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Saturday print readership  
of The Times 

1m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%
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Quarter page

� Sixth page

Competition upgrade

£8,500

£6,750

£5,000

£1,000

RATE CARD

•	 467,325 copies of The Times 
published on a Saturday

•	 1,077,000 average print 
Saturday readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+	                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH  ON SATURDAYS

Education & Learning Checklist is a full-
colour, tabloid sized double-page spread of 
advertorial content published in the Weekend 
section of The Times. 

With a definitive ranking of the highest-
achieving 2,000 schools in The Sunday Times 
Schools Guide, The Times is renowned for its 
expert commentary on education. Education 
& Learning Checklist will serve as an essential 
guide for parents looking to make the best 
choices available for their children.

It will showcase a high-quality selection 
of educational services, including the best 
college and school options, from pre-school 
to secondary school, activity camps, tutoring 
options, boarding schools, as well as evening 
classes and distance learning.

Education & Learning Checklist is the perfect 
shop window for brands and organisations 
to benefit from a time when life-changing 
decisions are made, and an affluent, educated 
audience.

•	 The Times boasts 1.2 million readers with 
a circulation of 405,558

•	 The Times readers are 25% more  
likely to mention ads when they talk 
about brands

•	 64% of readers are AB social group

•	 The Times readers have a mean family 
income of £55,885

•	 140,000 The Times readers are currently 
employed in the education industry

•	 The Times readers are twice as likely to 
have a university degree or doctorate

ONLINE TRADING ACADEMY’S core strategy 

helps everyday people learn strategies that 

could help them make the right moves inside 

the financial markets. 

With this methodology, there are two 

questions that matter:

• Where will price turn?

• Where will price move to?

Once we answer these questions, we can 

apply the core strategy to any market, whether 

investing in stocks, bonds, futures, forex, options, 

and real estate — in a way that could help support 

your financial objectives. 

Question 1: Where will price turn?

Market price turns at price levels where supply 

and demand are out of balance. Banks and financial 

institutions are generally very profitable, and they 

create the largest imbalances as they buy and sell the 

largest quantities. So, if we can see where they are 

Answer these two questions, and your next investing decision will be clear

It all starts with a free investing class at an Online Trading Academy location near you. 
There’s an investor in all of us. Call 01727 873847 or visit otauk.com today!

buying and selling on a price chart, we  

can buy and sell there also.

Question 2: Where will price move to?

In any and all markets, price simply moves 

from demand to supply and back again. 

Once all the buy and sell orders are filled at a 

demand or supply level, price simply moves to 

the next level. By seeing supply and demand 

on a price chart, we can predict market moves 

in advance with a higher degree of accuracy. 

No matter the asset class you’re investing 

in, developing skills designed to help you 

generate income and build confidence towards your 

retirement is the key to owning this knowledge.  

Note: Past performance is not necessarily a guide to 

future performance and that, unless guaranteed, the 

value of investments can go down as well as up.

The UK’s No.1 scientific  
calculator just got better

Learn more at education.casio.co.uk

FROM YEAR 7 TO YEAR 11, college to university 

and beyond, a scientific calculator is an 

important investment. Over the last 10 years, the 

maths curricula and exams have changed a great 

deal and become more demanding. For these 

reasons, the fx-83GT PLUS and fx-85GT PLUS 

have been discontinued and replaced with the 

new fx-83GTX and fx-85GTX. With 14 additional 

functions, clearer display and now using  

the latest ClassWiz technology, the new GTX  

range is built to last through those important 

educational years. The fx-83GTX’s new pastel 

colour range brings a fun, stylish feel to these 

calculators. The fx-85GTX has the addition of solar 

power to ensure no loss of battery during those 

crucial exams. 

Recommended by 87% of teachers across the 

UK and Ireland, the new GTX range can be used in 

GCSE and IGCSE, National 5 and Highers, Junior and 

Leaving Certificate examinations. 

NOW AVAILABLE FOR Mac and Windows 10 

users, Microsoft Office Home and Student 2019 

brings a host of exciting changes and additions 

to keep those teenagers off their gaming 

consoles. No, you’re not dreaming! 

Firstly, Word, Excel and Powerpoint have all 

been updated and are more efficient than ever. 

Microsoft Office Home and Student 2019 also 

gives you new inking and editing tools, the 

ability to make maths equations and a fabulous 

new PowerPoint Zoom navigation feature. And 

that’s just for starters… 

Great graphics Thanks to Scalable Vector 

Graphics, documents, worksheets and 

presentations have never looked so visual or 

been so easy to use. Graphics can now be easily 

rotated, moved, coloured and resized. 

Break the language barrier The new Microsoft 

Office Translator enables you to talk in your own 

language and have it translated into another 

language on screen in real time. For students for 

whom English isn’t their first language this is an 

invaluable learning device. Translate a selected 

portion of text or the whole document in an instant. 

Move it! A new effect called Morph creates 

animation in seconds which means presentations 

are much smoother and professional looking. This is  

so good that teenagers might actually enjoy  

giving a presentation!

Microsoft Office Home and Student 2019:  
the future is here!

These are just a few of the many fantastic 
features we’ve highlighted in Microsoft 
Office Home and Student 2019. We think 
you’ll love it. Search 910953 on Ebuyer.com 
for more information.

An investment in your children’s education lasts them their entire life. 
We take a look at a range of education ideas, including establishments 

with excellent facilities and a variety of philosophies

FOR PARENTS COPING with the challenges of 

home schooling and navigating a flood of online 

materials, Bloomsbury Education is here to share 

their top tips and resources. 

Concentrate on the core subjects

Keeping up core curriculum subjects such as 

English and maths is key. The Andrew Brodie’s 

Let’s Do activity book series is ideal for children 

aged five to 11-years-old, providing English and 

maths practice tied into the National Curriculum 

which is child and parent friendly. Each book 

provides over 100 stickers for much needed 

motivation, and includes notes to parents and an 

answer section.

Try interacting with a range of media

Apps, videos and games offer beneficial 

educational content and break up the day’s 

activities. To practise essential skills, the Andrew 

Brodie Let’s Do apps consolidate children’s 

learning and boost confidence in maths,  

spelling, times tables and telling the time.  

Learn at home with Bloomsbury Education
The Kids Bloomsbury Facebook page offers free 

family friendly resources with new content 

uploaded every weekday.

Make it fun

Playing games keeps children incentivised with 

their learning and boosts morale. Phonics at  

Home is a practical guide for parents featuring  

over 40 fun, multisensory games and activities 

which you can play with your child. For light  

relief, Keeping the Little Blighters Busy has ideas 

to turn everyday routines like laying the table into 

mini adventures!

Be part of their reading and learning journey

Reading a book, story or poem together can be fun, 

hugely motivational and valuable time away from 

screens for children. Bloomsbury Young Readers for 

children aged five to seven contains tips for adults 

reading with their children and ideas for follow on 

activities. Bloomsbury’s range of children’s poetry 

offers a way into reading, and often features tips for 

writing poetry at the end.

There’s never been a better time to learn

Quote CHECKLIST for 30% off your  
first two lessons at ukstudycentre.co.uk 
or call 020 3397 7744.

HAVE YOU CONSIDERED one-to-one online 

tuition with the UK’s most qualified tutors?UK 

Study Centre’s tutors teach everything 

from foreign languages to acting, music to 

programming – for all ages and all levels. 

It’s a well-documented fact that, compared to 

group lessons, one-to-one tuition is the most 

effective and quickest way to learn: you always 

have the full attention of your tutor, they respond 

in the moment to your individual progress, and 

they tailor every lesson to you. Try a lesson with an 

outstanding tutor in more than 100 subjects. And, 

whilst schools are closed, your children can enjoy 

one-to-one lessons in the safety of your home. 

UK Study Centre offers dedicated specialist tutors 

in every school subject, as well as creative writing, 

7+, 11+, 13+, SAT, Oxbridge preparation – and much, 

much more.

The classic notepad

Shop the Rhodia brand and discover your  
new favourite notebook at exaclairlimited.com/rhodia

RHODIA BELIEVE IN EXTRAORDINARY NOTEPADS with 

exceptional paper quality since 1934. For over 80 years, Rhodia’s 

books and pads have featured the iconic super 

smooth, brushed vellum satin finish paper, loved 

by fountain pen fans around the world.

Visit bloomsbury.com to find out  
more about home learning books 
and resources. The Let’s Do apps are 
available from bit.ly/Bloomsapps

GET STUCK INTO INTERACTIVE CLASSES to 

educate and entertain your kids at home. 

Club Hub has created an 

extra category on their 

website specifically to help 

families find the right online 

class for them. Once on the 

Club Hub website, type in 

your location, child’s age and 

select the ‘Online Classes 

and Activity Boxes’ category 

to be provided with a huge 

list of kids’ activity providers 

to get in touch with. Online 

classes are perfect for 

families in lockdown, and 

can be completed from 

home with little or no 

equipment needed.

Not found what you’re looking for? A multi-

award-winning directory now in its fifth year, 

Club Hub has over 22,000 listings. To find more 

results you can search in different categories 

such as cooking, dance and computing. You 

can then contact the owner to see if they are 

now offering online classes.

Organising your routine? There is also an 

‘Online Classes for Kids Weekly Timetable’ 

where you will be presented with a list of  

times and days that these virtual classes are 

taking place.

Keep them learning, 
creating and moving 
with fun online lessons  

For more information visit the Club Hub 
Website at clubhubuk.co.uk or join the 
Facebook Group ‘Online Classes for Kids’ 
which has over 4,000 members.

Club Hub is also sharing fantastic 

articles on its news page to help you 

out. Benefit from online resources 

to help children learning at home or 

indoor activities to keep them occupied for longer 

periods of time such as kid’s activity boxes. Many 

of the articles include discounts too.
HAVING APPROPRIATE AND COMFORTABLE 
home working conditions are of the upmost 

importance at this time. DS Ergonomics is here 

to help you create a personalised 

workspace that offers comfort, 

ergonomics and effectively 

brings the functions of the 

office to your home.

Most importantly this is all 

being done in a way that enables 

you to separate your work life 

from your home life.

With many years’ experience 

in creating high-quality offices, 

DS Ergonomics is the industry 

experts that can equip you with the optimum 

workplace solutions to suit your budget and 

décor, enabling you to thrive at home. Their 

service includes UK-wide delivery  

so you can browse and order from the comfort  

of your home.

Discover how DS Ergonomics has been 

helping homeworkers throughout the country 

Transform the way you work at home

Use code HOME20 for 20% discount at 
ds-ergonomics.com or call 01707 671580.

and how they can help make working 

from home easier for you during these 

challenging times. 

 

A good time to train online for yourself – and for 
others. Start your journey to your dream career 
whether its a counsellor, nurse, scientist or lawyer

To take advantage of being at home visit 
aspirecourses.com where courses start 
from just £73.33 per month. 

THIS WEEK, PRINCE HARRY and Meghan 

Markle said: “If you’re at home and feeling 

bored, you can digitally train to be a counsellor 

and help someone who really needs your 

support! What an amazing way to use this time.”

Many see this as the perfect opportunity to 

stop and take stock of what is important to them. 

Train for your dream career; whether that’s a 

counsellor, nurse, scientist or lawyer.

With Aspire, you can begin your journey 

to become a counsellor by taking a Level 2 

Certificate, which has been quality checked 

by the National Counselling Society. Aspire 

also offers a Level 2 Certificate in humanistic 

counselling and in hypnotherapy. 

Alternatively you could use this time to 

complete an online Access to Higher Education 

Diplomas. You can complete a course online now, 

and be ready to apply for university for a September 

start. Aspire offers a wide range of Access courses 

which are all at level 3 – equivalent to A Levels. 

Subjects include health professions, science and 

engineering or law.  

With Aspire, you can own your future and start 

your studies the moment you enrol.

THRESHOLD EDUCATION is a tutoring 

agency dedicated to providing top-quality 

tuition services in a range of different 

subjects. Founded by two graduates from 

the universities of Oxford and Cambridge, 

the team supply clients with qualified and 

experienced private tutors – from passionate 

science specialists to economics experts to 

skilled language teachers. 

All tutors hold degrees 

from elite universities 

and are carefully 

selected based on their 

know-how, teaching 

skill and track records 

in providing results. 

Students benefit from 

the personal attention, 

allowing their full potential to be unleashed.

Threshold Education often support students 

preparing for school entrance assessments such 

as the 11+ and 13+, as well as GCSEs, A-Levels and 

university exams. They have also helped those 

generally struggling with a particular subject, 

and adults who are learning a new skill for work 

reasons or for interest. 

Find your Threshold! Private tutors for all levels

Are you in need of tutoring services? 
Then don’t hesitate submit an enquiry  
at thresholdeducation.com/contact or  
call 020 3731 0731. 

Education & Learning Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & 
Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Education & Learning Checklist, please call Hurst Media Company on 0203 478 6017



Education & Learning Checklist is advertorial content compiled by Hurst Media Company Ltd 
which takes sole responsibility for the content, but is published in The Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 132 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


