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Ho m e b u ild in g  & Re n o va t in g  
s t a n d s  a s  o n e  o f t h e  UK’s  p re m ie r 
n e t w o rks  fo r se lf-b u ild e rs  a n d  
h o m e  e xt e n d e rs .

Across print, online, and live events, 
Homebuilding & Renovating provides 
expert advice, product insights, design 
inspiration, and location information, 
equipping our readers to create their 
dream homes.
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Ave ra g e  Glo b a l 
m o n t h ly 
p a g e vie w s

632K
Ave ra g e  Glo b a l 
m o n t h ly u se rs  

884K
Ave ra g e  UK 
m o n t h ly u se rs  

167K
To t a l so c ia l 
re a c h

489K

Ho m e b u ild in g  & Re n o va t in g  is  t h e  u lt im a t e  re so u rc e  
fo r a n yo n e  h o p in g  t o  c re a t e  a n  in d ivid u a l h o m e .

Covering a range of projects – renovations, conversions, extensions 
and self-builds – of all styles, sizes and budgets, each issue is 
packed with expert project advice, buyers’ guides, design ideas 
and inspirational case studies to help readers turn their plans for a 
dream home into a reality.

12K
ABC p rin t  
c irc u la t io n

Source: Go og le  An a lyt ic s , L12M m o n t h ly a ve ra g e  [Fe b  24  - Ma rc h  25]; ABC Circ u la t io n , J a n -De c  24 ; IP SOS, IRIS, De c e m b e r 20 23; 
To t a l So c ia l Re a c h , Fe b ru a ry 20 25; Ne w sle t t e r Su b sc rib e rs , 20 25. 

£510K
Glo b a l a ffilia t e  

sa le s  d rive n  in  t h e  
la s t  12 m o n t h s

73%

55%92K
Ne w sle t t e r se n d s

ABC1

Ma le

39%
Ag e d  25-4 4
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CREATING 
RELIABLE 
AND TRUSTED 
CONTENT GETTING STARTED

ADVICE & HOW-TO

BUYING GUIDES

DESIGN IDEAS
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YOU CAN REACH 
OUR AUDIENCE 
WHO ARE EAGER 
TO CREATE THEIR 
DREAM HOMES

Source: Home Renovations Survey, Future Internal Records, 2022

91%
Own their home

1 in 2 
Are planning a full kitchen 

renovation

67%
Are planning on doing 

a full extension

2 in 5
Are planning a full 

bathroom renovation

94%
View home improvements and 

renovations as valuable 
investments
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OUR AUDIENCE 
IS EVER GROWING 

+26%
Increase in users MoM

Source: Comscore, UK, Jan 2025
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A MULTI-P LATFORM 
BRAND, ENDLESS 

P ARTNERSHIP  
P OSSIBILITIES

BESPOKE CONTENT 
CREATION

EXPERIENTIAL NEWSLETTERS

SOCIAL

EVENTS LICENSING

ECOMMERCE

AUDIENCE 
TARGETING

DISPLAYPRINT
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WHY PARTNER WITH US?

POSITIVE 
ASSOCIATIONS

8  in  10 a d m it  t h e y fe e l 
m o re  p o s it ive  t o w a rd s  a  
b ra n d  a ft e r se e in g  a  
ca m p a ig n  via  Fu t u re  
Ho m e s  t it le s .

DRIVING 
PURCHASE

9  in  10 a re  m o re  like ly t o  
p u rc h a se  fro m  yo u r b ra n d  a s  a  
re su lt  o f ru n n in g  t h e  c a m p a ig n  
w it h  Fu t u re .

Bra n d  a w a re n e ss  g ro w s  
a s  h ig h  a s  +70 % a ft e r 
t h e  ca m p a ig n  e n d s .

GROW YOUR 
BRAND

*All numbers are averages from Future’s Homes campaigns and partnerships, £100k+, 30 campaigns in total. May 2019 -
August 2024
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BRONZE

■ 1 x Supplier's entry page on 
homebuilding.co.uk

■ 200 words of company 
information

■ 2 x product images and 
descriptions upto 200 words 
per product

■ Logo or Favicon

■ Links to website and social 
media channels

■ Company name indexed so 
searchable on Google to 
drive up views

Fixed Cost: £495  |  12 months

SILVER

■ 1 x Supplier's entry page on 
homebuilding.co.uk

■ 200 words of company 
information

■ 3 x product images and 
descriptions upto 200 words 
per product

■ Logo or Favicon

■ Links to website and social 
media channels

■ Company name indexed so 
searchable on Google to drive 
up views

Fixed Cost: £695  |  12 months

■ 1 x Supplier's entry page on homebuilding.co.uk 

■ 200 words of company information
■ 4 x product images and descriptions upto 200 

words per product
■ Logo or Favicon

■ Gallery: Minimum of five images, together with a 
short description to accompany each image

■ Video: Please provide a YouTube link. Alternatively 
MP4 files are acceptable. (Videos will be included on 
a case by case basis)

■ Links to website and social media channels
■ Company name indexed so searchable on Google 

to drive up views
■ Digital ads to to sponsor your content across 

desktop and mobile devices with 100% SOV

Fixed Cost: £1,095  |  12 months

GOLD

Ho m e b u ild in g  & Re n o va t in g  is  p ro u d  t o  b e  
re la u n c h in g  it s  Su p p lie rs  Dire c t o ry w it h  
a  n e w  lo o k  a n d  fe a t u re s  fo r 20 25.

SUPPLIERS DIRECTORY PACKAGES - homebuilding.co.uk

W e  h a ve  d e s ig n e d  t h re e  p a cka g e s  t o  su it  a ll b u d g e t s  t o  e n a b le  
e ve ryo n e  t o  lis t  t h e ir co m p a n y a n d  p ro d u c t s . Th e re  w ill b e  n o  
o t h e r a d ve rt is in g  o n  yo u r p a g e s  a n d  t h e y w ill b e  fu ll in t e g ra t e d  
w it h in  t h e  m a in  Ho m e b u ild in g .co .u k  w e b s it e .

CLICK HERE FOR EXAMPLE CLICK HERE FOR EXAMPLE

CLICK HERE FOR EXAMPLE

http://homebuilding.co.uk
http://www.hombuilding.co.uk
http://homebuilding.co.uk
http://homebuilding.co.uk
https://www.homebuilding.co.uk/suppliers/rega-ventilation
https://www.homebuilding.co.uk/suppliers/ecohaus
https://www.homebuilding.co.uk/suppliers/kloeber
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P  R O D U C T I O  N   C A L E N D A R   2 0  2 4

Issue No Copy Deadline On Sale Date
0215 - November 2024 Issue 10 Sept 2024 3 Oct 2024
0216 - December 2024 Issue 15 Oct 2024 7 Nov 2024
0217 - January 2025 Issue 12 Nov 2024 5 Dec 2024
0218 - February 2025 Issue 2 Dec 2024 3 Jan 2025
0219 - March 2025 Issue 14 Jan 2025 6 Feb 2025
0220 - April 2025 Issue 11 Feb 2025 6 Mar 2025
0221 - May 2025 Issue 11 Mar 2025 3 Apr 2025
0222 - June 2025 Issue 4 Apr 2025 1 May 2025
0223 - July 2025 Issue 12 May 2025 5 Jun 2025
0224 - August 2025 Issue 10 Jun 2025 3 Jul 2025
0225 - September 2025 Issue 15 Jul 2025 7 Aug 2025
0226 - October 2025 Issue 11 Aug 2025 4 Sept 2025

GET IN TOUCH
Fo r m o re  in fo rm a t io n , p le a se  g e t  in  t o u ch  w it h  Jo  Cro sb y - jo .c ro sb y@fu t u re n e t .co m

*Dates may be subject to change
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JAN 25
DEC 24

FEB 25
JAN  25

MAR 25
FEB  25

APR 25
MAR 25

Co ve r Da t e Mo n t h  On  Sa le
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CONTENT CALENDAR 2025

PRINT

Aw a rd  w in n e rs  re ve a le d
Ho w  t o  c re a t e  a  h e a lt h ie r 
h o m e
Ho w  t o  p re ve n t  yo u r se lf-
b u ild  fro m  g o in g  o ve r 
b u d g e t
Bu ild in g  Re g s : P riva t e  vs  
lo ca l a u t h o rit y
Th in g s  t o  kn o w  a b o u t  
p la n n in g  co n d it io n s
In su la t io n  co s t s
Kit ch e n  t re n d s
Bio m a ss  b o ile rs  (t h in g s  I 
w ish  I'd  kn o w n  b e fo re  I 
in s t a lle d  o n e )

DIGITAL FOCUS
Kit ch e n s
Ba t h ro o m s

PRINT
Brick -c la d  se lf-b u ild s  
(n e w  h o m e s  w h ich  
sh o w ca se  t h e  ve rsa t ilit y 
o f t h is  m a t e ria l
Ad vice  fo r b u ild in g  o n  
la n d  yo u  a lre a d y o w n
Ma n a g in g  yo u r o w n  se lf 
b u ild
W o o d b u rn e rs  - t h in g s  t o  
kn o w
Im p o rt a n ce  o f p re -
p la n n in g  a d vice  - w h a t  it  
is  a n d  h o w  t o  m a ke  u se  
o f it
Bu ye r's  g u id e  t o  p ro je c t  
in su ra n ce  (sp o n so re d  b y 
Se lf Bu ild  Zo n e )
Ce n t ra l h e a t in g  co s t s
De s ig n in g  a  h a llw a y / 
Ha llw a y d e s ig n  
m a s t e rc la ss  (t a ke  fro m  
Oc t  d ig i co n t e n t )
Off g rid  h e a t in g  o p t io n s

DIGITAL FOCUS
Kit ch e n s
Ba t h ro o m s

SUPPLEMENT
Kit ch e n  e xt e n s io n s

PRINT
Se lf-b u ild  in  t h e  c it y 
(b rillia n t  u rb a n  se lf-b u ild  
p ro je c t s )
12 m is t a ke s  t o  a vo id  
w h e n  s t a rt in g  yo u r se lf 
b u ild
Be n e fit s  o f w o rk in g  w it h  
a  p a cka g e  co m p a n y
Un d e rflo o r h e a t in g : Yo u r 
q u e s t io n s  a n sw e re d
Un d e rp in n in g  co s t s
Se lf b u ild  a n d  re n o va t io n  
t re n d s  / d e s ig n  
in n o va t io n s  yo u  n e e d  t o  
e m b ra ce  in  20 25 (d ig i t o o

DIGITAL FOCUS
Lo ft  co n ve rs io n s
Ext e n s io n s

PRINT

NEC SHOW ISSUE

Oa k  fra m e  sp e c ia l d e s ig n  
g u id e  (8 -9  p a g e r)
Ext e n s io n s  t o  se m i-
d e t a ch e d  h o m e s
Co n ve rt in g  a  g a ra g e
Ne w  w in d o w  co s t s
Ext e n s io n  sn a g g in g  
ch e ck lis t

DIGITAL FOCUS
DIY/De co ra t in g
Ga rd e n s /La w n s
Ga rd e n  
ro o m s/o ra n g e rie s

SUPPLEMENT
Gu id e  t o  e xt e n d in g  yo u r 
h o m e  b o o ka zin e

PRINT

Extensions special
Kit ch e n  e xt e n s io n s : To p  
t ip s  fo r su cce ss
Do  I n e e d  SAP  c a lc s  fo r 
m y e xt e n s io n ?
Ho w  t o  d e s ig n  a n  
e xt e n s io n
Ho m e s  b u ilt  o n  u n u su a l 
p lo t s
Ve n t ila t io n
Ne w  s t a irca se  co s t s
In su la t in g  a  t im b e r 
fra m e  h o u se

DIGITAL FOCUS
Ga ra g e s
DIY/d e c o ra t in g
La w n s

MAY 25
APR 25
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CONTENT CALENDAR 2025

PRINT
He a lt h y h o m e s
P re fa b rica t e d  t im b e r 
fra m e s  / se lf-b u ild s
Re t ro sp e c t ive  p la n n in g
Ext e n s io n  m is t a ke s
Re lo ca t in g  a  k it ch e n

DIGITAL FOCUS
P a t io /la n d sca p in g
Drive w a ys

PRINT

HBR SURREY SHOW 
ISSUE

Lo ft  co n ve rs io n s
Ba rn  co n ve rs io n s : t h in g s  
yo u  n e e d  t o  kn o w
Livin g  o n  s it e  in  c a ra va n
P la n n in g  p e rm iss io n  
p ro ce ss  e xp la in e d
P re fa b  e xt e n s io n s
La n d sca p e  d e s ig n

DIGITAL FOCUS
W in d o w s
Gla zin g
Ro o flig h t s

PRINT
Oa k  fra m e  e xt e n s io n s
Bu ild in g  o n  b ro w n fie ld  
s it e s
Ap p lyin g  fo r p la n n in g  
p e rm iss io n
De co ra t in g  co s t s
Fin d in g  a  b u ild e r fo r a n  
e xt e n s io n
So la r t h e rm a l

DIGITAL FOCUS
Be d ro o m s
Kid s  ro o m s
P la n n in g  p e rm iss io n

PRINT
Be a u t ifu lly la n d sca p e d  
h o m e s  / Am a zin g  
in d o o r/o u t d o o r sp a ce s
St e p -b y-s t e p  g u id e  t o  
p la n n in g  a  lo ft  
co n ve rs io n
Ma jo r h o m e  
im p ro ve m e n t  jo b s  a n d  
w h a t  t h e y m ig h t  co s t
Ext e n s io n  t im e lin e  / 
p la n n e r

DIGITAL FOCUS
He a t  p u m p s
Re n e w a b le s
Flo o rin g

PRINT

LONDON SHOW ISSUE

Ext e n d in g  in  o a k
Ho w  t o  d e s ig n  a  k it c h e n  
la yo u t
Ba rn -s t yle  se lf-b u ild s
- Tip s  fo r p la n n in g  a  n e w  
b a t h ro o m
- Flo o rin g  c o s t
- Esse n t ia l d e s ig n  
fe a t u re s  e ve ry se lf-b u ild  
n e e d s  a n d  h o w  t o  d e s ig n  
t h e m

DIGITAL FOCUS
Lig h t in g
He a t in g  a n d  e n e rg y
He a t  p u m p s

SUPPLEMENT
Gu id e  t o  e xt e n d in g  yo u r 
o w n  h o m e  b o o ka zin e

JUN 25
MAY  25

JUL 25
JUN 25

AUG 25
JUL 25

SEP 25
AUG 25

OCT 25
SEP 25
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THANK YOU
1313

For information on how to partner with us, please get in touch: 
Jackie Sanders - jackie.sanders@futurenet.com
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CASE STUDY
1414
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1 in 3
P o s t  Exp o se d  
re sp o n d e n t s  
b o u g h t  so m e t h in g  
fro m  Kä rch e r a s  a  
d ire c t  re su lt  o f 
c a m p a ig n  a c t ivit y

47%
h a ve  a lre a d y t a ke n  
a n  a c t io n  a s  a  re su lt  
o f t h e  a c t ivit y, a n d  
98 % e it h e r d id  o r 
in t e n d  t o  d o  so  

Th e  Ch a lle n g e
Sh o w ca se  Kä rch e r W e t  & Dry a s  a n  e s se n t ia l 
h o u se h o ld  t o o l t o  h e lp  b rin g  b a ck  t h e  W OW .

Ed u ca t in g  a t  s ca le  a n d  d rivin g  a w a re n e ss , t o  
p o s it io n  Kä rch e r W e t  & Dry a s  t h e  so lu t io n  t o  a n y 
jo b  t o o  t o u g h  fo r yo u r re g u la r in d o o r va cu u m .

Core Target: 35+ Adults

Th e  So lu t io n
Th e  Kä rch e r Life  w a s  a n  e d it o ria lly-le d , vid e o  firs t  
c a m p a ig n  a lig n in g  o u r ke y a u d ie n ce s  w it h  
b e sp o ke  p ro d u c t  s t o ryt e llin g . 

W e  d e ve lo p e d  3 p e rso n a s  t o  e n g a g e  d iffe re n t  
a u d ie n ce s  a c ro ss  o u r le a d  h o m e s  a n d  life s t yle  
b ra n d s , a n d  c re a t e d  a s se t s  t h a t  w e re  u t ilis e d  
t h ro u g h o u t  t h e  w h o le  ca m p a ig n  a c ro ss  d ig it a l a n d  
so c ia l p la t fo rm s . 

Ho s t e d  b y o u r e d it o rs  a n d  jo u rn a lis t s , vid e o s  
sh o w ca se d  e ve ryd a y m o m e n t s  t h a t  h e ro  Kä rch e r 
W D – fro m  sm a ll w e e ke n d  c le a n  u p s  t o  b ig g e r DIY 
p ro je c t s  a n d  a ll o f life ’s  w o w  m o m e n t s  in -b e t w e e n . 

Th e  Bra n d s  

8.5m
To t a l Re a ch

300k
P a g e  vie w s

5.5m
Disp la y Im p re ss io n s

1m
Vid e o  vie w s  

5m 14
Ave ra g e  a rt ic le  
d w e ll t im e

1.80%
CTR To p  p e rfo rm in g  
fo rm a t  (Skin )
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CASE STUDY: KARCHER | SOCIAL, NEWSLETTER & DIGITAL DISPLAY
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APPENDIX
1717
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Ave ra g e  Glo b a l 
m o n t h ly 
p a g e vie w s

78K
Ave ra g e  Glo b a l 
m o n t h ly u se rs

167K
To t a l so c ia l 
re a c h

61K
Ave ra g e  UK 
m o n t h ly u se rs

11.6K

P lo t fin d e r is  t h e  UK’s  la n d  a n d  re n o va t io n  fin d in g  
se rvic e  fo r b u yin g  a n d  se llin g  o p p o rt u n it ie s .

Speaking to estate agents, auction houses and private sellers, 
Plotfinder provides access to details of over 18,000 plots and 
properties for sale in the UK.

147K
Ave ra g e  UK 
m o n t h ly 
p a g e vie w s

Go o g le  An a lyt ic s , L12M m o n t h ly a ve ra g e , [No ve m b e r 23 - Oc t o b e r 24 ]; To t a l So c ia l Re a c h , Oc t o b e r 20 24 ; 
Ne w sle t t e r Se n d s , Fu t u re  In t e rn a l Re c o rd s , Oc t o b e r 20 24 .

45%

57%
Ma le

25-4 4

27K
Ne w sle t t e r 
se n d s
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