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EVERYTHING AT YOUR FINGERTIPS: HERE ARE 10 TOP Al TOOLS THAT CAN MAKE YOUR LIFE EASIER
(Eventual title will be chosen by the Times Online on basis of SEO score to drive highest traffic, engagement and searchability)
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With over 66% of readers in the ABC1 social
economic profile, The Times Online boasts an
affluent readership. This affluent readership
believes it is worth paying extra for quality
products and services. The Al Top 10 Checklist
will therefore serve as an essential guide for
readers who are seeking technology solutions
for their lifestyle.
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If you want to explore the world of trading, eToro is a great place to start for a number

. ) of reasons. eToro is a multi-asset trading platform that allows users to trade various
* Atotal of 66% of The Times Online readers financial including stocks, fes, ities, indices and
more.
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The platform is easy to navigate and users can buy popular stocks from around
. . X the world in just a few clicks. The offering includes Amazon, Google, Facebook,
1in 4 have Times Online readers have over £50k and Tesla. Better st eTara offers commission-free trading on stocks, making ft an
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In terms of cryptocurrency, eToro has a variety of options for users to trade, including
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The Times Online. users to securely store their digital assets.

Another useful feature is eToro's unique copy trading option, which allows users
to copy the trades of experienced investors. This is handy for beginners, as well as

those who simply don't have the time to research and analyse the markets.
CLICK HERE TO SEE A LIVE TIMES ONLINE FEATURE Theinfo: Click hee fo sartinvesting.
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Images should be high quality lifestyle photographs promoting
your product or service. In case of a video upgrade, that should be
supplied as a Vimeo link or MP4 file.
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Your content can be emailed to production@hurstmediacompany.co.uk
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CREATION PROCESS o Al Top 10 Checklist is advertorial content compiled by Checklist
o After receiving your content, Hurst Media Company will review who takes sole responsibility for the content, but is published on
and forward to Times Online. Times Online.
« Copy for advertorial features will be subedited by Times Online’s * All bookings are made subject to our Terms & Conditions
editorial team to meet their house style. of advertising, which are available here.

« Wereserve the right to convert images to meet the technical
specification if they are not supplied as such.
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¢ Hurst Media Company will supply a proof to you.
* Image use and copy are subject to Times Online's editorial

« After sending a proof, we require either your approval to publish . .
discretion.

the article or any factual copy corrections.
e Ads must adhere to the Advertising Standards Authority's

(ASA) UK Code of Non-broadcast Advertising and Direct &
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