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Competition upgrade

£8,500

£6,750

£5,000

£1,000

RATE CARD

• 536,240 copies of The Times 
published on a Saturday

• 1,320,000 average print 
Saturday readership

• Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-35                     27%

35+                                               73%

SOCIAL DEMOGRAPHIC GENDER

56% 44%

M
F

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

Saturday print readership  
of The Times 

1.3m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%

PUBLISHED WITH  ON SATURDAYS

THE LINCOLNSHIRE AVIATION HERITAGE 
CENTRE is the largest Bomber Command 

museum in the world and offers unique 

experiences to get hands-on with extremely 

rare aircraft regardless of your budget. 

The museum pride themselves on their 

welcoming environment and unprecedented 

access to these awesome aircraft.

Come and have a ride…

At the centre you have the opportunity to 

ride on board the Lancaster or Mosquito to 

experience the real power and finesse of the 

aircraft and to get closer to the experiences 

of the men of Bomber Command flying 

these aircraft to war. You can experience 

the sights, sounds, smells and atmosphere 

of this original Bomber airfield and its WW2 

aircraft on either a day visit or as part of 

the emotional experiences we offer.  The 

Mosquito based at the centre is the only 

running example outside of North America 

and you can take part in a Mosquito 

Experience day to get up close and personal 

with this groundbreaking aircraft.

Avro Lancaster NX611 is the only privately 

owned and running Lancaster in the world.  The 

Lancaster and the centre are run by the Panton 

family and they have opened the site and aircraft 

up to the public for the last 30 years to enable 

you to get something unique, available nowhere  

else in the world.  You can climb aboard the 

Lancaster, on an original WW2 Bomber Command 

airfield and take a ride down the runway.

Don’t want a ride?

If you don’t want to 

ride on the Lancaster 

then you could have 

a look on board 

and sit in all of the 

crew positions on 

a tour with one of 

the experienced and 

knowledgeable guides.

Reach dizzying heights aboard DH Mosquito  
and Avro Lancaster

Lincolnshire Aviation Heritage Centre: 
where the emotions and exhilaration of 
warbirds await… Visit lincsaviation.co.uk 
or call 01790 763207.

FOR THOSE WHO ENJOY A TIPPLE or simply 

want a day out with a difference, Great British 

Wine Tours offers the perfect getaway. Join a 

public tour, or create a bespoke excursion and 

explore award-winning vineyards, breweries and 

gin distilleries in Sussex, Surrey and Kent. 

Pair this with a smoked salmon tasting, a cheese-

maker visit, or lunch at an award-winning eatery  

for the perfect day out. 

And the icing on the cake? They  

do the driving. Every tour includes 

pick-up and drop-off from the station. 

The only problem will be that if you 

give this as a gift, you’ll want to come 

along too! 

Popular options include: 

Wind down on a rural vineyard escape

Cheers to that! Visit greatbritishwinetours.co.uk or call 01273 278474 to book a tour!

• Sussex Vineyard Tour for £89

• Sussex Vineyard and Cheese-

maker Tour at £97.

CONSIDERING A DAY OUT BUT 
DON’T WANT TO leave your pet 

behind? Visit Cheddar Gorge & 

Caves who welcome dogs to all 

their attractions. 

Explore one of Britain’s most 

spectacular natural landmarks. 

From its awe-inspiring cliffs to 

its extraordinary subterranean 

stalactite show caves. Cheddar 

Gorge & Caves holds many 

fascinating secrets about our 

prehistoric ancestors, and is an 

international centre for caving 

and rock climbing.

The whole family can enjoy 

an exciting day of discovery 

including Gough’s Cave with 

a free audio guide; Dreamhunters at Cox’s 

Cave: the adventures of early man; Beyond the 

View: a cinematic journey through the gorge; 

the Museum of Prehistory; Jacob’s Ladder; the 

Lookout Tower and the Cliff-top Walk. 

Cheddar Gorge and 

Caves are thinking about 

your pets too Take a trip 

to the iconic Gorge and 

Caves and your pooch 

will receive a free treat. 

Make sure to plan your 

visit in advance to make 

sure you get the most out 

of your day at Cheddar.

Exploration experiences for curious canines

So what are you waiting for? Nature, wildlife, 
history, adventure - experience the wonder 
of it all on a perfect day out in Somerset. 
Visit cheddargorge.co.uk or call 01934 
742343 to find out more. 

SET OVER 600 ACRES, Port Lympne Hotel & 

Reserve is home to the UK’s most authentic 

safari experience. See hundreds of free roaming 

wild animals as you travel on a safari truck 

through the South American, Asian and African 

experiences, then head off on foot around the 

rest of the park to see the big cats and primates.

Visitors to Port Lympne are promised a super 

day out as they explore wooded pathways to 

discover wild animals such as the UK’s largest 

herd of black rhino, big cats, small cats, primates, 

western lowland gorillas and more.

Visitors can also book additional activities  

for an extra special day, including bespoke 

safaris, guided tours, team building activities, 

keeper experiences and many more. Restaurants 

and kiosks are also located around the park.

The reserve is the only visitor attraction  

in the UK offering a variety of short break 

accommodations. Including 13 different types of 

unique and inventive accommodation varieties 

to meet your every need. The Bubble offers a 

180-degree panoramic luxury retreat; Tiger Lodge 

a view into the tigers enclosure; sleep with lions at 

Lion Lodge; and Forest Hideaway provides exclusive 

dens. Wolf Lodge is up close with the pack; Rhino 

Lodge gives a look into the horned creatures’ world; 

and Hog Deer Creek offers a cosy shepherds’ 

hut.There is an option to stay at a treehouse 

hotel with sensational views and the 

4-star Port Lympne Mansion. Additionally, 

glamping is also offered at Giraffe Lodge, 

Bear Lodge or Pinewood. 

Go wild for the UK’s top safari experience

Visit aspinallfoundation.org or call  
01303 264647 for more information.

THE BEN SAYERS 18-HOLE 
LITHIUM BATTERY TROLLEY 

offers a host of premium features 

at an entry-level price. The lightweight 

aluminium frame is fitted with a 200W 

motor that will tackle even the steepest 

of slopes and is powered by a 14.4v16ah 

18-hole lithium battery. 

The trolley is fitted with a nine-

speed control dial, along with a 

pre-set distance function that 

allows you to send 

your trolley 

forward by 10m, 

20m or 30m at 

the push of a 

button. The 

LED display 

Love golf? This new 
lithium battery trolley 
could be for you

Heard enough? Visit bensayers.
co.uk to find a retailer of the Ben 
Sayers 18-hole lithium battery 
trolley near you. 

also includes a battery-

power indicator. 

In addition, the trolley 

also comes complete with a 

free accessory pack worth over £100, 

which includes an accessory station, 

umbrella holder, scorecard 

holder, drinks holder, rain 

cover and carry bag. 

With an RRP of 

just £349.99, this 

lightweight, stylish 

18-hole lithium electric 

trolley represents 

exceptional performance 

at an incredible price. 

IF YOU HAVE A PASSION FOR the 

British countryside, food and rural life, 

Countryside membership is perfect for 

you. You’ll enjoy Countryside magazine 

delivered to your door 

every month. With rural 

crafts and traditions, 

inspirational gardening 

tips, delicious recipes, 

wildlife, rural events and 

great places to visit, to 

discovering more about 

your food provenance 

and how you can 

support British farming, 

Countryside magazine is 

a true celebration of the 

British countryside. Plus, 

as a member, you’ll have great benefits that help 

you to make the most of the countryside, such as 

10% savings on cottages.com, 15% off Mountain 

Warehouse, discounts to rural events, significant 

loyalty discounts on a range of vehicles 

(eligibility T&Cs apply) and fabulous, exclusive 

member competitions and offers. 

Quote code CHECKLIST when 

joining and we’ll send you a free 

copy of our Countryside Kitchen 

recipe book, worth £15.95. This 

lovely book has 77 delicious recipes 

made with great British seasonal 

produce and also features the stories 

of the farming families behind the 

ingredients. You can also order 

the recipe book separately at: 

countrysideonline.co.uk/cookbook.

Choose either a one-year membership (£41.50), or 

a three-year membership (£99) saving over £25. 

Make the most  
of the British  
countryside, food 
and rural life

To join or treat someone to gift membership visit countrysideonline.co.uk/join-today or 
call the Countryside Helpline on 0370 840 2030. Quote code CHECKLIST when joining to 
get a free copy of Countryside Kitchen recipe book, worth £15.95.

Discover Earth’s nearest neighbours

Get your Celestron AstroMaster LT 70 AZ Refractor at celestron.co.uk

CELESTRON’S RANGE OF AstroMaster telescopes are ideal for 

those looking to start out on their astronomical journey of 

exploration.Suitable for all ages and experience, you’ll be ready 

to observe in minutes thanks to the AstroMasters’ quick and easy 

no-tool setup. The AstroMaster 70 AZ gives wonderfully bright, clear 

images of the Moon, nearest planets, and many 

more objects for great night-time viewing. 

It’s that time of year when all that’s glorious about the 
British countryside is celebrated. Here are several ideas  
that doff their caps to the traditional ways of rural life

A dog walker’s second best friend

Available in sizes 3 to 12 for £69.99. Visit the online store at thedrybootcompany.com

AFTER 60 YEARS IN PRODUCTION, 
the Harris Dryboot remains the  

only 100% guaranteed waterproof, 

multi-purpose, lace-up boot 

available in the UK. 

Favoured by everyone from 

walkers and gamekeepers 

to gardeners and 

farmers, they’re 

a comfortable, 

low maintenance 

waterproof boot 

– without the 

inconvenience 

of a knee-length 

Wellington.

Top quality natural rubber construction, 

impervious to damage from bramble or rough 

undergrowth. Splash resistant to acid and alkali, 

garden and agricultural chemicals. Steel shank 

built into the non-slip sole adds strength  

and protection.

Fully lined with cool jersey-cotton fabric 

which helps prevent the foot sweating. 

Thick padding around the ankle area  

for added comfort and prevention  

of ankle rub. 

They are fully washable 

and quick drying, 

unlike a leather 

 boot and ideal for 

those with 

wider calves. 

Elegance on the driven game shoot

Available at the Beretta Gallery, London or online at beretta.london

James breeks are made 

of fine Italian wool and 

cashmere and thanks 

to the waterproof 

and breathable EVO 

membrane, you’ll 

be staying dry this 

season. The coat also 

features a Coolmax® 

lining, which further 

helps with temperature 

control for additional 

comfort.

Why not complete the 

look with the St. James 

vest and cap?

THE ST. JAMES LINE IS 
DESIGNED and devoted to 

those who enjoy driven 

game shooting. The 

line owes its creation, 

styling and name to 

the knowledge of our 

staff at the London 

Beretta Gallery 

based on St. James’s 

Street; it stands out 

for the exclusivity 

of the materials, 

traditional style, cut 

and performance.

Available in both 

male and female 

tailoring, the 

extremely elegant 

St. James coat and St. 

VISIT MARWELL ZOO IN 
Hampshire and get close to 

an incredible range of exotic 

and endangered species.

Don’t miss BRICKOSAURS! 

A world exclusive, prehistoric 

LEGO® brick experience. 

Discover 50 astonishing 

dinosaur sculptures across 

See dinosaurs at the zoo in Hampshire!

Visit marwell.org.uk to book or call 01962 
777407 for more information. 

Marwell’s 140-acre park, 

including the biggest 

ever moveable LEGO 

brick dinosaur model –  

a whopping eight-

metre T. Rex! 

Visitors will also be 

able to get hands on 

with a host of extras, 

including trying their 

hand at making their 

own creations at BRICKOSAURS Base Camp, a 

free spotter’s guide, and more. Plus, keep an eye 

out for their recent births including an okapi calf, 

Przewalski’s foal and plains zebra foal.

A family business passionate about craftmanship, 
design and quality

Get in touch at cedartreepods.co.uk,  
email info@cedartreepods.co.uk or call 
01978 780859 and let Cedar Tree Pods  
find your beautiful space in which to work, 
rest and play. 

CEDAR TREE PODS IS A FAMILY-RUN 
business based in the idyllic countryside 

of North Wales. We make beautiful pods, 

shepherds huts, roundhouses and garden 

rooms. Each one of our designs can 

be tailored to your exact requirements, 

fitting perfectly with the needs of your 

business, family or lifestyle. 

From initial design to full realisation, 

our team will work closely with you to 

create the unique space you’ve always 

wanted. Do you want a new office or 

home studio? Perhaps an entertaining 

space or man cave? Or maybe you want 

to get involved in one of the fastest-

growing industries in the UK with a 

glamping business. 

Our range of buildings will exceed your 

expectations whether it’s for your family or a 

new business venture.

Using only the highest quality materials and 

our team of passionate craftsmen to create your 

perfect space, we 

believe our pods 

are second to none. 

They come fully 

insulated for year-

round usability and 

are backed with our 10-

year structural warranty. 

In addition, you can 

rely on our excellent 

customer service.

Countryside Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Countryside Checklist, please call Hurst Media Company on 0203 478 6017

The Countryside Checklist is a full-colour, 

tabloid sized double-page spread of advertorial 

content published in the Saturday edition of 

The Times.

Boasting an audience with a keen interest in 

outdoor pursuits such as trekking and hiking, 

the Saturday publication of The Times is 

renowned for its definitive cultural contribution. 

The Countryside Checklist will offer new and 

exciting ways for consumers to experience the 

Great British outdoors and get them ready for 

game season.

The Countryside Checklist showcases a high-

quality selection of products and services to 

benefit the countryside enthusiast, ranging 

from country homes and interiors, outdoor 

clothing and footwear, organic food and drink, 

equestrianism, and specialist kit and equipment. 

Published on the Saturday before The Glorious 

Twelfth, the Countryside Checklist is the perfect 

shop window for brands and organisations 

to benefit from the season of heightened 

appreciation for the British outdoors, and a 

loyal and affluent readership more likely to buy 

organic, local products and produce.

•  When talking about brands, The Times 

readers are 25% more likely to mention ads

• 34% of The Times readers are more likely 

to purchase organic groceries than  

the national average

• The Times is read for an average of 76 

minutes on a Saturday

https://s3-eu-west-1.amazonaws.com/5874multi/wp-content/uploads/sites/55/2020/03/18161458/Competitions-published-with-the-national-press.pdf


Countryside Checklist is advertorial content compiled by Hurst Media Company Ltd which takes 
sole responsibility for the content, but is published in The Times

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
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S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 134 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
• Once all material is submitted according to specification, 

Hurst Media will layout your advertorial within the pre-approved
house style of the publication.

• Supplied copy will by subedited by Hurst Media's editorial team.
Spelling, grammar and punctuation will also be corrected to the 
house style.

• Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
• Hurst Media will provide a PDF for client approval.

• The client will have the option of two rounds of amendments 
before final approval is required. Please ensure any amendments are
clear and concise.

• Approval is required within 48 hours.

• Please note that the newspaper must also approve all advertorials and
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

• CMYK images in JPEG, TIFF or PSD format.

• All images are high resolution (at least 300dpi).

• Please supply images at their original size and aspect ratio. 
We will crop images to an appropriate size when laying out
your advertorial.

• Please do not supply images with any copy i.e. slogans on top.

• We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
• Total word count includes max. 10 words for headline and

max. 20 words for a call to action.

• Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

*  Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 

Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


