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Homes & Interiors Checklist is a full-colour,  
tabloid sized double-page spread of 
advertorial content published in the Home 
section of The Sunday Times.

With a 1.5m readership, of which 89% are in 
the AB social-economic profile, The Sunday 
Times boasts a wealthy readership with high 
disposable incomes. They have the spare 
money to invest into their properties, either to 
improve their home or simply maximise their 
enjoyment of day-to-day living.

Full of inspiration for those looking to move, 
improve or merely make a house a home, 
the Homes & Interiors Checklist serves as 
an essential guide for readers on the latest 
trends, inspirations and ways to increase the 
value of their homes through the power of 
home improvements. It showcases a high-
quality selection of products and services for 
the home, fine furnishings and accessories, 
household gadgets and interior design ideas.

Published on a Sunday, the Homes & Interiors 
Checklist provides a perfect shop window for 
brands and organisations looking to benefit 
from a readership accustomed to expert 
property commentary from award-winning 
journalists.

• Readers spent over £316m on home 
improvement materials in the past year 

• Readers look to The Sunday Times for 
inspiration on renovating or decorating  
their homes 

• The Sunday Times readers are twice as 
likely to own a holiday home.
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say the necessary legislation will
have cleared the Commons by
April 25, paving the way for a new
Brexit Day in the final week of May
or first week of June.

But if the deal fails, May will be
forced to request a long extension
of article 50 and hold EU elections,
at a cost of £100m. Last night May
said: “The idea of the British peo-
ple going to the polls to elect MEPs
three years after voting to leave the
EU hardly bears thinking about.
There could be no more potent
symbol of parliament’s collective
political failure.”

The leaked advice, circulating in
Downing Street, reads: “Once the
UK has taken part in the EU elec-

Amid the hail of gunfire and the
shrieks of pain came a moment of
humanity that defied the bullets —
a father’s love for his child.

There seemed to be no place to
hide when the gunman who had
slaughtered at least 41 people at a
mosque in Christchurch, New Zea-
land, turned up on Friday at his
second target — the Linwood
Islamic Centre, where numerous
Muslim families were praying.

Yet when the shooting started,
Zulfirman Syah had only one
instinct — to save his son. He threw
himself over two-year-old Aver-
roes, took several bullets to his
body but shielded the boy for long
enough for others to chase the gun-
man away. Seven people died in
the attack at Linwood. Another vic-
tim died in hospital.

A video of the scene taken after
the assault shows victims scattered
across a blood-splattered carpet in
a room filled with howls of misery.
It also shows Averroes clambering
desperately over his fallen father. 

They might have been playing a
game, but Zulfirman, known as Jul,
had been hit many times and was
clinging to life.

“My husband shielded our son
during the attack, which caused

him to receive most of the bullets,”
Averroes’s American mother, Alta
Marie, 33, revealed yesterday. “He
is in stable condition following the
extensive exploratory and recon-
structive surgery he had earlier
today. [His] road to recovery will
be long.”

Their toddler, who also has an
American passport, was hit in the
leg and buttock by shrapnel, possi-
bly from bullets that struck his
father, but his injuries were minor.
“He is recovering nicely and has
been cheerful,” said his mother, an
English teacher who was cooking
at home when she had a phonecall
from her wounded husband. 

Syah arrived in New Zealand
with his family from Indonesia two
months ago. 

A fundraising page set up by a
friend described him as a “tal-
ented, hardworking artist”. The
friend added: “They felt at peace in
New Zealand . . . let’s help restore
their peace and counteract this
horrible act of violence.”

The family’s story proved a rare
moment of relief on a day of
national mourning and despair.
Among the victims whose names
were published yesterday were
Mucad Ibrahim, 3, and Abdullahi
Dirie, 4.
@dipeshgadher
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Comic Relief suffered an £8m fall in
donations for its Red Nose Day
appeal after the Labour MP David
Lammy criticised a celebrity
supporter for promoting a “white
saviour” complex.

Jimmy Wales, the founder of
Wikipedia, was among those who
attacked Lammy as the BBC
announced it had raised £63m,
compared with £71.3m at the end
of the previous show. It is on track
to raise the lowest sum since 2007,
far below the record £108m total
achieved in 2011.

Wales, who relinquished the
chance of becoming a billionaire
by making Wikipedia a free ser-
vice, wrote: “I notice David Lammy

wisely keeping quiet while the UK
celebrates Comic Relief #rednose-
day raising millions.” Others said
they had not donated because they
did not want to be accused of being
a “white saviour”.

The row broke out after Stacey
Dooley, 32, winner of Strictly
Come Dancing, posted a picture of
herself posing with a young African
child while making a Comic Relief
documentary in Uganda. Lammy
reacted by posting the comment:
“The world does not need any
more white saviours.”

Lammy, 46, MP for Tottenham,
declined to comment yesterday.

Comic Relief was unsettled by
the criticism and intervened to
protect another white female
celebrity, Dani Dyer, winner of
Love Island, from a possible

Nicholas Hellen 
Social Affairs Editor 

and Leicestershire, according to a
briefing produced for senior
Whitehall officials last month.

Armed police officers are also
preparing to step up extra patrols
around key UK mosques during
Ramadan, a holy month in the
Islamic calendar due to start at the
beginning of May this year. 

Darren Osborne was jailed for a
minimum of 43 years after driving
a van into worshippers at Finsbury
Park mosque during Ramadan in
June 2017. Makram Ali, 51, died and
nine others were injured.

Simon Cole, chief constable of
Leicestershire who leads Prevent,
the government’s deradicalisation
strategy, said the number of far-
right referrals to the programme
was steadily increasing.

Writing for The Sunday Times
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backlash. It edited her film about
female genital mutilation, shown
on Friday night’s broadcast,
because of fears that it might
provoke fresh attacks from activ-
ists casting her as a meddling white
westerner.

Dyer, 22, was filmed visiting a
project in Sierra Leone and urged
viewers to give £10 or £20, saying:
“That is girl power. I love that. I
need a little bit of this group at
home.”

But Nimco Ali, 36, a campaigner
who helped outlaw the practice in
Britain, warned Emma Freud, 57,
director of Red Nose Day, that the
film could backfire.
@nicholashellen

Plastic red noses in bad odour, 
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No laughing matter --   Comic Relief 
down £8m after ‘white saviour’ row

A man was arrested in Oldham
yesterday for posting support for
the New Zealand terrorist attack
on social media as new evidence
emerged of a growing threat from
the far right in Britain.

Detectives from Greater Man-
chester police held the 24-year-old
on suspicion of sending malicious
communications. The arrest came
as The Sunday Times was shown a
secret Cabinet Office assessment
that says the far right now poses a
greater threat than Islamist terror-
ism in some parts of Britain.

Neo-Nazi extremists are causing
police greater concern than
jihadists in areas understood to
include Lincolnshire, Derbyshire

Tom Harper, Caroline Wheeler 
and Dipesh Gadher 

UK police warn of more far-right 
extremists and arrest supporter
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Back my Brexit 
or we’ll never 
leave, says May

The toddler saved by his daddy

Theresa May will tell Conservative
MPs this week to back her or risk
never leaving the EU, after she
was warned that if her Brexit deal
falls, parliament would have the
power to delay the UK’s departure
indefinitely.

The prime minister will tell
Brexiteers they have until Thurs-
day to support her or risk a “collec-
tive political failure” in the form of
a “Hotel California Brexit” where
“you can check out, but you can
never leave”.

Advice from officials, leaked to
The Sunday Times, says that if the
deal fails to pass and the prime
minister is forced to request an
extension of article 50, Britain
would have to hold EU elections
and MPs would then be able to
impose limitless delays on depar-
ture from the EU.

The warning comes as senior
Eurosceptics signalled they may
swing behind the deal. Iain Dun-
can Smith, the former Tory leader,
told friends that Brexiteers should
“jump together” if the Democratic
Unionist Party supports the deal. 

In a further boost for May, Matt-
hew Elliott, one of the architects of
the leave campaign, urged MPs to
get behind her. Writing in The Sun-
day Times, he said: “If MPs vote
down the withdrawal agreement
for a third time this week, Brexit
probably won’t happen. But if MPs
do allow the vote to pass, we will
leave in a matter of weeks . . . We
will be free from the EU’s political
institutions by the summer.”

Jacob Rees-Mogg, leader of the
European Research Group, is pri-
vately keen to get on board and is
urging Boris Johnson to join him.
Another MP, Daniel Kawczynski,
said yesterday he would change his
vote because the “mood in my con-
stituency is now changing quickly”
and “we may lose Brexit”.

The prime minister is planning a
third attempt to get MPs to approve
the deal on Tuesday before an EU
summit in Brussels on Thursday. 

If the deal passes, No 10 officials

Tim Shipman,
Caroline Wheeler
Andrew Byrne Brussels

Diehards waver in fight against PM’s deal
tions, there is effectively no limit to
the number of extensions of article
50 the UK can ask for or be
required to ask for by parliament.”
A senior source said: “We could be
in the EU forever.”

The same message was passed
by the European Commission to
ambassadors in Brussels on Friday.
They were told: “It is possible that
there is more than one extension.”

In an effort to drum up more
support, two of May’s most senior
aides and at least four whips have
sounded out MPs about whether
they would vote for the deal if the
prime minister agrees to resign.

Grant Shapps, a former party
co-chairman, endorsed the plan:
“The next stage of the negotiations
around Britain’s future partner-
ship with the EU will require a com-
plete change of the negotiating
team from bottom to top.”

May is at the mercy of a “gang of
15” Brexiteer MPs who won’t
budge, including a “suicide squad”
of around 10 plotting to vote with
Labour in any no-confidence
motion. If the Tories lost such a
vote they would have 14 days to
install a new leader or Jeremy Cor-
byn could become prime minister.

Corbyn will host cross-party
talks tomorrow to thrash out an
alternative soft Brexit plan, likely
to commit Britain to permanent
membership of the single market
and customs union.

One of the Tories he has invited,
Nick Boles, resigned yesterday
from his Grantham and Stamford
constituency party, saying that the
“values and views” of local activ-
ists demanding a no-deal Brexit
were “at odds with my own”.

May will offer the DUP a new
deal tomorrow, including a “Stor-
mont lock” clause in the UK’s with-
drawal legislation to ensure EU reg-
ulations imposed on Northern
Ireland would be adopted in the
rest of the UK, or rejected in both. 

There will also be a “clarifica-
tion” but not a “rewrite” of attor-
ney-general Geoffrey Cox’s legal
advice. Ministers expect to funnel
another £1bn to the province — but
only after the deal passes, so it
does not appear to be a bribe.
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Zulfirman Syah with his son Averroes and wife Alta Marie. Below, Averroes clings to his wounded father after the shooting in Christchurch
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are interested in home 
and garden topics within 

newspapers

are always looking for new 
ideas to improve their home

68%

34%

of regular Home readers 
are likely to take action 
after reading its articles

46%

Average readership of  
The Sunday Times

1.5m

THE VELVET TREND IS HERE TO 
STAY. There’s a way to work it that 

fits almost any style – the key is to 

make it work for you. A luxurious and 

tactile fabric, velvet has all the style 

appeal but also feels great, making it 

perfect for upholstery. 

In the kitchen, velvet works really 

well as an accent. Typically kitchens 

are hard and linear, with lots of cold 

surfaces and so the colour options 

can be limited. Adding an injection 

of texture and colour with velvet 

is where you can bring some of 

our personality to the room. Our 

exclusive Form Velvet range offers 

both barstools and chairs with a 

selection of metal finishes so you can 

match them to your kitchen. 

Velvet is the also the ideal material 

for creating a cosy mood in spaces 

that are all about comfort. 

A sofa should be somewhere you 

can snuggle up and really relax. Colour is really 

important when creating the feel of a room, and 

The underground movement towards velvet

the sofa should be the room’s main statement. A 

plush velvet in a deep colour, like our Archie Sofa in 

Jewel Green, is rich and absorbing – set against a 

dark wall you’ll be ticking all the trend 

boxes. Our design ethos is simple: we 

design products for life’s moments 

that matter. 

Danetti offer exclusive designs at 
affordable prices at danetti.com

Changing your home – whether physically moving, renovating 
or simply making modest improvements – is among the more 
fulfilling things you can do with your time. Here is a variety of 
ideas for better living for you and the family

To place your order visit neweybloomer.co.uk and use the exclusive discount code 
CHECKLIST20. For more information call 0121 285 5600 or enquiries@neweybloomer.com

Don’t kettle for second best – choose Newey & 
Bloomer for a timeless British-made kitchen classic

to see a package from Newey 

& Bloomer. I raced up the stairs 

to open the box, just as excited as a child at 

Christmas. The packaging itself was impressive.

“When I removed my kettle from the cloth bag, 

I was speechless! The kettle is truly a work of 

exquisite craftsmanship. From the lovely warm 

glow to the way the handle feels...it is remarkable. 

FOUNDED IN 1903, Newey & Bloomer is the 

original British manufacturer of the truly 

exquisite Simplex Kettle range.

These authentic kitchen essentials are still 

made by hand from the highest grade of copper 

to the same exacting standards 

in Birmingham. The longevity 

and timelessness of these 

kettles means this investment is 

something that  

will stay in your 

kitchen for 

generations. 

The 1950’s Beehive 

has a beautifully crafted 

shape, it is robust, simple, 

yet elegant and is as 

popular today as 70 years 

ago. These iconic examples 

of British design are also 

available with the added 

luxury of chrome-plating, 

stunning to look at and 

easy to care for. 

Newey & Bloomer pride 

themselves in the artisan quality of their 

manufacturing and personal attention to  

every customer.

Happy customer P Guzinsky from New York, 

USA says: “When I got home, I was delighted 

HANDCRAFTED TO YOUR custom requirements, 

within their workshop on the Sandringham 

Estate in Norfolk. From what started out as a 

small collection of simple and timeless iron beds, 

this Norfolk company now offers a wide range 

of styles; which would suit any modern day or 

traditional home. But don’t be fooled by their 

name! As they also lovingly handcraft beds of 

the contemporary kind. Featuring a selection 

Flying the flag for handmade British iron beds 

Order at wroughtironandbrassbed.co.uk 
or call 01485 542516.

inspired by the Art-Deco era, available in polished 

nickel and now an exclusive range of copper beds. 

Their beds are more than just 

a bed, they are true works of 

craftsmanship. Guaranteed for a 

lifetime and an absolute investment, 

that can accompany you with every 

house move you make.

ROBERT BOWMAN, appointed sculpture expert 

for the UK Government, opened Bowman 

Sculpture in 1993 with his wife, Michele. He 

developed his expertise in sculpture during the 15 

years prior at Sotheby’s, where he was the director 

of European works of art.

One of London’s rare family-owned-and-

operated art galleries, Bowman Sculpture is today 

headed by Mr Bowman and his daughter, Mica, 

who joined the gallery last year as director. Robert 

has a world-renowned reputation for consistently 

sourcing important sculpture by some of the 

world’s most revered artists. His unique eye has 

earned him the trust of a myriad of clients and 

institutions, including the Musée Rodin, Musée 

d’Orsay and the Victoria and Albert Museum.

“We source our pieces from all over the world 

and we believe that every sculpture in our gallery 

is one of the great works of its respective artist,” 

says Robert.

Artist-defining works have always been at the 

core of Bowman Sculpture, the world’s premier 

gallery for sculpture by Auguste Rodin. The gallery 

deals in sculpture from 1830 to the present day, 

offering a rare opportunity to find significant 

works, from Rauch to Rodin, mixed with striking 

pieces from contemporary sculptors, including 

Yves Dana, Hanneke Beaumont and Emily Young.

Robert says: “People aren’t looking for things 

that are just visually appealing. They’re searching 

for sculptures that evoke strong emotions. This is 

Remarkable sculptures 
from around the world 

Bowman Sculpture is located at 6 Duke 
Street, St James’s, London, SW1Y 6BN. 
Walk-ins are welcome or you can arrange 
a viewing by contacting 020 7930 0277 or 
emailing gallery@bowmansculpture.com

what especially draws people to 19th-century artists, 

such as Auguste Rodin and Camille Claudel.” 

Bowman Sculpture continues to facilitate a deeper 

connection between sculpture and people through 

detailed storytelling.

“For me, all great art is about a story. The story 

it’s telling; the story that might’ve inspired it; and 

the story of the artist’s life at the time of its creation. 

Connecting with these stories is when art stops being 

decorative and becomes transformative in our own 

lives,” says Robert.

The gallery works with private collectors, museums 

and auction houses to find specific sculptures. It also 

participates in major international art fairs, including 

TEFAF Maastricht and Masterpiece London.

Camille Claudel, L’Implorante

Auguste Rodin, Le Penseur 
(The Thinker)

WELCOME STYLE AND SOPHISTICATION into 

your home with luxury bedding from DUSK. 

From a range of stunning bed linen to super-soft 

bedspreads, throws and cushion covers, you can 

get up to 50% off your order in DUSK’s Autumn 

Sale. For a limited time only, there’s also an extra 

10% off all orders using the code DUSK10.

Transform your bedroom into a sanctuary 

you never want to leave, with the full range of 

crisp white bed linen collections in a variety 

of luxury finishes. DUSK’s sumptuously soft, 

cloud-like bedding collections will have you 

pressing snooze every morning.

A couple of favourites included in the sale:

The dreamy Portofino Collection – ideal for 

those looking for an easy-care bed linen. 

Crafted in 100% cotton and a charming waffle 

texture, this luxury bed linen collection features 

Add a touch of luxury to your bedroom with DUSK

For an extra 10% off all orders, use code 
DUSK10. Shop the full range of luxury 
bedding, exclusively at dusk.com

a delicate pipe edge and a smooth cotton percale on 

the reverse, adding a touch of Italian hotel elegance 

to your room. No ironing required!

Snuggle up in chalet-inspired comfort with the 

Vermont Navy Collection – a truly timeless collection 

that can be paired perfectly with all luxury bed linen 

collections from DUSK. In a deep shade of navy, this 

cosy cable knit collection is super soft and stylish. 

Equally suited to a bedroom or lounge, simply drape 

the throw over a sofa or smaller bed, pair with the 

matching cushion covers to complete the look.

Visit on  @halmanthompson for images 
of work, contact Josh on 07703 567916 
or sales@halmanthompson.com for more 
information, quotes and samples.

AT HALMAN THOMPSON Bespoke Metal Creations, 

the highly-skilled team creates luxury pieces 

from brass and copper sheets. This includes aged, 

antiqued and distressed styles, as well as a variety 

of stunning patinas in blues, greens and teals. 

Each piece is made-to-order by 

Halman Thompson Bespoke Metal 

Creations, who work with clients 

through the process to ensure 

requirements are met and the 

desired finishes are achieved. 

They specialise in splashbacks, 

bartops, tabletops and worktops, as 

well as decorative pieces for your 

home, office, bar or restaurant. 

Halman Thompson Bespoke 

Metal Creations also work in 

partnership with artisan carpenters to offer full 

service design and creation of luxury items for 

the home, restaurant and bar industry. The team 

can work with you to create unique table tops 

and iconic bars guaranteed to stand out.

Top brass designs – expertly crafted by hand

Showstopping crystal

For further information, visit darlighting.co.uk

CLASSIC CHANDELIERS shout opulence and glamour. Turn 
heads with the bang-up-to-date Exodus. This crystal Sputnik is an 
exploding cluster of perfectly positioned crystal on elegant stalks. 
The faceted glass refracts the light from shorter 
bulb stems, mounted on highly polished 
chrome.

Discover this and other statement-piece 
crystal lights to suit any setting.

IMMERSE YOURSELF 
IN the finest collection 

of traditionally made 

luxury bathroom 

products from 

Chadder & Co.  

Their expertly 

designed, handcrafted collection includes 

exclusive bathtubs, taps and mixers, toilet 

designs, bespoke cistern tanks, mirrors and more.

For over 30 years Chadder & Co. has been 

designing and creating bathroom products 

in-house and is one of few companies still 

manufacturing all of their products in England. 

Everything is made by hand and fully inspected 

from the start right through to the last polish 

and wax. Due to such methodical manufacturing 

processes, Chadder products stand the test of 

time. You will feel confident that you are buying 

quality made products whether it’s a soap bottle 

holder or a handmade mosaic bath.

The home of luxury baths and fittings

To see the full range visit   @chadderandco or the website chadder.com

Benefit from 10% off orders over £1,000 using 
code CEHCKLIST10 at luxudoreinteriors.co.uk 

UK HOME INTERIORS SPECIALIST Luxudore 

offers a collection of beautifully made leather 

sofas, that add a modern, classy touch to 

your home. Products from the leading Italian 

manufacturer are the highlight of the collection, 

with each item being made from top quality 

leather to a design unique to the company.

The range of contemporary and modern sofas 

and chairs takes its theme from Italian classical 

furniture. For UK homeowners searching for a 

unique and original look that is clean, fresh  

and up to date, the Luxudore range is the 

perfect choice.

Designer Italian furniture at sensible prices 

is where Luxudore is in the market, and there is 

little to compete with this impressive range.

Luxudore expands on the European theme 

with its choice of bespoke classic French-style 

furniture designed by Kalamkaar. From sofas 

and chairs to tables, Luxudore makes each piece 

to the individual specifications from the customer, 

the result being ornate and very beautiful furniture 

that is unique to the owner. 

Made from quality wood sourced from the 

best suppliers and trimmed with only the finest 

materials by skilled upholsterers, this is a range  

of furniture that adds a touch of class to a lounge 

or dining room setting, or indeed any room in the 

house. For the latest in Italian designer leather  

Luxurious Italian-style furniture that sits 
beautifully in any room

sofas and 

bespoke, 

custom-made 

French-style 

furniture to  

UK-made 

beds and mattresses talk to Luxudore now. With 

competitive prices, they have the finest and most 

original range of luxury furniture in the UK.

IN THE UK WE’RE BLESSED WITH A RICH 

history of diverse, inspiring architecture, 

spanning hundreds of years of meticulous town 

planning and home building. For this reason, 

the team at Bespoke Hardware believes that your 

properties deserve the best in eye-catching, 

original hardware at the cheapest price.

With more than 150 years of experience, this 

family-run business creates bespoke pieces for 

your home that you won’t find anywhere else.

From the tree to your home, quality English 

Oak timber is carefully cut to size, handmade by 

skilled craftsmen and finished to perfection. 

Hand-crafted hardware 
finished to a level of 
luxury you’ll love

To find out more, visit the 
website at bespokehardware.co.uk, 
email sales@bespokehardware.co.uk or  
call 07940 067952. 

External solid oak doors are made from Bespoke 

Hardware’s own kiln dried oak and made to the 

highest standards. You can  

even match your new oak  

door and door frames with 

similarly flawless hardware  

for extra impact.
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1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 132 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


