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Saturday print readership  
of The Times 

1m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%
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Competition upgrade

£8,500

£6,750

£5,000

£1,000

RATE CARD

• 467,325 copies of The Times 
published on a Saturday

• 1,077,000 average print 
Saturday readership

• Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH  ON SATURDAYS

1.3m

New Year’s Resolutions Checklist is a  

full-colour, tabloid-sized, double-page  

spread of advertorial content published in  

the Weekend section of the Saturday Times. 

The Times boasts a mature readership,  

with 84% of its readers over the age of 45.  

New Year’s Resolutions Checklist will  

therefore serve as the essential guide to  

help these health-conscious readers make 

positive changes in order to lead a healthier  

and happier lifestyle.

It will showcase a high-quality selection of 

products and services for a new year and a new 

you, ranging from health, fitness, nutrition, diet, 

finance, supplements, giving up smoking or 

drinking, and beauty and aesthetics solutions.

Published in the Saturday edition of The Times, 

New Year’s Resolutions Checklist is the perfect 

shop window for brands and organisations to 

benefit from a mature readership with more 

time to spend reading their newspaper, and a 

greater disposable income to spend on health 

and wellness amenities. 

• The Times is read for an average of  

54 minutes on a Saturday

• 63,000 Times readers are eating more 

healthy food than they have in the past

• Times readers have a mean family income 

of £55,885.

Most of us know that switching our energy 

supplier will save us money, but don’t bother 

because we think it’s going to be a  

hassle or confusing. Well now you can get 

Flipper.co.uk to do it for you. 

Their fully automated and informed switching 

service means you can save continuously  

while never needing to compare your energy 

bills again. Flipper search the energy market for 

you and once a better deal is found they flip you  

to it, managing the whole process for you. 

Guaranteed value They compare and flip to  

more deals, more often to save you more money – 

including deals you won’t find on some comparison 

sites. Flipper’s intelligent algorithm, called Joules, 

searches the market to find you the guaranteed  

best deal every month and will flip you every  

time you can save. 

Accurate savings using your bill data From the get-

go, Flipper uses the information unique to you to 

help you save smarter. 

This personalised 

service is unique to 

Flipper. Instead of 

usage estimates, we use 

the actual data from 

your bills to calculate 

a highly accurate 

estimated saving. We 

get your bills from your 

online energy account.

Effortless savings on your energy bills, forever

So put energy bills  
out of your mind  
once and for all with 
flipper.community

Pay only when you save You are only flipped if a 

new deal is found which will save you £50 or more 

per year. Flipper members save an average of £385 

per annum on their energy bills when flipped for 

the first time and it’s free to sign up. Flipper are so 

sure that they can save you a bundle, you only pay 

their £30 annual membership fee when they’ve 

guaranteed you a saving of at least £50. 

Excellent service Flipper’s service is rated 

excellent on Trustpilot and they don’t flip to energy 

suppliers who have poor service, saying: You can 

choose only to be flipped to larger suppliers or just 

to green energy tariffs. 

Looking to build your 
own home gym?  
Look no further...

Get in touch and we can help you build your 
own home gym. Visit jllfitness.com, email 
info@jllfitness.co.uk or call 0800 6123 988.

If you are looking to build your very  

own home gym, so you can work out in the 

comfort of your own home, look no further.  

At JLL Fitness, we offer a great range of 

cardio equipment, treadmills, rowing 

machines, indoor cycling bikes and more. 

We also supply a diverse range of weight and 

yoga equipment. 

Our in-home premium 500 Series is 

designed to be stylish and easy to store 

within your own home. The 500 Series 

is built with you in mind. Thanks to the 

ergonomic design, you can always work out in 

full comfort. 

The 500 Series monitor helps you keep track 

of your speed, distance, calorie, time and pulse 

while you are working out, and so helping  

you stay focused on your goals. 

Our T350 Folding Treadmill is perfect for 

in-home use. The running deck has a 16-point 

cushion system which reduces the impact on your 

joints when running. It can fold up too, giving you 

back vital floor space, and boasts fantastic features, 

including Bluetooth connectivity – so you can 

listen to your favourite music from any Bluetooth 

device. Our T350 Folding Treadmill also has 20 

running programmes that can test your limits, 

featuring 20 levels of incline and 18km/h top 

speeds, so you can amplify your fitness training.

Iron is essential to life. It contributes to the 

reduction of tiredness and fatigue and also plays 

an important role in normal energy metabolism, 

oxygen transport, cognitive function, immune 

function and formation of red blood cells and 

haemoglobin.

Active Iron’s ground-breaking protein 

formula is specially formulated by scientists 

to help prevent constipation and reduce gut 

Making iron better…

Get 50% off Active Iron’s entire range. 
Use the code CHECKLIST at activeiron.com, 
hollandandbarrett.com or boots.com 

irritation from iron. It’s 

kind even on an empty 

stomach and clinically 

proven to give twice the 

absorption.

Monthly periods 

are the most common 

cause of iron loss 

worldwide. Research 

shows that women of 

childbearing age need 

2-3 times more iron than men. Active Iron is  

also suitable for vegetarians – although a 

vegetarian diet will be high in iron rich foods, 

these plant-based (non-haem) sources of iron  

are poorly absorbed.

There is the equivalent of 17 cups of spinach in 

one capsule of Active Iron – that is a lot of iron!

The ultimate  
implant  
experience

If you have ever thought about implants don’t hesitate to call Elleven Dental on 0207 487 
2711 or visit ellevendental.com. Redeem the discount offer by quoting CHECKLIST.

How often have you looked in 

the mirror, wishing you had 

a better smile? Few of us have 

naturally perfect teeth, but with 

the help of the hand picked 

specialists at elleven we can 

help create a natural healthy 

smile to be proud of. 

Elleven are the proud 

winners of the Best Practice 

London 2018, Private Dentistry 

Awards, and have an award-

winning multidisciplinary 

team under one roof. This includes specialist 

periodontists, all of whom are members of the 

International Team for Implantology (ITI). 

Dr. Sameer Patel and the Elleven team take a 

holistic approach when it comes to treatment 

planning for all patients. The treatments 

Elleven offer are minimally invasive, helping 

patients to achieve not only an amazing 

aesthetic result, but all-round dental wellness 

too. Implants allow people to eat all the things 

they enjoy and eat at the right pace. This allows 

good digestion and aids nutrition. 

Elleven love to work with patients who not 

only want to achieve aesthetics and function 

but want to feel the best they can towards their 

Dr. Sameer Patel, 
Clinical Director

dental health and 

well-being.

Throughout 

January, Elleven 

are offering a 

half-price implant 

consultation 

appointment 

(*priced at 

£95 instead of 

£190, including a 

complimentary CT 

scan for any patients 

who decide to go 

ahead with treatment). 

Buying new tech can be expensive, but it pays 

to be prudent. If you’re considering an upgrade, 

remember that your old tech can save you cash. 

Sell your old phone a month or two before the 

new model comes out to get the most money for 

it. Why not trade in your old handset and buy a 

second-hand one? Got an old NES or an N64? 

Save cash on tech!

See how much you can save at your nearest CeX store, or online at webuy.com

Your old console and 

games might earn 

you a pretty penny. 

CeX has the widest 

choice of phones, 

tablets, electronics and 

games, all with a free 

24-month warranty.
New Year means it’s time to make better choices – whether those include 

getting healthier, being more organised or trying something new.  
Here are some ideas for you...

Thriving joyfully with a vegan lifestyle choice

For more information visit 
vegansociety.com/thriving 
about the campaign. 

In 1944 The Vegan Society’s founders 

coined the word ‘vegan’ and 

created the society, making 

it the world’s oldest vegan 

organisation. 

The vegan movement 

is thriving, with more 

people choosing a kind, 

healthy and sustainable 

lifestyle every day. 

Vegans live a life  

less ordinary.  

A healthy life that we live to the 

fullest. A plant-fuelled adventure 

that’s about more happiness, 

more understanding, more  

peace and more connections  

to the planet. 

We enjoy good food that 

comes with a clean conscience. 

It’s a way of life. It’s a joy for life.  

It’s a vegan thing. The Vegan 

Society’s new campaign, Vegan and 

Thriving, will help you to be  

healthy and happy on a vegan 

diet, with a host of nutritionally 

balanced recipes. 

The Vegan Society offers 

support on all aspects of 

plant-based nutrition. 

Go vegan the easy way

Try The Vegan Society’s  

new app – VeGuide, it’s 

everything you need to start your 

Veganuary journey.

Call 0800 014 1311 or visit learningpeople.com for your free expert career consultation, 
plus use code 10SPRING to take advantage of their Spring Upskill programme.

Have you been 

made redundant, 

furloughed, or 

faced career 

uncertainty? 

Retraining in tech 

is one of the most accessible ways to secure 

your future in an innovative, sustainable and 

growing industry.

According to the ONS, there were 1.58 

million tech roles available in the last quarter of 

2020. The tech industry has remained resilient 

and has continued to grow through the digital 

transformation which has been accelerated 

over the past year.

Since 2010, Learning People have built 

career pathways for the tech and project 

management industries. Partnering and 

Land your dream tech job with Learning People’s 
Spring Upskill programme

accredited with the biggest training providers 

globally, getting certified in tech is your step 

to success.

There’s no doubt that changing careers can 

be a challenge. That’s why Learning People’s 

award-winning StudentCare™ team can help 

you every step of the way. This also means direct 

access to career support with their team of 

recruitment experts, to help you navigate the jobs 

market and secure employment.

Compared to traditional education like 

university, Learning People’s full-service career 

pathways offer flexible training to your schedule, 

360 careers support and an integrated alumni 

community to build connections.

Not sure it can happen in the current climate? 

Students like Kyle are living proof that changing 

careers into tech is possible. He said: “My role has 

changed since I took on the course. I was a holiday 

park warden when I started. Now I’m a service 

desk technical analyst and I am far happier with 

my job. I’m really enjoying it.”

Many students are already at an advantage, 

having soft skills such as communication, 

leadership, and management. Combined 

with Learning People’s industry recognised 

certifications, this makes them strong candidates 

for the tech job market. 

With over 25,000 students worldwide, why not 

start your tech career journey today?

But why would they still use clunky old 

technology? The sad truth is that lots of 

these firms have no incentive to change. 

As long as their customers accept 

high charges – without even seeing 

innovation in their customer experience 

– they can sit back and enjoy the profits.

Nutmeg is different. It was launched in 

2012 by ex-City workers who were fed up 

with the traditional wealth management 

business. They created a digital wealth 

manager that uses technology to put 

customers first. Nutmeg’s mission is:

Low cost. Because high fees can 

reduce your investment returns and 

could slow you down from reaching your 

financial goals.

Transparency. Because you deserve 

to know exactly where your money is 

invested.

Easy to use. Because faxes are so last century. 

Today, you should be able to manage your 

investments easily in a mobile app.

Seven years on, YourMoney.com has awarded 

Nutmeg Best Online Stocks and Shares ISA 

Provider for the fifth year running. They have more 

than 75,000 customers invested in their products, 

which includes Lifetime ISAs and pensions. That 

makes Nutmeg the largest digital wealth manager 

in the UK (source: Boring Money, Online Investing 

Report, February 2019); robo-adviser assets, 31 

December, 2018 were £3.2bn, where Nutmeg 

accounted for £1.5bn or 47% market share.

Here’s a surprising fact – many investment 
companies still use fax machines in their back office

Open an account with Nutmeg today.
Visit nutmeg.com or call 020 3598 1515.

As with all investing, your capital is at risk. The value 

of your portfolio with Nutmeg can go down as well 

as up and you may get back less than you invest. Tax 

treatment depends on your individual circumstances 

and may be subject to change in the future.

ADVERTISEMENT

Look and feel your best over the festive season 

by sipping on uniquely delicious sparkling wine, 

which is lower in calories and alcohol.

Floreat has been crafted with master 

sommeliers and botanical experts to ensure an 

outstandingly original sparkling wine that is 

immensely appealing to all.  It is a drink with 

extraordinarily subtle layered tastes and aromas 

of minerals and floral notes which makes Floreat 

stand-out from other sparkling wines. Floreat is 

dry and best served well chilled.

Floreat is infused with botanicals specifically 

chosen by its creator herbalist for the 

contemporary drinker. This appealing sparkling 

wine helps bring friends and family together.  

Its delicious intriguing taste means it is perfect 

for all occasions.

Floreat’s lower alcohol means that nearly 

two and a quarter glasses of Floreat is the same 

alcohol as a glass of champagne*. It is also one 

of the lowest calorie sparkling wines on the 

market.* Floreat is blended and crafted with great 

care in Cornwall by its founder and her family.  

Floreat‘s gift packaging makes a unique and 

attractive gift for discerning friends and family. 

Bottle and gift box are priced at £20.

Intriguing gifts for healthy drinkers

Coupon code XMAS will provide 20% discount on orders over £60 for the next three  
days – so best be quick! Plus get free delivery on cases at floreatwines.com 

*5.4% ABV compared to 12.5% ABV and 36 Kcal/100ml compared to 7cKcal/100ml for sparkling wine.

Start your 14-day free trial today  
at performwithmvp.com

EVERYONE IS DIFFERENT. 

That is why MVP Training 

individualises every single 

program. By working with 

you to understand what you 

want, they design a cutting-

edge program that can be 

enjoyed anywhere, anytime.

Benefit from flexible 

training programs 

customised for your health 

and fitness journey with fun 

and engaging workouts that 

can be completed anywhere. 

Think of them as a personal 

trainer in your pocket.

These programs take into 

consideration your physical 

MVP Training – your  
own personal trainer, 
wherever you go

profile, your ability (from professional 

athlete all the way to someone who is at the 

start of their fitness journey), and access 

to workout equipment. Whether you train 

at home, outside, in a gym or a studio they 

have the workout plan just for you.

Decades of experience and market-

leading technology means that having 

MVP in your corner will accelerate you to 

your health and fitness goals.

New Year’s Resolutions Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & 
Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.
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CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 132 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


