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Homes & Interiors Checklist is a full-colour,  
tabloid sized double-page spread of 
advertorial content published in the Home 
section of The Sunday Times.

With a 1.5m readership, of which 63% are in 
the AB social-economic profile, The Sunday 
Times boasts a wealthy readership with high 
disposable incomes. They have the spare 
money to invest into their properties, either to 
improve their home or simply maximise their 
enjoyment of day-to-day living.

Full of inspiration for those looking to move, 
improve or merely make a house a home, 
the Homes & Interiors Checklist serves as 
an essential guide for readers on the latest 
trends, inspirations and ways to increase the 
value of their homes through the power of 
home improvements. It showcases a high-
quality selection of products and services for 
the home, fine furnishings and accessories, 
household gadgets and interior design ideas.

Published on a Sunday, the Homes & Interiors 
Checklist provides a perfect shop window for 
brands and organisations looking to benefit 
from a readership accustomed to expert 
property commentary from award-winning 
journalists.

• Readers spent over £316m on home 
improvement materials in the past year 

• Readers look to The Sunday Times for 
inspiration on renovating or decorating  
their homes 

• The Sunday Times readers are twice as 
likely to own a holiday home.

March 10, 2019

Travel
INSIDE 

Should you plant more trees? 12 Next global hotspots 20
PROPERTY SUPPLEMENT OF THE YEAR

PAINTED
LOVE

Which white? How bright? Farrow & Ball’s colour expert answers your 
real-life dilemmas

14

say the necessary legislation will
have cleared the Commons by
April 25, paving the way for a new
Brexit Day in the final week of May
or first week of June.

But if the deal fails, May will be
forced to request a long extension
of article 50 and hold EU elections,
at a cost of £100m. Last night May
said: “The idea of the British peo-
ple going to the polls to elect MEPs
three years after voting to leave the
EU hardly bears thinking about.
There could be no more potent
symbol of parliament’s collective
political failure.”

The leaked advice, circulating in
Downing Street, reads: “Once the
UK has taken part in the EU elec-

Amid the hail of gunfire and the
shrieks of pain came a moment of
humanity that defied the bullets —
a father’s love for his child.

There seemed to be no place to
hide when the gunman who had
slaughtered at least 41 people at a
mosque in Christchurch, New Zea-
land, turned up on Friday at his
second target — the Linwood
Islamic Centre, where numerous
Muslim families were praying.

Yet when the shooting started,
Zulfirman Syah had only one
instinct — to save his son. He threw
himself over two-year-old Aver-
roes, took several bullets to his
body but shielded the boy for long
enough for others to chase the gun-
man away. Seven people died in
the attack at Linwood. Another vic-
tim died in hospital.

A video of the scene taken after
the assault shows victims scattered
across a blood-splattered carpet in
a room filled with howls of misery.
It also shows Averroes clambering
desperately over his fallen father. 

They might have been playing a
game, but Zulfirman, known as Jul,
had been hit many times and was
clinging to life.

“My husband shielded our son
during the attack, which caused

him to receive most of the bullets,”
Averroes’s American mother, Alta
Marie, 33, revealed yesterday. “He
is in stable condition following the
extensive exploratory and recon-
structive surgery he had earlier
today. [His] road to recovery will
be long.”

Their toddler, who also has an
American passport, was hit in the
leg and buttock by shrapnel, possi-
bly from bullets that struck his
father, but his injuries were minor.
“He is recovering nicely and has
been cheerful,” said his mother, an
English teacher who was cooking
at home when she had a phonecall
from her wounded husband. 

Syah arrived in New Zealand
with his family from Indonesia two
months ago. 

A fundraising page set up by a
friend described him as a “tal-
ented, hardworking artist”. The
friend added: “They felt at peace in
New Zealand . . . let’s help restore
their peace and counteract this
horrible act of violence.”

The family’s story proved a rare
moment of relief on a day of
national mourning and despair.
Among the victims whose names
were published yesterday were
Mucad Ibrahim, 3, and Abdullahi
Dirie, 4.
@dipeshgadher

Dipesh Gadher and Shanti Das 

Comic Relief suffered an £8m fall in
donations for its Red Nose Day
appeal after the Labour MP David
Lammy criticised a celebrity
supporter for promoting a “white
saviour” complex.

Jimmy Wales, the founder of
Wikipedia, was among those who
attacked Lammy as the BBC
announced it had raised £63m,
compared with £71.3m at the end
of the previous show. It is on track
to raise the lowest sum since 2007,
far below the record £108m total
achieved in 2011.

Wales, who relinquished the
chance of becoming a billionaire
by making Wikipedia a free ser-
vice, wrote: “I notice David Lammy

wisely keeping quiet while the UK
celebrates Comic Relief #rednose-
day raising millions.” Others said
they had not donated because they
did not want to be accused of being
a “white saviour”.

The row broke out after Stacey
Dooley, 32, winner of Strictly
Come Dancing, posted a picture of
herself posing with a young African
child while making a Comic Relief
documentary in Uganda. Lammy
reacted by posting the comment:
“The world does not need any
more white saviours.”

Lammy, 46, MP for Tottenham,
declined to comment yesterday.

Comic Relief was unsettled by
the criticism and intervened to
protect another white female
celebrity, Dani Dyer, winner of
Love Island, from a possible

Nicholas Hellen 
Social Affairs Editor 

and Leicestershire, according to a
briefing produced for senior
Whitehall officials last month.

Armed police officers are also
preparing to step up extra patrols
around key UK mosques during
Ramadan, a holy month in the
Islamic calendar due to start at the
beginning of May this year. 

Darren Osborne was jailed for a
minimum of 43 years after driving
a van into worshippers at Finsbury
Park mosque during Ramadan in
June 2017. Makram Ali, 51, died and
nine others were injured.

Simon Cole, chief constable of
Leicestershire who leads Prevent,
the government’s deradicalisation
strategy, said the number of far-
right referrals to the programme
was steadily increasing.

Writing for The Sunday Times
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backlash. It edited her film about
female genital mutilation, shown
on Friday night’s broadcast,
because of fears that it might
provoke fresh attacks from activ-
ists casting her as a meddling white
westerner.

Dyer, 22, was filmed visiting a
project in Sierra Leone and urged
viewers to give £10 or £20, saying:
“That is girl power. I love that. I
need a little bit of this group at
home.”

But Nimco Ali, 36, a campaigner
who helped outlaw the practice in
Britain, warned Emma Freud, 57,
director of Red Nose Day, that the
film could backfire.
@nicholashellen

Plastic red noses in bad odour, 
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No laughing matter --   Comic Relief 
down £8m after ‘white saviour’ row

A man was arrested in Oldham
yesterday for posting support for
the New Zealand terrorist attack
on social media as new evidence
emerged of a growing threat from
the far right in Britain.

Detectives from Greater Man-
chester police held the 24-year-old
on suspicion of sending malicious
communications. The arrest came
as The Sunday Times was shown a
secret Cabinet Office assessment
that says the far right now poses a
greater threat than Islamist terror-
ism in some parts of Britain.

Neo-Nazi extremists are causing
police greater concern than
jihadists in areas understood to
include Lincolnshire, Derbyshire

Tom Harper, Caroline Wheeler 
and Dipesh Gadher 

UK police warn of more far-right 
extremists and arrest supporter
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Back my Brexit 
or we’ll never 
leave, says May

The toddler saved by his daddy

Theresa May will tell Conservative
MPs this week to back her or risk
never leaving the EU, after she
was warned that if her Brexit deal
falls, parliament would have the
power to delay the UK’s departure
indefinitely.

The prime minister will tell
Brexiteers they have until Thurs-
day to support her or risk a “collec-
tive political failure” in the form of
a “Hotel California Brexit” where
“you can check out, but you can
never leave”.

Advice from officials, leaked to
The Sunday Times, says that if the
deal fails to pass and the prime
minister is forced to request an
extension of article 50, Britain
would have to hold EU elections
and MPs would then be able to
impose limitless delays on depar-
ture from the EU.

The warning comes as senior
Eurosceptics signalled they may
swing behind the deal. Iain Dun-
can Smith, the former Tory leader,
told friends that Brexiteers should
“jump together” if the Democratic
Unionist Party supports the deal. 

In a further boost for May, Matt-
hew Elliott, one of the architects of
the leave campaign, urged MPs to
get behind her. Writing in The Sun-
day Times, he said: “If MPs vote
down the withdrawal agreement
for a third time this week, Brexit
probably won’t happen. But if MPs
do allow the vote to pass, we will
leave in a matter of weeks . . . We
will be free from the EU’s political
institutions by the summer.”

Jacob Rees-Mogg, leader of the
European Research Group, is pri-
vately keen to get on board and is
urging Boris Johnson to join him.
Another MP, Daniel Kawczynski,
said yesterday he would change his
vote because the “mood in my con-
stituency is now changing quickly”
and “we may lose Brexit”.

The prime minister is planning a
third attempt to get MPs to approve
the deal on Tuesday before an EU
summit in Brussels on Thursday. 

If the deal passes, No 10 officials

Tim Shipman,
Caroline Wheeler
Andrew Byrne Brussels

Diehards waver in fight against PM’s deal
tions, there is effectively no limit to
the number of extensions of article
50 the UK can ask for or be
required to ask for by parliament.”
A senior source said: “We could be
in the EU forever.”

The same message was passed
by the European Commission to
ambassadors in Brussels on Friday.
They were told: “It is possible that
there is more than one extension.”

In an effort to drum up more
support, two of May’s most senior
aides and at least four whips have
sounded out MPs about whether
they would vote for the deal if the
prime minister agrees to resign.

Grant Shapps, a former party
co-chairman, endorsed the plan:
“The next stage of the negotiations
around Britain’s future partner-
ship with the EU will require a com-
plete change of the negotiating
team from bottom to top.”

May is at the mercy of a “gang of
15” Brexiteer MPs who won’t
budge, including a “suicide squad”
of around 10 plotting to vote with
Labour in any no-confidence
motion. If the Tories lost such a
vote they would have 14 days to
install a new leader or Jeremy Cor-
byn could become prime minister.

Corbyn will host cross-party
talks tomorrow to thrash out an
alternative soft Brexit plan, likely
to commit Britain to permanent
membership of the single market
and customs union.

One of the Tories he has invited,
Nick Boles, resigned yesterday
from his Grantham and Stamford
constituency party, saying that the
“values and views” of local activ-
ists demanding a no-deal Brexit
were “at odds with my own”.

May will offer the DUP a new
deal tomorrow, including a “Stor-
mont lock” clause in the UK’s with-
drawal legislation to ensure EU reg-
ulations imposed on Northern
Ireland would be adopted in the
rest of the UK, or rejected in both. 

There will also be a “clarifica-
tion” but not a “rewrite” of attor-
ney-general Geoffrey Cox’s legal
advice. Ministers expect to funnel
another £1bn to the province — but
only after the deal passes, so it
does not appear to be a bribe.
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Zulfirman Syah with his son Averroes and wife Alta Marie. Below, Averroes clings to his wounded father after the shooting in Christchurch
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ENHANCE YOUR HOME with award-winning 

Ultra Smart blinds from Appeal Home Shading 

– now with voice activation, and a smartphone 

app to operate your blinds even when you’re 

away! At your spoken command or button 

press, our blinds keep you and your home 

shaded and cool in summer or warm in winter. 

The integrated re-chargeable battery pack 

means no wiring or 

ugly trunking. For total 

convenience the blinds 

are also operable by a 

wall switch too. 

Choose from 400+ 

fabrics and colours 

including exclusive 

Operate your blinds with your voice

For details of Appeal’s 10% off and buy now pay 12 months later 
offers, visit appealshading.com/checklist or call 0800 975 5757 
quoting CHECKLIST when ordering. 

energy saving materials. Accessories include a timer 

to open or close your blinds at pre-set times and a 

temperature and light sensor to operate the blinds 

automatically as these change. 

Appeal Home Shading is one of the UK’s leading 

suppliers of bespoke electric blinds, conservatory 

blinds, window shutters, awnings and insect screens.

TOPPS TILES HAS OVER 55 YEARS’ experience 

in delivering excellent quality porcelain, ceramic 

and natural stone tiles. Passionate about product 

design and innovation, they don’t buy off the 

shelf but cultivate home-grown designs with 

industry-leading manufacturers. With over  

365 stores nationwide and a newly updated 

website ready to be explored, it’s never been 

easier to redecorate your home with confidence. 

Topps Tiles have just announced their Tile 

of the Year for 2020, Syren, in a stunning deep 

Midnight Blue. The trend for darker hues isn’t 

going anywhere but this tile choice goes  

beyond the current love of moody interior 

design.The curved edge of the fan-shaped  

tile really resonates with the need for comfort  

in these harsh political times; those curved  

edges are starting to appear more and more in 

interior design. 

Tile designs for a new, nature-loving world

Interior trends aside, the general shape  

and colour of the tile has a much-needed  

connection with nature, a growing desire for 

modern everyday life as we see the surge of  

indoor plants, jungle-inspired wallpapers and 

fabrics, and of course, biophilic design. 

Award-winning blogger Kate Watson-Smyth 

worked on the campaign with Topps Tiles to 

promote using colour. “We have, as a nation, become 

much more confident with colour and ironically it 

was grey that started it. Of course, navy is actually 

a classic shade that goes with everything so it 

shouldn’t come as a surprise that it’s Topps Tiles’ Tile 

of the Year – although the dramatic fish-scale shape 

brings a modern twist.” 

Topps Tiles also enlisted the help of Dulux  

to create a complementary colour palette to help 

build a complete interior scheme around the Tile  

of the Year. From on-trend teals to those  

comforting warm neutrals, the colour palette has 

been designed for all tastes.

Discover more of the range at  
toppstiles.co.uk or call 0800 783 6262  
for more information. 

WAKING UP FEELING 
GROGGY OR in 

discomfort is a sure 

way to start your day 

off on the wrong foot. But with the Emma 

Original mattress you can make this a thing 

of the past. Created by an in-house team of 

industry experts, it offers the optimum amount 

of support, pressure relief, and comfort. 

Suitable for a number of body types and 

sleeping positions, the award-winning Emma 

Original reacts to your body weight and 

temperature to distribute pressure evenly across 

the mattress, aligning the spine and relieving 

pain. The breathable and open-pored foams also 

guarantee you don’t wake up in a sweat. Set the 

tone for your day and get the sleep you deserve.

Wake up pain free thanks to the Emma Original – 
the UK’s most-awarded mattress in 2019

Use offer code CHECKLIST36 for an  
exclusive 36% off at emma-mattress.co.uk

UPGRADE YOUR LOCKS to the latest 

British Standard. The Asec 

Kite range of locks offers the 

highest level of security for 

all doors, offering retro-fit 

solutions to existing locks, 

high-security double-locking 

nightlatch and Kitemarked 

cylinders which can be installed  

Beat the burglar: new British Standard locks
via a professional locksmith. The ‘Secure  

by Design’ cylinder prevents burglaries  

with its innovative 

patented and 

secure solution. 

Your home is your castle,  
don’t just lock it: Asec it. Visit  

asec.co.uk or email hello@asec.co.uk

COMMITTED TO BRINGING YOU THE 
BEST in classic and contemporary 

design, Nest sell expertly curated 

brands that all have the same thing in 

common: they are passionate about 

producing high-quality, innovative  

and modern design. Discover 

thousands of designer products from 

Vitra, HAY, Flos, Muuto, Knoll and more 

in their online catalogue. 

Nest’s enviable collection of furniture, 

lighting, home accessories and gifts has been 

carefully chosen to stand the test of time. Priding 

themselves on a ‘buy once, buy well’ philosophy, 

all of Nest’s products are the genuine article and 

have been hand-picked for their quality and fine 

Your design  
destination 

craftsmanship. Having trouble choosing? Talk to 

Nest’s friendly team of experts who are on-hand to 

help you with any product advice, service questions 

or queries. All you need to do is ask. 

Established in 2003 from a desire to bring high 

quality, forever design to the UK market, Nest were 

one of the earliest adopters of online retail within 

their field. Having now traded online for over 15 

years, this experience has allowed Nest to grow and 

develop a strong presence within the international 

market. A highly successful independent retailer, 

Nest are proud to deliver a personal, friendly service 

with every purchase. 

With their new-look website, shopping with  

Nest is now more enjoyable than ever before. You’ll  

be spoilt for choice with iconic design for your 

home and garden. 

Find your forever design on the website at 
nest.co.uk and enjoy FREE UK delivery with 
promo code ‘NESTFREEUK’.

THE VELVET TREND IS HERE TO 
STAY. There’s a way to work it that 

fits almost any style – the key is to 

make it work for you. A luxurious and 

tactile fabric, velvet has all the style 

appeal but also feels great, making it 

perfect for upholstery. 

In the kitchen, velvet works really 

well as an accent. Typically kitchens 

are hard and linear, with lots of cold 

surfaces and so the colour options 

can be limited. Adding an injection 

of texture and colour with velvet 

is where you can bring some of 

our personality to the room. Our 

exclusive Form Velvet range offers 

both barstools and chairs with a 

selection of metal finishes so you can 

match them to your kitchen. 

Velvet is the also the ideal material 

for creating a cosy mood in spaces 

that are all about comfort. 

A sofa should be somewhere you 

can snuggle up and really relax. Colour is really 

important when creating the feel of a room, and 

The underground movement towards velvet

the sofa should be the room’s main statement. A 

plush velvet in a deep colour, like our Archie Sofa in 

Jewel Green, is rich and absorbing – set against a 

dark wall you’ll be ticking all the trend 

boxes. Our design ethos is simple: we 

design products for life’s moments 

that matter. 

Danetti offer exclusive designs at 
affordable prices at danetti.com

Changing your home – whether physically moving, renovating 
or simply making modest improvements – is among the more 
fulfilling things you can do with your time. Here is a variety  
of ideas for better living for you and the family

LEARN HOW TO MAKE YOUR HOME more 

comfortable, sustainable and safe with the 

intelligent technology of Bosch Smart Home.

Bosch Smart Home offers intelligent solutions 

for enhanced security, convenience and a 

comfortable climate at home – allowing you 

to control the processes within your home 

automatically and remotely. 

Simple to set-up devices are combined with 

elegant designs and completely customisable 

solutions so whether you want to network your 

heating system or secure the safety of your 

home, the Bosch Smart Home System offers you 

complete and personalised solutions to suit your 

needs and those of your home. 

The Indoor Climate Starter Pack enjoy a 

feel-good climate at home at all times. With the 

Safety Starter Pack, your home enjoys optimum 

Control your home remotely with Bosch 

Explore the range at bosch-smarthome.com 
and use the code ‘Checklist20’ to get 20% off

around-the-clock protection against fire and 

uninvited guests.

There’s no need to waste energy with Bosch Smart 

Home. Save valuable energy by smartly linking the 

appliances in your home as well as networking your 

heating to be in control of your energy bills. 

Bosch’s products are designed for convenience 

from the moment you open the box. Set-up is easy 

through your Bosch Smart Home app. 

You can rest assured 

that if you encounter any 

problems or have a query- 

we will be able to help 

through e-mail or our free 

customer service hotline.

EVERY BODY DESERVES A GREAT NIGHT’S 
SLEEP. Cold temperatures are no excuse for 

a bad night’s sleep 

with Slumberdown’s 

Wonderfully Warm 

Electric Blanket. 

The blanket features 

nine heat settings and a 

fleece cover for a really 

cosy, comfy feel on 

those chilly nights.

The multi-zone 

heating helps you tailor 

your warmth from top 

to bottom, keeping your 

body and toes at just the 

right temperature. 

The elasticated 

corner straps hold the 

blanket in place and it 

has a safety system with 

timer and auto-shut 

off, allowing you to sleep peacefully all night long. 

The Wonderfully Warm Electric Blanket is machine 

washable, BEAB approved, boasts 

a low energy consumption and 

comes with a two-year guarantee.

The blanket truly allows you 

to stay wonderfully warm for a 

better night’s sleep. 

Sleep soundly with Slumberdown

Available online at Amazon, 
prices start from £39.99  
for a single blanket.  
Visit slumberdown.co.uk  
to view the full electric 
blanket range.

LIVING IN A HARD WATER AREA you will see 

limescale deposits all over taps, baths, surfaces – 

anything the water touches.  

You might spend hours scrubbing and cleaning, 

but no matter how hard you try the nasty 

deposits will always come back. 

Simply switching to softened 

water means you can enjoy the seven 

wonders of Harvey Water:

• Shinier home Scale will disappear 

to uncover beautiful surfaces that 

look brand new, without cleaning.

• Glossier hair Softened water makes  

your hair shine.

• Softer skin Help keep your skin in  

tip-top condition by soothing it with 

softened water.

• Fewer products Make that fancy soap 

last longer. From shampoos to bathroom 

cleaners, you will notice a reduction.

• Longer lasting appliances With softened 

water, scale will slowly diminish, 

extending the lifespan of appliances.

• Bigger bubble baths All products will 

lather better, resulting in glorious bubbles 

from your basin to your bath.

• Cheaper bills Pipes will descale over time 

and your hot water system will become 

more efficient.

A water softener works by removing the 

magnesium and calcium present in your  

water supply through a process of ion 

exchange, turning it from hard water to 

softened water. Try softened water for yourself 

with our three-month trial. 96% of customers 

who try a Harvey Water Softener keep it. 

Softened water for a cleaner, better home

Find out more by calling 01483 910132  
or visit harvey.co.uk

MOST OF US KNOW THAT SWITCHING our 

energy supplier will save us money, but don’t 

bother because we think it’s going to be a  

hassle or confusing. Well now you can get 

Flipper.co.uk to do it for you. 

Their fully automated and informed switching 

service means you can save continuously  

while never needing to compare your energy 

bills again. Flipper search the energy market for 

you and once a better deal is found they flip you  

to it, managing the whole process for you. 

Guaranteed value They compare and flip to  

more deals, more often to save you more money – 

including deals you won’t find on some comparison 

sites. Flipper’s intelligent algorithm, called Joules, 

searches the market to find you the guaranteed  

best deal every month and will flip you every  

time you can save. 

Accurate savings using your bill data From the get-

go, Flipper uses the information unique to you to 

help you save smarter. 

This personalised 

service is unique to 

Flipper. Instead of 

usage estimates, we use 

the actual data from 

your bills to calculate 

a highly accurate 

estimated saving. We 

get your bills from your 

online energy account.

Effortless savings on your energy bills, forever

So put energy bills  
out of your mind  
once and for all with 
flipper.community

Pay only when you save You are only flipped if a 

new deal is found which will save you £50 or more 

per year. Flipper members save an average of £385 

per annum on their energy bills when flipped for 

the first time and it’s free to sign up. Flipper are so 

sure that they can save you a bundle, you only pay 

their £30 annual membership fee when they’ve 

guaranteed you a saving of at least £50. 

Excellent service Flipper’s service is rated 

excellent on Trustpilot and they don’t flip to energy 

suppliers who have poor service, saying: You can 

choose only to be flipped to larger suppliers or just 

to green energy tariffs. 
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 132 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images
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SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


