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Turning safe shipping into an artform

To find out more, locate a service centre or get a quote for your sensitive shipping needs, 
contact PACK & SEND now on 0345 873 9990 or visit packsend.co.uk/art-shipping

LOVE ART? Go behind the scenes of the art 

world with summer courses at Sotheby’s 

Institute of Art. Running throughout June and 

July, courses in London and New York City 

combine classroom learning with unique art 

experiences, seminars with international art 

world experts and leading art practitioners, 

as well as visits to galleries, auction houses, 

museums, studios and more. 

There are courses on European and British 

art; an insider’s look at the museums and 

institutions that have shaped aesthetic and 

cultural traditions; and the opportunity to meet 

experts from Bond Street who will teach you 

about assessing, validating, and interpreting 

sales of major auctions. Or you can even 

investigate the multi-billion-dollar art crime 

industry! Whether you’re looking for a way 

into the art industry, to advance your already 

established career, or just curious about art and 

cultural history, courses are tailored to meet the 

needs of all participants. 

Can’t join in person? The Sotheby’s Institute 

also offers online courses so you can follow 

your creative curiosity and develop specific 

skills anytime, anywhere. These six- and eight-

week courses provide in-depth knowledge and 

valuable insights on everything from running a 

contemporary gallery or curating, to buying and 

selling at auction or building a collection.

Learn the experts’ secrets with Sotheby’s Institute 
of Art short courses and lectures

Join Sotheby’s Institute of Art and become 
an art world insider at sothebysinstitute.com

RELIVE A SPECIAL DAY WITH a jigsaw puzzle 

of the front page of The Times – and from a day 

in history of your choice. Simply choose a day, 

which can go as far back as 1888, and Butler 

& Hill will create a fascinating puzzle for you, 

featuring the front cover of The Times from that 

momentous occasion. 

This unique puzzle is made from 400-pieces 

and features a newspaper-shaped jigsaw puzzle 

piece at the centre. 

Handmade in Devon 

by talented craftspeople, 

they’ll take the utmost 

care when creating the 

most beautiful gifts for 

you. You can even have 

your newspaper puzzle gift 

wrapped and sent straight 

to your recipient. 

Piece together your past

To order visit butlerandhill.co.uk, and quote CHECKLIST30 at 
the checkout to receive free UK delivery on your online order. 

PULLMAN 
EDITIONS DESIGNS 
striking original 

limited-edition 

posters that capture 

the enduring 

appeal of Art Deco, 

executed by leading 

poster artists, each with their own 

unique ‘signature style’.

Available in strictly limited editions 

of 280, our posters are printed using 

traditional techniques on the finest 

quality 100% cotton fine art paper. They 

are signed, hand-numbered and bear 

an embossed stamp of authenticity. 

Each poster is approximately 97 x 65 

cms, and they are supplied unframed in robust 

tubes, which can be shipped worldwide. Pullman 

Editions also offer a framing service for personal 

shoppers at their London gallery. 

Their newly-commissioned posters 

feature glamorous winter sports and 

summer resorts around the globe,  

as well as the world’s greatest  

historic automobiles. 

Evoking memories of holidays and 

special occasions, their modern take 

on the Art Deco classics provide an 

affordable way to decorate your home 

– as well as making super original gifts. 

Add some Art Deco style to your home

There are over 100 designs 
available to view and buy online 
at pullmaneditions.com, and all 
priced at just £395.

DIG INTO ALL THINGS 
ARCHAEOLOGICAL or cultural with  

an expert-led experience courtesy of 

Peter Sommer Travels. 

The specialist family-run travel 

company is a two-time winner of the  

Tour Operator of the 

Year Gold Award,  

so you know you are 

guaranteed the finest 

tours and gulet cruises; 

perfect for small groups 

or create your very own 

bespoke private trip or 

gulet charter. 

Explore Crete, Athens, the 

Peloponnese or the Dodecanese islands 

in Greece; travel in the footsteps of 

Alexander the Great, hike on the Lycian 

Way or experience a gastronomic 

cruise in Turkey. 

Discover the many wonders of 

Ireland or of Sicily or Rome; cruise the 

Dalmatian coast of Croatia aboard a 

gorgeous gulet; explore Hadrian’s Wall, 

Wessex, or Wales here in the UK.

Release your inner 
Indiana Jones on an 
archaeological tour

Find out more and book a trip 
you’ll never forget by visiting 
petersommer.com or calling 
01600 888 220.

SWORDERS FINE ART AUCTIONEERS, 
operating since 1782, is one of the longest-

established auction houses in England, 

providing valuation advice for inheritance 

tax, insurance and sale. 

If you are thinking of downsizing, 

Sworders have a renowned reputation to 

help you take the hassle away and can 

provide you with a full valuation and 

auction service. It has a team of experts with 

a wealth of knowledge and specialists in 

different fields from Asian Art to British and 

European paintings, furniture and works 

of art, jewellery, modern British and 20th 

century art and 20th century design, to name  

but a few. 

Its large, purpose-built auction rooms, near 

Stansted airport, have easy access and links to 

London. The main office is complemented by 

its offices in the county town of Hertford and 

the centre of London’s theatre district, close to 

Leicester Square tube station, in Cecil Court.

Moving home and selling your valuables?

Visit sworder.co.uk, email valuations@
sworder.co.uk, or call the following locations: 
Stansted 01279 817778, Hertford 01992 
583508 or London 0203 971 2500.

Elegant and affordable timepieces with soul

Get 10% off with the code CHECKLIST  
at odysseeshop.com

with a unibody style 

brass dial and diamond 

cut hands.

Each watch is unisex 

with a 41mm size and 

is water-resistant 

up to 50 meters. All 

watches come with 

a unique sustainable 

THIS AUTOMATIC SKELETON 
DESIGN strips the watch’s dial and 

movement to its bare essentials, 

revealing as much of the inner 

workings as possible. The 

timepiece is made with premium 

materials from head to toe, with 

a case made from surgical and 

marine grade stainless steel, along 

cork-made collector’s box 

and with two bands – a 

mesh bracelet and a genuine 

Italian organic vegetable-

tanned, leather band with a 

buckle clasp. Odyssée use an 

Interchangeable spring bar 

system for effortless switches.

DURING QUEEN VICTORIA’S 
REIGN, more than twice 

as many gold sovereigns 

were issued than 

half sovereigns. Of 

all sovereign types 

ever issued, the half 

sovereign accounts 

for less than 18%, 

making the half 

sovereign five times 

rarer than its sovereign 

counterpart. Out of 

all the gold ever used to 

strike sovereign coins, less 

than 9% has been used to produce 

half sovereigns. This fact therefore makes your 

original Queen Victoria half sovereign even more 

desirable. It comes as no surprise that these rare 

strikes still command such high demand with 

collectors over 130 years later! 

Struck in solid 22-carat gold 

Featuring the heraldic shield design, the half 

sovereign is a sought-after gold coin of this great 

monarch’s reign. In the 200th anniversary of her 

birth, collectors will be particularly interested in 

coin rarities from her lengthy reign.  

Our experts have managed to acquire a  

very limited quantity which are available now, 

but we expect a fast sell out. 

Yours for two instalments of just £99! 

These half sovereigns are all original strikes, over 

130 years old and you can own one today for just 

two interest-free instalments of £99, or a single 

payment of £198. Postage and packing is free. Your 

coin is presented in an elegant display box, and 

includes a certificate of authenticity to guarantee its 

provenance for the future.

An original Queen Victoria Gold Half Sovereign –  
a genuine 130-year-old rarity

Call 08081 698 215 and quoting the code 92011780, or visit londonmintoffice.org/qv3

PACK & SEND ARE THE UK’S largest packing and 

shipping specialists. They regularly provide secure 

shipping services to art galleries, antiques dealers, 

auction houses, collectors, artists and exhibitions 

organisers as well as individual buyers and sellers.

Whether it is a single piece going to a new home 

locally, or an entire collection heading 

across the world, PACK & SEND have 

a wide range of packing options. 

They also offer advice on shipping 

documentation including temporary 

import/export licences and ‘carnets’ for 

international exhibitions and customs 

forms. Every delivery is fully tracked 

throughout its journey with a signature 

requirement on completion. 

Extremely sensitive pieces can have 

the option of a full on-board courier, meaning that they  

will be physically accompanied throughout the journey.

Commission a portrait painting

Get in touch at therp.co.uk or call 020 7930 6844.

MANY OF THEIR MOST iconic works of art are 

commissioned portraits – the tradition is still thriving 

today so you too could invest in a meaningful legacy by 

commissioning a portrait. It is a rewarding, enjoyable 

process but when intending to create a lasting heirloom, 

it’s worth investing in finding a quality artist with whom 

you connect. Their fees run from £1,000 to £100,000. 

CHISWICK AUCTIONS IS A WEST LONDON 

auction house dedicated to offering a 

straightforward and friendly approach to 

buying and selling. 

They provide free and confidential valuations 

on antiques, paintings, jewellery, books, luxury 

accessories and more. Known for their Design  

A jewel among West London auctioneers
& Interiors sale which caters to all lifestyle 

categories, the monthly auction has become 

a must-attend sale among interior design 

enthusiasts and London collectors. 

Chiswick Auctions specialist sales are led by a 

world class team of experts with a reputation of 

delivering exceptional results. Categories include 

Fine, Urban and World Art; Rare Books; 

Wine; and Designer Handbags. 

Recent sale highlights include a 10.5 

carat Burmese ruby which soared past its 

pre-sale estimate at £462,500 in September; 

and a sketch by John Constable entitled A 

River Landscape selling for £87,500 in June. 

Visit chiswickauctions.co.uk or call 
020 8992 4442 to find out more. 

Objects of beauty around the home or office, whether for form or elegant 
function, add a richness to daily life. For modern or historic inspiration, this 

range of ideas revolves around the desire for the aesthetic

The King who became a God
ALEXANDER THE GREAT, the renowned King  

of Macedon, pushed the boundaries of 

exploration and ruled over one of the largest 

empires the world has ever seen.  From a young 

age, he was told of his divine right to conquer 

Persia and the world as the son of Zeus, King 

of the Gods. It is claimed that Alexander the 

Great’s mother, Olympias, spoke of being struck 

by lightning in her womb while 

sleeping the night before 

her wedding without 

any harm coming 

to her or burns 

being left on 

her body.

Continued 

military 

success and 

confirmation 

by the Oracle 

at Siwah led 

him to believe 

these myths. 

Alexander’s 

victories and the 

spoils of war made 

his kingdom’s economy 

indestructible and his reign 

was cemented in gold and silver. 

Alexander was so popular that his image 

continued to appear on coins even after 

his death. On this solid silver coin, minted 

around290 BC, he’s depicted as nothing less than 

a God with distinctive horns representing the 

king’s nature as a divine being.

The other side 

of the coin may appear 

familiar.  

A very similar depiction graces our 

money to this day: The majestic, 

seated Athena is said to be one of the 

inspirations for Britannia. 

Visit baldwin.co.uk or call 020 7930 
6879 and speak to an expert for more 

information on Alexander the Great and 
similar coins from ancient Greece.
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Arts, Antiques & Collectables Checklist is a 

full-colour, tabloid sized double-page spread 

of advertorial content published in the Home 

section of The Sunday Times.

With a 1.5m weekly readership, of which 63% 

are in the AB social-economic profile, The 

Times boasts a wealthy readership with high 

disposable incomes. The Arts, Antiques & 

Collectables Checklist will serve as an essential 

guide to inspire these readers to explore new 

activities and pastimes in the UK’s thriving arts, 

antiques and collectibles market.

Showcasing a selection of exciting brands, 

products and services, it will include the 

best exhibitions, auctions, fairs and period 

properties, as well as memorabilia, collectibles

and jewellery.

The Arts, Antiques & Collectables Checklist 

is the perfect shop window for brands and 

organisations looking to benefit from a 

readership that has more time to spend with 

their newspaper than a weekday instalment, 

and one accustomed to highly respected 

cultural commentary from world-class 

contributors.

• Readers spent over £316m on home 

improvement materials in the past year 

• Readers look to the Sunday Times for 

inspiration on renovating or decorating  

their homes 

• Sunday Times readers are twice as likely as  

to own a holiday home.
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say the necessary legislation will
have cleared the Commons by
April 25, paving the way for a new
Brexit Day in the final week of May
or first week of June.

But if the deal fails, May will be
forced to request a long extension
of article 50 and hold EU elections,
at a cost of £100m. Last night May
said: “The idea of the British peo-
ple going to the polls to elect MEPs
three years after voting to leave the
EU hardly bears thinking about.
There could be no more potent
symbol of parliament’s collective
political failure.”

The leaked advice, circulating in
Downing Street, reads: “Once the
UK has taken part in the EU elec-

Amid the hail of gunfire and the
shrieks of pain came a moment of
humanity that defied the bullets —
a father’s love for his child.

There seemed to be no place to
hide when the gunman who had
slaughtered at least 41 people at a
mosque in Christchurch, New Zea-
land, turned up on Friday at his
second target — the Linwood
Islamic Centre, where numerous
Muslim families were praying.

Yet when the shooting started,
Zulfirman Syah had only one
instinct — to save his son. He threw
himself over two-year-old Aver-
roes, took several bullets to his
body but shielded the boy for long
enough for others to chase the gun-
man away. Seven people died in
the attack at Linwood. Another vic-
tim died in hospital.

A video of the scene taken after
the assault shows victims scattered
across a blood-splattered carpet in
a room filled with howls of misery.
It also shows Averroes clambering
desperately over his fallen father. 

They might have been playing a
game, but Zulfirman, known as Jul,
had been hit many times and was
clinging to life.

“My husband shielded our son
during the attack, which caused

him to receive most of the bullets,”
Averroes’s American mother, Alta
Marie, 33, revealed yesterday. “He
is in stable condition following the
extensive exploratory and recon-
structive surgery he had earlier
today. [His] road to recovery will
be long.”

Their toddler, who also has an
American passport, was hit in the
leg and buttock by shrapnel, possi-
bly from bullets that struck his
father, but his injuries were minor.
“He is recovering nicely and has
been cheerful,” said his mother, an
English teacher who was cooking
at home when she had a phonecall
from her wounded husband. 

Syah arrived in New Zealand
with his family from Indonesia two
months ago. 

A fundraising page set up by a
friend described him as a “tal-
ented, hardworking artist”. The
friend added: “They felt at peace in
New Zealand . . . let’s help restore
their peace and counteract this
horrible act of violence.”

The family’s story proved a rare
moment of relief on a day of
national mourning and despair.
Among the victims whose names
were published yesterday were
Mucad Ibrahim, 3, and Abdullahi
Dirie, 4.
@dipeshgadher

Dipesh Gadher and Shanti Das 

Comic Relief suffered an £8m fall in
donations for its Red Nose Day
appeal after the Labour MP David
Lammy criticised a celebrity
supporter for promoting a “white
saviour” complex.

Jimmy Wales, the founder of
Wikipedia, was among those who
attacked Lammy as the BBC
announced it had raised £63m,
compared with £71.3m at the end
of the previous show. It is on track
to raise the lowest sum since 2007,
far below the record £108m total
achieved in 2011.

Wales, who relinquished the
chance of becoming a billionaire
by making Wikipedia a free ser-
vice, wrote: “I notice David Lammy

wisely keeping quiet while the UK
celebrates Comic Relief #rednose-
day raising millions.” Others said
they had not donated because they
did not want to be accused of being
a “white saviour”.

The row broke out after Stacey
Dooley, 32, winner of Strictly
Come Dancing, posted a picture of
herself posing with a young African
child while making a Comic Relief
documentary in Uganda. Lammy
reacted by posting the comment:
“The world does not need any
more white saviours.”

Lammy, 46, MP for Tottenham,
declined to comment yesterday.

Comic Relief was unsettled by
the criticism and intervened to
protect another white female
celebrity, Dani Dyer, winner of
Love Island, from a possible

Nicholas Hellen 
Social Affairs Editor 

and Leicestershire, according to a
briefing produced for senior
Whitehall officials last month.

Armed police officers are also
preparing to step up extra patrols
around key UK mosques during
Ramadan, a holy month in the
Islamic calendar due to start at the
beginning of May this year. 

Darren Osborne was jailed for a
minimum of 43 years after driving
a van into worshippers at Finsbury
Park mosque during Ramadan in
June 2017. Makram Ali, 51, died and
nine others were injured.

Simon Cole, chief constable of
Leicestershire who leads Prevent,
the government’s deradicalisation
strategy, said the number of far-
right referrals to the programme
was steadily increasing.

Writing for The Sunday Times
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backlash. It edited her film about
female genital mutilation, shown
on Friday night’s broadcast,
because of fears that it might
provoke fresh attacks from activ-
ists casting her as a meddling white
westerner.

Dyer, 22, was filmed visiting a
project in Sierra Leone and urged
viewers to give £10 or £20, saying:
“That is girl power. I love that. I
need a little bit of this group at
home.”

But Nimco Ali, 36, a campaigner
who helped outlaw the practice in
Britain, warned Emma Freud, 57,
director of Red Nose Day, that the
film could backfire.
@nicholashellen

Plastic red noses in bad odour, 
page 9

No laughing matter --   Comic Relief 
down £8m after ‘white saviour’ row

A man was arrested in Oldham
yesterday for posting support for
the New Zealand terrorist attack
on social media as new evidence
emerged of a growing threat from
the far right in Britain.

Detectives from Greater Man-
chester police held the 24-year-old
on suspicion of sending malicious
communications. The arrest came
as The Sunday Times was shown a
secret Cabinet Office assessment
that says the far right now poses a
greater threat than Islamist terror-
ism in some parts of Britain.

Neo-Nazi extremists are causing
police greater concern than
jihadists in areas understood to
include Lincolnshire, Derbyshire

Tom Harper, Caroline Wheeler 
and Dipesh Gadher 

UK police warn of more far-right 
extremists and arrest supporter
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Back my Brexit 
or we’ll never 
leave, says May

The toddler saved by his daddy

Theresa May will tell Conservative
MPs this week to back her or risk
never leaving the EU, after she
was warned that if her Brexit deal
falls, parliament would have the
power to delay the UK’s departure
indefinitely.

The prime minister will tell
Brexiteers they have until Thurs-
day to support her or risk a “collec-
tive political failure” in the form of
a “Hotel California Brexit” where
“you can check out, but you can
never leave”.

Advice from officials, leaked to
The Sunday Times, says that if the
deal fails to pass and the prime
minister is forced to request an
extension of article 50, Britain
would have to hold EU elections
and MPs would then be able to
impose limitless delays on depar-
ture from the EU.

The warning comes as senior
Eurosceptics signalled they may
swing behind the deal. Iain Dun-
can Smith, the former Tory leader,
told friends that Brexiteers should
“jump together” if the Democratic
Unionist Party supports the deal. 

In a further boost for May, Matt-
hew Elliott, one of the architects of
the leave campaign, urged MPs to
get behind her. Writing in The Sun-
day Times, he said: “If MPs vote
down the withdrawal agreement
for a third time this week, Brexit
probably won’t happen. But if MPs
do allow the vote to pass, we will
leave in a matter of weeks . . . We
will be free from the EU’s political
institutions by the summer.”

Jacob Rees-Mogg, leader of the
European Research Group, is pri-
vately keen to get on board and is
urging Boris Johnson to join him.
Another MP, Daniel Kawczynski,
said yesterday he would change his
vote because the “mood in my con-
stituency is now changing quickly”
and “we may lose Brexit”.

The prime minister is planning a
third attempt to get MPs to approve
the deal on Tuesday before an EU
summit in Brussels on Thursday. 

If the deal passes, No 10 officials

Tim Shipman,
Caroline Wheeler
Andrew Byrne Brussels

Diehards waver in fight against PM’s deal
tions, there is effectively no limit to
the number of extensions of article
50 the UK can ask for or be
required to ask for by parliament.”
A senior source said: “We could be
in the EU forever.”

The same message was passed
by the European Commission to
ambassadors in Brussels on Friday.
They were told: “It is possible that
there is more than one extension.”

In an effort to drum up more
support, two of May’s most senior
aides and at least four whips have
sounded out MPs about whether
they would vote for the deal if the
prime minister agrees to resign.

Grant Shapps, a former party
co-chairman, endorsed the plan:
“The next stage of the negotiations
around Britain’s future partner-
ship with the EU will require a com-
plete change of the negotiating
team from bottom to top.”

May is at the mercy of a “gang of
15” Brexiteer MPs who won’t
budge, including a “suicide squad”
of around 10 plotting to vote with
Labour in any no-confidence
motion. If the Tories lost such a
vote they would have 14 days to
install a new leader or Jeremy Cor-
byn could become prime minister.

Corbyn will host cross-party
talks tomorrow to thrash out an
alternative soft Brexit plan, likely
to commit Britain to permanent
membership of the single market
and customs union.

One of the Tories he has invited,
Nick Boles, resigned yesterday
from his Grantham and Stamford
constituency party, saying that the
“values and views” of local activ-
ists demanding a no-deal Brexit
were “at odds with my own”.

May will offer the DUP a new
deal tomorrow, including a “Stor-
mont lock” clause in the UK’s with-
drawal legislation to ensure EU reg-
ulations imposed on Northern
Ireland would be adopted in the
rest of the UK, or rejected in both. 

There will also be a “clarifica-
tion” but not a “rewrite” of attor-
ney-general Geoffrey Cox’s legal
advice. Ministers expect to funnel
another £1bn to the province — but
only after the deal passes, so it
does not appear to be a bribe.
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Zulfirman Syah with his son Averroes and wife Alta Marie. Below, Averroes clings to his wounded father after the shooting in Christchurch
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phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval. 

• The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format. 

• All images are high resolution (at least 300dpi). 

• Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

• Please do not supply images with any copy i.e. slogans on top. 

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER
Files less than 8mb (total attachment limit) can be emailed to  
production@hurstmediacompany.co.uk. Larger files can be sent to  
production@hurstmediacompany.co.uk via wetransfer.com. Please  
clarify in your message your company name, publication, theme and  
on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media Company supplies the copy ONLY, and all images/logos are 
provided by the client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater.  
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.


