
(THIS IS NOT A 3RD PARTY SUPPLEMENT, IT IS FEATURED INSIDE THE NEWSPAPER AND IS INCLUDED IN ALL NATIONWIDE PRINTED EDITIONS)

The Travel Checklist is a full-colour, tabloid 

sized double-page spread of advertorial 

content published in the Travel section of 

The Sunday Times.

 

The Sunday Times readers spend on 

average £3,700 per year on holidays and 

with an average family income of £55,885, 

this wealthy readership believes it is worth 

paying extra for quality products and 

services. The Travel Checklist therefore 

serves as an essential guide for readers  

who are looking for new and exciting ways 

to explore.

Published on a Sunday, the Travel  

Checklist showcases a selection of  

products and services, ranging from  

winter holidays, accommodation, markets 

and fairs, spa breaks, holiday essentials, 

theatre & shows, indoor snow centres  

and tourist attractions. Featuring with 

this article therefore presents an amazing 

opportunity to directly target a new,  

affluent and actively engaged audience.

• 3.6 average amount of holidays taken 
by The Times readers in the last 12 
months 

• £4.9 billion spend on holidays by The 
Times readers in the last 12 months

• The Times is read for an average of 76 
minutes on a Saturday

• 64% of Times readers are in the AB 
social-economic profile

BATEAUX LONDON REINVENTS DINING on 

the water: contemporary British food, delicious 

drinks and interiors by Tom Dixon Design. 

Bateaux London’s most original dining  

room – Glass Room – serves modern British 

cooking in refined style, with all dishes prepared 

from scratch on board. With an experienced 

captain at the helm, Bateaux London sails daily 

for lunch, afternoon tea and dinner. 

Escape without  
leaving the city

Find Bateaux London at Embankment Pier, 
Victoria Embankment, London WC2N 6NU. 
Use the code CHECKLIST for a 20% discount 
at bateauxlondon.com

*Subject to availability, booking online only, terms and conditions 
apply (available on Bateaux London’s website).

You can also arrange to 

hire a room or the whole 

boat for your event. River 

views come as standard 

on every sailing.

LOCATED IN THE PRIVACY OF A secluded 

cove, Daios Cove Luxury Resort and Villas is 

the absolute choice for travellers seeking 5-star 

luxury accommodation. 

For 2020, Daios Cove is introducing many 

new features including the refurbishment of  

its award-winning Ocean Restaurant and Pool 

bar. The new Ocean is a fresh oasis of bold 

colour; a scrumptious new menu has been 

meticulously created by the multi-award-

winning Ducasse Conseil team, drawing 

inspiration from the Greek sea and land. 

Book a suite or a villa and enjoy full access 

to the premium all-inclusive Residents Club 

which allows guests to enjoy three à la carte 

meals, premium wines, spirits and carefully-

curated cocktails. Wrap this up with 24-hour 

complimentary room service and you’ll enjoy the 

ultimate gastronomic experience throughout. With 

a variety of suites and villas featuring their own 

private pools, this stunning resort really is a hidden 

gem on the Eastern Coast of Crete.

A hidden gem on the island of Crete

Visit daoiscove.com to book or call 020 3807 1418 for more information. 

With 50 UK destinations to choose from,  
a British break is just the thing for the family

Discover your UK with Marriott Bonvoy.  
Visit marriottweekends.co.uk or call 0800 
1927 1927 to book or for more details.

MARRIOTT BONVOY’S WIDE CHOICE OF 
locations takes you to beautiful beaches, 

stunning coastline and great family-friendly 

activities. Children stay and eat free, and 

knowledgeable staff can help you with local 

tips for where to go. Across Scotland, England 

and Wales there are over 50 hotels to help 

you discover that a break in the UK isn’t just 

an escape from 

everyday life, but 

a rare opportunity 

to reconnect with 

the richness of the 

country’s cultural 

heritage, as well as 

a chance to create 

fond memories with 

loved ones.  

In London you 

can enjoy the all-

important task of deciding which of the many 

iconic sites and attractions you’ll choose to visit. 

Just two hours west of London, Bristol 

marches proudly to its own beat. It’s a spirited 

city that nurtures innovation, expressed 

through its cutting-edge music, arts, festival 

and food scenes – it’s one of the UK’s coolest 

cities. Perhaps you want your get-away to be 

slower paced – a chance to really embrace the 

great outdoors and wind down with the people 

you care about. There is plenty for all to discover 

in Scotland, from the castles in Edinburgh to 

the culture in Glasgow. 

For those sunny, or even chilly, 

afternoons, take a deep breath 

of sea-salted air and enjoy the 

sand between your toes in the 

seaside spots of Bournemouth 

and Portsmouth. 

Don’t want to travel far? Then take a break on 

your doorstep and discover somewhere closer to 

home. Once you’ve finished exploring continue the 

adventure at your local Marriott Bonvoy hotel. 

Breadsall Priory Marriott 
Hotel & Country Club

London Marriott 
Hotel County Hall

For more information and to book online from 
£129pp visit champneys.com/glamping

They say if you want to heal, find water and 

stars. And nestled amid the idyllic natural 

beauty of the English countryside, the UK’s 

original health spa is bringing its guests just 

that. Famed for its robed and relaxed spa 

days and stays, Champneys are taking luxury 

wellness outdoors in the form of glamping, to 

get people back together and back to nature.

Spa goers will experience the restorative 

and grounding effects of outdoor living with 

the comfort of pampering spa treatments and 

world-class facilities nearby. From lakeside 

yoga sessions to nutritious dining and night-time 

stargazing; this first from the spa pioneer promises 

to nurture your mind, body, and soul.

After a day of relaxation and exploring the vast 

elegant grounds, you’ll rest your head in a choice 

of outdoor bell tents and safari suites which feature 

en suite bathrooms, stylish Chesterfield sofas, and 

cosy home comforts that will convert even your 

fussiest friend to a happy glamper. Each space is 

decadently scented with the aroma of spa to evoke 

feelings of calm that will send you into a peaceful 

slumber. This truly memorable experience is one of 

a kind and only available for a limited time.

Slumber under the stars at Champneys

Sandy Lanes is an exclusive development of 

luxury homes on the spectacular south coast 

of the Isle of Wight. They offer new owners the 

opportunity to purchase a luxurious holiday 

home from home, an enchanting second 

home, or a lucrative investment with up to a 

10% return.  

Each beach house offers 365-day occupancy 

and is set in a beautiful location with an on-site Visit susanpayneproperty.co.uk/sandylanes

Your dream getaway isn’t so far away!
swimming pool, bar, 

restaurant and tennis 

courts, 24-hour security 

and a maintenance team.  

Situated on the 

stunning south coast of 

the Isle of Wight within 

an Area of Outstanding 

Natural Beauty looking 

over the English Channel. A network of scenic 

rural and coastal footpaths, including the famous 

Tennyson Trail, are on the doorstep, and connect 

to the quiet, 

unspoilt 

beaches of 

Brighstone Bay, 

Atherfield Bay 

and Chale Bay.

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Whether you’d like to travel to the other side of the world, or simply head up to London for a 
show with the family or friends, these destination ideas are sure to fire up the imagination

Escape to island time and city vibes

Book your beach holiday now. Call (+973) 1711 5000 or visit fourseasons.com/bahrain 
for reservations.

It is time to plan 

your perfect family 

vacation. Featuring 

a private white-sand 

beach, a waterpark, 

Wolfgang Puck 

dining, and an 

extensive spa, Four Seasons Hotel Bahrain Bay 

is a holiday destination of its own, in the heart 

of Bahrain.

Nestled on its private island at the city centre, 

the iconic hotel invites you to slip away to your 

sand-swept adventure in year-round sunny 

weather. Enjoy kayaking, paddle boarding, or 

just indulge in the private white-sand beach. 

Kids can make a splash and dive into fun at 

the waterpark with 70 play features and slides, 

while the teens chill out and have fun at the 

all-new Beach Club with arcade games and 

gaming consoles. Relaxing at the adults-only 

pool or private cabanas among the swaying palm 

trees, rejuvenating at the Moroccan Bath, or at the 

night spa under the stars for the perfect ‘me-time’. 

Epicureans will enjoy an immersive culinary 

journey with al fresco pop-up experiences and two 

award-winning restaurants by the celebrity chef 

Wolfgang Puck.

Ideal for indulging vacations, the spacious rooms 

and suites of the hotel are complete with stunning 

sea views. Unwind in stylish accommodation, with 

guaranteed connecting rooms if you are a family 

traveller. Discover the historical wonders and 

hidden gems of Bahrain, famous for pearl diving, 

visit the wildlife park, enjoy karting in the Bahrain 

International Circuit or shop at the city’s prominent 

mall, just three minutes away by water taxi from 

the hotel.

Four Seasons Hotel Bahrain Bay, a multi-

generational playground for you and your loved 

ones, is the next destination to be.
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Escape to an island winter wonderland with Soneva

Visit soneva.com to book your stay and fi nd out more. 

Swap your winter coats and boots for swaying 

palms, endless blue skies and white sandy 

beaches during a stay at Soneva Fushi and 

Soneva Jani in the Maldives – where barefoot 

luxury and a slow life philosophy promise a 

lifetime of precious memories.

Nestled in the Baa Atoll UNESCO Biosphere 

Reserve, Soneva Fushi is a natural treasure 

with magical experiences at every turn. Just 

a short fl ight away and lying at the heart of a 

5.6-kilometre lagoon in the Noonu Atoll, Soneva 

Jani is one of the world’s most exclusive and 

lowest-density resorts, with uninterrupted 

ocean views in all directions. Both resorts are 

havens for families, off ering an ever-changing 

weekly programme of activities and experiences 

to keep children of all ages entertained at 

The Den. 

Unwind in the luxuriously spacious 

surrounds of Soneva Fushi and Soneva Jani’s 

iconic overwater and island villas – where vast 

living spaces and lush gardens are a private 

sanctuary in your own corner of paradise. 

With views of the ocean and the tropical forest, 

expansive decks, private plunge pools, water 

slides, fully stocked kitchens and even a spa, 

gym, sauna and steam room in some of the 

villas, no luxury is spared. 

Throughout December, the award-winning 

resorts’ holiday programmes are fi lled with 

rare, one-of-a-kind experiences, including festive 

feasts and exquisite dining with renowned chefs 

Timothy Bilton, Anika Madsen and Paul Svensson; 

transformative treatments with wellness specialists 

Roger Moore, Hortensia Corredoira and Harry 

Jameson at Soneva Soul; one-on-one coaching 

with sporting legends Graeme le Saux, Jonas 

Bjorkman and Willy Lahoz; and an exciting holiday 

programme for children of all ages at The Den. 

On Christmas Eve, there will also be a special visit 

from Santa himself and one of the world’s best 

mentalists, Lior Suchard.
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Barbados’ best-kept secret 

Call (+1) 246 420 4689, email paradise@littlearches.com or visit littlearches.com

Dreamy by nature, this adults-only hideaway of just 

10 rooms and suites off ers aff ordable luxury and is 

like no other on the island. Little Arches Boutique 

Hotel is tucked away adjacent to the fl awless 

white sands of Enterprise Beach. This Condé Nast 

Johansens recommended and Green Globe Certifi ed hotel exudes 

Mediterranean and Caribbean style and is home to the ultra-

romantic Café Luna, its award-winning rooftop restaurant.
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V&A Museum: explore Korean creativity 

Plan your visit and book tickets 
at vam.ac.uk  

V&A South Kensington is a world of 

creativity in the heart of London. From 

unmissable exhibitions to extraordinary 

collections, there is something for 

everyone. 

V&A’s latest exhibition, Hallyu! The 

Korean Wave, celebrates the colourful 

and dynamic popular culture of South 

Korea. Hallyu – meaning ‘Korean Wave’ 

rose to prominence in the late 1990s, 

rippling across Asia before reaching all 

corners of the world and challenging the 

currents of global pop culture today. The 

exhibition opens with Korea’s modern 

history, telling the story of how South 

Korea rapidly evolved from a country 

ravaged by war in the late 1950s to a 

cultural powerhouse by the early 2000s. 

Learn about the rise of K-beauty, from 

centuries old cosmetic recipes to the 

redefi ning global beauty standards, 

explore Korean fi lm and drama, from 

hit Netfl ix series Squid Game to Oscar-

winning fi lm Parasite and marvel in 20 

looks by Korean contemporary hanbok 

and fashion designers. Hallyu! The 

Korean Wave is an exciting exploration 

into Korean creativity.
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The leading travel lifestyle brand 
with sustainability at their core

Shop now at tourparavel.com or visit Paravel in store at Liberty of London and Selfridges. 
Follow  @paravel for more. 

Paravel creates timeless, impeccably crafted, 

sustainable products – companions for all 

journeys. They offer everything from carbon-

neutral suitcases and water-resistant packing 

cubes made from plastic bottles, to sets of 

matching, monogrammed luggage. 

The same material innovation, design principles 

and timeless style is used throughout the 

collection. 

Paravel cases keep your toiletries and jewellery 

organised and safe in stylish, sustainable sets, that 

are also great for gifting.

Travel Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
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Average readership  
of The Sunday Times

1.5m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%
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• 588,494 printed copies of The 
Sunday Times are circulated

• 1,504,000 average print 
readership of The Sunday Times
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Tory Brexiteers have delivered
peace terms to Theresa May, out-
lining the price she must pay to
secure their support for her Brexit
deal in the crunch Commons
showdown within days.

The European Research Group
(ERG) of hardliners, led by Jacob
Rees-Mogg, have drawn up “three
tests” the government must meet if
the prime minister hopes to win
the vote due as early as this week.

In a significant intervention,
eight ERG lawyers, chaired by vet-
eran Eurosceptic Sir Bill Cash, have
drawn up a document spelling out
their demands, the clearest sign
yet that they are prepared to fall
into line.

Geoffrey Cox, the attorney-gen-
eral, is seeking a new deal that
would make clear that the North-
ern Ireland backstop, which locks
the UK into a customs union with
the EU, is only temporary.

In private talks with Cox the
Brexiteers demanded a legally
binding “mechanism” to escape
the backstop, with a clear “exit
route” and an unambiguous
rewrite of the “language” in the
government’s legal advice.

Crucially, the ERG’s new red
lines are not prescriptive about
how this is to be achieved and give
Cox considerable leeway to thrash
out a deal. By outlining the price of
their support, they hope to give
him greater ammunition to win
concessions from the EU.

The plan has been drawn up in
conjunction with Nigel Dodds, the
Westminster leader of the Demo-

Tim Shipman Political Editor

“not aware” it had any intelli-
gence links, something it
denies. He said the dinner
brought together “members
of the Establishment who are
not persuaded that Russia is
the enemy. But the idea that
we are a den of Russian collab-
orators is crazy.”

Wynne-Parker said that
Mackenzie-Beevor had given a
speech at the February 21
dinner saying his father, a
bishop, “would be rejoicing
that his son would be in such a
discussion” to defend tradi-
tional norms now under
attack in the West.

A former chairman of the
Cavalry & Guards Club,
Mackenzie-Beevor said he
spoke at the dinner to wel-
come people because Wynne-
Parker had asked him to do so
but had no other involvement
with IOPS and no knowledge
of its alleged intelligence role.

He had worked on Russia
but not recently, he said, and
there was no connection
between this and his post in
the Royal Household.

Andrew Foxall, director of
the Russia Studies Centre at
the Henry Jackson Society
think tank, said: “This is one
of the clearest cases I have
seen of a Russian influence
operation reaching the high-
est levels of British society.” 

FOR RUSSIA
WITH LOVE
FULL REPORT, PAGE 3

cratic Unionist Party (DUP). If May
can secure the backing of the DUP
and ERG, the deal will go through.

The document, seen by The
Sunday Times, demands:
lA “clearly worded, legally bind-
ing, treaty-level clause which
unambiguously overrides” the text
of the withdrawal agreement
l  Language that “must go beyond
simply re-emphasising/re-inter-
preting the temporary nature of
the backstop” and a change to
Cox’s legal advice that it would
“endure indefinitely”
lA “clear and unconditional
route out of the backstop if trade

CLIMBDOWN
IS COMPROMISE 
IN THE AIR?

A leading courtier to the
Queen, a cousin of Prince
Charles and other members of
the aristocracy dined in the
heart of London’s clubland to
celebrate the UK launch of an
organisation accused of close
links to Russian intelligence.

Colonel Christopher
Mackenzie-Beevor CBE, the
most senior permanent offi-
cer of the Queen’s ceremonial
bodyguard, spoke at a Cavalry
& Guards Club dinner last
month to inaugurate a British
branch of the Imperial Ortho-
dox Palestine Society (IOPS).

Others attending included
the Marquess of Bristol; Prin-
cess Katarina of Yugoslavia,
who is a cousin of Prince
Charles; William Bortrick,
owner of Burke’s Peerage; and
Alexander Yakovenko, the
Russian ambassador, 

The international head of
the supposedly scholarly
society, Sergei Stepashin, is a
former Russian spy chief.
Numerous other ex-KGB and
FSB directors have held senior
roles. A leaked US State
Department cable said in
2008 that IOPS is “not inde-
pendent of the [Russian] gov-
ernment”.

Last summer, the Greek
government expelled two
Russian diplomats accused
of attempting to “bribe state
officials” and “interfere in
[Greece’s] internal affairs” in
order to “impose the pres-
ence” of IOPS in the country.
The Russian foreign ministry
denied the charges.

IOPS’s British chairman,
Michael Wynne-Parker, said it
was a “religious and cultural”
organisation for preserving
Christian values and he wasA woman who tried to resuscitate Jodie Chesney has told of her horror at 

realising only later that the blade used to kill the 17-year-old in a London

park was still in her body Report and investigation, pages 8-9
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JODIE, 17, ANOTHER KNIFE VICTIM

Revealed: three tests for PM as key vote looms
talks fail”, which could mean “a
time limit or a unilateral exit mech-
anism”.

In an interview with The Sunday
Times, Michael Tomlinson, one of
the eight members of Cash’s com-
mittee, said the group needs to see
“black and white” text in “good
time” before a vote so they can
deliver their verdict. 

But, in a boost for May, he made
clear that the group does not want
to dictate the exact mechanism. He
said: “There is a spectrum and a
range of options that the attorney-
general has. I’m not going to say
protocol good, codicil bad, letter
very bad, because that would be
prejudging it.” 

Crucially, Tomlinson said that if
the gang of eight approves Cox’s
reworked deal, it will deliver the
vast majority of Eurosceptics,
including the two leaders of the
ERG, Rees-Mogg and Steve Baker.
“I think both Jacob and Steve
would be equally persuaded if Bill
says it works,” he said.

Michel Barnier, the chief EU
negotiator, claimed on Friday that
no progress had been made in the
talks with Cox. But in an interview
with German newspaper Die Welt
this weekend he said the EU was
“ready to give more guarantees,
confirmation, clarification that
[the] backstop is only temporary”.

This is expected to take the form
of a “mutually agreed reservation
to the withdrawal agreement”,
deposited at the United Nations in
New York to give it the status of an
international treaty. 

The second plan would be to

SUPER SNACKS
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non-disclosure agreements gag-
ging former party staff from speak-
ing out would be bypassed so that
he can conduct his inquiry.

Falconer said he does not
believe Corbyn is “personally anti-
semitic” but warned that British
Jews feel they are “not safe” with
Labour and its leader. “We have
totally lost the confidence of the
Jewish community and we have to
get it back,” he said.

His intervention came as he was
dragged into a civil war between
Tom Watson, the deputy leader,
and Jennie Formby, Labour’s gen-

eral secretary. Formby accused
Watson of “completely unaccepta-
ble” behaviour after he pledged
to monitor complaints about
anti-semitism by Corbyn’s allies.
She also accused him of breaching
data protection laws.

Falconer said he hoped to work
with Formby to speed up disciplin-
ary hearings, but sided with Wat-
son. He said: “Something has been
profoundly lacking, over a very
long period of time. There’s noth-
ing wrong with the deputy leader
or any other MP asking for

The Labour peer drafted in to deal
with the anti-semitism crisis in the
party has admitted that “stone
cold” cases of hatred have been
brushed under the carpet and
vowed to reopen them so the cul-
prits can be kicked out.

Lord Falconer warned Jeremy
Corbyn that he has no prospect of
becoming prime minister unless
he stamps out the conspiratorial
world view that fuels Jewish hatred
on the far left. He also said that

Tim Shipman and
Gabriel Pogrund

Falconer reopens Labour hate cases 
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phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required.

• Please ensure any amendments are clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media Company reserve the right to make changes or to make 
grammatical changes and corrections to ensure it meets house style.

FILE TRANSFER
Files less than 8mb (total attachment limit) can be emailed to  
production@hurstmediacompany.co.uk. Larger files can be sent to  
production@hurstmediacompany.co.uk via wetransfer.com. Please  
clarify in your message your company name, publication, theme and  
on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media Company supplies the copy ONLY, and all images/logos are 
provided by the client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater.  
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.

Travel Checklist is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in The Sunday Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk


