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Average print readership  
of the Sunday Express

549k

of readers are  
55 and over

77%

of readers are  
ABC1C2

82%

minutes is the average time spent 
reading the Sunday Express
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Third page

Quarter page

� Sixth page

Competition upgrade

£5,400

£4,050

£2,700

£1,000

RATE CARD

•	 The Sunday Express has a 
circulation of 214,045

•	 449,495 is the average 
readership

•	 Distributed UK-wide
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AGE

15-34                   9%

35-54	                14%

55-74 	                        	      41%

75+                                                        36%

GENDER

51% 49%

F M

SOCIAL DEMOGRAPHIC

AB - 27%

DE - 18%

C1C2 - 55%

During Queen Victoria’s 

reign, more than twice as 

many gold sovereigns 

were issued than half 

sovereigns. Of all 

sovereign types 

ever issued, the 

half sovereign 

accounts for less 

than 18%, making the 

half sovereign five 

times rarer than its 

sovereign counterpart. 

Out of all the gold ever 

used to strike sovereign 

coins, less than 9% has been 

used to produce half sovereigns. This  

fact therefore makes your original Queen 

Victoria half sovereign even more desirable. It 

comes as no surprise that these rare strikes still 

command such high demand with collectors 

over 130 years later! 

Struck in solid 22-carat gold 

Featuring the heraldic shield design, the half 

sovereign is a sought-after gold coin of this great 

monarch’s reign. In the 200th anniversary of her 

birth, collectors will be particularly interested in 

coin rarities from her lengthy reign.  

Our experts have managed to acquire a  

very limited quantity which are available now, 

but we expect a fast sell out. 

Yours for two instalments of just £99! 

These half sovereigns are all original strikes, over 

130 years old and you can own one today for just 

two interest-free instalments of £99, or a single 

payment of £198. Postage and packing is free. Your 

coin is presented in an elegant display box, and 

includes a certificate of authenticity to guarantee its 

provenance for the future.

An original Queen Victoria Gold Half Sovereign –  
a genuine 130-year-old rarity

Call 08081 698 215 and quoting the code 92011780, or visit londonmintoffice.org/qv3

Relive a special day with a jigsaw puzzle of the 

front page of The Times – and from a day in 

history of your choice. Simply choose a day, 

which can go as far back as 1888, and Butler 

& Hill will create a fascinating puzzle for you, 

featuring the front cover of The Times from that 

momentous occasion. 

This unique puzzle is made from 400-pieces 

and features a newspaper-shaped jigsaw puzzle 

piece at the centre. 

Handmade in Devon 

by talented craftspeople, 

they’ll take the utmost 

care when creating the 

most beautiful gifts for 

you. You can even have 

your newspaper puzzle gift 

wrapped and sent straight 

to your recipient. 

Piece together your past

To order visit butlerandhill.co.uk, and quote CHECKLIST30 at 
the checkout to receive free UK delivery on your online order. 

“We will write them on the beaches…”

Visit bespokebritishpens.co.uk or  
call 0333 006 4646 for a brochure. 

the churchill heritage PEN range is produced in 

association with Churchill Heritage, through 

which the Churchill family distributes money 

to charities and good causes that keep alive the 

legacy of Sir Winston and the spirit of the words of 

wisdom he penned. 

“All will be well” This is the first in the series 

of Conway Stewart Churchill Heritage pens. On 

the barrel of this pen is the words “ALL WILL 

BE WELL”, and underneath this is Winston S 

Churchill’s signature, and under that are the 

words “Made in Great Britain”. 

Bespoke British Pens has one of the largest 

ranges of British-made pens. See our website 

detailed below to discover over 100 different 

pens in all colours and sizes. See iconic British 

names like Conway Stewart, the Churchill, the 

Winston, the Shakespeare, plus the Doctor’s Pen 

and the Lawyer’s Pen.

Look for the  
Red Tractor! 

For more information about what Red Tractor 
do, please visit redtractor.org.uk 

step of the journey 

to give you peace of 

mind when feeding 

your family. 

By looking for 

the Red Tractor, you 

are choosing food 

you can trust, while 

providing support 

for British farmers 

and food companies. 

So, whether you a 

preparing for a big 

family dinner or lunchboxes 

for the kids, Red Tractor can 

help you feel confident about 

your choices. 

Red Tractor is the UK’s largest food 

standards scheme who work to 

ensure that everyone can have 

quality food that they can trust. They 

know that understanding where 

our food has come from and how it 

has been produced is increasingly 

important when we shop and dine 

out. The great news is, you don’t 

need to work hard to find traceable, 

safe British food that has been 

farmed with care. 

Red Tractor works with 

supermarkets, pubs and restaurants 

up and down the country, providing 

Red Tractor-approved products that have been 

sourced from UK farms and checked from  

farm to pack. This means the Red Tractor is  

only found on food and drinks that are 

produced on UK farms and checked at every 

Set over 600 acres, Port Lympne Hotel & Reserve 

is home to the UK’s most authentic safari 

experience. See hundreds of free roaming 

wild animals as you travel on a safari truck 

through the South American, Asian and African 

experiences, then head off on foot around the 

rest of the park to see the big cats and primates.

Visitors to Port Lympne are promised a super 

day out as they explore wooded pathways to 

discover wild animals such as the UK’s largest 

herd of black rhino, big cats, small cats, primates, 

western lowland gorillas and more.

Visitors can also book additional activities  

for an extra special day, including bespoke 

safaris, guided tours, team building activities, 

keeper experiences and many more. Restaurants 

and kiosks are also located around the park.

The reserve is the only visitor attraction  

in the UK offering a variety of short break 

accommodations. Including 13 different types of 

unique and inventive accommodation varieties 

to meet your every need. The Bubble offers a 

180-degree panoramic luxury retreat; Tiger Lodge 

a view into the tigers enclosure; sleep with lions at 

Lion Lodge; and Forest Hideaway provides exclusive 

dens. Wolf Lodge is up close with the pack; Rhino 

Lodge gives a look into the horned creatures’ world; 

and Hog Deer Creek offers a cosy shepherds’ 

hut.There is an option to stay at a treehouse 

hotel with sensational views and the 

4-star Port Lympne Mansion. Additionally, 

glamping is also offered at Giraffe Lodge, 

Bear Lodge or Pinewood. 

Go wild for the UK’s top safari experience

Visit aspinallfoundation.org or call  
01303 264647 for more information.

The Discovery Sport combines design excellence, 

engineering integrity and exceptional versatility 

to create a premium compact SUV from Land 

Rover, starting from £30,145. It’s available from 

the recently refurbished Kentdale Jaguar Land 

Rover,  

situated in Kendal. 

Kentdale’s Head of Business, Kenny Curran, 

runs the family-owned business which was 

founded in Torver by brothers Eric and Jack 

Hadwin. Nearly 60 years later the business 

consists of one Jaguar Land Rover retailer, 

two other Land Rover retailers and a vehicle 

conversion and preparation centre. Together the 

family have built up an enviable reputation with 

the philosophy being “we look after customers 

and their cars” and this philosophy still remains 

at the heart of the business today.

With a sliding second row and a third row 

standard on TD4 180hp, SD4 240hp and both 

Si4 engines, you can adapt the space in the 

Discovery Sport to meet your specific loading 

or seating needs. When you utilise only four seats 

and make more of the 1,124 litres of space available, 

getting those bigger, bulkier items home is easier.

The Discovery Sport’s sleek, aerodynamic 

silhouette, with legendary Land Rover capability and 

a flexible interior, add up to a great-looking vehicle 

that does so much more. 

The desirability of the exterior design continues 

into the cabin with bold horizontal and vertical lines, 

complemented by clean surfaces, superb finishes 

and optional premium leathers that give a luxurious 

impression and comfortable feel to the highly 

versatile interior. 

Cutting-edge controls 

distinguish an uncluttered 

dashboard that features an 

8” touchscreen and optional 

head-up display with 

the latest technology for 

intuitive interaction. 

Discover the new  
Land Rover at Kentdale

Available from Kentdale Land Rover, Shap 
Road, Cumbria, LA9 6NZ. Visit kentdale-
landrover.co.uk or call 01539 814444.

Extraordinary designs and unique creativity

 Shop at elizabeth-gage.com or call 020 7823 0100.

Elizabeth Gage’s beautiful jewels are handmade in Britain by some 

of the finest British goldsmiths. Committed to creating timeless 

and unconventional jewellery Elizabeth’s creations are for the 

eternal man or woman unafraid to express their individuality and 

stand out. Elizabeth Gage is today recognised as one of the world’s 

most influential and creative 

jewellery designers.

Price’s Candles has a proud heritage, 

producing long-lasting candles ever 

since the company was founded in 1830. 

Their promise to produce high quality 

candles remains just the same now as it 

once did and they still retain the Royal 

Warrant as candlemakers to Her Majesty 

the Queen.

Boasting contemporary scents and 

designs, they’re made with high quality 

purified waxes and are fragranced 

throughout. They offer a variety of 

candle sizes, from the smallest tin to 

the largest glass jar for a maximum 

burn time of 150 hours. Reed diffusers 

are also available, to create fragrance 

layering in any home. This new launch 

encompasses scents across the fragrance 

families of woody, spicy, floral, fresh, 

fruity and sweet.

Long-lasting candles and reed diffusers

Visit prices-candles.co.uk and use the offer code CANDLE20 to receive a 20% discount.

Baylis & Harding create gifts that are opened 

with delight and 

products to make 

your home feel 

more wonderful.

The Boudoire 

Collection is gorgeously 

floral with heady sweet 

notes and has been 

soap bath petals will 

gently melt into warm 

water to create a 

beautifully relaxing 

bath and will make 

the perfect gift.

Boudoire 2 Bottle 

Set This fabulous 

luxurious 300ml 

hand wash 

and 300ml 

Gorgeously British luxury gift sets

Shop online at baylisandharding.com

expertly crafted using the  

finest ingredients.

Boudoire Wash Bag 

This stunning wash bag 

contains 100ml body 

spritz, 50ml body lotion 

and 50ml hand cream.

Boudoire Rose Soap 

Petal Set These delicate 

moisturising hand and body lotion will look 

perfect next to any sink! The hand wash leaves 

skin feeling gently cleansed whilst the indulgent 

hand & body lotion moisturises to leave skin 

silky smooth. 

The finest in premium men’s grooming products
made from natural ingredients wherever possible.

The Taylor name epitomises classic British style 

and understated elegance, reliability and quality. 

All products in the Taylor range are 

manufactured and designed to meet 

the highest standards and are

reliability and quality. 

Taylor of Old Bond Street has proudly been 

a family business since the 19th century. 

Nowadays the luxury business continues to 

uphold the same values as it did when it was 

first established – offering premium grooming 

products at affordable prices. 

The salon first opened in London’s 

fashionable Bond Street and 

quickly gained a reputation 

in British society for 

their botanical extracts. 

The Taylor tradition 

continued through the next 

generation, who opened the 

now famous flagship store in 

Jermyn Street SW1. 

The Taylor name  

epitomises classic British style 

and understated elegance, 

reliability and quality. 

All products in the Taylor range 

are manufactured and designed to 

meet the highest standards and are 

Choose from a variety of gift 
boxes, prices start from £35,  
and range from soap sets to 

shaving kits –  ideal for 
Christmas gifts. 

Visit tobs.co.uk, email 
sales@tobs.co.uk, 
call020 7930 5544.

The most innovative AGA cooker yet 
AGA eR3 Series cookers offer all the features you 

could want. The first to combine both cast-

iron and conventional cooking, they ensure 

you have a cooker for all seasons and one that 

makes it easy to manage energy usage. 

All models have two cast-iron ovens – one 

that can be used for roasting or baking, the 

other for simmering. They cook using gentle 

radiant heat, ensuring food tastes amazing and 

all the flavour and goodness is locked in. 

These ovens can be left on when you want 

that gentle AGA warmth in the kitchen or 

switched off when you don’t. An additional 

conventional oven (on the 150cm, 160cm and 

170cm models) is perfect for those times you 

don’t want the cast-iron ovens on, when you 

need extra cooking capacity or want to cook a 

quick weekday meal. For weekend cooking or 

for high-volume celebratory cooking, you have 

the best of all worlds and can make use of all  

the ovens. 

Each AGA eR3 Series model also has a highly 

efficient hotplate, which heats up in just 10-12 

minutes. There is the option of either an  

AGA warming plate or a two- or three-zone 

induction hob with bridging for use with a  

griddle or fish kettle. 

Great attention has been paid to even the 

smallest of details, such as the stylish branded 

handrail, contemporary rotary controls and the 

beautiful vitreous enamel finish, meaning cookers 

in the collection are built for life and built to last. 

Available in 16 gorgeous colours and sizes 
from 90cm to 170cm. Priced from £7,865. 
Visit agaliving.com or call 0800 111 6477.

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Buying British means supporting the domestic economy – but it doesn’t mean compromise. 
Here’s an array of products to make every Briton’s bosom swell with pride

Best of British Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Best of British Checklist, please call Hurst Media Company on 0203 478 6017

PUBLISHED WITH  ON SUNDAYS

The Best of British Checklist is a  
full-colour, tabloid sized double-page  
spread of advertorial content published in 
the Sunday Express. 

With a 549k readership, of which 77% are 
over the age of 55, the Sunday Express 
boasts a mature readership with high 
disposable incomes. Best of British 
Checklist will therefore service as an essential 
guide for readers who are looking for new 
and exciting ways to spend their money.

The Best of British Checklist showcases a
high-quality selection of quintessentially
British products and services, ranging from
food & drink, fashion, gadgets & technology,
travel, days out and attractions.

The Best of British Checklist is the perfect 
shop window for brands and organisations to 
benefit from the robust editorial environment 
in the Sunday Express and an affluent 
readership. They have more time to spend 
reading their newspaper and a greater 
disposable income to spend on the best of 
UK-made products and services.

•	 Readers of the Sunday Express  
spend on average 66 minutes  
reading the paper 

•	 A typical Sunday Express reader is 62, 
married and ABC1

•	 52% of readers are loyal, reading three 
out of four copies a month.



Checklist is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in Sunday Express

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4020 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 267 x 42.5 mm HEADLINE Landscape: 131.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images
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