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10 Top ways to prepare your
kids for a seamless start to the
school year

thes brands can selpyou pgade your wiing and dining experences.

With over 66% of readers in the ABC1 social
economic profile, The Times Online boasts an affluent
readership. This affluent readership believes it is worth
paying extra for quality products and services.

Family Top 10 Checklist — Back-to-School Edition
serves as the essential guide for readers to ensure
that their family and loved ones only get the best.

THIS IS MY UNIFORM,
THIS IS WHERE | BELONG

This installment will showcase a selection of back-
to-school essentials, including the best pre-schools
to secondary schools, notebooks, educational apps,
tutoring options, boarding schools, backpacks,
clothing, as well as lunchboxes, distance learning
and more.
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Family Top 10 Checklist — Back-to-School

Edition is the perfect shop window for brands and
organisations looking to benefit from The Times
Online’s robust editorial environment, a mass
readership who are looking for new products to try,
and crucially the gravitas of being featured on one
of the world's most visited websites.

PARTICULARLY CONSIDERING

e Times Online readers spend an average of
£79.95 on a grocery shop

Strider

Is your teeny tiy toddler DESPERALE to get out and explore?
Keeping lttle ones active as they grow provides a great foundation for them to excel and
thrive in life. And one of the most exciting ways to get them out and about more is fo give
them their own set of wheels - such as the Strider 12 Sport Balance Bike.

* Times readers have a mean family income of
£55,885

e The Times reaches the most ABC1 45- to
70-year-old adults of any quality newspaper.

CLICK HERE TO SEE A LIVE FEATURE

RATE CARD

Designed for kids as young as 6 monts, this ike helps your clild build strengtl, iugprove
hand-eye and bx fident in exploring their (andit'sa
great way to burn off all that pent up encrgy they have...). Al this before theyre cven out
of therr diapers!

The Strider balance bikes and the Strider rocking base are a great alternative to baby
reigns and strollers, and give your little one a taste of independence. Al bikes in the range
are sturdy and buill o last, so tiey Tl miake e perfect sidekick (o whatever your toddler
gets up to wherever that will be

Buy online at striderbikes co.uk

DISTRIBUTION DEMOGRAPHICS

Sponsored article and
banner package £15,000

Promoted by way of circa 10m ad-site traffic drivers:

1 sponsored article e ,1MPU e , 1 billboard o o
1 mobile banner @), 1 leaderboard @

Video upgrade £1,000

¢ Published in content relevant areas and
hosted on The Times Online perpetually

¢ Promoted by way of circa 10m ad-site
traffic drivers

e Available nationwide

All ad-site drivers are dictated by Times algorithms, promoted at News UK’s discretion
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35%
adults aged
40-55
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SPONSORED ARTICLE SPECS DISPLAY AD SPECS

COPY SPECIFICATION

¢ Word count: 150 words

¢ Headline: Written by Times Online
e Contact information: Your website

IMAGE SPECIFICATION

¢ Image size: 1000px (w) x 667px (h)
e Format: RGB JPEG or PNG

¢ Resolution: 72 dpi

Images should be high quality lifestyle photographs promoting
your product or service. In case of a video upgrade, that should be
supplied as a Vimeo link or MP4 file.

BILLBOARD
« Displays on desktop only
o Size: 970px (w) x 250px (h)

LEADERBOARD
» Displays on tablet only
o Size: 728px (w) x 90px (h)

MOBILE STICKY AD

¢ Displays on mobile only
e Size: 320px (w) x 50px (h)

MPU (MID PAGE UNIT)
« Displays on mobile only
e Size: 300px (w) x 250px (h)

SUPPLYING CONTENT

PLEASE NOTE: The full content specification and artwork deadline will be given after booking.
Your content can be emailed to production@hurstmediacompany.co.uk

CREATION, PROOFING & APPROVAL TERMS & CONDITIONS

CREATION PROCESS
* After receiving your content, Hurst Media Company will review
and forward to Times Online.
« Copy for advertorial features will be subedited by Times Online's
editorial team to meet their house style.

PROOFING & APPROVAL PROCESS

e Hurst Media Company will supply a proof to you.

« After sending a proof, we require either your approval to publish
the article or any factual copy corrections.

« If you have any copy changes, you have the option of two rounds
of corrections before final approval is required.

¢ Please ensure any amendments are clear and concise.
e Approval is required within 48 hours unless advised otherwise.

Family Top 10 Checklist — Back-to-School Edition is advertorial
content compiled by Checklist who takes sole responsibility for
the content, but is published on Times Online.

All bookings are made subject to our Terms & Conditions

of advertising, which are available here.

We reserve the right to convert images to meet the technical
specification if they are not supplied as such.

Image use and copy are subject to Times Online’s editorial
discretion.

Ads must adhere to the Advertising Standards Authority’s
(ASA) UK Code of Non-broadcast Advertising and Direct &
Promotional Marketing (CAP Code), which can be read here.
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