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Introduction Over the last twelve years, Gentleman’s Journal has built one of the most 
premium and influential men’s luxury audiences in the world. Today Gentleman’s 
Journal is the premier lifestyle publication for the modern gentleman - a curated 
handbook of the finer things in the world and a quiet manifesto on how to live a 
richer life. More than this though, Gentleman’s Journal is its very own kind of club 
- one whose members are united by diverse shared interests, real ambition and 
a natural curiosity. As such, our readers have shared passions in style, grooming, 
design, watches, wine, politics, business, private travel, cars, yachts, property, 
technology, and art.

MONTHLY UNIQUE USERS 800,000+ SOCIAL MEDIA 830,000+ NEWSLETTER 110,000+ 
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Readership Stats
UNIQUE VISITORS GJ NEWSLETTER SOCIALVISITORS OVERVIEW

GENDER PERCENTAGE 
68% MALE
32% FEMALE

DEMOGRAPHIC
ENTREPRENEURS
INNOVATORS
THRILL SEEKERS
INFLUENCERS

GLOBAL READERSHIPAGE RANGE

PAGE VIEWS 
1.5M+

PER MONTH
818,000+

AVG. DURATION
1:46 MINS

SUBSCRIBERS 
110K

OPEN RATE
26-29%

CLICK RATE
1.2-2.4%

INSTAGRAM 
447K

FACEBOOK
366K

TWITTER/X
35K
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Brands that trust us
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Engaging digital content lies at the core of the Gentleman’s Journal online presence. 
We’re known for producing captivating, authoritative features across a wide range  
of subjects.

For brands, sponsored articles offer an effective way to connect with our audience  
and communicate key messages in greater depth.

Our in-house editorial team works across both commercial campaigns and editorial 
partnerships, ensuring our tone of voice remains consistent across all paid and organic 
content. This makes our sponsored content process highly collaborative. While brand-
led, we provide strategic guidance on which elements are most likely to resonate with 
our readers and perform best across our channels.

Sponsored articles can take many forms, depending on the story or message a brand 
wants to share with the Gentleman’s Journal audience. Popular formats include:

- Brand narrative / overview
- Q&A
- Product spotlight
- New collection launch
- Event promotion
- Campaign amplification
- Founder profile
- Product or venue review

To maintain consistency across both our channels and the brand’s, we typically  
use existing assets (though we’re happy to create new ones upon request).  
Once the article is written, we provide a preview for final approval before publishing  
it on the site.

Overview
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360 Amplification While the sponsored article forms the core of this type of partnership, the most effective campaigns take a 360-degree 
approach, leveraging all of our key channels to maximise reach and impact.

This typically includes promotion through our highly popular GJ Weekly Newsletters and our actively engaged social 
media platforms. Our in-house design team creates bespoke Instagram Stories to highlight the sponsored feature, while 
imagery from the article is also shared as Instagram and Facebook grid posts to expand reach and drive traffic.

In addition, we often include brand partners in broader editorial content - such as product round-ups, Editor’s Picks, or 
Gift Guides - in the weeks following publication. This extends visibility, reinforces the campaign’s message, and ensures 
sustained brand presence across our platforms. 

DIGITAL SOCIALNEWSLETTER
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Example Campaigns
Over the next few slides, you’ll find examples of recent successful campaigns we’ve delivered 
for some of the previously mentioned brands.

These span a variety of sectors, including fashion, automotive, travel, watches, and drinks, 
yet each was guided by our consistent consultative approach. The results were thoughtfully 
crafted and curated features, created to captivate readers, drive engagement, and effectively 
share each brand’s story with a wider, interested audience.
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Click here to view

Cubitts 
Interview with founder Tom Broughton

9/28

https://www.thegentlemansjournal.com/article/cubitts-founder-tom-broughton-start-business/


WWW.THEGENTLEMANSJOURNAL.COM

Louis Roederer 
Cristal Rose feature
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Click here to view
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https://www.thegentlemansjournal.com/article/why-is-cristal-rose-champagne-so-good/
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Barcardi 
Aged rums deep-dive
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Click here to view
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https://www.thegentlemansjournal.com/article/old-and-bold-why-aged-rums-are-the-considered-gift-this-winter/
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Bicester Village x Bentley 
Crossing the Cotswolds drive story

Click here to view
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https://www.thegentlemansjournal.com/article/drive-stories-crossing-the-cotswolds-in-a-bentley-continental-gt/
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Luca Faloni 
English Riviera clothing campaign
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Click here to view
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https://www.thegentlemansjournal.com/article/luca-faloni-salcombe-2024/
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Polestar 
Road testing the Polestar 2

Click here to view
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https://www.thegentlemansjournal.com/article/polestar-2-polestar2-road-test-electric-car-charging-london/
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Creed  
Fragrance roundup
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Click here to view
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https://www.thegentlemansjournal.com/article/mens-creed-fragrance-best/
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Creed 
Leather Explorer collection review
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Click here to view
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https://www.thegentlemansjournal.com/article/creeds-new-leather-explorer-collection/
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Cecil Wright 
Superyacht Kismet review

Click here to view
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https://www.thegentlemansjournal.com/article/kismet-gigayacht/
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Knightfrank 
Park Modern property review
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Click here to view
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https://www.thegentlemansjournal.com/article/introducing-park-modern-west-londons-latest-luxury-development/
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Chanel 
J12 in Bleu watch review
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Click here to view
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https://www.thegentlemansjournal.com/article/chanel-j12-bleu/
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Vista Jet 
Introducing the VJ25 membership

Click here to view
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https://www.thegentlemansjournal.com/article/vj25-vistajet-about/
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Chopard
Chopard photoshoot in Cornwall
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Click here to view
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https://www.thegentlemansjournal.com/article/a-gentleman-in-isolation/
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Ineos 
Ineos Grenadier review
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Click here to view
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https://www.thegentlemansjournal.com/article/everything-we-know-about-the-ineos-grenadier/
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Dyson 
Interview with James Dyson
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Click here to view
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https://www.thegentlemansjournal.com/article/dyson-isnt-apple-sir-james-shows-us-around-tech-titans-headquarters/
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Chelsea Barracks 
Chelsea Barracks Residences review
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Click here to view
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https://www.thegentlemansjournal.com/article/step-inside-the-new-military-inspired-chelsea-barracks-residences/
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Fendi
Summer 2025 clothing campaign

SPONSORED ARTICLE CAMPAIGNS

Click here to view

25/28

https://www.thegentlemansjournal.com/article/fendi-spring-2025-issue-shoot/


WWW.THEGENTLEMANSJOURNAL.COM SPONSORED ARTICLE CAMPAIGNS

Vacheron Constantin 
Saville Row x Vacheron roundup

Click here to view
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https://www.thegentlemansjournal.com/article/vacheron-constantin-gets-back-to-work/
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Suggested Deliverables

The structure and deliverables of each partnership are often shaped 
by the brand’s specific goals, and we’re always happy to adapt.  
(For example, if boosting Instagram presence is a priority, we can 
include additional social media assets or tailored formats). That said, 
the following campaign structure has consistently delivered strong 
results for recent partners:

GENTLEMAN’S JOURNAL – SPONSORED ARTICLE CAMPAIGN

•	 1x Online Sponsored Article
•	 1x Inclusion in GJ Weekly Newsletter
•	 2x Social Media Posts (Instagram, Facebook, X)
•	 1x Bespoke Instagram Story
•	 2x Editor’s Picks Feature Inclusions
•	 2x Editor’s Picks Newsletter Inclusions
•	 1x One-Week Digital Takeover (Newsletter banners + Instagram 

Story ads)

This format makes full use of our core platforms and is typically 
deployed over a 2–3 week period.

Many brands choose to scale this into a sponsored article series, using  
a similar structure but with expanded deliverables and a longer campaign 
duration. For broader partnerships involving multiple features, the 
Gentleman’s Journal team provides a detailed production schedule to 
ensure seamless execution and optimal timing across all elements.

SPONSORED ARTICLE CAMPAIGNS 27/28
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Contact

Harry Jarman

Aobh O’Brien-Moody

Dan Scothern Zak Maoui

Alistair MacQueen

Samuel Thomas

Sophia Baccanello

Freya Anderson

Harvey Smethurst

FOUNDER & EDITOR-IN-CHIEF
HARRY@THEGENTLEMANSJOURNAL.COM

ASSOCIATE EDITOR
AOBH@THEGENTLEMANSJOURNAL.COM

PARTNERSHIPS DIRECTOR
DAN@THEGENTLEMANSJOURNAL.COM

STYLE DIRECTOR
ZAK@THEGENTLEMANSJOURNAL.COM

MANAGING EDITOR
ALISTAIR@THEGENTLEMANSJOURNAL.COM

DESIGNER
SAMUEL@THEGENTLEMANSJOURNAL.COM

CHIEF OF STAFF
SOPHIA@THEGENTLEMANSJOURNAL.COM

DESIGNER
FREYA@THEGENTLEMANSJOURNAL.COM

SOCIAL MEDIA MANAGER
HARVEY@THEGENTLEMANSJOURNAL.COM

Joseph Bullmore
EDITOR-AT-LARGE
JOSEPH@THEGENTLEMANSJOURNAL.COM
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