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° Over the last twelve years, Gentleman's Journal has built one of the most
Intro dUCthH premium and influential men's luxury audiences in the world. Today Gentleman's
Journal is the premier lifestyle publication for the modern gentleman - a curated
handbook of the finer things in the world and a quiet manifesto on how to live a
richer life. More than this though, Gentleman's Journal is its very own kind of club
- one whose members are united by diverse shared interests, real ambition and
a natural curiosity. As such, our readers have shared passions in style, grooming,

design, watches, wine, politics, business, private travel, cars, yachts, property,
technology, and art.

GENTLEMAN'S JOURNAL
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from John Kennedy Jr.
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Readership Stats

VISITORS OVERVIEW

DEMOGRAPHIC
ENTREPRENEURS
INNOVATORS
THRILL SEEKERS
INFLUENCERS

GENDER PERCENTAGE
68% MALE
32% FEMALE

UNIQUE VISITORS

GJ NEWSLETTER

PAGE VIEWS
1.5M+

PER MONTH
818,000+

AVG. DURATION
1:46 MINS

SUBSCRIBERS
110K

OPEN RATE
26-29%

CLICK RATE
1.2-2.4%

SOCIAL

INSTAGRAM
447K

FACEBOOK
366K

TWITTER/X
35K

AGE RANGE

GLOBAL READERSHIP

L/28

11.2%

18-24

39.7%

25-34

35-44

45-54

4.7%
55-64 65+

UK 36.71%

UNITED STATES 35.15%

EUROPE 15%

INDIA 4.59%

CANADA 4.28%

AUSTRALIA 3.65%

SOUTH AFRICA 1%
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Overview

Engaging digital content lies at the core of the Gentleman's Journal online presence.
We're known for producing captivating, authoritative features across a wide range
of subjects.

For brands, sponsored articles offer an effective way to connect with our audience
and communicate key messages in greater depth.

Our in-house editorial team works across both commercial campaigns and editorial
partnerships, ensuring our tone of voice remains consistent across all paid and organic
content. This makes our sponsored content process highly collaborative. While brand-
led, we provide strategic guidance on which elements are most likely to resonate with
our readers and perform best across our channels.

Sponsored articles can take many forms, depending on the story or message a brand
wants to share with the Gentleman's Journal audience. Popular formats include:

- Brand narrative / overview
- Q&A

- Product spotlight

- New collection launch

- Event promotion

- Campaign amplification

- Founder profile

- Product or venue review

To maintain consistency across both our channels and the brand's, we typically

use existing assets (though we're happy to create new ones upon request).

Once the article is written, we provide a preview for final approval before publishing
it on the site.
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: o While the sponsored article forms the core of this type of partnership, the most effective campaigns take a 360-degree
3 6 O p 1 Catlo I l approach, leveraging all of our key channels to maximise reach and impact.

This typically includes promotion through our highly popular GJ Weekly Newsletters and our actively engaged social
media platforms. Our in-house design team creates bespoke Instagram Stories to highlight the sponsored feature, while
imagery from the article is also shared as Instagram and Facebook grid posts to expand reach and drive traffic.

In addition, we often include brand partners in broader editorial content - such as product round-ups, Editor's Picks, or

Gift Guides - in the weeks following publication. This extends visibility, reinforces the campaign's message, and ensures
sustained brand presence across our platforms.
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Take a tour of “The Terraces’, Mustique’s most majestic estate

With nine spacious bedrooms, cinema and suite of swimming pools, the island paradise has recently been listed
by Knight Frank...

Property of the week

. " . s " o Takeat f “The Terraces’, Mustique's ajestic estate.
In the fifteenth century, Spanish sailors named the little chain of islands around Mustique “Los Pdjaros”, because to them they resembled a small Alock of SRR TG e Resks KRR e R et e b Bs e

scattered birds, migrating across the ocean. Today, the island paradise still holds that feeling of wonderful, natural seclusion — a place set apart from the

In the fifteenth ors named the little chain ofislands aroun
world, rich in wildlife and beauty, where the lucky few come to spread their wings.

Mustique “Los F 5", 1em they resembled a small fluck of seatter
hirds, migrating across the ocean, Today, the island paradise still halds that feeli
of wonderful, natural seclusion.

MacBook Pro
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Example Campaigns

Over the next few slides, you’ll find examples of recent successful campaigns we’ve delivered
for some of the previously mentioned brands.

These span a variety of sectors, including fashion, automotive, travel, watches, and drinks,
yet each was guided by our consistent consultative approach. The results were thoughtfully
crafted and curated features, created to captivate readers, drive engagement, and effectively
share each brand’s story with a wider, interested audience.
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Cubitts

Interview with founder Tom Broughton
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“A bricks and mortar
retail location is better than
any advertising...”

- e « covrnnrato Tom Broughton, it is fair to say, has something
tCh BRI COrpol ate of an eye for business. The founder of Cubitts

ta bll.SilleSk., with - an emerging new challenger in Britain’s

s S L [ B ohto bustling specs and sunglasses market - opened
= f(}l,ll'ld(..l T(.ﬂll Ll l_ll.l,_.__,ht(_. n his first shop in King's Cross in 2012.
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https://www.thegentlemansjournal.com/article/cubitts-founder-tom-broughton-start-business/
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Louis Roederer
Cristal Rose feature
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Why Cristal Rosé is a true unicorn Champagne

From the outset, Cristal Rosé stood apart thanks to an innovative approach to vinification known as 'gentle infusion' - here,
we dive into its history

Pol Roger has its Cuvée Sir Winston Churchill. Laurent-Perrier has Grand Siécle. For Moét Hennessy, think Dom Pérignon. These are the ‘prestige
cuvées’, a Champagne house’s ultimate bottlings. The original - and arguably most vaunted - prestige cuvée of all is surely Cristal. As the creation of
Louis Roederer, Cristal was first produced in 1876 as a commission for Tsar Alexander 11 of Russia.

MacBook Pro

Click here to view


https://www.thegentlemansjournal.com/article/why-is-cristal-rose-champagne-so-good/
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Barcardi
Aged rums deep-dive
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Old and Bold: Why aged rums are the
considered gift this winter

We're raising a glass to the noble art of sipping — with four toas

waorth Y '._|

Let’s take a moment to appreciate the noble art of the sip — the overlooked,
underestimated, near-forgotten power of sipping. You might chug a beer. You
sometimes glug a glass of wine. You spray a magnum of champagne. You swill a bal
of brandy. But a rum? Now that’s for sipping. And thinking. And swirling. And . Jones |
considering. And conversing.

. “ Bacardi Ancjo
Cuatro rum, Caeckelt &

Click here to view

‘With enveloping notes of toasty oak, nutmeg
spice, toffee and warm cinnamon, it is a spritely
sipper that can be served over rocks, or tall

and long in a highball, A glowing reminder of
warmer climes and brighter times ahead.

BACARDI ANEJO CUATRO

Send m
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Bicester Village x Bentley

Crossing the Cotswolds drive story
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Drive Stories: Crossing the Cotswolds in a Bentley Continental GT

There's nowhere quite like the Cotswolds. A charming, quintessentially British collection of golden-coloured villages,
winding roads and lazy green grasslands, the area has now been a designated Area of Qutstanding Natural Beauty.

From Foxhill Manor to Bicester Village, this day-long roadtrip takes in the best sights and bites the area has to offer. Close to Bristol, Bath and even
Bicester Village, the quaint Cotswolds are also ripe for road-tripping. So, last month, we revved up Bentley’s latest, luxurious Continental GT and headed
west out of London for a tour of the area. And, from picturesque sights to delectable bites, we discovered the best boltholes and boutiques on offer.

MacBook Pro
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Drive Stories:
Crossing the Cotswolds in a Bentley Continental GT.

There’s nowhere quite like the Cotswolds. A charming, quintessentially British|

collection of golden-coloured villages, winding roads and lazy green grasslands, tf

area has now been a designated Area of Outstanding Natural Beauty for over 50 ye
— and for good reason,

Click here to view

Faxhill Manar

First up, however, a leisurely morning's drive
will take you from Foxhill Manor to Daylesford
Farm Shop. Sitting pretty by the village of
Morton-in-Marsh, this rural farm shop isa
bastion of British produce; selling everything
from home-grown fruit and veg to sustainably
sourced and ethically butchered meats,

12/28
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Luca Faloni
English Riviera clothing campaign

Thursday 3rd April 2025 146239
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Sand linen trousers
£250

Elegant brown trousers
£250

Cream Elba Polo
£165

Navy Blue Silk
£250

LUCA FALONI

LUCA FALONI

LUCA FALONI LUCA FALONI

Luca Faloni: the Italian brand
takes on the English Riviera

Luca Faloni has become one of the most-loved brands by men in the world

Luca Faloni, black linen jersey t-shirt, £120, lucafaloni.com and

Luca Faloni striped Nocciola brown Versilia shirt, £150,

Words: Zak Maoui uca Faloni is the Italian designer whose clothes are classic
- . . . |lucafaloni.com and hazelnut brown Lipari linen trousers, £250, black Lipari linen trousers, £170, |lucafaloni.com
In association in design, but has a wide-reaching appeal. Over the course atiloni.eon
wee FALONT of the past few years, it's growth has been impressive, and
some of the most stylish men now consider it their go-to label
for sleek separates. Prince William wears the polo shirts and -‘/ & 1‘ - E -

Click here to view

Payne's Grey Versilia shirt, £150, lucafaloni.com and light blue
denim jeans, £150, lucafaloni.com

Payne's Grey Versilia shirt Light blue denim jeans
£150 £150

LUCA FALONI LUCA FALONI

Portofino white linen shirt, lucafaloni.com

White linen shirt
£170

LUCA FALONI

13/28
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Road testing the Polestar 2

DRIVE STORIES

The Polestar 2
claims a range of 292 miles.
We put that to the test...

s Journal takes the all-e ic
London and along
h coast. But will it hold its ¢

Send message

It would have done more. That’s the
(impressively) long and (not so) short of it.

On a day-long drive out of London, skirting the
south coast of England and then charging back
into the capital, the Polestar 2 proved itself to
be capable, comfortable — and even a bit of a
head-turner.

Send message

Click here to view

“The polestar 2 is the first
car to be fitted with google
android automotive...”

Send message
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Creed

Fragrance roundup

.
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Which men’s Creed fragrance is the best for you?

The male fragrances at Creed are legendary. But with a multitude of fragrances to suit all personalities,
it can be hard to choose...

When it comes to men’s fragrances, Creed is among the boldest, brightest and best. When you spritz on a scent created by Creed, words like ‘fresh’ and
‘nice’ don’t spring to mind. Instead, these inimitable blends and aromas conjure up evocative emotions and feelings that can’t even be put into words.
Because this is a brand that excels, nurtures and tantalises in equal, heady measure — and any modern man who wears Creed is sure to make a
statement.

MacBook Pro
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Click here to view


https://www.thegentlemansjournal.com/article/mens-creed-fragrance-best/
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Creed

Leather Explorer collection review

GENTLEMAN'S JOURNAL
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Creed’s new Leather Explorer Collection is a
throwback to the golden age of travel

Inspired by his father's oceanic voyages, Olivier Creed has crafted a
seven-piece leather set for both the home and the suitcase

Though today it is renowmed for its original, ingredient-driven scents, Creed first
began life in 1760 as a tailor, outfitting London’s great and good - including King
George 111, who received a pair of scented leather gloves from the Mayfair compan

For more pocket-friendly travel accessories, a
Lrio of leather perfume sleeves can either hold
50ml, 75ml or 100ml bottles. A collection that’s
influenced by Creed’s exploration of the world
in search of new scent profiles.

House of Creed,
oots,
sk and

CREED LEATHER EXPLORER CASE

Click here to view


https://www.thegentlemansjournal.com/article/creeds-new-leather-explorer-collection/
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Cecil Wright

Superyacht Kismet review
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It's becoming increasingly difficult to make a splash at the Monaco Yacht Show, if you'll excuse the pun. Joking aside, the expectations of
Champagne-swilling yacht buyers, charterers and brokers seem to increase exponentially as bigger and better craft float into the tranquil, turquoise

waters of Port Hercule each year.

SPONSORED ARTICLE CAMPAIGNS

GENTLEMAN'S JOURNAL

VIDEO

Inside Kismet, the world’s finest superyacht

It's the very definition of one-upmanship, but despite the deepening absurdity of the superyacht world, there is one name
that's continually caused a storm at sea for the best part of two decades: Kismet.

MacBook Pro
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Kismet, In association with Cecil Wright

Inside Kismet, the world's finest superyacht

It’s becoming increasingly difficult to make a splash at the Monaco Yacht Show, |
you'll excuse the pun. Joking aside, the expectations of Champagne-swilling yacl
buyers, charterers and brokers seem to increase exponentially as bigger and bett
craft float into the tranquil, turquoise waters of Port Hercule each year.

Click here to view

Key stastics

LENGTH, TOP SPEED, CREW, GUESTS

LENGTH
122
TOP SPEED
12 KNOTS
&T
4518
CREW
36
DELIVERED
2024
BEAM
M
GUESTS
=
BUILDER
LURSSEN

PRICE 300,000,000 AW HIGH SEASON
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Knightfrank

Park Modern property
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review
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Introducing Park Modern

West London’s latest luxury development.

From awellbeing floor to panoramic views of the London skyline, Park Modern ist
luxury development transforming residential living... Does your Fulham flatshare h
a porte cochére with valet parking? Possibly not. How about a residents’ lounge?
Signature restaurant and café? A wellbeing floor, complete with 85 foot swimming pe

Click here to view
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Chanel

J12in Bleu waltch review

B4 Newsletter
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J12

) (3 o AUTOMATIC
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AUTOMATIC

To celebrate 25 years of the J12

Introducing the Chanel J12 in Bleu Introdneingtis o e i b

at Watches and Wonders in Geneva.

. . - . L1 . . . . A ~ 3
Chanel's iconic watch, which was only ever presented in black and then white, has been reimagined in blue Chanel J12 in Bleu
as it turns 25 years old

atch, which was only
nd then white, has

Like Hermes, Chanel has transcended being a fashion brand that does watches, and instead, thanks to its configurations and in-house move :
3 it turns

key player in the horological game. Case in point: in 2012 it introduced an in-house J12 movement developed with Kenissi, a Swiss manufac
co-founded by Chanel and Tudor.

MacBook Pro
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Click here to view


https://www.thegentlemansjournal.com/article/chanel-j12-bleu/

WWW.THEGENTLEMANSJOURNAL.COM SPONSORED ARTICLE CAMPAIGNS 20/28

Vista Jet
Introducing the VJ25 memb

VistaJet’s flagship Program membership is a
tailored flight subscription, offering guaranteed
availability at fixed hourly rates from 50 hours
per year. However, for those not needing so
many hours, yet still looking for the same
exacling standards, last year, the company
announced a new addition to its portfolio of
membership options.

Dovetailing
with VistaJet’s premium e is ne
model eaters to current demands

Send message Send message

Click here to view


https://www.thegentlemansjournal.com/article/vj25-vistajet-about/
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Chopard

Chopard photoshoot in Cornwall

02/02/2024 GENTLEMAN'S JOURNAL

A Gentleman in Isolation:

Summer 2020 is like no other. Gentleman’s Journal and Chopard headed
to Cornwall to embrace the best the of the British Summer.

Spring 2020 has been a strange one - and summer won't be much different.
Whether it's a cancelled holiday or a postponed wedding, no-one’s plans
have remained unchanged by the spread of the pandemic.

Click here to view


https://www.thegentlemansjournal.com/article/a-gentleman-in-isolation/
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Ineos Grenadier review

Thsda e A 205 s GENTLEMAN' JOURNAL

LATEST STYLE GROOMING GEAR BUSIMNESS TRAVEL LIFESTYLE CULTURE FITHESS PODCASTS VIDED

Cars > Gear >

Everything we know about the
INEOS Grenadier

With Sir Jim Ratcliffe the mastermind behind this all new all-purpose 4x4, could the Ineos
Grenadier be the new dark horse of the SUV market?

Words: Jonathan here is a breed of workhorse, massively built and

wels T economical to keep, called the Suffolk Punch. It’s ano-

::i:::mdaﬁon nonsense, well-muscled, incredibly helpful horse — used
NEcs BRENADIER mostly for farm or draught work. But its talents don’t end in

the fields. Thanks to handsome features and energetic

|
| GRENADIER |

SPONSORED ARTICLE CAMPAIGNS

Backin 2016, when the Land Rover Defender ceased
production, Sir Jim — who, with over £20 billion in the coffers,
is Britain’s richest man — decided he wasn’t ready to let go of
the Great British icon. He asked Jaguar Land Rover if they
would sell him the Defender’s designs or tooling so he could

continue production. They declined.

But, with the might of his petrochemical empire behind him,
Sir Jim wasn’t going to be dissuaded. Instead, he headed to the
pub (where all good ideas are born, naturally) and hashed out
plans to build a rugged, all-purpose 4x4 of his own. That pub’s

name? The Grenadier, in Belgravia.

Click here to view

There are bump strips on the doors. There’s a rear easy-
loading door. A ladder aids access to the roof. Exterior wiring
offers power to auxiliary lamps or work beacons. Roof bars are

built-in. There’s even high-strength steel in the bodywork,

backing up that focus on ‘strength over speed’.

It's a similarly serviceable story under the reinforced bonnet.
Ineos has opted for a modular 3.0-litre straight six engine from
BMW, with eight-speed gearbox. It’s a set-up that drives home
the brand’s unerring focus on off-road performance, and will

offer an impressive towing capacity of 3.5 tonnes.

The one thing we're not sure of just yet is the price. “Not
cheap” but “competitive” is all we've heard from Ineos. But,
when the Grenadier goes on sale in early 2022, it’s bound to be
popular. With most modern carmakers prioritising comfort
and luxury over practicality, there’s a huge market champing at

the bit for a workhorse like this.

22/28
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Dyson

Interview with James Dyson

thegentsjournal

INTERVIEW

“Dyson isn’t Apple!”
Sir James shows us around the
tech titan’s headquarters

In Wiltshire, th
us a tour of his €

“Everyone cites a different
workplace philosophy that they
ascribe to their leader, which they

ER ]

call ‘the dyson way’...

These are often variants on a theme, such as
“there’s no such thing as a bad idea” or “we
don’t like to think of Dyson as a brand” —
and the employees appear to believe whole-
heartedly in this way of both work and life.

Send message

Click here to view
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Chelsea Barracks
Chelsea Barracks Residences review
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Step inside the new military-inspired Chelsea Barracks residences

Designed by super-prime interior design studio Elicyon, take a look inside the new project at Qatari Diar's £3.5bn
scheme in Belgravia

Overlooking Royal Hospital Chelsea, there’s anew top residence on the London block. Reimagining exquisite Georgian architecture for the modern era,
the new Chelsea Barracks development offers buyers the chance to call one of the capital’s most iconic landmarks home. The first furnished residence
was recently unveiled by multi-award-winning studio Elicyon. Inspired by the site’s storied military heritage.

MacBook Pro
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Fendi

Summer 2025 clothing campaign
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An Italian heatwave with Fendi

Taken from the pages of Gentleman's Journal, the Fendi summer capsule
2025 looks to back on the brand's future

Fendi marks its centenary year in 2025, and to celebrate the Italian brand has har!

back to one of the most notable years in its history. For the Summer 2025 collectio
the Roman House nodded to the debut collection in 1978 from Karl Lagerfeld, whq|
was a designer and then creative director at Fendi from 1965 to his death in 2019, |

FENDI jacket in wool silk with corsl embroidery, £4.050,
hirt in hesvy cotton with coral embroldery, £1.400, frousers in
wenl sk, L850, Meton small bag in full-greined leather, £1.300,

FENDI Go-To [acket in Fendl Zucca denim. £1,660,
ghirt in linen with Fandi Zucoa stitching, £1.750, shorts
in Fendi Zucea denim, £050,
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https://www.thegentlemansjournal.com/article/fendi-spring-2025-issue-shoot/
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SPONSORED ARTICLE CAMPAIGNS

Vacheron Constantin
Saville Row x Vacheron roundup

Like the new age of tailoring, Vacheron
Constantin’s timepieces are all about versatility.

Understated and modest, the mechanical
marvels produced by the Swiss brand are as
practical as they are beautiful — ideal for
those of us looking to transcend dress codes
going forward
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But the rise of casual tailoring is a story

for another day. Despite boarding up our
boardrooms, workwear is still our primary
concern. And, with winter on its way, we'll
soon have the opportunity to experiment and
innovate with our formal looks. That means
scarves. It means layers. It could even mean —
as pictured above — knitwear.
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https://www.thegentlemansjournal.com/article/vacheron-constantin-gets-back-to-work/
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Suggested Deliverables
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The structure and deliverables of each partnership are often shaped
by the brand's specific goals, and we're always happy to adapt.

(For example, if boosting Instagram presence is a priority, we can
include additional social media assets or tailored formats). That said,
the following campaign structure has consistently delivered strong
results for recent partners:

GENTLEMAN'S JOURNAL - SPONSORED ARTICLE CAMPAIGN

e 1x Online Sponsored Article

o 1Ix Inclusion in GJ Weekly Newsletter

o 2x Social Media Posts (Instagram, Facebook, X)

e 1x Bespoke Instagram Story

« 2x Editor's Picks Feature Inclusions

« 2x Editor's Picks Newsletter Inclusions

« 1x One-Week Digital Takeover (Newsletter banners + Instagram
Story ads)

This format makes full use of our core platforms and is typically
deployed over a 2-3 week period.

Many brands choose to scale this into a sponsored article series, using

a similar structure but with expanded deliverables and a longer campaign
duration. For broader partnerships involving multiple features, the
Gentleman's Journal team provides a detailed production schedule to
ensure seamless execution and optimal timing across all elements.
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