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is worth investing more on unique, quality
services and products to make their wedding
day an unforgettable event.
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The most romantic time of the year!

The Weddings Checklist provides the perfect
shop window for brands and organisations
looking to reach affluent brides and grooms

who are willing to spend a little extra to make o
sure their romantic visions come to life. . o

PARTICULARLY CONSIDERING readers are ABC1

monthly unique visitors to Times Online

e Times Online readers have a mean family

Income oo

of £55,885 Browns specialise in traditional diamonds as well as their all-new Lab Grown
Diamond, a gorgeous altarnative which takes considerably less energy to produce
. Over 70/0 Of readers belleve itis WOrth than digging for the natural kind. Rest assured that you'll still be able to guarantee

the origin of your diamond and it will come fully certified as standard. What's more,

pay]ng extra for qua[ity goods is the average time spent lab-grown is equally as breathtaking as any other kind of diamond - and they are
. ) . typically 20-30% cheaper than their natural counterparts!
+ Around 39% of readers agree that they tend reading The Times Online Discover the huge rangs of gorgaous sngagamant rings Browns Family Jewallars
. have to offer this Christmas. Their concierge team is also able to discuss bespoke
to go for premium brands. requirements to ensure your proposal will be unforgettable.

The Info: Click here to find out more and use discount code CHECKLIST to get a

CLICK HERE TO SEE A LIVE FEATURE

RATE CARD DISTRIBUTION DEMOGRAPHICS

Sponsored article and o Published on the The Times Online GENDER AGE

banner package £15,000 homepage and hosted on the website

Promoted by way of circa 10m ad-site traffic drivers: perpetually AR TR 35-54: 33%
1 sponsored article e , 1 MPU e , 1 billboard o o o Promoted by way of circa 10m ad-site

1 mobile banner @), 1 leaderboard @ traffic drivers

Video upgrade £1,000 ¢ Available nationwide

Competition Upgrade £1,000 51% 48% 55+: 41%

Sources: News UK
Last updated: Jun'22

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

All ad-site drivers are dictated by Times algorithms, promoted at News UK’s discretion


https://www.thetimes.co.uk/travel/article/luxury-unusual-holidays-uk-india-croatia-greece-venice-thailand/
https://www.hurstmediacompany.co.uk/wp-content/uploads/2021/05/Competitions-published-with-the-national-press-and-Hurst-Media.pdf
https://www.hurstmediacompany.co.uk/wp-content/uploads/2021/05/Competitions-published-with-the-national-press-and-Hurst-Media.pdf

ADVERTISING POSITIONS

DESKTOP

BILLBOARD

SPONSORED
ARTICLE

TABLET MOBILE
T 1 1
LEADERBOARD MOBILE STICKY AD

MPU —

fllm

il |

SPONSORED
ARTICLE

SPONSORED
ARTICLE

LAYOUTS FOR ILLUSTRATION PURPOSES ONLY

SPONSORED ARTICLE SPECS DISPLAY AD SPECS

COPY SPECIFICATION

e Word count: 150 words
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¢ Image size: 1000px (w) x 667px (h)
e Format: RGB JPEG or PNG

¢ Resolution: 72 dpi

Images should be high quality lifestyle photographs promoting
your product or service. In case of a video upgrade, that should be
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CREATION PROCESS
* After receiving your content, Hurst Media Company will review
and forward to Times Online.

« Copy for advertorial features will be subedited by Times Online's
editorial team to meet their house style.

PROOFING & APPROVAL PROCESS

e Hurst Media Company will supply a proof to you.

« After sending a proof, we require either your approval to publish
the article or any factual copy corrections.

« If you have any copy changes, you have the option of two rounds
of corrections before final approval is required.

¢ Please ensure any amendments are clear and concise.

e Approval is required within 48 hours unless advised otherwise.
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Times Online.
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We reserve the right to convert images to meet the technical
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