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Saturday print 
readership  

of The Times 

1.2m
agree they tend 

to go for premium 
brands

39%
are likely to take action 
after seeing adverts in 

this section

34%
believe it is worth 

paying extra for quality 
products

70%
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Competition upgrade

£8,500

£6,750

£5,000

£1,000

RATE CARD

• 495,000 copies of The Times 
published on a Saturday

• 1,200,000 average print 
Saturday readership

• Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH  ON SATURDAYS

The UK Travel, Days Out & Attractions Checklist is a full-colour, tabloid  

sized single-page of advertorial content published in the Weekend section  

of The Times.

 

The Times readers spend on average £3,700 per year on holidays and with 

an average family income of £55,885, this wealthy readership believes it is 

worth paying extra for quality products and services. The UK Travel, Days Out 
& Attractions Checklist therefore serves as an essential guide for readers who 

are looking for new and exciting ways to explore.

 

Published on a Saturday, the UK Travel, Days Out & Attractions Checklist 
showcases a selection of products and services to benefit those planning 

day trips and long weekends, along with upcoming summer retreats – whilst 

highlighting some of the best holiday destinations, accommodations, tourist 

attractions and spa breaks. 

Featuring with this article therefore presents an amazing opportunity to 

directly target a new, affluent and actively engaged audience, nationally.

• 3.6 is the average amount of holidays taken by Times readers over  

12 months 

• £4.9 billion was spent on holidays by The Times readers over 12 months

• 44% of Times readers try to visit different places on holiday every time

• 64% of Times readers are in the AB social-economic profile.

Wicked: London theatre break – hotel and ticket – 
two days from just £139

Book online omegabreaks.com or call 0330 013 0145.

WICKED TELLS THE untold story of an unlikely but profound 

friendship between two young women who first meet 

as sorcery students. Stunning costumes, 

spectacular sets and show-stopping songs make 

for a night of spellbinding theatrical magic. 

VISIT MARWELL ZOO IN Hampshire and get 

close to an incredible range of exotic and 

endangered species.

Don’t miss BRICKOSAURS! A world exclusive, 

prehistoric LEGO® brick experience. Discover 

50 astonishing dinosaur sculptures across 

Marwell’s 140-acre park, including the biggest 

ever moveable LEGO brick dinosaur model –  

a whopping eight-metre T. Rex! 

Visitors will also be able to get hands on with 

a host of extras, including trying their hand at 

making their own creations at BRICKOSAURS 

Base Camp, a free spotter’s guide, and more. 

Plus, keep an eye out for their recent births 

including an okapi calf, Przewalski’s foal and 

plains zebra foal.

See dinosaurs at the 
zoo in Hampshire!

Visit marwell.org.uk to book or call  
01962 777407 for more information. 

There’s no need to travel to far-flung lands for a great  
day out – here’s a bunch of great ideas to keep the family  

entertained in the UK this summer

THE DEVONSHIRE HOTELS & RESTAURANTS 
GROUP is an intimate collection of unique places, 

owned by the Duke and Duchess of Devonshire, 

located in tranquil and unspoilt locations on both 

the Bolton Abbey Estate in North Yorkshire and 

the Chatsworth Estate in Derbyshire.

At the gateway to the Yorkshire Dales lies  

The Devonshire Arms Hotel and Spa. This country 

house hotel offers the perfect getaway for food 

and nature lovers alike; with two award-winning 

restaurants on site and over 80 miles of footpaths 

from the doorstep. Similarly, The Devonshire Fell 

Hotel at Burnsall is situated in the heart of the 

Yorkshire Dales, and boasts breath-taking views 

of the surrounding dales and moors, individually 

designed bedrooms, and locally-sourced food, 

making it the perfect base for a countryside break.

In Derbyshire you can enjoy one of two 

charming country inns or a luxurious hotel  

stay on the Chatsworth Estate. The Devonshire 

Escape to the Derbyshire 
Peaks and Yorkshire Dales

Receive a complimentary room upgrade by quoting CHECKLIST when booking any 
Devonshire Hotels & Restaurants Group property. Please call 01756 718 111 to book or 
visit devonshirehotels.co.uk/checklist for more information.

Arms at Beeley and The Devonshire Arms at 

Pilsley both offer cosy pub atmospheres with high 

quality accommodation, just a stone’s throw from 

Chatsworth House. The Cavendish Hotel in Baslow 

overlooks the open fields of the estate, providing 

award-winning dining and the finest hospitality. 

In an exclusive arrangement, guests of the 

Devonshire Hotels & Restaurants Group, staying on 

the Chatsworth Estate, have the opportunity to go 

behind the scenes of the iconic Chatsworth House 

when it is closed 

to the public 

and learn more 

of its ‘Secrets & 

Surprises’, with a 

series of private 

guided tours 

taking place 

until March.

With 50 UK destinations to choose from,  
a British break is just the thing for the family

Discover your UK with Marriott Bonvoy.  
Visit marriottweekends.co.uk or call 0800 
1927 1927 to book or for more details.

MARRIOTT BONVOY’S WIDE CHOICE OF 
locations takes you to beautiful beaches, 

stunning coastline and great family-friendly 

activities. Children stay and eat free, and 

knowledgeable staff can help you with local 

tips for where to go. Across Scotland, England 

and Wales there are over 50 hotels to help 

you discover that a break in the UK isn’t just 

an escape from 

everyday life, but 

a rare opportunity 

to reconnect with 

the richness of the 

country’s cultural 

heritage, as well as 

a chance to create 

fond memories with 

loved ones.  

In London you 

can enjoy the all-

important task of deciding which of the many 

iconic sites and attractions you’ll choose to visit. 

Just two hours west of London, Bristol 

marches proudly to its own beat. It’s a spirited 

city that nurtures innovation, expressed 

through its cutting-edge music, arts, festival 

and food scenes – it’s one of the UK’s coolest 

cities. Perhaps you want your get-away to be 

slower paced – a chance to really embrace the 

great outdoors and wind down with the people 

you care about. There is plenty for all to discover 

in Scotland, from the castles in Edinburgh to 

the culture in Glasgow. 

For those sunny, or even chilly, 

afternoons, take a deep breath 

of sea-salted air and enjoy the 

sand between your toes in the 

seaside spots of Bournemouth 

and Portsmouth. 

Don’t want to travel far? Then take a break on 

your doorstep and discover somewhere closer to 

home. Once you’ve finished exploring continue the 

adventure at your local Marriott Bonvoy hotel. 

Breadsall Priory Marriott 
Hotel & Country Club

London Marriott 
Hotel County Hall

EXPERIENCE THE MAGIC OF STAYING IN 
PORTMEIRION. Situated on the southern flank 

of its own private peninsula, Portmeirion is a 

place apart. Home to two hotels, a cluster of 

historic cottages, iconic architecture, a spa, 

stylish shops, award-winning restaurants, 

casual cafes, an Italian ice cream parlour, 

exotic gardens and sandy beaches. 

The subtropical forest at Portmeirion, 

affectionately known as The Gwyllt features 

some of Britain’s largest trees, secret gardens, 

a derelict castle and rare flowers.

No visit to Portmeirion Village would be 

complete without making it down to see 

the Amis Reunis, or “Friends Reunited”, the 

famous “Stone Boat” of Portmeirion. It’s a great 

place for children to play pirates.

See the dawn break over the mountains of 

Meirionnydd; watch the tide fill the Dwyryd 

estuary from shore to shore. Stay in one of two 

luxury 4-star hotels or in a suite in the middle of 

the village. Portmeirion also offers self-catering 

accommodation on the coast.

A flavour of Italy on the coast of Snowdonia

Discover quaint architecture, 
sub-tropical gardens, and 
enjoy award-winning cuisine, 
picturesque accommodation 
as well as relaxing spa 
treatments at Portmeirion Village. Visit 
portmeirion.wales to find out more. 

EXPERIENCE CENTURIES OF HISTORY AT THE 
romantic double-moated castle that was once 

the childhood home of Anne Boleyn. Discover 

magnificent award-winning gardens set in 125 

acres of glorious grounds. Marvel at the classical 

statuary; admire the topiary or take time out at the 

loggia, overlooking the 38-acre lake.

Surrounded by glorious Kent countryside 

and less than an hour from London, the 

historic wings of this romantic castle have been 

transformed into unique bed and breakfast 

accommodation. All bedrooms are en-suite and 

individually styled, with some offering four-

poster beds, roll-top baths or walk-in showers. 

Blending traditional features with modern day 

luxuries, each bedroom offers its own unique 

charm and character.

Step back in time at 
Hever Castle

For a memorable experience, find out more  
by visiting hevercastle.co.uk

UK Travel, Days Out & Attractions Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. To advertise with UK Travel, Days Out & Attractions Checklist, please call Hurst Media Company on 0203 478 6017
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Bridget Jones’s Brexit Diary Naked sandals!
What the best-

dressed feet 
are wearing

She’s got a plan for Britain... EXCLUSIVE
TIMES2
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All new cars will be fitted with devices

that make sure they automatically keep

to the speed limit in a move billed as the

biggest overhaul of road safety in more

than 50 years. 
Within the next three years, models

sold in Europe are expected to use

technology that detects limits and

slows down vehicles travelling too fast.

It will be one of 15 new safety features

fitted as standard to cars, HGVs or

buses. Other measures include techno-

logy that detects when drivers are

losing concentration or falling asleep, a

system that keeps cars in the centre of

lanes and accident black boxes that

record vehicle movements. 
All cars must also be fitted with auto-

matic emergency braking, which brings

vehicles to a stop when pedestrians step

into the road or a car ahead suddenly

slams on the brakes. 
The measures were approved by the

European Commission and are expect-

ed to be rubberstamped by the Euro-

pean parliament and member states in

September. The UK government has

already said that vehicle standards will

be aligned with those in the EU after

Brexit, meaning that the same rules will

be expected on British roads.
Road safety groups described the

measures as possibly the biggest single

improvement since front seatbelts were

made compulsory. However, the AA

warned that “intelligent speed assist-

ance” could prove problematic if a

vehicle is suddenly slowed down when

another car is driving too close behind.

The changes will be applied to all

MPs switch sides. Iain Duncan Smith

told a Times plus event last night:

“There is a pretty good chance the

prime minister’s deal is going to get

through”. He declined to say how he

would vote, but opposed the deal on

both previous occasions. He said “it

would help some” of his fellow holdouts

to vote for the deal if Mrs May offered to

quit. Asked whether her offer should

come sooner or later, he replied: “soon-

er is definitely on the cards”.
David Davis, the former Brexit

secretary, said today’s indicative votes

would show that the alternative to Mrs

May’s deal was a “cascade of chaos”.

A cross-party group of MPs, led by

Sir Oliver Letwin, will take control of

the Commons agenda from the govern-

ment at 2pm in a constitutional first.

They will hold a series of votes to assess

support for a range of alternatives to

Mrs May’s deal, including a second

referendum and a harder Brexit.
The prime minister will decide today

whether to seek to impose the party

whip on Tories taking part in the votes.

Backers of a softer Brexit were

confident last night that they could

prove they had a Commons majority, as

Labour swung behind proposals for the

UK to remain in both the customs

union and single market.
With Mrs May addressing Tory MPs

at a meeting called by the 1922

Committee at 5pm, many expect her to

signal that she will step down before

Continued on page 2, col 3 

Graeme Paton Transport Correspondent 

Ticket to ride The Prince of Wales and Duchess of Cornwall pause by a statue of John Lennon in Havana yesterday. Page 11

Automatic 
speed limits 
planned for 
all new cars
Safety groups hail biggest overhaul in 50 years

wholly new models of cars by 2022.

New versions of existing cars will be

fitted with the technology from 2024.

Many new cars, particularly premium

models, already have some or all of the

systems. 
Nine in ten crashes are believed to

involve some form of human error.

Speed assistance uses GPS

technology to detect the limit on a road.

A vehicle driving too fast when a speed

limit changes will be automatically

slowed down, which campaigners

hope will help to change motorists’

behaviour.
It will not be possible for the driver to

switch off the system completely. How-

ever, in a move designed to smooth

public acceptance of the technology

drivers will be able to override it when

it kicks in by pushing down on the ac-

celerator. This will allow motorists to

overtake a vehicle just in front.
The move follows the publication of

figures by the Department for Trans-

port showing that 4,805 accidents were

logged in 2017 in which the driver was

exceeding the speed limit. Of those, 203

involved a death, representing one in

seven fatal crashes on British roads.

Volvo announced weeks ago that it

would roll out technology to limit the

top speed of cars to 112mph from 2020.

Edmund King, president of the AA,

welcomed measures such as automatic

emergency braking but warned: “This

sort of technology can be problematic

when you suddenly switch from a 40 to

30mph zone and there is a taxi right on

your tail. Quickly slowing right down

isn’t always the wise thing to do,” he

Continued on page 4, col 1

Fearful Brexiteers swing behind May’s deal

Francis Elliott Political Editor

Sam Coates, Oliver Wright

Theresa May is preparing to bring her

Brexit deal back to the Commons by the

end of the week after being told by

prominent Leavers that she is within

sight of victory.
Boris Johnson last night joined Jacob

Rees-Mogg in warning of growing risks

that another defeat would mean Britain

remaining in the EU. 
The prime minister has been told,

however, that she must promise at a

meeting with Tory MPs today to quit

before the second stage of Brexit talks.

Julian Smith, the chief whip, is said to

believe that the commitment would

ensure that as many as 20 Conservative

I N  T H E  N E W S

Copyright crackdown
Google and Facebook will be 
forced to take responsibility 
for copyrighted material under 
reforms intended to properly 
compensate publishers and 
artists for their work. Page 2 

Monckton challenge
Rosa Monckton, who was a 
close friend of Princess Diana, 
is leading a legal challenge to 
give parents rights over their 
disabled children once they 
reach adulthood. Page 5

Tate is top choice
Tate Modern’s ziggurat 
extension and Picasso and 
Modigliani exhibitions helped 
it to overtake the British 
Museum as the country’s most 
popular destination. Page 13

Macron: work harder
President Macron has set the 
scene for a battle with
French trade unions as he 
moves to force some of the 
country’s civil servants to 
work harder. Page 32

Help to Buy warning
A minister told housebuilders 
that they must end punitive 
costs and snagging 
“nightmares” in new homes if 
they want to benefit from the 
Help to Buy scheme. Page 39

Hudson-Odoi ‘to stay’
Chelsea have told the England 
forward Callum Hudson-Odoi 
that they will not sell him
this summer even if the
18-year-old refuses to sign a 
new contract. Page 72
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house style of the publication.
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