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Saturday print readership  
of The Times 

1m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products
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Third page

Quarter page

� Sixth page

Competition upgrade

£7,500

£5,625

£3,750

£1,000

RATE CARD

•	 467,325 copies of The Times 
published on a Saturday

•	 1,077,000 average print 
Saturday readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+	                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH  ON SATURDAYS

The Yachting & Boating Checklist is a full-

colour, tabloid sized double-page spread of 

advertorial content published in the Weekend 

section of The Times.

With a daily readership of over one million 

people, of which 64% are in the AB social-

economic profile, The Times boasts an 

audience of wealthy people. This affluent 

readership believes it is worth paying extra 

for quality products and services. Yachting & 

Boating Checklist will therefore serve as an 

essential guide for readers who are looking for 

new and exciting ways to spend their money.

The Yachting & Boating Checklist showcases a 

high-quality selection of products and services, 

ranging from boating/sailing holidays, short 

breaks, exhibitions & outings, water sports/

activities, rentals and boating essentials.  

Published on a Saturday, it’s the perfect shop 

window for brands and organisations to benefit 

from a mature readership with more time to 

spend reading their newspaper, and a greater 

disposable income to spend on yachting & 

boating products and services. 

•	 Readers of The Times are 25% more  

likely to mention ads when they talk  

about brands

•	 20,000 Times readers have taken part in 

water sports/activities

•	 The Times is read for an average of 54 

minutes on a Saturday

•	 21,000 readers of The Times have visited 

boat show exhibitions.

Xxxxxxx Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising 
and Direct & Promotional Marketing (CAP Codes), the publishers assume no responsibility in the eff ect rising therefrom, and readers are advised to seek professional advice before acting on any information. 

PROOF INFORMATION
• For a lower fi le size, this is a low-resolution proof. A high-quality version will be sent to press. 

• This advertorial has been designed according to 

the house style pre-approved by the publisher 

(including typography, which can’t be changed). 

• Copy has been subedited by the editorial team as 

per the publisher’s house style (including copy in 

third person). 

• Not necessarily indicative of fi nal positioning within 

the publication. Your advertorial will be placed as 

per your booking.

• Please return your feedback or approval within 

48 hours of receiving this proof, unless advised 

otherwise by the production team. 

*Available when you list ‘windsurfing’ or ‘stand-up paddle boarding’ as a boating interest.

Join the RYA – supporting your 
passion for boating

Visit rya.org.uk/membership and join online 
today to receive 10% off  your fi rst year’s 
membership using code CHECKLIST21

Join over 100,000 people sharing 

your passion for boating, and 

enjoy exclusive member benefi ts 

while protecting the activities and 

environment you love.

Your membership supports the 

Royal Yachting Association (RYA) in 

lobbying and campaigning to protect 

your freedoms on the water. You’ll have 

exclusive access to specialist boating 

related advice from RYA experts, while 

qualifying members receive a free 

international certifi cate of competency 

to sail in foreign waters. 

Free third-party windsurfi ng and 

stand-up paddle boarding insurance 

is also available with membership* 

and their quarterly RYA Magazine 

keeps you up to date with the latest 

news and features. Plus, get exclusive 

member off ers and discounts on 

everything from kit and clothing to 

holidays and insurance.

To advertise with Christmas Checklist, please call Hurst Media Company on 0203 478 6017

Visit bishopskinner.com or call 0800 783 8057 
quoting SUNDAY to fi nd out more.

Be prepared with Bishop Skinner Marine – 
the boat insurance specialists
Bishop Skinner Marine have worked 

closely with the Royal Yachting 

Association (RYA) since 1987, providing 

cover for luxury sailing and motor yachts 

through to dinghies, windsurfs, and 

paddleboards. They can help ensure you 

have the insurance you need in place, 

so if the unfortunate does happen, their 

24/7 claims team can help get you back 

out on the water as soon as possible.

This is a marketing communication. Bishop Skinner Marine is a trading name of Jelf Insurance 
Brokers Ltd, which is authorised and regulated by the Financial Conduct Authority (FCA). Not all 
products and services offered are regulated by the FCA (for details see marshcommercial.co.uk/info/
regulation). Registered in England and Wales number 0837227. Registered Office: 1 Tower Place West, 
London, EC3R 5BU.

To advertise with Christmas Checklist, please call Hurst Media Company on 0203 478 6017

Visit venturesailholidays.com 
to book and fi nd out more.

Adventure sailing holidays 
VentureSail’s fl eet of classic boats, tall ships 

and adventure vessels answers the call from 

travellers for a truly unique and authentic 

outdoor experience. 

Ideal for the solo traveller, it’s a great 

opportunity to meet a host of like-minded 

people, working together as a team and 

sharing new experiences. VentureSail’s fl eet 

of various sizes off ers a range of private 

charter options for groups or family holidays. 

Absolutely no sailing experience is needed – 

just a lust for adventure!

Choose from over 300 voyages around the 

world and book your adventure afl oat today! 

Win a biOrb LIFE 30 aquarium 
Worth over £209!

checklists.co.uk/win/biorbyacht

Give your home an instant ‘wow’ with a biOrb aquarium. With their 
chic and minimalist design, biOrb aquariums make it effortless for 
you to elevate any space. Visit social.oase.com/biorbsept21

Yachting & Boating Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast 
Advertising and Direct & Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. 

To advertise with Yachting & Boating Checklist, please call Hurst Media Company on 0203 478 6017
Please visit checklists.co.uk/competitions-terms-and-conditions for full terms and conditions For more, visit checklists.co.uk and follow       @checklistsocial

To advertise with Christmas Checklist, please call Hurst Media Company on 0203 478 6017

Visit mitchellacoustics.co.uk to fi nd out more. Enjoy 
£100 off  RRP of £499 until 19 September – use code 
BOATSHOW100 at the checkout on amazon.co.uk

Bluetooth Hi-Fi speakers
The uStream wireless speaker systems 

have been designed by British audio 

specialist, producer and musician, Paul 

Mitchell. Paul has designed a range of 

super simple stereo wireless Bluetooth 

speakers for the modern era. They 

are easy as pie to use, but with the 

refi nement of decent Hi-Fi.

They have recently been awarded 

Editor’s Choice in Motorboat & 

Yachting Magazine as they are perfect 

for use on boats. Come and hear for 

yourself in Ocean Hall stand J110 at 

Southampton International Boat Show 

from 10 to 19 September. 

Xxxxxxx Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising 
and Direct & Promotional Marketing (CAP Codes), the publishers assume no responsibility in the eff ect rising therefrom, and readers are advised to seek professional advice before acting on any information. 

PROOF INFORMATION
• For a lower fi le size, this is a low-resolution proof. A high-quality version will be sent to press. 

• This advertorial has been designed according to 

the house style pre-approved by the publisher 

(including typography, which can’t be changed). 

• Copy has been subedited by the editorial team as 

per the publisher’s house style (including copy in 

third person). 

• Not necessarily indicative of fi nal positioning within 

the publication. Your advertorial will be placed as 

per your booking.

• Please return your feedback or approval within 

48 hours of receiving this proof, unless advised 

otherwise by the production team. 

Book your dream sailing holiday 
PlainSailing.com are award-winning 

UK-based experts in sailing holidays 

in Greece, Croatia, the Mediterranean 

and the Caribbean. 

Whether it’s a bareboat yacht from 

Lefkas, a skippered catamaran from 

Antigua, or a crewed charter on a 

luxury superyacht from Sardinia, they 

can help you fi nd the perfect boat for 

your holiday.

With hundreds of fi ve-star reviews, a 

partnership with Kuoni, and countless 

customer service awards, they take 

their customer service very seriously, 

and try to think of everything for your 

holiday – from arranging transfers to 

recommending a Spotify playlist.

They work with just a handful of 

the best charter operators in each 

country, that they have met, know and 

trust to have the same attention to 

customers as they have themselves. 

They make organising a sailing holiday 

plain sailing.

Visit plainsailing.com to search for your ideal boat, 
or email info@plainsailing.com or call 0800 612 8210.
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Premier Sailing – race around the UK
Sign up for an out-and-out yacht 

racing adventure with Premier 

Sailing. Inspired by their award-

winning Sail4Macmillan round-

Britain cruise, Premier Sailing’s 

Capitals Race sets off  in July 2022. 

For The Capitals Race, a fl eet of 

identical classic racing yachts 

will race around the British Isles, 

visiting each capital city of the UK, 

in four week-long stages.

Whether it’s the grand departure 

under Tower Bridge, navigating the 

Hebridean islands, the vast Atlantic 

waters around Ireland, or the

cliff s of the south coast, The Capitals 

Race has something for everyone.

With a maximum crew of eight 

people per yacht, the pre-race 

training allows everyone aboard to 

fi ll multiple roles, from helming to 

navigating, all under the supervision 

of an experienced racing skipper. 

There is always something to do, 

and nobody is left out. 

It is a full-on seagoing challenge, 

at a reasonable cost, and without 

For more information, or to 
book a place on The Capitals 
Race, call Premier Sailing
on 01621 744902. 

demanding too much of your time. 

You can take on as many stages as 

you wish, or as few, and enjoy the 

experience of 

being part of 

the crew of a 

competitive 

racing yacht.

To advertise with Xxxxxxx Checklist, please call Hurst Media Company on 0203 478 6017
Please visit checklists.co.uk/competitions-terms-and-conditions for full terms and conditions For more, visit checklists.co.uk and follow       @checklistsocial

Xxxxxxx Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising 
and Direct & Promotional Marketing (CAP Codes), the publishers assume no responsibility in the eff ect rising therefrom, and readers are advised to seek professional advice before acting on any information. 

PROOF INFORMATION
• For a lower fi le size, this is a low-resolution proof. A high-quality version will be sent to press. 

• This advertorial has been designed according to 

the house style pre-approved by the publisher 

(including typography, which can’t be changed). 

• Copy has been subedited by the editorial team as 

per the publisher’s house style (including copy in 

third person). 

• Not necessarily indicative of fi nal positioning within 

the publication. Your advertorial will be placed as 

per your booking.

• Please return your feedback or approval within 

48 hours of receiving this proof, unless advised 

otherwise by the production team. 

Get on the water with boatfolk
With 11 beautiful locations around 

the UK, boatfolk are reinventing the 

modern marina. 

On a mission to create great 

places for anyone who wants to 

spend time in, on or by the water, a 

boatfolk marina has everything you 

need; from maintenance through 

specialist boatcare teams to buying 

and selling with boatpoint – a 

dedicated boat brokerage. 

A boatfolk marina also provides 

a great place to sit back and relax 

with dinner and drinks overlooking 

the water. And new for spring 

2022, boatfolk are introducing a 

boat subscription business, 

Beyonder, for those looking to get 

on the water without the pressures 

of boat ownership. 

boatfolk celebrate the varied and 

vibrant water lovers who really make 

their marinas places you want to visit 

time and time again. Whether you 

have been sailing all your life or are 

just starting your boating journey, 

why not join the boatfolk community?

Visit boatfolk.co.uk to fi nd out more.
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Sanlorenzo Yachts at Southampton Boat Show
Join Sanlorenzo Yachts UK at the 

2021 Southampton Boat Show from 

10 to 19 September, where for the 

fi rst time, the stunning Sanlorenzo 

SX88 will be on display.

Observing the superstructure that 

reaches forward, and the beach 

area with the proportions of a large 

terrace, it becomes immediately clear 

that the SX line is a revolutionary 

project from the world’s leading 

superyacht shipyard. Functions and 

uses of spaces intertwine, giving rise 

to a ‘crossover’ yacht that is perfect 

for a sophisticated contemporary 

owner. The personalised, custom 

interior is only limited by your 

imagination. Design and commission 

your very own version of this SX88, 

or any model in the Sanlorenzo 

Yachts range, entirely tailored to your 

specifi c tastes and requirements.

For further information or to secure an 
appointment to view, please call 02380 
450001 or email info@sanlorenzoyachts.co.uk

To advertise with Xxxxxxx Checklist, please call Hurst Media Company on 0203 478 6017
Please visit checklists.co.uk/competitions-terms-and-conditions for full terms and conditions For more, visit checklists.co.uk and follow       @checklistsocial
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Escape the ordinary – embrace new horizons
First Class Sailing off er the full 

range of RYA courses from 

absolute beginners to ocean-

crossing navigators. These are 

held aboard spacious modern 

yachts, with all the comforts and 

technology that this implies, in 

and around the Solent. 

The school place great 

importance on the quality of the 

instructors and their ability to 

provide practical courses in a 

calm and relaxed environment 

– that are also great fun. 

With typically three or four crew 

per instructor, everyone gets the 

maximum opportunity to take 

the helm and gain real hands-on 

experience. Larger family groups 

can also be accommodated.

The school also provide boat 

handling and mile building 

weekends, gaff  rig sailing holidays 

in the West Country, transatlantic 

crossings and adventure sailing 

For more details visit fi rstclasssailing.com or call 020 3006 3717.

trips to Norway, as well as 

online and classroom-based 

navigation courses in London.

To advertise with Xxxxxxx Checklist, please call Hurst Media Company on 0203 478 6017
Please visit checklists.co.uk/competitions-terms-and-conditions for full terms and conditions For more, visit checklists.co.uk and follow       @checklistsocial

Read more online! Visit checklists.co.uk and follow     @checklistsocial

A life on the water symbolises the freedom to choose where you want to go. 
Here is a raft of ideas to whet your whistle and drift off to wherever you please

Not Just Travel are your personal travel experts. They are offering the chance to win a travel 

voucher to be used on your holiday of choice. They help with all kinds of holidays, including 

a selection of hand-picked cruise offers.  Uncork local traditions, savour intense flavours and 

enjoy palate-pleasing adventures with Melodies of the Danube – an AmaWaterways Wine 

Cruise hosted by Chapel Down.

For more information contact your travel fairy godmother 
Rachel Tredwell at rachel.tredwell@notjusttravel.com,  
call 07590 122968, or visit thetredwells.notjusttravel.com

Win a cruise 
Worth £200!

checklists.co.uk/win/notjusttravel

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Yachting & Boating Checklist is advertorial content compiled by Hurst Media Company Ltd which 
takes sole responsibility for the content, but is published in The Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images
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200-250 words 

i.e. Discount offer, website, 
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2 images + logo

Total word 
count

Call to 
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Images

70-100 words 
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1 image + logo

Total word 
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action

Images
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2-3 images + logo

Total word 
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Images
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LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


