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The Food & Drink Checklist is a full-colour,  

A4-sized double-page spread of advertorial 

content published in The Sunday Times 

Magazine issued with the weekly newspaper.

With 89% of readers in the ABC1 social-

economic profile, The Sunday Times boasts 

a wealthy readership. The Food & Drink 

Checklist will serve as the essential guide 

for culinary inspiration and is an excellent 

opportunity to reach this more affluent 

audience looking to dine in and eat out.

It showcases a selection of high-quality 

products, services and experiences, ranging 

from the latest food & drink trends, quality 

ingredients, health foods, kitchen tech & 

gadgets, wines, spirits & cocktails and seasonal 

dining options.

The Food & Drink Checklist is published at 

a time when brands and organisations can 

benefit from the season best known for ‘eating 

well’ and is the perfect vehicle for showcasing 

your company's products and services to a 

audience with extra money to spend.

•	 Around 50% of the audience are likely 

to convince others about products and 

services that interest them

•	 Over 70% believe it is worth paying extra 

for quality goods 

•	 The average age of Sunday Times 

Magazine reader is 58. 

Third page

Quarter page

� Sixth page

Competition upgrade

£9,000

£6,750

£4,500

£1,000

RATE CARD

•	 588,494 printed copies of  
The Sunday Times are circulated

•	 1,504,000 average print 
readership of The Sunday Times

•	 Distributed UK wide
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AGE

15-34           9%

35-54  	               29%

55+	                                      62%

GENDER

50% 50%

M F

SOCIAL DEMOGRAPHIC

ABC1 - 89%

C2DE - 11%

Preserving tradition – premium produce since 1885

Available from independent stockists, 
Sainsbury’s and tiptree.com

Wilkin & Sons is a quintessentially British business 

that grows, makes, and sells high quality foods. The 

Wilkin family have been farming at Tiptree, Essex, 

since 1757, making quality preserves since 1885. 

They grow a wide range of traditional English fruits 

and use them to make conserves, condiments, 

liqueurs and other treats.

Celebrate the Great British summer with these 

tasty Tiptree tipples! Hand-crafted Tiptree English 

gin and vodka liqueurs have been blended with 

premium sparkling mixers to create three rather 

delicious ready-to-drink cocktail fizz cans. All in 

eye-catching striped livery. Choose from Raspberry 

and Rose, Strawberries and Cream, and Salted 

Caramel and Apple. 

Best served chilled,  

with friends. Served in 

250ml ready to drink 

cans (5% ABV).

The perfect meal starts with perfect cookware

Buy your kitchenware essentials and get 10% 
off your order using the code CHECKLIST10 
when prompted at circulon.uk.com

Immerse yourself in the 

home comforts of Circulon 

cookware. With over 30 years 

of unrivalled innovation and 

performance, and designed 

to help home chefs of all 

abilities create fabulous meals, 

Circulon is the perfect choice. 

With features to help 

the everyday chef produce 

the healthiest or most 

indulgent meals, Circulon 

offers unparalleled cooking 

performance and non-

stick durability. Each item 

of cookware and bakeware 

features the Total® hi-low 

groove non-stick system, which protects the 

majority of the cooking surface from utensil 

abrasion. This also means that less oil is needed 

as food releases from the textured surface with 

ease. It makes clean up effortless too.

Circulon are so confident about the quality of 

their products that they offer a lifetime guarantee; 

if you are not satisfied with the performance of 

their non-stick they will replace it free of charge.

Whether it’s a mid-week supper or a special 

dining occasion, food lovers everywhere trust 

Circulon to help them create the perfect dish for 

family and friends. The secret to stress free and 

enjoyable hosting is planning – and the perfect 

meal starts with the perfect cookware.

Visit the website sweetbabyrays.co.uk for 
more information or share your Sweet Baby 
Ray’s recipe on   @sweetbabyraysuk 

Sweet Baby Ray’s – the sauce is the boss!
From starting out as a family recipe, to 

becoming America’s number one BBQ sauce, 

Sweet Baby Ray’s is now available in the 

UK. The beloved brand is passionate about 

bringing the best-tasting barbeque sauce to 

your grill, BBQ or plate. Whatever your taste, 

whatever you are craving, Sweet Baby Ray’s 

award-winning BBQ sauce makes it taste 

better. Breakfast, lunch, dinner, 

no meal is complete without 

the taste of Sweet Baby Ray’s. 

It is more than a sauce; it is 

a life enhancer, the ultimate 

ingredient. Without it, food is 

barely worth eating. So, pour 

it on, lick it up, and use it up. 

There’s plenty to go around. Available in Tesco, 

Asda, Morrisons, Sainsbury’s, Ocado and Amazon.

Nutritious grains and tasty superfoods

Tilda® Super Grains are available in 
Asda, Tesco, Morrisons and Sainsbury’s 
supermarkets nationwide. Visit tilda.com 
for recipe inspiration.

Add a burst of flavour 

to meals with the new 

delicious Tilda® Super 

Grains range – available  

 in five fab flavours. 

Ready-to-invigorate 

dishes in just two minutes, 

they’re gluten free, 

vegetarian and vegan.

Tilda® introduces the 

natural healthy goodness 

of ancient grains to 

mealtimes, combining 

a variety of super foods 

with carefully selected 

wholesome grains – a 

great addition for salads, 

stir fries and soups. 

Tilda® Super Grains Lime 

& Herb with Quinoa, Brown 

Basmati & Wild Rice is a zingy 

and fresh variant with healthy 

grains, combined with omega-3 

rich flax seeds making the 

perfect pairing with chicken,  

fish and prawns. 

The other four variants are: 

Coconut with Quinoa, Brown 

Basmati & Wild Rice; Sweet 

Potato, Chilli & Coconut with 

Quinoa, Brown Basmati & 

Sorghum; Cranberries & Pumpkin 

Seeds with Pure & Brown Basmati 

& Millet, as well as Garlic & Ginger 

with Brown Basmati, Red &  

Black Rice.

Tilda are a great supporter of 

all the world’s wonderful flavours that 

they find on every corner in Britain and around 

the world. From Jamaican to Pakistani, West 

African to Cantonese food. Bradford to Brick Lane 

and back again. Whether you’re building up a 

biryani or smashing our a stir fry Tilda are here to 

keep people inspired, 

trying new things, and 

enjoying life enriched 

by the cultures and 

flavours of the world.

Coppola ready-made soups, tomato sauces  
and organic ketchup with no added sugar

Visit Coppola Salerno store on Amazon UK at amzn.to/2LBV97K

Italian tomatoes from the sunny South of Italy, 

real healthy ingredients, and long food family 

traditions are at the heart of Coppola products, 

including its new vegan POWERSÛP range 

of ready-made soups, no sugar added tomato 

sauces and organic no sugar added ketchup. 

Coppola POWERSÛPs are unique vegetable 

recipes, boosted by power ingredients, such 

as ginger, turmeric, sesame, chilli and basil. 

Bright colours and purpose make the choice 

very easy: Take a Break! with delicate pumpkin 

and turmeric; get energy with Up & Go! spicy 

beetroot and chilli; or, simply Shine & Glow! 

with tomato and basil. 

Coppola soups are made from 100% natural 

high quality ingredients, with no added sugar or 

sweeteners, providing three or four of your five-a-

day. They have a beautiful creamy texture and are 

ideal for a quick and easy meal. 

Gluten-free certified Coppola Tomato Sauces 

are made from rich Italian tomato pulp and high-

quality fresh ingredients, and most importantly 

have no added sugar, sweeteners, flavourings, 

thickeners nor colourings. The result is delicious, 

full of freshness, sauce, perfect for a quick pasta! 

Traditional Italian recipes of Classico, Puttanesca 

and Siciliana were awarded one-star at GTA 2018. 

The newest entry of Coppola No Sugar Added 

Organic Tomato Ketchup is made from red and 

fully ripe 100% Italian organic tomatoes with 

organic apple juice to naturally sweeten it, instead 

of corn syrup, cane sugar or artificial sweeteners 

widely used in standard products. 

Some 250g of fresh organic Italian tomatoes are 

used for each 100g of Coppola ketchup, resulting in 

an equivalent of 15 round tomatoes and three apples 

in each bottle of a well-

balanced, delicious  

and fresh tasting 

tomato ketchup.

Reduce food waste in the kitchen with 
perfectly pre-portioned meal kits

Get 50% off your first box and 20% off 
your second, third and fourth boxes! To 
find out more about HelloFresh’s approach 
to sustainability, visit the website at 
hellofresh.co.uk/about/sustainability

The UK’s leading meal kit company, HelloFresh, 

is a rolling weekly meal kit delivery service with 

no minimum term or commitment. You choose 

what goes in your box and when you want it 

and we’ll deliver all the fresh ingredients to your 

door. And if you want to skip a week, cancel or 

change anything, that’s no problem.

HelloFresh is focused on reducing food 

waste by delivering the exact pre-portioned 

ingredients needed. Food waste is not only 

reduced in households but also in the supply 

chain by ordering accurate amounts of produce 

each week for customers’ recipes. The little food 

surplus at HelloFresh’s packing facility is given 

to those in need, through partnerships with 

food charities like The Felix Project. 

In addition, buying direct from local 

suppliers and delivering to customers cuts out 

wholesalers and supermarkets and reduces 

carbon emissions, making meal kits like 

HelloFresh more environmentally friendly when 

every step in the process – from farm to landfill – 

is taken into consideration. 

One satisfied customer, Anna said: “Food is 

amazing, fresh and good quality. The biggest 

advantage for me is the fact that we don’t waste 

anything now, at the end of the week I don’t have to 

throw away anything. Also, the choice of meals is 

bigger than anywhere else.”

Another customer, Lesley says: “I’m enjoying 

receiving meals from HelloFresh, as the variety 

of recipes has rekindled my interest in cooking. 

Choosing and cooking the recipes with my son has 

awakened an appreciation of cooking tasty meals 

without the hassle of shopping 

for the ingredients.”

Spend less time shopping and 

cut food waste, while enjoying 

delicious meals every week! 

Sustainability and the wellbeing of the planet 

are among the most important priorities for 

Budweiser Brewing Group. The company could 

not have predicted the events of last year, but 

they were determined to not let Covid-19 hinder 

sustainability progress. That is why they’re so 

proud that last September they removed plastic 

rings and shrink wrap from all of their canned 

beers. There are now no plastic rings on any 

beers that leave the Budweiser Brewing Group 

breweries in the UK. 

Brewing the UK’s favourite beers sustainably 

Follow Budweiser Brewing Group on @BudBrewingUKI to learn more  
about how they champion the planet, local communities, and their people.

The company also reached their goal of sourcing 

100% of the barley used for their UK-produced  

beers from British farms. This milestone has 

eliminated the need to import barley, reducing 

carbon emissions whilst also championing  

British agriculture. 

As of last month, all of Budweiser Brewing Group’s 

beers brewed in the UK are now brewed with 100% 

renewable electricity from solar and wind power. 

That is more than 16 million cans and bottles of 

beers including Budweiser, Stella Artois and Corona 

each day, all being produced sustainably. 

Cheers to renewable pints!

Try American-style SKIPPY® peanut butter 

Find out more about America’s famous 
peanut butter at peanutbutter.uk.com

Unlike any other, American-style SKIPPY® 

peanut butter is smooth, creamy and delicious. 

Made from more than 90% of the finest 

peanuts to give a unique nut-packed taste and 

creamy texture. Spread on to hot toast in the 

morning, make the ultimate Peanut Butter 

& Jelly Sandwich or a peanutty pancake or 

cupcake... there’s so many ways to enjoy! 

Spread on the smiles with smooth, creamy 

peanut buttery perfection. SKIPPY® Smooth 

Peanut Butter adds more yum and fun to just 

about anything.

Look no further than SKIPPY® Super Crunch 

Peanut Butter. Every jar is blended with loads 

of real peanut pieces so you get the fun flavour 

of SKIPPY® Peanut Butter, plus crazy-delicious 

crunchiness.

The new SKIPPY® Peanut Butter Choc Chip 

Swirl is swirled with lots of real chocolate chip 

pieces melted into the peanut butter so you 

get the original smooth, creamy and delicious 

SKIPPY® Peanut Butter, plus some extra 

chocolate indulgence.

 SKIPPY® Peanut 

Butter is available from 

major UK supermarkets 

including Morrisons, 

Sainsburys, Asda, or the International section  

of Tesco and Ocado.

All the Spritz, none of the alcohol

Available to buy online at 
wilfredsdrinks.com

Founder of Wilfred’s, Chris Wilfred Hughes, 

set out to reinvent the Spritz for the new 

era of British drinkers, who want all the 

flavour of a great drink whilst still being 

good to themselves. The result is a perfectly 

balanced blend of natural botanicals. Served 

over ice and a slice with tonic, Wilfred’s 

Spritz delivers summer in a glass – and it 

just happens to be non-alcoholic.

Chris was becoming increasingly 

frustrated by the uninspired, overly 

sweet and usually unhealthy non-

alcoholic options available. As an 

engineer and inventor with a passion 

for cocktails, he embarked on a journey 

of exploration and experimentation, 

discovering how to capture all the 

complexity of a great drink, but without 

the alcohol. 

Flavour, quality and complexity were 

of the utmost importance, and this 

mindset led Chris to over two years 

of experimentation and more than 

100 unique recipes to craft the perfect 

Wilfred’s Spritz.

Inspired by his travels around 

the world, Chris sourced every 

botanical he could find, from 

rare Japanese hibiscus to the 

aromatic English rose. His journey 

eventually led him back home to 

the authentic flavours he associates 

most with London - freshly picked 

rosemary from his mother’s garden, 

and the bitter oranges in his 

father’s homemade marmalade.

Crafted from a blend of natural 

rosemary, bittersweet oranges, 

rhubarb and clove, 0% alcohol 

and only 21 calories per serving, 

Wilfred’s pairs impeccably with 

tonic for a truly distinctive and 

irresistibly delicious Spritz. It’s 

Perfect for the whole family 

to enjoy, Pink ‘n’ Whites are a 

low fat sweet treat at only 50 

calories per marshmallow biscuit. 

The product consists of fluffy 

pink and white marshmallow 

sandwiched between two crispy 

wafers and contains no artificial 

colours or flavours. 

Enjoy a little of what you fancy with Pink ‘n’ Whites! 

Visit mylovemallow.com

Available in two pack formats – a six-

pack and a bumper 14 pack. Love Mallow 

Pink ‘n’ Whites are 

available in most 

major supermarkets. 

Find them down the 

biscuit aisle. 

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Get inspired and transform your eating habits with our selection of the finest 
gourmet goods, health foods, tantalising tipples and food services on offer
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