
(THIS IS NOT A THIRD-PARTY SUPPLEMENT, IT IS FEATURED INSIDE THE NEWSPAPER AND IS INCLUDED IN ALL NATIONWIDE PRINTED EDITIONS)

SCIENTIFIC RESEARCH SUGGESTS that it 

could be. This is why Puressentiel has developed 

a combination of natural and sustainable 

ingredients to create its 

Purifying Air Spray. 

This 100% plant-based 

formula is proven to 

reduce household 

Could the air inside your home be 
more polluted than outdoors?

bacteria2. It’s 

gentle on 

you and your 

family, 

and is suitable 

for asthma 

sufferers. 

Plus its 

essential oils 

signature blend 

has a long-lasting and 

uplifting fragrance. Spritz in the air and on 

carpets, bedding or surfaces and enjoy a clean, 

natural fresh air in your home. 

The Puressentiel Purifying Air Spray is 
available from Boots and Wholefoods. 
Visit uk.puressentiel.com and use code 
CHECKLIST20 to get 20% off. 

The perfect meal starts with perfect cookware

Buy your kitchenware essentials and get 10% 
off your order using the code CHECKLIST10 
when prompted at circulon.uk.com

IMMERSE YOURSELF IN 
THE HOME COMFORTS OF 
CIRCULON COOKWARE. With 

over 30 years of unrivalled 

innovation and performance, 

and designed to help home 

chefs of all abilities create 

fabulously festive meals, 

Circulon is the perfect choice 

for the busy Christmas season. 

With features to help 

the everyday chef produce 

the healthiest or most 

indulgent meals, Circulon 

offers unparalleled cooking 

performance and non-stick 

durability. 

Each item of 

cookware and 

bakeware features the 

Total® hi-low groove 

non-stick system, 

which protects 

the majority of the 

cooking surface from 

utensil abrasion. This  

also means that less 

oil is needed as food 

releases from the textured surface with ease.  

It makes clean up effortless too.

Circulon are so confident about the  

quality of their products that they offer a  

lifetime guarantee; if you are not satisfied with  

the performance of their non-stick they will 

replace it free of charge.

Whether it’s a mid-week  

supper or a special dining 

occasion, food lovers everywhere 

trust Circulon to help them create 

the perfect dish for family and 

friends. The secret to stress free 

and enjoyable hosting is planning 

– and the perfect meal starts with 

the perfect cookware.

WHATEVER YOUR QUESTION, experienced UK 

vets are available 24 hours a day, seven days a 

week, to give you clarity when you need it most. 

Over a video call, FirstVet vets can offer advice, 

simple treatment recommendations or, if you 

need it, refer you to your local veterinary clinic. 

Register your pet today By registering your 

pet in advance, you can get quick and easy help 

from our veterinarians when you need it most.

Low cost consultations, 24 hours a day The 

low-cost consultation fees range from £20 

during business hours to £30 out of hours. Our 

video chat consultations mean that everything 

is recorded for you. We give you the transcripts 

and medical journals so you always know what 

the plan is. FirstVet is completely independent 

and has a nationwide catalogue of veterinary 

clinics, so you can always meet the right 

veterinarian as soon as possible.

Take care of your pet with an experienced video vet

Download the FirstVet app for free today. Use the code CHECKLIST to receive a 
complimentary call with one of the licensed vets. Visit firstvet.co.uk for more information.

When you’re staying at home, it’s the perfect opportunity 
to spruce up your interiors, make home improvements or 
enjoy your garden. Here is a selection of great ideas to live 
a happy, healthier and fulfilling life at home

Fire it up, slow it down for maximum flavour

Shop at kamadojoe.co.uk or call 020 8036 
3201 for more information. 

GRILL, ROAST, SMOKE, BAKE OR SEAR the 

Kamado Joe is truly one grill with a multitude  

of options. 

Kamado Joe, the innovative manufacturer 

disrupting the ceramic grill category, has 

announced the launch of two new kamado-style 

grills: the Classic III and Big Joe III. The much-

anticipated III Series grills are the first to  

feature the company’s breakthrough hyperbolic 

smoke chamber, dubbed the ‘SlōRoller.’ The 

innovative chamber was developed by a team 

of Harvard researchers, and maximises smoke 

flavour and heat distribution by changing 

internal pressure to create optimal cyclonic 

airflow inside the grill. 

As with their predecessors, the Classic III 

and Big Joe III grills also feature a thick-walled, 

heat-resistant shell that locks in smoke and 

moisture at any temperature. The easy-open 

top domes include the counterbalanced Air Lift 

Hinge and element-proof, ultra-precise Kontrol 

Tower top vent, while the large cooking surface 

underneath is crafted from commercial-grade 

304 stainless steel. The III Series grills also come 

standard with the three-tier Divide & Conquer® 

Flexible Cooking System with Charcoal Basket, 

the Advanced Multi-Panel FireBox, heat-

resistant powder coated aluminum side shelves, 

a heavy-duty rolling galvanized steel cart, and a 

patented slide-out ash drawer for easy cleaning. 

Based outside Atlanta, GA, Kamado Joe 

continues to perfect the ancient, Asian-

style kamado grill. Kamado Joe is proud to 

have modernised the grill’s classic style with 

unparalleled craftsmanship, smarter features, 

innovative accessories and a range of flexible 

cooking surfaces. With the introduction of an 

expanding portfolio of new products, Kamado Joe 

will continue to drive outdoor cooking innovation 

as a market leader going forward.

Get your lawn summer-ready

More hints and tips at johnsonslawnseed.com

OVER THE WINTER, grass naturally gets stressed and 

weeds can push through, leaving the lawn a little tired 

and shabby looking. Rake and remove any dead grass, 

weeds and roughen the soil a little. Apply new seed. 

Water the grass and tread in lightly 

for good seed-to-soil contact. 

Relax and watch the lawn grow.

A naturally-insulated fireplace for the garden

To find out more, visit schiedel.com, email sales.uk@schiedel.com or call 0191 4161150. 

THE SCHIEDEL GARDEN FIREPLACE isn’t 

just a feature of your garden – it is very 

much the focal point of your garden. 

Pumice is a natural insulator; this is the 

unique property that separates pumice from 

all other chimney material. 

The relatively small footprint also means 

that this can be placed against any wall in 

even the tiniest of gardens or yards

The kit includes the chimney blocks, the 

lip glue for assembly, firebrick and also 

firebrick mortar and a render to either seal 

the joints or give an entire rendered finish. 

The fireplace can be rendered easily and 

styled to match your surroundings. It can 

be painted in any colour as long as the paint 

is reasonably temperature proof – so use your 

imagination!

The Garden 500 model comes with a log 

retainer and barbecue grill. There is also an 

additional log store 

available for the 500 

model which can 

be placed either side of the fireplace. The larger 

models come with a capping and rain cap.

CAN’T GET TO THE GYM? Rebounding is the 

perfect home workout for men, women and 

children, for all ages and fitness abilities. 

Rebounding is a full-body workout performed 

on a high-quality mini trampoline utilising 

aerobic moves, strength and conditioning, 

sport specific exercises and core stabilisation 

techniques.  

The fun, high energy video workouts designed 

by fitness professionals will motivate and inspire 

you every step of the way. Rebound Fitness have 

workouts for everyone from beginners, children 

and older people, to HIIT workouts for runners, 

athletes, dancers and the fitness enthusiast.

Rebound into fitness from 
the safety of your home

Use code CHECKLIST to get 20% off your 
Pro Rebounder from rebound.fitness

Make your garden functional all year round  
with the coolest range of shading solutions

Talk to Sundowner on 020 8059 4944 or send 
an email to info@sundownersailshades.co.uk 
Visit the website sundownersailshades.co.uk 

design with the cassette unit fully protecting the 

awning fabric. The Suntamer offers the perfect 

balance between efficiency, strength, and lightness. 

Clean aerodynamic lines conceal the mechanical 

installation elements. Look at the website to get a 

better feel for all these products as well as parasols, 

bioclimatic pergolas, outdoor heating and lighting.

Sundowner’s desire is to help you get more use of 

your outdoor areas. These cost-effective solutions  

will not break the bank. There are solutions for all 

your shading 

needs. The team’s 

knowledge, 

products and 

expertise can help 

you achieve this. 

SUNDOWNER’S SAIL SHADES are the creative and 

versatile solution to an issue we often get here in 

the UK – unpredictable weather. So whether its 

sun, shade or rain, these shading products have 

got you covered. 

The Awnings range is made up of five 

models, mentioning just two of the five in the 

range. The Sundowner, has an elegant slimline 

NOW IS THE PERFECT OPPORTUNITY to get 

outdoors and start creating a beautiful garden 

area. While the weather is warmer and you 

have plenty of time on your hands Bespoke 

Ponds is here to help you do just that with their 

specialist pond renovation and landscape design 

service – so your outdoor space looks wonderful 

in lockdown and beyond. Create something 

beautiful with a customised water feature 

Create something beautiful in your garden

Phone 07852 516 884 or 0800 246 1049 
seven days a week from 9am to 8pm or email 
officeofwaterworks@yahoo.com. Discover 
more at bespokeponds-water-features.co.uk

surrounded by plants and filled 

with fish and wildlife.

Choose natural stone patios, 

terracing, rock gardens, walls, 

paths and drives. Give your 

garden a makeover with fencing, 

clearing, tree and hedging work, 

with all types of planting all 

carried out to Royal Horticultural 

Society Award Winning Standards.

Although Bespoke Ponds loves creating water 

features, the team also do pure landscaping without 

the sounds of moving water.

The company has won a number of gold and 

silver awards for their designers and landscapers 

at Chelsea, Malvern, Tatton, Gardeners World and 

Hampton Court shows.

Sky-high savings on top quality cleaning products 
THERE’S NO BETTER TIME to get your  

home sparkling clean whilst we are staying 

indoors so much. 

Tower has been a trusted brand in British 

kitchens for over 100 years. With a new range of 

appliances, you can now rely on Tower for that 

hygienic deep clean throughout your home too.

As a special offer for At Home Checklist 

readers, Tower is offering a total discount of up 

to £250 across a range of floorcare and cleaning 

appliances, with free delivery.

The T146000SOL Carpet Washer is perfect  

for all carpet cleaning needs. It is lightweight, 

easy to use and ideal for homes with pets.  

When combined with Tower’s cleaning solution 

it deep cleans and kills 99.9% of bacteria as well 

as removing all odours. Save £100 off the RRP, 

now costing £89.99 plus a free litre of solution 

worth £19.99. Use code CLEAN100. 

The T113003 F1 PRO 3-in-1 Cordless Vacuum 

is ideal for everyday vacuuming with a 

55-minute run time. As a vacuum cleaner it 

is ultra lightweight and the flexi-pole makes 

easy work of vacuuming hard to reach places 

like under the sofa. It also transforms into a 

handheld vacuum ideal for stair cleaning, car 

interiors and upholstery. Save £120 off the RRP, 

now costing £79.99. Use code CLEAN120.

The lightweight T131000 Cordless Window 

Cleaner gives a streak-free clean to any  

glass surface – from windows and the shower 

screen to the oven door and car windscreen.  

It has a 30 minute run time and quick charge 

time. Save £30 off the RRP, now costing £19.99. 

Use code CLEAN30.

T146000SOL 

Carpet Washer

T113003 F1 PRO

 3-in-1 Cordless Vacuum

T131000 Cordless 

Window Cleaner

Visit towerhousewares.co.uk, follow  
the links and use the promotional codes  
in the checkout to claim the amazing 
discounts. Tower appliances are also 
available via Amazon.

RIGHT NOW, most of us are home, and Deezer 

wants to make sure you have the right tunes and 

podcasts to pass the time. So they’ve kicked off a 

new offer that lets you try Deezer Premium, Deezer 

Family and Deezer HiFi for free for three months.

With Deezer Premium, you don’t need to 

be connected to enjoy your favourite tracks. 

Download your music and take it from your 

morning run to dinner out with Deezer Premium. 

Available on all your devices, all the time, even 

without WiFi or 4G.

Deezer Family lets up to six people enjoy 

music, podcasts and live radio channels at the 

same time on multiple devices**. Family features 

include kids’ profiles with child friendly content 

for under 12-year-olds and a shared Family Mix 

Stream your favourite 
tunes at home for free

Discover playlists, podcasts and radio 
content. Subscribe at deezer.com and 
choose your plan.
** Connected devices can include mobile phones, tablets, personal 
computers, smart TVs and speakers, Amazon Alexa, Google Home 
and Facebook Portal

playlist that shuffles everyone’s favourite music.

With Deezer HiFi, you get uncompressed music 

files, which means lossless, CD quality music 

streaming - you’ll be able to experience music you 

love as if you were right in the recording studio.

All of Family and HiFi subscribers can access the 

entire library without any ads and also when offline. 

Even better, if you’re looking for playlists, 

podcasts and radio content designed specifically for 

your life on lockdown, check out Deezer’s “Stay at 

Home” channel.

At Home & Garden Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with At Home & Garden Checklist, please call Hurst Media Company on 0203 478 6017

At Home & Garden Checklist is a full-colour, 

tabloid sized double-page spread of advertorial 

content published in the Mail on Sunday.

Mail on Sunday readers have an average of 

£47,902 in savings and investments. This 

wealthy readership believes it is worth paying 

extra for quality products and services for their 

family. At Home & Garden Checklist serves as 

an essential guide for parents, with a readership 

of 48% men and 52% women, looking to make 

the best choices for their families at home.

Full of inspiration for those who are spending 

more time indoors and in the garden, the At 

Home & Garden Checklist serves as an essential 

guide for readers on the latest food & drink 

options, gadgets & tech, homes, DIY & interiors, 

as well as delivery services, entertainment and 

health & wellness amenities.

Published on a Sunday, the At Home & Garden 

Checklist is the perfect shop window for brands 

and organisations to benefit from a mature 

readership with more time to spend reading 

their newspaper, and a greater disposable 

income to spend on products and services to 

use whilst staying at home.

•	 Mail on Sunday readers are known 

for their spending power with 10% of 

all weekly expenditure going towards 

groceries

•	 Mail on Sunday readers have an average 

of £47,902 in savings and investments – 

which is +£22k more than the UK average

•	 83% of Mail on Sunday readers are 

homeowners, so spending quality time at 

home is important. 
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� Sixth page

Competition upgrade

£12,000

£9,000

£6,500

£1,000

RATE CARDDISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

•	 853,521 average circulation of 
Mail on Sunday

•	 2,013,000 average  
print readership

•	 Distributed UK wide

Average print readership  
of Mail on Sunday

2m

AGE

GENDER

48% 52%

M
F

SOCIAL DEMOGRAPHIC

ABC1 - 65.3%

C2DE - 34.7%

15-44                  12.3%

45-55                             19.1%

55-64                                          26.4%

75+    	                                         29.5%
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At Home & Garden Checklist is advertorial content compiled by Hurst Media Company Ltd which 
takes sole responsibility for the content, but is published in Mail on Sunday

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 273 x 42.5 mm HEADLINE Landscape: 134.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images
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