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Quarter page

� Sixth page

Competition upgrade

£6,000

£4,500

£3,000

£1,000

RATE CARD

•	 80,000 copies of Women's 
Health are published 10 times 
yearly

•	 428,000 average readership 

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

Health, Beauty and Fashion Secrets is 
a full-colour, A4-sized, double-page spread 
of advertorial content published in 
Women's Health Magazine.

Women's Health is a trusted source of 
information for everything related to women's 
wellbeing. Packed full of inspiration for those 
who are interested in quality products and 
services, Health, Beauty and Fashion Secrets 
serves as an essential guide for readers who 
are seeking new and exciting ways to spend. 
Furthermore, with an audience of 60% ABC1 
readers, Women's Health’s affluent readership 

are interested in high-quality, trusted brands to 
ensure they take care of their bodies, appearance 
and keep up with all of the latest trends.

Health, Beauty and Fashion Secrets showcases a 
high-quality selection of products and services to 
suit all tastes and ages, including over-the-counter 
remedies, weight loss and fitness solutions, 
specialist clinics, cosmetic treatments, makeup 
products, food supplements, the latest luxury 

looks, accessories and more.

Health, Beauty and Fashion Secrets is the perfect 
shop window for brands and organisations 
looking to benefit from an impressionable 
audience accustomed to expert commentary 
from award-winning journalists. Featuring in 
Women's Health Magazine presents an amazing 
opportunity to directly target a new and actively 

engaged reader.

•	 60% of Women's Health readers are ABC1

•	 Women's Health boasts 1.7 million social 

followers across all channels

•	 63% of Women's Health readers are over 

the age of 35

Almost a quarter (22%) of Brits  
aged 18-65 suffer from 
blisters each year  
and with characteristic pain 
and discomfort, they can 
literally stop you in your tracks. 

Compeed is the must-have 
blister plaster to help you 

quickly get back on your feet, without letting an 
irritating blister get in the way. Compeed blister 
plasters are one of life’s small solutions that 

make a big difference. They provide instant 
pain relief, better adhesion and 20% faster 
healing than ordinary plasters. 

Applying just one Compeed plaster seals 
the blister and forms a second skin that 
absorbs moisture from the blister until it 
heals. Designed to fit better and be discreet, 
they provide deep cushioning, are sweat- 
and water-proof so they stay in place and 
protect the wound from bacteria and dirt.

Compeed 
Blister Plaster 
Medium is 
£5.49 for five 

When blisters strike, carry on with 
Compeed®

Available in major supermarkets and 
pharmacies nationwide. So whatever path 
you’re on, Compeed keeps you on track.  
Visit compeed.co.uk for more information. 

Remember just how good a little 
self care feels  
From health spa retreats to 
luxurious day spas, darkly 
romantic Yorkshire moors or 
the dramatic landscapes and 
diverse cities of the North 
West; the buzz of London to the 
coastal bliss of the South West, 
a spa break in England can be 
anything you want it to be. 

Spa Breaks have created a 
selection of speciality spas to 
help you find exactly what you 
want, because a spa break is 
one time that you can guarantee it really  
is personal!

Spas MAY have a historic reputation for 
being just for women. However, spa travel 
experts Spabreaks.com are finding an 
increased demand from men to create relaxing 
experiences tailored just for them. 

Visit spabreaks.com or call 0800 043 6600 to 
book your dream spa experience!

Traditionally, men visited spas incidentally, 
either going with a partner or having the odd 
massage while on holiday. However the increased 
conversation around wellbeing is seeing more 
men take time out at spas for themselves. 

As a result, many spas have responded to 
this by updating their style, spa treatments and 
experiences in favour of those that embrace the 
comfort and wellbeing needs of men as well as 
women. Spabreaks.com has also made it easier 
for those looking to treat the men in their life

From digital detox to nutritional know-how and 
soothing massages, Spabreaks.com, Europe’s 

Give your hair a brand-new look with Jerome 
Russell Bblonde®. As the UK’s number one 
blonding brand*, they know blondes better 
than anyone and can help create your  
perfect blonde. 

Conceived in professional salons over 30 
years ago, Bblonde® offers a complete range 
of blonding products to give flexible, maximum 
blonding from the comfort of your own home. 

It’s time for a 
fresh start – and 
that includes 
your hair!

Take your hair to the next level and have amazing blonde with Bblonde® products. 
Find out more at bblondehair.co.uk
*Source: Symphony IRI, Highlighting/Lightening and Bleaching Category, value sales data ending August 2019.

Infused with natural ingredients such as avocado 
oil for enhanced hydration and shine, Bblonde® 
leaves your hair vibrant and looking fabulous.

Jerome Russell Bblonde® has something for 
everybody, from highlighting and bleaching kits,  

Give the gift of glam 

Revolution products are available instore 
at Superdrug. Visit revolutionbeauty.com 
to find out more. 

The Christmas holidays are a great 
time to get glam and try out the 
newest make up products to get you 
in mood to look good and feel great.

Revolution Beauty, the British 
beauty brand storming the high 
street, have a host of products 
that will make wonderful gifts.

Try out their You Are The 
Revolution Advent Calendar – an 
exclusive advent calendar of 
25 Revolution Beauty makeup 
products and accessories. The 
calendar includes a Reloaded shadow palette, 
lipsticks, lip-glosses, highlighters, makeup 
brushes and more.

This year you can pick up a wide range 
of gifts and gift sets that are great stocking 
fillers for all family members, with options 
for men and women of all ages at affordable 
prices. Plus, it’s easy to click to shop from the 
comfort of your own home.

Health, Beauty
Fashion& 

Boohoo is here to empower you to look and feel 
confident for every day and every occasion, affordably. 
With life only getting more expensive, boohoo brings 
the latest trends and fashion inspiration in key pieces 
without the high price tag, ranging from winter comfies 
to the ultimate party dresses.

If you’re looking for affordable fashion for each 
occasion in your life, boohoo has got you with clothes 
that inspire you to love your uniqueness. 

From core pieces such as bomber jackets at £18 
that go with everything, to the athleisure sets you can 
wear again and again, you can look and feel great with 
staple pieces that don’t break the bank. Boohoo believes 
in empowering you to feel amazing in your own skin. 
Whatever you are wearing and whatever the budget.

Clothes that look good on everybody

Order online now from boohoo.com, the destination 
for all occasions, delivering choice, value and 
trend-led fashion.Jacket - £18

LighterLife Xpress Clubs are the first 
new slimming clubs to open in the UK 
and Ireland for over 50 years. We were 
featured on the first edition of ITV’s Save 
Money: Good Health as, “£ for lb,” the 
fastest, most effective and best-value 
weight-loss solution. 

The obesity epidemic rages with 
over half the population overweight or 
obese and over two million attending a 
slimming club each week. This is a vast 
market place providing you with a vibrant 
business opportunity. 

Unlike ordinary slimming clubs, which 
focus on the outdated and ineffective “eat 
less, move more” model, Xpress uses its 
unique mindfulness model developed over 25 
years, which has helped over 400,000 clients. 

Start a new life with one of the UK’s  
fastest-growing wellbeing franchises

As one of the leading brands in the weight-
loss industry, we’ve developed a comprehensive 
training and business support package that 
provides you with the skills you’ll need to grow 
your Xpress franchise – and with the potential to 
earn £990+ per week gross profit from just four 
meetings a week. 

Steaming life into fashion

To get effortless, crease-free clothing at the touch of a button, check out the last two days 
of Propress’ Black Friday offers at propress.co.uk or scan the QR code.

Since 1980, Propress have been one of the go-to 
steamers for Europe’s leading fashion houses. Their 
latest product, the Propress MINI, was created to 
help you achieve beautifully crease-free clothes – 
whether that’s at home, the office or on the go. 

Dress to impress (for less!) 
As one of the 
leading independent 
retailers of luxury 
fashion, Choice 

know a thing or two when it comes to cutting-
edge style. With brands including Moncler, 
Canada Goose, Mallet, Dsquared2, Kenzo and 
Marc Jacobs, Choice Store brings an elevated 
experience to your wardrobe needs.  

Their buying teams only work with the best 
fashion houses in the industry and are always 
on the lookout for brands that bring a little 
something different to the table, but never 
compromise on style.

Both the men’s and women’s ranges cater 
for every occasion, be it a night out on the 
town or a meeting while working from home. 
So whenever you want to look your best, 
Choice can help you out.

Find out more and see Choice’s latest offers.  

Looking and feeling your best are forever intertwined. Whether you’re interested in soothing 
wellness solutions, chic cosmetics or luxe looks, our range of ideas will have you  

looking and feeling fresh

Turn your resolutions into results

Technogym’s solutions offer a  
personalised wellness gift to help  
anyone achieve their goals.

Technogym Bench is the all-inclusive 
functional training solution designed to 
combine the greatest variety of exercises  
with the smallest possible footprint. It allows 
you to perform a wide range of resistance, 
strength and core-training exercises in a 
limited space, thanks to its innovative design 
and included tools.

Technogym Run is one of the quietest and 
lowest consumption treadmills ever, offering 
a wide variety of on-demand workout modes 
and programmes – including trainer-led 

To schedule a complimentary interior design 
consultation to create the wellness space of your 
dreams, visit technogym.com or call 0800 316 2496.

sessions, routines that follow specific objectives, 
as well as virtual immersive outdoor workouts 
that adapt to users’ speed and adjust the incline 
according to the chosen route.

Technogym Live offers endless entertainment 
options, including Netflix, YouTube, TV, 
social media, and more. When it comes to 
bootcamps, the console also offers exercises 
and programmes to perform off-treadmill on the 
Technogym Bench.

Our T350 Folding Treadmill is perfect for 
in-home use. The running deck has a 16-point 
cushion system which reduces the impact 
on your joints when running. It can fold up 
too, giving you back vital floor space, and 
boasts fantastic features, including Bluetooth 
connectivity – so you can listen to your 
favourite music from any Bluetooth device. Our 
T350 Folding Treadmill also has 20 running 
programmes that can test your limits, featuring 
20 levels of incline and 18km/h top speeds, so 
you can amplify your fitness training.

Find out more at lighterlife.com/lighterlife-
mentors or call  0127 963 6988.

Start the new year with a new career

To receive a free personalised career consultation 
for 2024, call 0330 043 0659.

Do you want to earn more and work less in 
2024? By offering higher-revenue services, you 
could increase your turnover. This follows the 
80/20 rule, where 20% of your treatments can 
give you 80% of your profits. 

Profits in the beauty industry are worth 
billions globally and are expected to grow even 
more in 2024, so now is the time to start a new 
career or take your business to the next level. 

Learn a new skill set and start earning up to six  
figures with Scottish Beauty Expert Academy’s fast 
track courses. 

Scottish Beauty Expert Academy are one of 
Scotland’s leading training academies. You can learn 
the latest techniques to give you the competitive 
edge when entering the industry. Their fully 
accredited qualifications allow you to work  
straight away.

Save £1100 on the Ultimate 
Skin Specialist Course*

Health & Wellbeing Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Health & Wellbeing Checklist, please call Hurst Media Company on 0203 478 6017

Enhance and 
enjoy your daily 
routine with the 
revolutionary 
Beautifect Box and 

never be tied down to one place again.
It incorporates expertly engineered 

advanced lighting that simulates 
daylight and evening light, allowing you 
to see true-to-life colours and shades. 

Effortlessly create a flawless 
finish, avoiding makeup mishaps, all 
whilst keeping your makeup superbly 
organised. Get ready anywhere, home 
or away, in less time with less effort and 
achieve a better result. You’ll wonder 
how you ever lived without it. 

A game-changing beauty box

Visit the website beautifect.com and add a complimentary blender using code BEAUTY.  
Find them in Harrods and follow  @Beautifect 

Health, Beauty
Fashion& 

PUBLISHED WITH 

print readership  
of Women's Health

428k

circulation of Women's Health

80k
of readers are ABC1

60%

of readers are over the age of 35

63%

AGE

18-34                                  37%

35+ 	                                              63%

ABC1 - 60%

SOCIAL DEMOGRAPHIC

C2DE - 40%

GENDER

90% 10%

F

M

https://www.hurstmediacompany.co.uk/wp-content/uploads/2022/07/Competitions-Media-Pack-2022.pdf


Best of Travel is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in Women's Health

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4020 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 263 x 42.5 mm HEADLINE Landscape: 129.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images
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