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traffic drivers c — the advertorial content is hosted
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The Times Online reaches an audience of 9.5 million
ABCl1 readers across their digital platforms. This
affluent readership believes it is worth paying extra
for quality products and services. Best of Yachting &
Boating will therefore serve as an essential guide for
readers who are seeking new and exciting ways to
spend their money

Curated by an experienced team of The Times Online
copywriters, Best of Yachting & Boating showcases a
high-quality selection of products and services,

ranging from boating/sailing holidays, short breaks,
exhibitions & outings, water sports/activities, rentals SPONSORED ARTICLE EXAMPLE
and boating essentials. 14 4
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Best of Yachting & Boating is the perfect shop
window for brands and organisations looking to
benefit from The Times Online’s robust editorial
environment, a mass readership focused on luxury

and crucially the gravitas of being featured on one of o
the world's most popular news websites.
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readi ng The Times Online sailing adventures led by accomplished skippers with at least 500,000 miles of ocean

experience. Perfect for anyone with a Day or Coastal Skipper qualification who wants to
boost their mileage, the trips also suit sailing novices with wanderlust and a willingness to
muck in with life on board.
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show exhibitions.
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CREATION PROCESS

e After receiving your content, Hurst Media Company will review
and forward to Times Online.

« Copy for advertorial features will be subedited by Times Online's
editorial team to meet their house style.

PROOFING & APPROVAL PROCESS

¢ Hurst Media Company will supply a proof to you.

« After sending a proof, we require either your approval to publish
the article or any factual copy corrections.

« If you have any copy changes, you have the option of two rounds
of corrections before final approval is required.
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Checklist who takes sole responsibility for the content, but is
published on Times Online.
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