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Most of us know that switching our energy 

supplier will save us money, but don’t bother 

because we think it’s going to be a  

hassle or confusing. Well now you can get 

Flipper.co.uk to do it for you. 

Their fully automated and informed switching 

service means you can save continuously  

while never needing to compare your energy 

bills again. Flipper search the energy market for 

you and once a better deal is found they flip you  

to it, managing the whole process for you. 

Guaranteed value They compare and flip to  

more deals, more often to save you more money – 

including deals you won’t find on some comparison 

sites. Flipper’s intelligent algorithm, called Joules, 

searches the market to find you the guaranteed  

best deal every month and will flip you every  

time you can save. 

Accurate savings using your bill data From the get-

go, Flipper uses the information unique to you to 

help you save smarter. 

This personalised 

service is unique to 

Flipper. Instead of 

usage estimates, we use 

the actual data from 

your bills to calculate 

a highly accurate 

estimated saving. We 

get your bills from your 

online energy account.

Effortless savings on your energy bills, forever

So put energy bills  
out of your mind  
once and for all with 
flipper.community

Pay only when you save You are only flipped if a 

new deal is found which will save you £50 or more 

per year. Flipper members save an average of £385 

per annum on their energy bills when flipped for 

the first time and it’s free to sign up. Flipper are so 

sure that they can save you a bundle, you only pay 

their £30 annual membership fee when they’ve 

guaranteed you a saving of at least £50. 

Excellent service Flipper’s service is rated 

excellent on Trustpilot and they don’t flip to energy 

suppliers who have poor service, saying: You can 

choose only to be flipped to larger suppliers or just 

to green energy tariffs. 

Looking to build your 
own home gym?  
Look no further...

Get in touch and we can help you build your 
own home gym. Visit jllfitness.com, email 
info@jllfitness.co.uk or call 0800 6123 988.

If you are looking to build your very  

own home gym, so you can work out in the 

comfort of your own home, look no further.  

At JLL Fitness, we offer a great range of 

cardio equipment, treadmills, rowing 

machines, indoor cycling bikes and more. 

We also supply a diverse range of weight and 

yoga equipment. 

Our in-home premium 500 Series is 

designed to be stylish and easy to store 

within your own home. The 500 Series 

is built with you in mind. Thanks to the 

ergonomic design, you can always work out in 

full comfort. 

The 500 Series monitor helps you keep track 

of your speed, distance, calorie, time and pulse 

while you are working out, and so helping  

you stay focused on your goals. 

Our T350 Folding Treadmill is perfect for 

in-home use. The running deck has a 16-point 

cushion system which reduces the impact on your 

joints when running. It can fold up too, giving you 

back vital floor space, and boasts fantastic features, 

including Bluetooth connectivity – so you can 

listen to your favourite music from any Bluetooth 

device. Our T350 Folding Treadmill also has 20 

running programmes that can test your limits, 

featuring 20 levels of incline and 18km/h top 

speeds, so you can amplify your fitness training.

Iron is essential to life. It contributes to the 

reduction of tiredness and fatigue and also plays 

an important role in normal energy metabolism, 

oxygen transport, cognitive function, immune 

function and formation of red blood cells and 

haemoglobin.

Active Iron’s ground-breaking protein 

formula is specially formulated by scientists 

to help prevent constipation and reduce gut 

Making iron better…

Get 50% off Active Iron’s entire range. 
Use the code CHECKLIST at activeiron.com, 
hollandandbarrett.com or boots.com 

irritation from iron. It’s 

kind even on an empty 

stomach and clinically 

proven to give twice the 

absorption.

Monthly periods 

are the most common 

cause of iron loss 

worldwide. Research 

shows that women of 

childbearing age need 

2-3 times more iron than men. Active Iron is  

also suitable for vegetarians – although a 

vegetarian diet will be high in iron rich foods, 

these plant-based (non-haem) sources of iron  

are poorly absorbed.

There is the equivalent of 17 cups of spinach in 

one capsule of Active Iron – that is a lot of iron!

The ultimate  
implant  
experience

If you have ever thought about implants don’t hesitate to call Elleven Dental on 0207 487 
2711 or visit ellevendental.com. Redeem the discount offer by quoting CHECKLIST.

How often have you looked in 

the mirror, wishing you had 

a better smile? Few of us have 

naturally perfect teeth, but with 

the help of the hand picked 

specialists at elleven we can 

help create a natural healthy 

smile to be proud of. 

Elleven are the proud 

winners of the Best Practice 

London 2018, Private Dentistry 

Awards, and have an award-

winning multidisciplinary 

team under one roof. This includes specialist 

periodontists, all of whom are members of the 

International Team for Implantology (ITI). 

Dr. Sameer Patel and the Elleven team take a 

holistic approach when it comes to treatment 

planning for all patients. The treatments 

Elleven offer are minimally invasive, helping 

patients to achieve not only an amazing 

aesthetic result, but all-round dental wellness 

too. Implants allow people to eat all the things 

they enjoy and eat at the right pace. This allows 

good digestion and aids nutrition. 

Elleven love to work with patients who not 

only want to achieve aesthetics and function 

but want to feel the best they can towards their 

Dr. Sameer Patel, 
Clinical Director

dental health and 

well-being.

Throughout 

January, Elleven 

are offering a 

half-price implant 

consultation 

appointment 

(*priced at 

£95 instead of 

£190, including a 

complimentary CT 

scan for any patients 

who decide to go 

ahead with treatment). 

New Year means it’s time to make better choices – whether those include 
getting healthier, being more organised or trying something new.  

Here are some ideas for you...

Thriving joyfully with a vegan lifestyle choice

For more information visit 
vegansociety.com/thriving 
about the campaign. 

In 1944 The Vegan Society’s founders 

coined the word ‘vegan’ and 

created the society, making 

it the world’s oldest vegan 

organisation. 

The vegan movement 

is thriving, with more 

people choosing a kind, 

healthy and sustainable 

lifestyle every day. 

Vegans live a life  

less ordinary.  

A healthy life that we live to the 

fullest. A plant-fuelled adventure 

that’s about more happiness, 

more understanding, more  

peace and more connections  

to the planet. 

We enjoy good food that 

comes with a clean conscience. 

It’s a way of life. It’s a joy for life.  

It’s a vegan thing. The Vegan 

Society’s new campaign, Vegan and 

Thriving, will help you to be  

healthy and happy on a vegan 

diet, with a host of nutritionally 

balanced recipes. 

The Vegan Society offers 

support on all aspects of 

plant-based nutrition. 

Go vegan the easy way

Try The Vegan Society’s  

new app – VeGuide, it’s 

everything you need to start your 

Veganuary journey.

Call 0800 014 1311 or visit learningpeople.com for your free expert career consultation, 
plus use code 10SPRING to take advantage of their Spring Upskill programme.

Have you been 

made redundant, 

furloughed, or 

faced career 

uncertainty? 

Retraining in tech 

is one of the most accessible ways to secure 

your future in an innovative, sustainable and 

growing industry.

According to the ONS, there were 1.58 

million tech roles available in the last quarter of 

2020. The tech industry has remained resilient 

and has continued to grow through the digital 

transformation which has been accelerated 

over the past year.

Since 2010, Learning People have built 

career pathways for the tech and project 

management industries. Partnering and 

Land your dream tech job with Learning People’s 
Spring Upskill programme

accredited with the biggest training providers 

globally, getting certified in tech is your step 

to success.

There’s no doubt that changing careers can 

be a challenge. That’s why Learning People’s 

award-winning StudentCare™ team can help 

you every step of the way. This also means direct 

access to career support with their team of 

recruitment experts, to help you navigate the jobs 

market and secure employment.

Compared to traditional education like 

university, Learning People’s full-service career 

pathways offer flexible training to your schedule, 

360 careers support and an integrated alumni 

community to build connections.

Not sure it can happen in the current climate? 

Students like Kyle are living proof that changing 

careers into tech is possible. He said: “My role has 

changed since I took on the course. I was a holiday 

park warden when I started. Now I’m a service 

desk technical analyst and I am far happier with 

my job. I’m really enjoying it.”

Many students are already at an advantage, 

having soft skills such as communication, 

leadership, and management. Combined 

with Learning People’s industry recognised 

certifications, this makes them strong candidates 

for the tech job market. 

With over 25,000 students worldwide, why not 

start your tech career journey today?

Win a three-month 
mental health gym 
membership  
Worth £100!

checklists.co.uk/win/soulsanity

Soul Sanity is a mental health gym 

– an online platform providing 

activities, classes and support. 

It offers a range of sessions that 

are scientifically proven to help 

relieve stress and anxiety, improve 

mindfulness and encourage the 

release of the feel good 

hormone dopamine. 

Visit soulsanity.co.uk

Have you ever tried yoga and decided  

it wasn’t for you? It’s time to try again with  

the groundbreaking Skill Yoga app that creates  

a customised plan just for you based on your  

sport and training goals. 

Why yoga?

Many of us want to move more, improve our 

health, wellbeing, flexibility, functional strength 

and posture. Any one of these is a great goal on its 

own but yoga enables you to achieve them all.

Skill Yoga offers a yoga-based training program 

that will help you to move better, become stronger 

and more flexible, while learning how to tame 

your mind. They’ve thought of all the common 

issues people experience and designed the app 

with an in-built algorithm for success.

State-of-the-art approach

Skill Yoga combines yoga and mindfulness with 

the latest training science to provide a highly 

personalised experience. It turns your smartphone 

into a digital yoga teacher. The virtual Skill Coach 

processes information you provide and creates the 

perfect plan for you. As you follow instructional 

videos and rate them, Skill Coach learns and 

adjusts how you advance. It’s a sophisticated 

algorithm-based training plan that evolves with 

you. On top of that, the unique Skill Coach enables 

you to track your progress.

It works for everyone

Skill Yoga is suitable for everyone, even complete 

beginners. You’ll learn new and exciting skills at 

your own pace – get ready to be surprised by.

Flexible yoga plans perfectly tailored to your needs

Use the code YOGA21 to get a 50% subscription discount (this offer is valid until March). 
For more information, visit skill-yoga.com 

HELPFUL have launched a new debit card to 

empower sustainable living. Marking World 

Environmental Day, HELPFUL in partnership 

with Mastercard are offering a free consumer 

debit card that creates a healthier planet with 

every purchase.  

People are naturally climate negative – did 

you know that the average person produces 12 

tonnes of CO
2
 a year? On average it only takes 11 

mature trees to absorb the CO2 that one person 

produces in a year. 

Together, the world can be climate positive 

with small daily actions and help create a 

healthy planet for everyone; HELPFUL pledge 

to plant one tree every time you pay with the 

HELPFUL Card (think coffee, clothes, books, 

groceries, travel) and give you up to 10% 

cashback when you shop from brands and 

retailers that put the planet first. With over 150 

sustainable brands on board, it’s one of the.

Visit helpful.world for more information and follow them on    and   @helpful_card

It’s time to put the planet first

New Year’s Resolutions Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & 
Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT

But why would they still use clunky old 

technology? The sad truth is that lots of 

these firms have no incentive to change. 

As long as their customers accept 

high charges – without even seeing 

innovation in their customer experience 

– they can sit back and enjoy the profits.

Nutmeg is different. It was launched in 

2012 by ex-City workers who were fed up 

with the traditional wealth management 

business. They created a digital wealth 

manager that uses technology to put 

customers first. Nutmeg’s mission is:

Low cost. Because high fees can 

reduce your investment returns and 

could slow you down from reaching your 

financial goals.

Transparency. Because you deserve 

to know exactly where your money is 

invested.

Easy to use. Because faxes are so last century. 

Today, you should be able to manage your 

investments easily in a mobile app.

Seven years on, YourMoney.com has awarded 

Nutmeg Best Online Stocks and Shares ISA 

Provider for the fifth year running. They have more 

than 75,000 customers invested in their products, 

which includes Lifetime ISAs and pensions. That 

makes Nutmeg the largest digital wealth manager 

in the UK (source: Boring Money, Online Investing 

Report, February 2019); robo-adviser assets, 31 

December, 2018 were £3.2bn, where Nutmeg 

accounted for £1.5bn or 47% market share.

Here’s a surprising fact – many investment 
companies still use fax machines in their back office

Open an account with Nutmeg today.
Visit nutmeg.com or call 020 3598 1515.

As with all investing, your capital is at risk. The value 

of your portfolio with Nutmeg can go down as well 

as up and you may get back less than you invest. Tax 

treatment depends on your individual circumstances 

and may be subject to change in the future.

ADVERTISEMENT

To advertise with New Year’s Resolutions Checklist, please call Hurst Media Company on 0203 478 6017

New Year's Resolutions Checklist is a full-colour, 
tabloid sized double page spread of advertorial 
content published in the Saturday Guardian.

With Brits starting to plan a New Year's 
Resolution which often includes losing weight 
and saving money, New Year's Resolutions 
Checklist, published with The Guardian, will 
be brimming with tips and inspiration to help 
readers make positive changes in 2022.

It will showcase a high-quality selection of 
products and services for a new year and a new 
you, ranging from health, fitness, nutrition, diet, 
finance, supplements, giving up smoking or 
drinking, and beauty and aesthetics solutions.

Published on the first Saturday of 2022, when 
readers will be more likely to be making changes 
to their lifestyle, as well as trying new things, 
New Year's Resolutions Checklist is the perfect 
shop window for brands and organisations to 
benefit from a highly-engaged, well-informed, 
proactive Guardian audience, who are 
particularly eager to achieve new goals.

• The Guardian reaches 726,000 readers within 
the affluent ABC1 demographic

•  60% of Guardian readers are forward-looking 
individuals, curious about the world and 
trying new things

•  85% of Guardian readers are ABC1, with an 
average household income of £59,764

•  Guardian readers take on average 3 trips a 
year, spending an average of £1,426 on each 
holiday and £596 on short trips

• Guardian readers are active and 35% more 
likely to do a form of sport once a week

PUBLISHED WITH  ON SATURDAYS

AGE

35+

18-34

81%19%

GENDER

57%

43%

Saturday print readership  
of The Guardian

867k

trust The Guardian's content 
— making it the most trusted 

newspaper in the UK

83%

of readers say The Guardian helps 
them to make up their mind

65%

of readers believe they are more 
likely to respond to an advert if it 

appears from a trusted source

54%



New Year's Resolutions Checklist is advertorial content compiled by Hurst Media Company Ltd 
which takes sole responsibility for the content, but is published in The Guardian

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
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SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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