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Pride Checklist is a full-colour, tabloid-sized, 

double-page spread of advertorial content 

published in the London Metro on Thursday 27 

June to celebrate the end of Pride Month.

The Metro is an ally to the LGBTQ+ community 

and trusted source of information for the latest 

Pride news and analysis. Packed full of inspiration 

for those who are interested in quality products 

and services, Pride Checklist serves as an essential 

guide for readers who are seeking new and exciting 

ways to spend with community friendly brands 

and organisations. Furthermore, with 57% of ABC1 

readers, The Metro’s receptive readership are 

interested in high-quality, trusted brands to ensure 

they get the best for themselves and their 

loved ones.

Pride Checklist showcases a high-quality 
selection of products and services from 
various industries for members of the LGBTQ+ 
community, including travel, health & wellbeing, 
financial & legal, food & drink, homes & interiors, 
music & culture, green & ethical, charities and 

many more.

Pride Checklist is the perfect shop window for 
brands and organisations to benefit from an 
impressionable audience. Featuring in this spread 
presents an amazing opportunity to directly 

target a new and actively engaged reader.

•	 A majority 53% of Metro readers are aged  

18 to 44

•	 The Metro readership is made up of 43% 

female readers

•	 The Metro has a 2.3 million daily readership 

throughout the UK.

Pride

The year is 2022, so why are women’s vibrators still 

designed like they belong in a museum? Rigid, bulky, 

loud, and frankly incompatible with women’s bodies – 

until now. Meet Poco, touted as the world’s first G-spot vibrator designed to mimic 

human fingers and deliver targeted vibrations.

Say goodbye to fixed designs and revitalise your bedroom with this top-end 

vibrator that bends to fit your body. Everyone is unique, which is why Poco bends 

to adapt to your unique shape, not the other way around. Experience Poco’s two 

vibrator motors that expertly pinpoint the right areas.

Read more online! Visit checklists.co.uk and follow     @checklistsocial

In honour of the most romantic time of the year, we’ve curated a selection of the 
perfect gifts for that special someone

Now you can bring home the best 

for your sensitive dog by bringing 

home Burns. Burns Pet Nutrition 

recently claimed the top prize in 

the Best Specialist Food category 

for their hypoallergenic Sensitive 

Dry Dog Food range at the Your Dog 

Awards. This popular range is made 

with natural ingredients in highly digestible, 

hypoallergenic recipes specially formulated for dogs 

with sensitivities and intolerances. 

Choose from several tasty varieties to suit 

your dog’s specific needs, including Burns brand 

new Grain Free Turkey & Potato, yummy Pork & 

Potato, Duck & Brown Rice, Chicken & Wholegrain 

Maize, and Fish & Wholegrain Maize, enriched 

with omega fatty acids. You can even reward your 

sensitive dog with a treat thanks to Burns natural 

and hypoallergenic Pork Bites, made with highly 

digestible carbohydrates in a tasty recipe they’ll love. 

Award-Winning Recipes with Natural Ingredients for 
Sensitive Dogs

 Bring home the best for your  
dog at https://bit.ly/3S4wNVK 

Attitudes to sex have evolved since the Baby 

Boomer days. Your Generation Z sons and 

daughters (those born after 1995) are living 

more liberal lives yet they’re having 20% less sex 

than their peers were in 2000. 

Sadly, 7 out of 10 of them say they don’t feel 

good about their sex lives, either because of 

physical problems or emotional anxieties. With 

their lives increasingly lived online, and fear 

of intimacy increasing, Generation Z is the 

loneliest generation.

So what’s changed? 
Generation Z sees a disconnect between sex 

and love. Attitudes to monogamy are more 

relaxed and open relationships are positively en 

vogue – either in totality or for a certain period 

of time. They celebrate diversity, accept gender 

fluidity and reject sexual stereotypes. 

However, they struggle with intimacy. 
Online pornography has skewed sexual 

expectations. That means that, when it comes 

to the real thing, the anticipation far outweighs 

the experience, leaving them insecure and 

disappointed. Sex lives are moving online too, 

with ‘sexting’ becoming increasingly popular Visit durex.co.uk for more information.

Retirement needn’t be a financial leap of faith

You should be asking yourself: “How much 

money will I need to have the retirement I want, 

and am I on track to achieve it?” No matter how 

near or far on the horizon retirement may seem, 

it’s never too early to consider this question.  

By planning ahead and making the right 

choices you can help to make your money last. 

Take the retirement quiz to understand 
where you are today and start shaping your 
tomorrow. Visit sjp.co.uk/retirementquiz

The value of an investment with St. James’s  

Place will be directly linked to the performance  

of the funds selected and may fall as well as rise. 

You may get back less than the amount invested. 

Members of the St. James’s Place Partnership in the UK represent St. James’s Place Wealth Management plc, which is authorised and regulated by 
the Financial Conduct Authority. Financial Conduct Authority number: 195351.

Have you reviewed your pensions? How much are 

they worth and where are they invested? 

Have you got a plan? When would you  

like to stop working? Where do you want to  

live in retirement?

Gen Z, Love, Safe Sex and Expectations

(31% of 19-29 year olds do it regularly).  

At Durex we believe it’s everyone’s human right 

to feel good about the sex they have. That’s why 

we’ve launched our campaign ‘Change your 

#Sexpectations’. 

We’re helping Gen Z navigate the world of 

modern relationships, connections and intimacy  

so they can feel confident, liberated and, 

importantly, safe. The campaign explodes myths 

about body image, sexual performance and 

relationship fears, providing practical, non-

judgemental advice and information on everything 

from avoiding STIs and unwanted pregnancies to 

spicing things up in the bedroom.

Get the new Pawfit 3 waterproof  
GPS pet tracker

Shop this offer exclusively at pawfit.com

Keep your furry family member safer, 

healthier and happier with the 

new Pawfit 3. This advanced 

tracker can give you peace of 

mind – always know exactly 

where your pet is with live 

location tracking, updating their location every 

five seconds. The Pawfit 3 can also help you set 

personalised fitness goals and easily monitor their activity in the 

Pawfit app to keep them healthy.

It has built-in features, including virtual safety zones, a six-

day battery life, remote voice recall, an LED light, sound tracking, 

the ability to track up to 20 pets at once and family sharing – so 

everyone can track your dog. It’s also 100% waterproof. 

To access all of the features, a subscription is required.  

Shop and save in their biggest ever sale with up to 25% off.

Escape to the unforgettable at  
Waldorf Astoria Maldives

Discover more at waldorfastoriamaldives.com  
or call (+960) 400 0300. Follow them on  

 @WaldorfAstoriaMaldives

Nestled among white sands 

and crystal blue waters, 

the elegant Waldorf Astoria 

Maldives Ithaafushi is a 

mere 45 minutes by yacht from Malé 

International Airport.

The 119 beach, reef and overwater 

villas with private pools span three 

private islands, where guests can 

discover indulgent choices from 

11 celebrated dining venues. Dine 

amongst the treetops at Terra, whilst 

enjoying spectacular views of the 

ocean and horizon, and bask in the 

magnificent sunset from Amber, the resort’s 

signature sunset deck – it is a gastronomical 

experience to remember.

Unwind in one of ten luxurious spa treatment 

villas or the Aqua Wellness Centre, featuring a 

custom-built hydrotherapy pool, ice fountain, 

steam room and sauna. If travelling 

with young ones, the Waldorf Astoria 

Young Discovery Park offers an 

exciting water recreation area, along 

with enriching activities for kids and teens so they 

This is a strange and stressful 

time for all of us, with so much 

of our daily lives turned upside 

down. Switchboard, the LGBT+ 

helpline, have been supporting 

callers since 1974, offering calm 

words when they’re needed 

most. Whether you want to talk 

about your health, happiness, 

or you just need another voice 

to hear, the team of more than 

200 trained listening volunteers 

are here to help. They offer 

information, support and 

referrals for lesbians, gay men, 

bisexual and trans people, their friends and 

family – and indeed anyone considering their 

sexuality or gender identity.

Volunteers are happy to discuss whatever 

is on your mind and promise to listen without 

judgement. The helpline, open from 10am to 

Need to talk? Switchboard the LGBT+ helpline  
is here to listen

Call Switchboard on 0300 330 0630, email at 
chris@switchboard.lgbt or visit switchboard.lgbt

10pm each day, responds to people of all ages and 

from all areas of the UK. Whether it’s a casual chat 

about what’s happening in your world, or an issue 

you need to unpick, they are here. If you need,  

the team are able to refer you to thousands of  

local and relevant organisations, resources and 

further support.

Right now many of us understandably feel 

isolated and vulnerable. No one should go  

through that alone. Switchboard is here to  

ensure no one does.

Effortless summer style

Scan the QR code to find your perfect  
summer companion at Next.

From beach to back garden, Ted Baker’s sleek 

collection of designer sunglasses have got you 

covered this summer. Classics with a twist, 

George and Romey deliver both in shape and 

style, making them the perfect holiday pairing. 

George’s striking combination of jet black 

and tortoiseshell has a vintage vibe that can 

be worn effortlessly from day to night. Metal 

detailing adds a quirky flourish to the masculine 

black front making this one a favourite for 2023.

Romey is equally as striking with her tort 

and crystal pink combination. This oversized 

square frame offers maximum coverage while 

looking effortlessly stylish. The perfect summer 

accessory whatever your warm weather plans.  

Turn your resolutions into results

Technogym’s solutions offer a personalised 

wellness gift to help anyone achieve their goals.

Technogym Bench is the all-inclusive functional 

training solution designed to combine the greatest 

variety of exercises with the smallest possible 

footprint. It allows you to perform a wide range of 

resistance, strength and core-training exercises in 

a limited space, thanks to its innovative design and 

included tools.

Technogym Run is one of the quietest and 

lowest consumption treadmills ever, offering 

To schedule a complimentary interior design 
consultation to create the wellness space of your 
dreams, visit technogym.com or call 0800 316 2496.

a wide variety of on-demand workout modes and 

programmes – including trainer-led sessions, 

routines that follow specific objectives, as well as 

virtual immersive outdoor workouts that adapt to 

users’ speed and adjust the incline according to the 

chosen route.

Technogym Live offers endless entertainment 

options, including Netflix, YouTube, TV, social media, 

and more. When it comes to bootcamps, the console 

also offers exercises and programmes to perform off-

treadmill on the Technogym Bench.

Finally, a body-inclusive, ultra-flexible vibrator built for every body shape and size

Get 20% off in MysteryVibe’s current sale at mysteryvibe.com

Elevate your bedroom with confidence with the compact, portable, and discreet vibrator that 

delivers what you want on demand, right in the palm of your hand. Known for its myriad of 

customisation options, Poco allows you to create your very own playlist by programming your 

own vibration patterns. 

Enhance partner intimacy with a very smart app and an even smarter vibrator with 16 

vibration settings that give you complete control of your climax. Get ready to discover new ways 

to use Poco every time you pick it up.

Lathers and moisturises as you shave

Scan the QR code to visit Amazon and buy the 
Wilkison Sword Intuition Ultra Moisture razor.

Intuition 2in1 is a razor that lathers and 

moisturises as you shave*. Just add 

water. With moisturising shea butter, the 

four-blade razor provides you with everything you need 

in one simple and convenient tool, removing the hassle 

of shaving. Try it and see the difference!

Pride

Weddings Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT

To advertise with Weddings Day Checklist, please call Hurst Media Company on 0203 478 6017

Pay attention to Carrie Mae Weems –  
solo exhibition at the Barbican

Book today at barbican.org.uk/carriemaeweems 

inspired by the Black Panther movement.

 The exhibition is now open until Sunday 

3 September, including late openings on 

Thursday and Friday. Plus, every Friday from 

5pm to 8pm, entry to Carrie Mae Weems: 

Reflections for Now is priced Pay What You 

Can. Simply pick the price you can pay and 

enjoy the exhibition.

Image credits: Carrie Mae Weems: Reflections for Now, Installation view, Barbican Art Gallery, 2023. c. Jemima Yong

One of the most influential artists 

working today, Carrie Mae Weems is 

your favourite artist’s favourite artist. 

Reflections for Now at the Barbican is 

her first major UK exhibition, exploring 

identity, race, power, desire and social 

justice through a series of photos, films 

and installations.

Carrie Mae Weems’ work focusses 

largely on the Black American experience. 

Visit Reflections for Now and you will see 

explorations of love and relationships 

in the iconic Kitchen Table Series; an 

epic panoramic film The Shape of Things 

which focusses on the history of violence 

in the United States; plus, an installation 

Clothing for strength, vitality and a zest for life

Buy now from ushiwear.co.uk

Ushiwear was created in the 

UK in 2008 from a desire to 

build a truly British brand. 

The team are inspired by 

our rich culture and iconic 

designs both past and 

present. Their Britishness 

is not just a gimmick – to be true to their ethos 

Ushiwear strive to keep all of their business 

requirements sourced from within the UK.

Ushi means Ox and the logo is based on an 

ancient Shamans’ headdress which is over 200 

years old.  The headdress when worn by the 

Shaman was believed to have promoted strength, 

vitality and a zest for life within the shaman people. 

This ethos is very important to the Ushi brand as 

the clothing is created for people who just love to 

live in it!

Visit the website aqua-rock.com and get 20% off* your order using code 
AQUAROCK20NEW today. 

Make a splash with premium clothing
Aqua & Rock is a luxury, sustainable fashion 

and lifestyle brand, with a focus on helping the 

environment. They have recently developed 

Aqua Triblend and Aqua Natural Triblend, 

their own ethical fabrics that are used within 

their collections. Sneakers are made from 

recycled leather and plastics, while dresses are 

created with sustainably sourced Tencel using 

environmentally friendly dyes. Handcrafted 

lamps are made from Alpine Hay, Tirol Oak and 

pressed rose petals, while vases are crafted from 

fine sand sourced from the Scottish Coastline. 

Aqua & Rock is a luxury, sustainable fashion 

and lifestyle brand, with a focus on helping the 

environment. They have recently developed 

Aqua Triblend and Aqua Natural Triblend, 

their own ethical fabrics that are used within 

their collections. Sneakers are made from 

recycled leather and plastics, while dresses are 

created with sustainably sourced Tencel using 

environmentally friendly dyes. Handcrafted 

lamps are made from Alpine Hay, Tirol Oak and 

pressed rose petals, while vases are crafted from 

*Valid until 14 February.

fine sand sourced from the Scottish Coastline. 

Sneakers are made from recycled leather and 

plastics, while dresses are created with sustainably 

sourced Tencel using environmentally friendly 

dyes. Handcrafted lamps are made from Alpine 

Hay, Tirol Oak and pressed rose petals, while 

vases are crafted from fine sand sourced from the 

Scottish Coastline. 

Feminine and sustainable 
clothing from Pink Lemons

Two years ago, a 

husband-and-wife 

team, Leah and 

Paul, launched 

Pink Lemons brand 

– inspired by the 

Cornish landscape 

and a love of India, 

as well as a desire 

to move their stores 

into a greener and 

more sustainable 

approach to fashion. The brand is all about 

sustainability and feminine prints.

Pink Lemons have numerous sustainable 

collections, from a small batch organic 

cotton block print range 

to an up-cycled silk 

collection which is made 

up of vintage silk saris 

up-cycled into modern 

silhouettes. They also 

launched a dead-stock 

collection this year which 

uses up waste fabric 

destined for the landfill. 

Pink Lemons are a little 

business with a big heart. 

Pink Lemons have 

a little pop-up shop in 

Nothing Hill, London a 

little pop-up shop in

Check them out at the website pinklemons.boutique to find out more.

Pink Lemons have 

numerous sustainable 

collections, from a small 

batch organic cotton block 

print range to an up-cycled 

silk collection which is 

made up of vintage silk 

saris up-cycled into modern 

silhouettes. They also 

launched a dead-stock.

Women’s clothing  
for the individual,  
not the crowd

Discover the latest collections at saharalondon.com, find your local store, and learn more 
through the Journal, including charity partnerships supporting the crisis in India. 
Enjoy 20% off your next purchase online with code SUNDAY20.

Sahara are renowned for creating contemporary 

designer fashion with a unique, bohemian-chic 

aesthetic inspired by the spirit of adventure, 

global design, and unbounded creativity. With 

a focus on linen, hemp, and organic cotton in 

timeless styles, Sahara designs are made to be 

loved and last a lifetime. 

Sahara aim to source natural fibres and 

showcase local artisans in timeless designs and 

unapologetic colours. They choose the materials, 

dyes, and techniques not just for their touch and 

aesthetic but for their longevity. Sahara have been 

continually learning about ways to measure and 

lessen their impact on the planet. Their journey has 

led them to foster meaningful relationships with 

cultures and communities around the world and 

they proudly support British manufacturing with 

their ‘Made in England’ collections.

checklists.co.uk/win/adini2
Discover the full collection at adinilondon.co.uk and order a free catalogue or  
call 020 8090 0331. Follow    @adinilondon 

Adini are a contemporary British clothing brand. Their designs 

represent creative expression through colour, concept, the body, 

and the comfort and style of the woman wearing them.

Adini’s designers are artists – prints are created in-house, their 

luxurious fabrics are natural, and they use unique yarns and textures. Their inspiration 

comes from the landscape, travel, culture and love of women. Adini are passionate about 

designing for the individual, not the masses. They continually offer new and innovative 

ranges for the modern woman of today. All available in sizes 10 to 22.

Win a gift voucher 
for luxury 
women’s clothing 
Worth £200!

Welcome to a world of inspiration online and 
in the beautiful London concept store found 
at 65-67 Monmouth Street WC2H 9DG. Visit 
the website gudrunsjoden.com/uk and follow  

 @Gudrun Sjoden and  @gudrunlondon  

Scandinavian design 
with a green soul

Swedish designer 

Gudrun Sjödén 

has created 

beautiful, 

functional eco 

style for women 

of all ages since the mid seventies. Today the 

textile artist, herself in her seventies, has gained 

a cult following among women all around the 

globe who appreciate her distinct designs. She 

retains a very hands-on approach to design and 

it’s usually the treasures of her scrap books and 

travel memories that inspire the collections. 

True to its folklore heart, the brand has always 

had its designs turned into fabric by suppliers 

with strong textile craft traditions and the 

mission is stable, green production of clothes 

that can retain their utility for many, many  

years rather than being fast fashion items. 

One route for more sustainable design is to 

take what is already there and reuse it. Each 

Gudrun collection features a growing number of 

designs in recycled materials. By recycling, the 

environmental footprint is minimised regarding 

the use of water, land and energy. Another way is 

to make-do-and-mend: an ethos that the designer 

Gudrun Sjödén fully supports: 

“My basic belief is that the first priority in 

minimising negative impact on the environment is 

not to use so much.” 

Gudrun clothes are designed to be worn until 

threadbare and in Sweden there are many of the 

first generation of Gudrun customers who have 

passed on a beloved dress to a daughter or even 

granddaughter for a new lease of life. 

Gudrun’s winter collection launches on  

24 September and is inspired by the sensuous 

red palette of traditional Chinese paintings and 

features a folkloric embroidered rose garden motif. 

Dress to impress  
(for less) with Choice

Visit choice.co.uk to find out more and see 
Choice’s latest offers. 

As one of the leading independent retailers of 

luxury fashion, Choice know a thing or two 

when it comes to cutting-edge style. 

With brands including Moncler, Canda Goose, 

Mallet, Dsquared2, Kenzo and Marc Jacobs, 

Choice Store brings an elevated experience to 

your wardrobe needs.

Their buying teams only 

work with the best fashion 

houses in the industry and 

are always on the lookout 

for brands that bring a little 

something different to the 

table, but never compromise 

on style. 

Their men’s and women’s 

ranges cater for every 

occassion, be it a night out on 

the town or meeting while working from home.  

Their men’s and women’s ranges cater for every 

occassion, be it a night out on the 

town or meeting while working 

from home. So whenever you 

want to look your best.

Glitch Anomaly are a lifestyle and fashion brand proudly born in the UK. 

They focus on the highest quality of fabrics, their aim is to be as sustainable 

as possible, and 80% of what they offer is organic. Glitch Anomaly are giving 

away £400 worth of items to lucky a winner, including a limited-edition 

jacket not yet released to the public, and a hoodie sweatshirt that  

is sustainable and vegan-friendly.

Visit glitchanomaly.com to find out more.
Follow  @glitchanomaly

Glitch Anomaly – lifestyle and fashion

Visit chapmanmade.uk to find out more.

It takes time to create something timeless
It takes time to be creative, to devise, improve, 

and refine ideas that make the way people move 

through the world that little bit better.

It takes time to make something that is 

thought through to the last detail, does its job 

perfectly, and serves its purpose with a style 

and quality that will endure. 

It takes time to make products that will 

last as long as you care for them to, and that 

don’t need to be replaced at a cost to you and 

the environment. 

It takes time to make 

products that people love to 

carry every day, like the gift 

that you were pleased you 

gave or received. 

For the team at Chapman, 

creating all of this is their life’s 

work. They create precious 

possessions that bring a smile 

of recognition in the pleasure 

of owning them.

Koi Footwear are all about creative freedom. 

The CEO and head designer was tired of 

compromising on style when it came to vegan 

shoes, and thus Koi Footwear were created. They 

have always felt that ethical shoes get a bad rap, 

and they are here to change that. Koi transform 

classic styles, made from ethically sourced 

material, to create spectacular unisex designs 

that need to be seen to be believed. 

Community matters, and that is why they 

work with local artists to create one of a kind 

show-stopping shoes. Koi also work to protect 

the world by collaborating with Tribe on 

their Planet Protectors range where each sale 

contributes to protecting the rainforest. 

Koi are a growing 

company with big 

dreams. So come and 

join them! 

Visit their Facebook for a chance to win a 
pair of Koi kicks or visit koifootwear.com

Step out in ‘the best vegan footwear’ in the UK  

New ethical lifestyle 

brand Onesta have 

launched their first 

collection of ultrasoft 

luxurious loungewear 

made sustainably with 

innovative eucalyptus 

fabric. The relaxed 

style, soft textures and 

sophisticated palette are 

great for an all-in-one 

look or mix-and-match. 

Made in the UK, skilled 

craftsmanship ensures quality in every stitch. 

New ethical lifestyle brand Onesta have 

launched their first collection of ultrasoft 

luxurious loungewear made sustainably with 

innovative eucalyptus fabric. The relaxed style, 

soft textures and sophisticated palette are great 

for an all-in-one look or mix-and-match. Made 

in the UK, skilled craftsmanship ensures quality 

in every stitch. 

Visit onesta.uk for beautiful, timeless clothing 
that is kind to people, animals and the planet. 

Onesta – ultrasoft luxurious loungewear

Fashion
Read more online! Visit checklists.co.uk and follow     @checklistsocial

The fashion world thrives on newness and products that have just landed on the market. 
From the sustainable to the surreal, here are the latest trends to get excited about
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Fashion Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. For more, visit checklists.co.uk and follow       @checklistsocial
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grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 

QUARTER PAGE
Portrait: 129.5 x 135.7 mm

EIGHTH PAGE
Landscape: 129.5 x 66 mm 

Portrait: 62.8 x 135.7 mm

THIRD PAGE
Landscape: 263 x 89 mm 

Portrait: 129.5 x 182.4 mm

SIXTH PAGE
Landscape: 129.5 x 89 mm 

1/4 ,  1/8  FEATURE REQUIREMENTS 1/3 ,  1/6  FEATURE REQUIREMENTS

CHECKLIST
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1 / 8

( L A N D S C A P E )1 / 8

(PORTRAIT)

S T R I P

HEADLINE

( L A N D S C A P E )

1 / 3

1 / 6

1 / 3
( P O R T R A I T )

CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 263 x 42.5 mm HEADLINE Landscape: 129.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.


