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THE ART  
OF LIVING
BEAUTIFULLY



At Homes & Gardens we don’t just admire 
beautiful homes, we help you live in them, 
celebrate them, and make them your  own. 

As the ultimate resource for  those who blend style 
with substance, we’re here to inspire and empower . 

Whether  it’s curating aspirational looks 
or  offer ing practical advice, we know your  

home is more than a showpiece
—it’s the stage for  life’s moments, big and small. 

From quiet retreats to festive gather ings, 
it’s your  sanctuary, your  story, your  pr ide. 

Our  readers trust us to br ing confidence, clar ity, 
and a touch of magic to the ar t of living beautifully.

Sarah Spiteri, 
Global Brand Director 

and Group Editor in Chief
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We are a multi- platform 
brand, helping people 

confidently create 
a home and garden 
where life’s magical 

moments can unfold.
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H O M E S   &   G A R D E N S 
I S   T H E   L E A D I N G   H O  M E S   

S I T E   I N   T H E   U K  A N D
L E A D S   T H E   W  A Y   

F O  R   T O  T A L   P  R I N T   
P  E R F O  R M A N C E

Source: Comscore, UK, November 2024 (vs habitat.co.uk, gardenersworld.com, hometalk.com, 
e xp e rth om e t ip s.com , t ow n a n d cou n t rym a g .com , a p a rtm e n t th e ra p y.com , d iyn o t .com , h ou zz.co .u k, 
cou n t rylivin g .com , a rch it e c tu ra ld ig e st .com , h ou se b e a u t ifu l.com , h ou se a n d g a rd e n .co .u k.)’ ABC, 
Ja n -De c  20 24 .

Ou t p e rfo rm in g  t h e  s e c t o r in  t o t a l p rin t  b y +15.9 %, s e e in g  a  
t o t a l p rin t  in c re a s e  b y 8 .4 % Yo Y.
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A V E R A G E   G L O B A L 
M O N T H L Y   P  A G E V I E W  S

7.4M
A V E R A G E   G L O B A L 
M O N T H L Y   U S E R S

12.6M

A V E R A G E   U K  
M O N T H L Y   U S E R S

1.4M 59.2K
A B C   C I R C U L A T I O  N

A V E R A G E   U S   
M O N T H L Y   U S E R S 

3.8M3.3M
T O T A L   S O  C I A L   

F O  L L O W  I N G

356K
R E A D E R S H I P

Source: Google Analytics, L12M monthly average [May 24 - April 25]; ABC 
Circulation Jan -Dec 24; Total Social Following, April 25; TGI April 2025.
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M O R E   L I K E L Y   T H A N   
T H E   U K   A V E R A G E   

T O    O  W  N   A  
S E C O  N D   P  R O  P  E R T Y

T H E   H O  M E S   &   G A R D E N S   R E A D E R

Source: Future Internal Records, Homes Trends Survey, 2023; TGI December 2024.

A B

60%72% 1 in 2 +24%
F E M A L E E A R N   £ 6 0 K +
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D E C O  R   
E N T H U S I A S T 

Passionate about all things home, she both loves 
nice things and the thr ill of a bargain . She’d use an 

inter ior  designer  for  a bigger  project, 
but is constantly refreshing her  spaces.

She is engaged with homes content in  all its guises 
and very open to decor  ideas and inspiration.
She’s not trend adverse, but design itself isn’t 

the most impor tant thing; her  home is fir st and foremost
a backdrop for  family time and memory making, 

which means comfor t and practicality 
come into  her  choices alongside aesthetics.

£1.1B
T O T A L   Y E A R L Y   

E X P  E N D I T U R E   O  N   D I Y ,   
D E C O R A T I N G  A N D   H O M E  

I M P  R O V E M E N T

+77%
M O R E   L I K E L Y   T H A N   

T H E   U K   A V E R A G E   
T O    R E G U L A R L Y   

P  A R T A K E   I N   D I Y   
A N D   D E C O R A T I N G

Source: TGI December 2024.
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P  A S S I O  N A T E   
G A R D E N E R

Her garden is another ongoing passion project.
Although she’s not a professional garden 

or  landscape designer , this is also not her  fir st garden.
She is in tent on keeping it looking smar t so works 

on it all year , planting, pruning and picking according
to the seasons. She comes to us for  exper t know

- how and r ich, informative content, and to find out
about the new products that’ll ensure she’s at the 

top of her  alfresco enter taining game.
Her  par tner  loves to fire up the BBQ and they often 

host garden par ties for  fr iends and family. 
Together  they’ll equally also get stuck in  when it 

comes to pest control or  problem solving.

70%
H A V E   T H E I R   O  W  N  
P  R I V A T E   G A R D E N

£270M
T O T A L   Y E A R L Y    
E X P  E N D I T U R E   

O  N   G A R D E N I N G   
E Q  U I P  M E N T    A N D    

A C C E S S O R I E SSource: TGI December 2024.
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A   T R U S T E D   P  O  W  E R H O  U S E   A T   T H E   
H E A R T   O  F   T H E   H O  M E S   I N D U S T R Y

Our expert content ranks #1 for key homes search terms.

https://www.homesandgardens.com/interior-design/interior-design-trends
https://www.homesandgardens.com/interior-design/best-black-paints
https://www.homesandgardens.com/interior-design/color-editor-color-trend-predictions-for-2025


T H E   H O  M E S   
&   G A R D E N S 

C O  N T E N T    
P  I L L A R S

E V E R Y   P  I E C E   O  F   C O  N T E N T   
W  E   P  U B L I S H   S E E K S   B O  T H   

T O    S H OW    A N D   T O    T E L L  ,  T O   
I N S P  I R E   A N D   T O    I N F O  R M .

S O L V E D
Practical how - to features 

on home keeping

G A R D E N   D E S I G N   
&   G A R D E N I N G 

From planting, 
pruning and picking 

to landscaping, lawn care 
and style trends

L I F E S T Y L E 
Food and menu ideas, 

enter taining, seasonal decor  
and crafting ideas

I N T E R I O R   D E S I G N
Decorating ideas, inter ior  design 

insight and colour  advice

H O U S E   D E S I G N 
Stunning home tours 

and makeovers

K I T C H E N S   
&   B A T H R O O M S 

Latest news and fresh looks 
for  these essential rooms

S H O P P I N G 
From researched reviews 

of the best appliances to curated 
homeware edits
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2
W  E   D R I V E   
A   G L O B A L   

S A L E   E V E R Y

M I N U T E S

Source: Hawk eCommerce data, L12M [Jan - Dec 2024]
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£20K
S E L L I N G

W  O R T H   O  F   P  R O D U C T S   
E V E R Y   D A Y

Source: Hawk eCommerce data, L12M [Jan - Dec 2024]
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+84%
I N C R E A S E   I N   S A L E S   

D R I V E N   T O    A F F I L I A T E   
P  A R T N E R S   I N   T H E   

L A S T   6    M O N T H S

Source: Hawk eCommerce data [Period over period: Jan - June 24 vs Jul - Dec 24].
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D I G I T A L:
W  H A T ’ S   C O  M I N G   U P    I N   2 0  2 5 ?

Twice a year (October and 
March) we publish a digital 
magazine dedicated to all 
things kitchen, cover ing 

inspiration, advice, appliances 
and fin ishing touches

Our  celebration of all things 
seasonal, this tentpole goes live 
in  November  and covers home 

decor , enter tainment, ideas 
and gifting

B I - A N N U A L   K I T C H E N S   
D I G I T A L   I S S U E

H O M E   F O R  
T H E   H O L I D A Y S

T H E   C O L O U R
F O R E C A S T

Our  bi- annual (Feb and Sept) 
r epor t of new inter ior  tr ends 

and colours

In  Apr il we turn  our  minds to 
gardening and outdoor  

enter taining, in  preparation for  
summer . This tentpole features 

inspiration, tr ends and 
extensive shopping edits

T H E   G R E A T
O U T D O O R S

A special issue devoted entirely 
to  the ar t of making a busy 
home a bit easier  to manage

D E C L U T T E R
C H A L L E N G E
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W  E   R E A C H   O  U R   A U D I E N C E   A T   E V E R Y   T O  U C H P  O  I N T
Constantly evolving the way people consume content and commerce.

B R A N D E D   C O  N T E N T V I D E O   &   L I V E S T R E A M E - C O  M M E R C E 1 S T   P  A R T Y   D A T A   &   
H I G H - I M P  A C T

S O  C I A L   A C T I V A T I O  N S I N F L U E N C E R    M A R K E T I N G A U D I O E X P  E R I E N T I A L
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B A C K E D   B Y   E X P  E R T I S E   A N D   T R U S T ; 
D R I V I N G   P  R O  D U C T   C O  N S I D E R A T I O  N   

T H R O  U G H   C O  M P  E L L I N G   C O  N T E N T

*All numbers are averages from Future’s Homes campaigns and partnerships, £100k+, 30 campaigns in total. May 2019 - Au g u st  20 24

P O S I T I V E 
A S S O C I A T I O N S

8 in 10 admit they feel 
more positive toward a brand 

after seeing a campaign 
via Future Homes titles

A C T I O N

9 in 10 are more likely to 
purchase from your brand 
as a result of running the 

campaign with Future  

76% trusted the ads they 
saw via Future Homes titles

T R U S T



18 *Please note editorial calendar is subject to change

2 0  2 5   D I G I T A L   E D I T O  R I A L   C A L E N D A R

O C T O B E R 

Festive decor

Autumn Colour

Dining & hosting

Entryways

Sleep/Bedrooms

J A N U A R Y

Storage & organisation

New colours & trends

Smart Home Tech

Kitchen renovations

Appliances

A P R I L 

Design & decor focus

Glass/Light

Sustainability

Landscaping Ideas

Sofas

J U L Y 

Bedrooms & bedding

Window treatments

Sleeper sofas

Large-scale remodelling

Pools

N O V E M B E R 

Living rooms (inc. Sofas)

Rugs

Festive decor & tablescaping

Black Friday/sales

Trends 2025

F E B R U A R Y

Living rooms
Bathroom ideas
Cleaning
Small spaces
Winter wellness

M A Y

Paint

DIY

Outdoor entertaining

BBQs

Outdoor lighting

A U G U S T

Living rooms

University rooms/children’s 

decor

Wallpaper

Cleaning/decluttering

Laundry

D E C E M B E R

Powder rooms

Last-minute gifting

Kitchen ideas

Fragrancing

Cooking kit

M A R C H

New season looks & colour

Flooring

Sleep Week

Garden prep

Outdoor furniture

J U N E

Bathrooms

Feng Shui

Interior design trends

Decor accessories

Cooling & aircare

S E P T E M B E R 

Kitchens

Lighting

Home office & storage

Coffee

Paint
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2 0  2 5   P  R I N T   E D I T O  R I A L   C A L E N D A R

J A N U A R Y

Entertaining

Tableware

Wellness

F E B R U A R Y

Storage

High street focus Organisation 

Decluttering

Utility rooms/pantries

M A R C H

Craftsmanship

Interior design business advice

Hallways

A P R I L

Extensions/glass

New collections photoshoot

SS25 trends

M A Y

Apartment design ideas

Hard flooring

Italian brands

J U N E

Living rooms
Window treatments
Soft furnishings

J U L Y

Outdoor living

Greenhouses

Exterior decor

A U G U S T

Wall treatments

Paint

Wallpaper

Home accessories

Travel inspiration

Kids bedrooms

S E P T E M B E R

Sleep

Sustainability

Slow decorating

O C T O B E R

New collections

AW25 trends

New collections Photoshoot

N O V E M B E R

Lighting

Art Special

D E C E M B E R

Christmas decor

Dining rooms

Gifting

Christmas decorating 

Photoshoot Carpet

Heating
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T H A N K   Y O U

For information on how to partner with us, please get in touch: xxx@fu t u re n e t .c o m
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