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The Health & Wellbeing Checklist is a full-

colour, A4-sized double-page spread of 

advertorial content published in The Saturday 

Times Magazine issued with the weekly 

newspaper.

With 89% of readers in the ABC1 social-

economic profile, The Saturday Times 

Magazine boasts a wealthy readership. The 

Health & Wellbeing Checklist will therefore 

serve as the essential guide to help these 

health-conscious readers make positive 

changes in order to lead a healthier lifestyle.

It showcases a selection of high-quality 

products and services, ranging from specialist 

clinics, beauty and cosmetic treatments, 

alternative therapy, diet and fitness advice and 

homecare and mobility options.

Health & Wellbeing Checklist is the perfect 

shop window for brands and organisations to 

benefit from a mature readership with more 

time to spend reading their newspaper, and a 

greater disposable income to spend on health 

and wellness amenities.

• Around 50% of the audience are likely 

to convince others about products and 

services that interest them

• Readers have 24 conversations about 

food daily, 20% more than the average

• Those who read The Saturday Times 

Magazine are 25% more likely to mention 

ads when they talk about brands.

Health & Wellbeing Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast 
Advertising and Direct & Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. 

To advertise with Health & Wellbeing Checklist, please call Hurst Media Company on 0203 478 6017

Win a 6-month 
supply of Active 
Iron for Women 
Worth £96!

 hurstmediacompany.co.uk/win/iron

High-quality contact lenses at affordable 
prices delivered straight to your door

You can buy from us with confidence, 

knowing Vision Direct’s award-winning 

customer service team are able to help 24/7. 

It’s no coincidence that more than 55,000 

customers give Vision Direct an average 

rating of 9.6/10 on Trustpilot. 

Visit the Vision Direct Eye Care Centre for 

advice on caring for and wearing contact 

lenses, taking care of your eyes and enjoying 

healthy vision. Learn about eye tests, 

prescriptions and how to enjoy comfortable, 

clear vision.

WHEN IT COMES TO EYE CARE, do you find 

yourself relying on high street opticians?  

Unsure if you can find quality contact lenses 

online? We have good news for you – there 

is a better way to buy contact lenses. With 

Vision Direct you can rely on the trusted advice 

provided by our in-house experts and avoid the 

hassle of having to visit your optician in-store. 

Once you find the lenses you need, placing 

your order online will take less than a minute. 

And our next day delivery service means you 

get your lenses within 24 hours. 

Save up to 45% on the best lenses: take 

advantage of our huge variety of trusted brands 

in stock at a great price. 

Enter 3TRIAL at the checkout on 
visiondirect.co.uk/everclear to get 
a free trial of everclear ADM! 

Your body is precious and it pays to look after yourself.  
Here are a variety of ideas to be – and stay – healthy

SUFFERING FROM ACHES and pains 

in the knee is a common issue for 

many people in the UK. It’s important 

not to neglect your muscles and 

joints as the smallest of injuries can 

sometimes lead to sprains, strains and 

instability, hindering the simplest of 

everyday tasks and movements.

By using a support such as the 

Neo G Stabilized Open Knee Support 

whilst walking or exercising, you 

can help to prevent injuries, as well 

Knee pain sufferers unite with Neo G

The Neo G range is available  
instore at Boots and online  
at boots.com/neo-g.

as reduce the possibility of worsening 

them. Neo G offers a range of medical 

grade orthopaedic and sports supports, 

designed by qualified orthopaedic 

engineers for all ages and body types. 

Finally, a wine that makes all well!

Use code CHECKLIST to get a 25% discount off a case of six 
bottles (plus free delivery) at floreatwines.com

LOOK AND FEEL YOUR BEST BY 

sipping on uniquely delicious  

sparkling wine, which is lower in 

calories and alcohol. 

Floreat has been crafted with 

master sommeliers and botanical 

experts to ensure an outstandingly 

original sparkling wine that is 

immensely appealing to all. It is a drink 

with extraordinarily subtle layered 

tastes and aromas of minerals and 

floral notes which makes Floreat 

stand-out from other sparkling wines. 

Floreat is dry and best served 

well chilled. Floreat is infused with 

botanicals specifically chosen by its 

creator herbalist for the contemporary 

drinker. This appealing sparkling 

wine helps bring friends and family 

together. Its delicious intriguing taste 

means it is perfect for all occasions.

Floreat’s lower alcohol means that 

nearly two and a quarter glasses of 

Floreat is the same alcohol as a glass 

of champagne. It is also one of the 

lowest calorie sparkling wines on  

the market. 

Floreat is blended and crafted with 

great care in Cornwall by its founder 

and her family. Floreat‘s gift packaging 

makes a unique and attractive gift for 

discerning friends and family. Bottle 

and gift box are priced at £20.

Nobody understood 
my eyes more  
than Moorfields
AN OPERATION TO REMOVE A 

CATARACT has been life-changing 

for Jill. She now has colour and 

clarity back in her life. Here’s Jill’s 

experience with Moorfields Private…

“Before my operation, my eyesight 

had deteriorated to such an extent 

that I used to find it very difficult to 

see. I would even use the light on  

my phone all the time, just in order  

to read,” she said.

“When choosing where to have  

my cataract operation, I knew it  

had to be Moorfields Private. 

Its reputation preceded it, so I 

knew I’d be in the care of top 

ophthalmologists, using the latest 

cutting-edge equipment. And while 

cataract operations are routine, every 

operation has risks: I felt by going to 

Moorfields I’d have the best chance 

of a successful outcome.”

For over 200 years Moorfields 

has pioneered research, employed 

the brightest minds, and delivered 

visionary eye care. They offer the full 

range of ophthalmic care including 

cataract, vision correction, glaucoma 

and complex eye conditions.

Jill said: “The first time I woke up 

after my operation, I looked at the 

picture in my bedroom and realised I 

could see all the colours. This was a 

eureka moment for me. I could now 

see without needing glasses. 

“Just being able to see clearly 

was magical; it was absolutely 

incredible. The clarity and vivid 

colours of everything is something I 

appreciate all the time. I still wake up 

and remember the first time I saw it 

clearly. I wish I’d done it sooner.”

To find out more or to book your consultation, visit the website 
at moorfields-private.co.uk. Alternatively call 0800 328 3421  
from Monday to Friday, 8am to 6pm.
Images were taken before Covid-19 restrictions were in place

Top new treatments

For more info or to book a virtual consultation,  
visit drritarakus.co.uk or call 020 7460 7324.

DR RITA RAKUS’S AWARD-WINNING 

Knightsbridge clinic is one of the 

world’s leading medical aesthetic 

centres. It offers an unrivalled range 

of treatments that can have you 

looking and feeling fantastic in 2021.

Build muscle and burn fat at the 

same time with EMsculpt Neo If you 

are interested in improving the tone 

and shape of your tummy, bottom, 

arms or legs, then BTL EMsculpt Neo 

is the treatment for you. You could 

build up to 25% more muscle and  

lose up to 30% fat with no surgery  

or downtime.

Rejuvenate your face and 

neck with the new ULTRAcel Q+ 

For a youthful and more defined 

appearance try the non-invasive 

skin tightening and lifting treatment 

ULTRAcel Q+, which uses high 

intensity focused ultrasound (HIFU). 

This can help to sculpt the perfect 

jawline, reduces wrinkles and fine 

lines, with no downtime. 

Visit fitness-superstore.co.uk to learn more.

Gym-quality workouts at home
Particularly while we are spending more time at home with loved ones enjoying 

the finer things in life, get ready for the award-winning Max Trainer from Bowflex. 

It’s your answer to maximum calorie burn in less time! 

There are four models to choose from – the M3, M6, M8 

and the Max Total – all featuring the innovative 14-minute 

MAX Interval™ Workout. Combining intense 

intervals of hard work with short recovery 

times, this world-renowned programme is 

proven to burn more calories than steady-

state exercise, delivering the results you want 

in under a quarter of an hour.

At a fraction of the size of most 

ellipticals and treadmills, the Max Trainer  

is the epitome of form meeting 

function. Its small footprint means 

you can get a gym-quality workout 

anywhere in the home, with the 

average cross trainer requiring more 

than twice the space.

Exclusively at Fitness Superstore, the 

Max Trainer range is available to try for 

yourself at each one of their 11 stores.

SCIENTIFIC RESEARCH SUGGESTS 

that it could be. Puressentiel’s 100% 

plant-based formula is proven to 

reduce household bacteria2. It’s 

gentle on you and your family, and is 

suitable for asthma sufferers. 

Plus its essential oils signature blend 

has a long-lasting and uplifting 

fragrance. Spritz in the air and on 

carpets, bedding or surfaces and enjoy 

a clean, natural fresh air in your home. 

Could the air inside your home be more  
polluted than outdoors?

Available from Boots and Wholefoods. 
Visit uk.puressentiel.com and use code 
CHECKLIST20 to get 20% off. 

SUITABLE FOR ALL THE FAMILY, 

RESCUE® Remedy is the UK’s 

number one emotional wellbeing 

brand. These products are designed 

to promote emotional balance when 

Support your emotional wellbeing 

To learn more about the brand 
visit rescueremedy.com or 
follow    @rescueremedyuk

work, family, exams, travel or social 

schedules become overwhelming.

Simply add four drops of the RESCUE® 

Night Dropper to a drink of your 

choice or put four drops on your 

tongue before bedtime. Use alongside 

Original RESCUE® products to help 

you support your emotional wellbeing 

throughout the day.
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Third page

Quarter page

 Sixth page

Competition upgrade

£8,500

£6,750

£5,000

£1,000

RATE CARD

• 495,000 copies of The Times 
published on a Saturday

• 1,077,000 average print 
Saturday readership

• Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH ON A SATURDAY

Average readership of  
The Times Magazine

1m

agree they tend to go for 
premium brands

39%

believe it is worth paying 
extra for quality products

70%

more likely to have weekly 
conversations about beauty 

and personal care

30%

http://www.hurstmediacompany.co.uk/wp-content/uploads/2020/08/Competitions-published-with-the-national-press-and-Hurst-Media.pdf


Health & Wellbeing Checklist is advertorial content compiled by Hurst Media Company Ltd which 
takes sole responsibility for the content, but is published in The Times Magazine

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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QUARTER PAGE
Portrait: 97 x 90 mm

HALF PAGE
Portrait: 97 x 184 mm

80-100 words (includes call to action) 

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

STRIP Landscape: 198 x 27 mm

130-150 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

1-2 images + logo

Total word 
count

Call to 
action

Images

250-300 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

2-3 image + logo

Total word 
count

Call to 
action

Images

THIRD PAGE
Landscape: 198 x 59.5 mm

Portrait: 97 x 121 mm

SIXTH PAGE
Landscape:  97 x 59.5 mm

What is the prize and its value. 

Hurst Media will provide competition link

1 image

Copy

URL

Images

HEADLINE COMPETITION Landscape: 97 x 27 mm

160-200 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

80-100 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images
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