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•	 853,521 average circulation of 
Mail on Sunday

•	 2,013,000 average  
print readership

•	 Distributed UK wide

Average print readership  
of Mail on Sunday
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PUBLISHED WITH  ON SUNDAYS

1.3m

There’s no need to travel to far-flung lands for a great  
day out – here’s a bunch of great ideas to keep the family  

entertained in the UK this summer
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Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. For more, visit checklists.co.uk and follow       @checklistsocial

To advertise with Camping & Outdoors Checklist, please call Hurst Media Company on 0203 478 6017

Protecting your family from biting 

insects this summer is important, 

whether you are adventuring at 

home or heading abroad. Mosquitoes 

and midges can be a serious biting 

nuisance, particularly if you are visiting 

Scotland, areas of the Lake District or 

Wales. Ticks occur widely across the 

UK countryside; with some being 

infected with Lyme disease. Using 

a good repellent on all exposed skin 

should be the first line of defence 

against these pests but choosing one 

that is effective and safe for the whole 

family can be confusing. Smidge® 

was developed by biting-insect 

experts in Scotland. A moisturising, 

water-resistant, great-smelling lotion, 

Smidge® is DEET-free, safe for the whole family 

(kids from two years and pregnant women) and 

protects from midges, mosquitoes and ticks for 

up to eight hours. 

Keep outdoor adventuring bite-free this summer

Find out more and use CHECKLIST15 for 
15% off Smidge products at smidgeup.com

With a year of UK-based holidays on the  

horizon, Brits are packing up and hitting the 

road for an adventure. To ensure that your break 

is hassle free, Gearmate offers bespoke vehicle 

security storage, giving you peace of mind 

wherever you are.

The range of products can be customised 

according to the market needs, which is why 

they have systems that suit everyday life as well 

as those designed for professional requirements. 

Their main goal is to improve the driver’s daily 

life, at work and leisure, allowing 4x4 owners to 

maximise the potential of their vehicle.

Drawers provide up to 150kg extended load 

capacity, and they are all lockable as standard. If 

you require additional security due to the nature 

of your items such as firearms or high-value kit, 

get in touch to see further available options. 

Gearmate is unique on the market as they are 

the only manufacturers who offer a no drilling 

Unlock the benefits 
of vehicle security 
with Gearmate

Visit gearmate.co.uk or contact the team at 
info@gearmate.co.uk and 01789 595200.

solution, allowing 

the system to be 

easily transferred 

between vehicles 

if required. 

The bracket 

systems have 

been designed using 3D scan data of the different 

manufacturer’s beds to locate the tie-down points. 

This means the system requires a straightforward, 

hassle-free installation with no risk of endangering 

the manufacturer’s vehicle warranty.

Innovation, problem solving skills, top-of-the-

range technology and most importantly bright 

people are all key to Gearmate’s success. All 

materials and subcomponents are sourced from 

quality assured UK suppliers. 

Gearmate is committed to manufacturing the 

highest quality products and has invested in the 

latest technology, software and machinery to 

ensure this happens, including the Build Your Own 

feature on the website.

Staycation is the new buzz word. So why not 

explore what our country has to offer with an 

Isabella Camp-let trailer tent? Camp-let is a 

compact and lightweight trailer tent, offering 

a comfortable living area. The compact design 

of a Camp-let has much to offer and gives 

you a great living accommodation on your 

holiday. The kitchen is mounted directly onto 

the tailgate and sleeping compartments are 

Embrace a UK camping trip this summer

To find out more and order today, visit the 
website at isabella.net/uk/camp-let

Camp-let

easily put up in a single 

action. With options 

to extend, it is ideal 

for both couples and 

families. The compact 

design of a Camp-let 

has much to offer and 

gives you a great living 

accommodation on your 

holiday. The kitchen is 

mounted directly onto 

the tailgate and sleeping compartments are easily 

put up in a single action. With options to extend, it 

is ideal for both couples and families. So why not 

explore what our country has to offer?

Explore the world in style at a time to suit you
Looking for adventure? It’s time to visit Danbury, one of the 

top campervan converters in the UK. Known for their chassis 

conversions of the iconic Volkswagen T2 Campervan, Danbury 

now focus their expertise on the up-to-date production of modern 

campervan designs. Danbury cover the whole of the UK through 

their extensive dealership network – and 

are never far away for help or advice.

Call 01454 310000 or visit danburycampervans.co.uk

Stylish and light:  
a fold-up electric bike

For full details, videos, spec and shop for this 
great product visit e-gobike.co.uk

In a world where the spotlight is on CO2 

emissions, congestion zones, traffic jams and 

pollution the emphasis has shifted to green 

solutions. Luckily e-go bike provides solutions to 

all the above.

Whether you commute, own a caravan, motor 

home, boat, apartment or want simply to load 

into the boot of your car, it’s the perfect answer: 

a versatile, light, compact and stylish answer to 

innovative and contemporary travel.

A lightweight but strong aluminium frame 

capable of an impressive 100kg load capacity is 

the building block for the bike. One of the first 

things you notice about it is that it doesn’t look 

like an electric bike. This is because the battery is 

neatly concealed within the seat post. 

At only 14kg and of a small folded size this 

makes it one of the lightest compact folding 

electric bikes on the market. The 250-watt motor 

(the largest legally-allowed motor not requiring 

licensing) is powered by a 5.2A lithium battery, 

expected to have  

a charge cycle of around 600 times. 

With the motor generating 40NM of torque, 

it enables you to tackle gradients of 20 degrees 

easily, and it has a top speed of 25kph. Think 

electric is cheating or lazy? With a built-in clutch, 

when ridden as a normal bike, there is no magnetic 

resistance so you only use electricity when you want 

to.  The e-go has three modes of travel: five levels of 

pedal assist; cruise (let the bike do all the work); and 

normal bike mode if you prefer the exercise. 

Available in three colours – gloss red, metallic 

gloss white and satin black – everything you need is 

included: disc brakes and mudguards front and rear, 

front light, rear light, rear rack, side stand, charger, 

tool kit and carry 

bag all for £729 

inc VAT and 

shipping. 

Campsites that are gentle on the environment
The Greener Camping Club was set up 

with the aim of providing a greener, more 

environmentally-friendly style of camping. 

A more sustainable approach 

The Greener Camping Club’s campsites include 

facilities powered by renewable energy with 

recycling schemes and zero waste initiatives 

to ensure low environmental impact. Over 10% 

Membership is just £10 a calendar year. 
Find out more at greenercamping.org

of membership fees are used for environmental 

projects including the ‘Trees for Life’ scheme: one 

tree planted for every membership, every year. 

With almost 100 campsites throughout Wales and 

England, you can be part of a movement that puts 

something back into the environment.

Escape the crowds

All campsites are carefully assessed for their 

location, sustainability, impact on the environment 

and opportunities for wildlife. 

Careful consideration is given to the quality of 

facilities and spacing of pitches to give members, 

and nature, the best possible experience.

Interested in glamping? 

Many campsites have glamping structures; from 

yurts to domes or ‘tiny homes’. So if you prefer a 

bit more comfort, don’t own all the gear, or want 

to arrive on public transport, Greener Camping 

campsites can still accommodate you for a 

sustainable, away-from-it-all experience.

The Greener Camping Club gives you access to 

beautiful campsites in the heart of nature, allowing 

you to enjoy holidays that don’t cost the Earth. 

By becoming a member of The Greener Camping 

Club you’ll be part of a select group of discerning, 

campers who genuinely care about sustainability 

and the environment. 

The certificated sites have a very high repeat 

booking rate meaning you will meet like-minded 

people who you will want to share this real quality 

camping experience 

with again and 

again. Don’t just 

take their word for 

it see the reviews.

In these days of smartphones with an app for 

everything – what’s the point of a dedicated GPS 

device? Well, despite advances in smartphone 

technology, there are some really good reasons, 

especially for serious outdoor stuff. 

Dedicated GPS gadgets like the 

Satmap Active 20 Outdoor GPS have 

been designed to one job – and do 

it really well, namely to enable you 

What’s the point of a dedicated GPS device in these 
days of smartphones? Here are some reasons

to explore more and stay safe at the same time. 

This device boasts a huge GPS antenna (a 

whopping 25mm one!) – which stays locked on 

with 50cm accuracy when most smartphones have 

given up the ghost (after being disconnected 

from “assisting” 4G and Wi-Fi data). The 

serious terrain of canyons, forests and 

wilderness calls for serious GPS. Then there’s 

the ruggedness thing – we’ve seen a lot of 

smashed up smartphone screens which 

really don’t like being dropped on rocks, 

or being drenched for hours on end. And 

did we mention the dual-control thing as 

well? Touchscreens are just great – mostly. 

However, there are times when switching 

to “all-button” control is a real bonus (heavy 

rain, sweat, dust, mud can play havoc with 

gesture controls!). 

Smartphone mapping is great for a 

local bimble but for the serious stuff really 

good mapping (Ordnance Survey, et al.), a host of 

dedicated functions and features (e.g. global, off 

road-route planning) has distinct advantages. 

Not many smartphones have “off-road” routing, 

even if they display topographic mapping. So its 

all about the right tools for the job. Phones for 

emergency calls (and 

ordering the beers) and 

dedicated GPS for getting 

to the pub, first time, on 

time, 100% guaranteed.

Visit the website at satmap.com/
active-20 or call 01372 869070.

Considering a day out but don’t 

want to leave your pet behind? 

Visit Cheddar Gorge & Caves 

who welcome dogs to all their 

attractions. 

Explore one of Britain’s most 

spectacular natural landmarks. 

From its awe-inspiring cliffs to 

its extraordinary subterranean 

stalactite show caves. Cheddar 

Gorge & Caves holds many 

fascinating secrets about our 

prehistoric ancestors, and is an 

international centre for caving 

and rock climbing.

The whole family can enjoy 

an exciting day of discovery 

including Gough’s Cave with 

a free audio guide; Dreamhunters at Cox’s 

Cave: the adventures of early man; Beyond the 

View: a cinematic journey through the gorge; 

the Museum of Prehistory; Jacob’s Ladder; the 

Lookout Tower and the Cliff-top Walk. 

Cheddar Gorge and 

Caves are thinking about 

your pets too  

Take a trip to the iconic 

Gorge and Caves and 

your pooch will receive a 

free treat. 

Make sure to plan your 

visit in advance to make 

sure you get the most out 

of your day at Cheddar.

Exploration experiences for curious canines

So what are you waiting for? Nature, wildlife, 
history, adventure - experience the wonder 
of it all on a perfect day out in Somerset. 
Visit cheddargorge.co.uk or call 01934 
742343 to find out more. 

Get your Ring RPPL200 Micro JumpStarter today at speeding.co.uk with free delivery.

The new Ring RPPL200 Micro Jump Starter is 

small enough to keep in the glovebox, but has 

a powerful lithium battery that can start 12V 

vehicles up to 2L. 

The model is a fraction of the size and weight 

of a traditional lead-acid power pack, and can be 

recharged far more quickly.It also comes with 

a micro USB charging cable, making it easy to 

recharge either in the car or at home. It can be 

used as a power bank, via its USB socket, and 

has a built-in LED light that can be used as an 

emergency torch. This is the ideal solution to 

keep in the car in case of a flat battery. 

For extra safety, the jump starter comes with 

intelligent clamps, which protect the  

vehicle and jump starter during use. The unit 

also features reverse polarity protection, to 

prevent sparks if attached to the wrong poles, as 

Micro jump starter packs 
a powerful punch

well as short circuit and 

anti-spike protection, 

to ensure that these 

starters are safe as well 

as easy to use. 

benefit from over 100 years of expertise as well as 

specially selected discounts. Membership gives 

you a wide range of discounts, friendly support 

and advice no matter your level of expertise, our 

award-winning monthly 

magazine as well as 

tailored insurance and 

breakdown products.

With hundreds of sites 

across the UK, finding 

your next adventure will 

be child’s play – just  

don’t forget the bucket 

and spade! 

Save on holiday camping: as much as 30% off!

With membership from just £40 and up to 
30% off Club Sites for members, join the 
Club today. Call 024 7767 0161 or visit 
campingandcaravanningclub.co.uk

The Camping and Caravanning Club has been 

helping kids big and small make the most of 

camping holidays for over 100 years. Whatever 

you’re doing, a campsite makes a great base to 

explore the local area. 

All that fresh air, surrounded by nature, 

provides the perfect antidote to our hectic 

lives. Slow down, take a breath and pause to 

admire the view. Or head to the nearest beach 

for paddling, swimming or building sandcastles 

– whatever takes your fancy, the choice is yours. 

When the day’s over, head back to your own 

cosy haven – whichever Club Site you choose, 

you can be assured of the same high standards, 

friendly welcome and immaculately clean 

facilities. 

Whether you’re heading back to a favourite 

spot or dropping a pin somewhere completely 

new, you can view availability across the whole 

season with the website’s simple Club Site pitch 

availability. 

Join over 700,000 other members in choosing 

The Camping and Caravanning Club today and 

ADVERTISEMENT ADVERTISEMENT
The Camping & Outdoors Checklist is  

a full-colour, tabloid sized double-page  

spread of advertorial content published in the 

Mail on Sunday.

 

Mail on Sunday readers have an average of 

£47,902 in savings and investments. Which is why  

Camping & Outdoors Checklist is the perfect 

shop window for brands and organisations to 

benefit from an affluent audience, who, when 

presented with accurate, reliable information, are 

highly suggestible to new purchasing ideas.

 

The Camping & Outdoors Checklist showcases 

a high-quality selection of products and 

services to benefit everyone, ranging from 

holidays, accomodation, family days out, holiday 

essentials, camping essentials, sporting days out 

and tourist attractions.

Published at a time when families are looking for 

activities to keep the whole family entertained, 

the Camping & Outdoors Checklist is the perfect 

shop window for brands and organisations to 

benefit from an engaged audience focused on 

family days out, travel and attractions. 

•	 Mail on Sunday readers are known for their 

spending power with 10% of all weekly 

expenditure going towards groceries

•	 Mail on Sunday readers have an average of 

£47,902 in savings and investments – which 

is +£22k more than the UK average.

https://www.hurstmediacompany.co.uk/wp-content/uploads/2020/08/Competitions-published-with-the-national-press-and-Hurst-Media.pdf
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


