of the range are the Park Pro models, the 

ultimate combination of raw power, versatility 

and perfect precision. Four-wheel drive, power 

steering, electric height adjustment control 

and a range of professional features come as 

standard. 

But the big secret behind this mower’s 

success is the articulated steering, which makes 

it easier than ever to manoeuvre around trees, 

corners and confined spaces. 
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SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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