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The Family Checklist is a full-colour, A4-sized 

double-page spread of advertorial content 

published in The Saturday Times Magazine 

issued with the weekly newspaper.

With 89% of readers in the ABC1 social-

economic profile, The Saturday Times 

Magazine boasts a wealthy readership. The 

Family Checklist serves as an essential guide 

for those looking to make the best choices 

available for their loved ones.

The Family Checklist showcases a high-quality 

selection of products and services to benefit 

the whole family, ranging from food and drink 

options, fashion essentials, new mum advice, 

plus family-friendly travel destinations and 

family finances.

The Family Checklist serves as an essential 

guide for parents, packed with inspiration for 

how to give their children the best start in life. 

Published at a time when families often focus 

on future plans for their children, the Family 

Checklist is the perfect shop window for 

brands and organisations to benefit from an 

engaged audience focused on family matters.

• Around 50% of the audience are likely 

to convince others about products and 

services that interest them

• Readers have 24 conversations about 

food daily, 20% more than the average

• They are also 25% more likely to mention 

ads when they talk about brands.

Unleash your kids’ creativity with 

Code Kingdoms and help them learn 

to code by building on top of their 

favourite games.

There is global shortage of 

software engineers which has meant 

those with the relevant skills have 

found themselves in one of the 

highest demand and paid careers, 

which is only set to grow in the 

future. Code Kingdoms offers 

interactive online courses approved 

by parents and educational  

specialists, designed to teach kids 

between eight and 14-years-old 

computer science and programming.

With this fully online platform, 

students work through interactive 

videos tutorials independently  

Get your kids learning to code at home  
using Minecraft and Roblox

and at their own pace, receiving instant 

feedback on their creations  

as they progress. No previous 

experience is required.

Flexible subscription plans allow 

parents choose between monthly, 

annual and lifetime options and  

Code Kingdoms is currently offering 

up to 50% off their plans for a limited 

time only.

It’s a great solution to educate and 

entertain kids at home, while equipping 

them with skills that could help shape 

their future careers.

Get up to 50% off this week 
only by visiting the website at 
codekingdoms.com

Take care of your family, whether they’re tots, toddlers or  
teenagers, with our selection of creative ideas, fabulous foods  

and educational essentials

Look no further than the Readly 

digital magazine subscription app, 

the latest way to read all your 

favourite titles and discover new  

ones too. Simply sign up for your 

loved one and they can read or 

download over 3,000 magazines 

via the easy-to-use app on their 

smartphone, tablet or laptop.

This gift is suitable for anyone 

who enjoys reading magazines. 

Conde Nast Traveller, Vanity Fair, 

Marie Claire, TIME, T3, Esquire, 

Men’s Health and Grand Designs 

are just some of the top titles ready 

and waiting in the app. Covering 

topics such as news and trends, 

tech, music, health, food, business, 

photography, puzzles and many 

more, Readly has all the latest issues 

and back issues too. 

Ideal for reading on the commute, 

enjoying quality me-

time or business travel, 

Readly is the must-have 

app of the season and 

makes a great gift for 

yourself too! 

If you want to 

properly wind down 

without Wi-Fi, you can 

download up to 500 

magazines and read 

them in the offline 

Digital magazine subscription app lets 
you read over 3,000 of your favourite 
titles in any location

mode on your device. 

We know how much your friends 

and family love reading, which is why 

we have a very special offer, ready 

and waiting for you: unlimited reading 

for £1.99 for the first two months and 

£7.99 thereafter. It really is the gift that 

keeps on giving.

Visit readly.com/checklist to 
take advantage of the special 
offer today.

Reduce food waste in the kitchen with perfectly pre-portioned meal kits

To find out more about HelloFresh’s approach to 
sustainability, visit hellofresh.co.uk/about/sustainability

The UK’s leading meal kit company, HelloFresh, is 

focused on reducing food waste by delivering the 

exact pre-portioned ingredients needed to cook 

chef-inspired recipes from scratch at home. The 

little food surplus at HelloFresh’s packing facility is 

given to those in need, through partnerships with 

food charities like The Felix Project. HelloFresh is a 

rolling weekly meal kit delivery service with no 

minimum term or commitment. You choose what 

goes in your box and when you want it and we’ll 

deliver all the fresh ingredients to your door.

Win one of five 12”  
Mermaid Hard Anodised 
Deluxe Roasters by Samuel 
Groves Worth £50 each!

checklists.co.uk/win/samuelgroves

Founded in 1903, Newey & Bloomer 

is the original British manufacturer  

of the truly exquisite Simplex  

Kettle range.

These authentic kitchen 

essentials are still made 

by hand from 

the highest 

grade of copper 

to the same 

exacting standards 

in Birmingham. The 

longevity and 

timelessness of these 

kettles means this 

investment is something 

that will stay in your 

kitchen for generations. 

The 1950’s Beehive has a 

beautifully crafted shape, it is robust, 

simple, yet elegant and is as popular 

today as 70 years ago. These iconic 

examples of British design are also 

available with the added luxury of 

chrome-plating, stunning to look 

Don’t kettle for second best 

To place your order visit neweybloomer.co.uk

at and easy to care for. The artisan 

quality of their manufacturing and 

personal attention to every customer. 

Newey & Bloomer pride themselves 

in the artisan quality of their 

manufacturing and personal attention 

to ever detail.

A warm and welcoming learning environment 

To attend the event, please sign up at 
eatonsquareschool.com, call 020 7225 3131  
or email registrar@eatonsquareschool.com

Eaton Square Prep and Nursery 

Schools are delighted to invite you to 

their upcoming Virtual Open Morning. 

Eaton Square is the independent, 

coeducational school of choice 

for families seeking excellence in 

academic achievement, pastoral 

support and vibrant extra-curricular 

variety. Renowned for its nurturing 

environment and exceptional London 

surroundings, the school is repeatedly 

awarded ‘Excellent’ in all ISI categories.

Children aged four to 11-years-old 

are surrounded by opportunities to 

discover and develop their individual 

passions – from music to sport, 

debating to coding. The result? 

They embrace the next stage of 

their journey happy, confident and 

fully equipped with the unique skills 

required to make their own mark in 

the world. 

In Year 6, pupils consistently gain 

competitive places and scholarships 

at top UK senior schools – day and 

boarding.

The Virtual Open Morning will be 

held from 9.30am to 10.30am this 

Thursday, 6 May. Livestreamed from 

the School’s historic Eccleston Square 

building, the event will include a virtual 

tour, welcome from the principal 

and headmistress, introduction from 

current pupils 

and live  

Q&A session.

Keep track of what 
you love with the 
Vodafone Curve 
Stay close to the things you care about 

most with a Vodafone Curve, for only 

£12 on Amazon. 

Whether the kids are walking to 

school on their own for the first time 

or you’re letting the dog off the lead; 

never miss a beat with the smart GPS 

tracker designed and connected by 

Vodafone. Rest easy knowing your 

loved ones are safe and sound through 

the Vodafone Smart App. 

Not only is Curve as light as a house 

key; its handy keyring accessory allow 

Get yours for £12 from  
amazon.co.uk

you to attach it to almost anything. 

With its smart technology, versatility 

and long-lasting battery, simply clip it 

to your kid’s backpack or your dog’s 

collar and keep up to date with their 

latest movements. Curve fits into their 

life, no matter how they live it.

Please donate to help vulnerable children

Donate now at actionforchildren.uk/checklist3
Registered charity nos. 1097940/SC038092. Company no. 4764232

4.2 million children in the UK were 

living in poverty before coronavirus 

hit. Now things are even worse. 

Family finances have collapsed. 

Children are going without proper 

meals, without warm clothes. 

They’re scared and finding it almost 

impossible to cope. 

Thanks to donations from 

people like you, Action for 

Children’s Coronavirus Emergency 

Fund has helped around 20,000 UK children and young people 

in desperate need. You can help End Childhood Crisis. Just £10 

could pay for a day’s food so a child doesn’t go hungry. 

Perfect chocolatey brioche treats

Brioche Pasquier’s PITCH 
Chocolate Chips and PITCH 
Chocolate Filled are available 
in all major supermarkets – 
find them in the bakery aisle.

Get the kids through the day with a 

tasty treat! PITCH Chocolate Chips are 

the ultimate brioche snacks to fill their 

tummies and put a smile on their faces. 

Perfect to pop into a lunchbox or share 

after sports, even the fussiest of eaters 

will enjoy these sweet goodies. 

Brioche Pasquier’s PITCH are also a 

treat for the whole family and can be 

enjoyed for breakfast, lunch or as an 

afternoon boost. Which filling will you 

choose from: the smooth chocolate 

centre or the dark chocolate chips? 

PITCH are free from preservatives, 

artificial colours 

and hydrogenated 

fats. PITCH for 

Every Pitch.
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Quarter page

 Sixth page

Competition upgrade

£7,500

£5,625

£3,750

£1,000

RATE CARD

• 495,000 copies of The Times 
published on a Saturday

• 1,077,000 average print 
Saturday readership

• Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH ON A SATURDAY

Average readership of  
The Times Magazine

1m

agree they tend to go for 
premium brands

39%

believe it is worth paying 
extra for quality products

70%

more likely to have weekly 
conversations about beauty 

and personal care

30%

http://www.hurstmediacompany.co.uk/wp-content/uploads/2020/08/Competitions-published-with-the-national-press-and-Hurst-Media.pdf


Health & Wellbeing Checklist is advertorial content compiled by Hurst Media Company Ltd which 
takes sole responsibility for the content, but is published in The Times Magazine

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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QUARTER PAGE
Portrait: 97 x 90 mm

HALF PAGE
Portrait: 97 x 184 mm

80-100 words (includes call to action) 

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

STRIP Landscape: 198 x 27 mm

130-150 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

1-2 images + logo

Total word 
count

Call to 
action

Images

250-300 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

2-3 image + logo

Total word 
count

Call to 
action

Images

THIRD PAGE
Landscape: 198 x 59.5 mm

Portrait: 97 x 121 mm

SIXTH PAGE
Landscape:  97 x 59.5 mm

What is the prize and its value. 

Hurst Media will provide competition link

1 image

Copy

URL

Images

HEADLINE COMPETITION Landscape: 97 x 27 mm

160-200 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

80-100 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images
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