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The Valentine's Day Checklist is a full-colour, 

tabloid-sized double page of advertorial content 

published in the Metro on Fridays.

With an average reader age of 45, much of the 

Metro readership is made up of couples and 

families. The Valentine's Day Checklist therefore 

acts as a useful guide for partners when it comes 

to splashing on Valentine’s Day gifts for that special 

someone.

The Valentine's Day Checklist showcases a 

high-quality selection of products and services 

to awaken and inspire your senses, ranging from 

chocolate and sweets options, jewellery and 

watches, and staycations for two to romantic travel 

destinations.

Metro readers can also pore over activities and 

attractions, the best lingerie, as well as fun gadgets 

and leather goods for him and her.

The Valentine's Day Checklist serves as an essential 

guide for couples, packed with inspiration for 

how to give the best possible gift for the one who 

deserves it most. Published just before the special 

day, the Valentine's Day Checklist is the perfect 

shop window for brands and organisations to 

benefit from an engaged audience focused on love 

and romantic gifting. 

•	 A majority 53% of Metro readers are aged  

18 to 44

•	 The Metro readership is made up of 43% 

female readers

•	 The Metro has a 2.3 million daily readership 

throughout the UK.

Valentine's
Day

Remember just how good a little self care feels  
From health spa retreats to 
luxurious day spas, darkly 

romantic Yorkshire moors or the 

dramatic landscapes and diverse 

cities of the North West; the buzz 

of London to the coastal bliss of 

the South West, a spa break in 

England can be anything you 

want it to be. 

Spa Breaks have created a 

selection of speciality spas to 

help you find exactly what you 

want, because a spa break is one 

time that you can guarantee it 

really is personal!

Spas MAY have a historic reputation for being 

just for women. However, spa travel experts 

Spabreaks.com are finding an increased demand 

from men to create relaxing experiences tailored 

just for them. 

Traditionally, men visited spas incidentally, 

either going with a partner or having the 

odd massage while on holiday. However the 

Visit spabreaks.com or call 0800 043 6600  
to book your dream spa experience!

increased conversation around wellbeing is seeing 

more men take time out at spas for themselves. 

As a result, many spas have responded to this by 

updating their style, spa treatments and experiences 

in favour of those that embrace the comfort 

and wellbeing needs of men as well as women. 

Spabreaks.com has also made it easier for those 

looking to treat the men in their life

From digital detox to nutritional know-how 

and soothing massages, Spabreaks.com, Europe’s 

number one spa booking agency wants you to 

remember just how good a little self care feels.

Floreat presents wine in a very appealing way 

for contemporary consumers. It takes its name 

from the Latin phrase ‘let flourish’. This has been 

applied to all aspects of Floreat’s creation, where 

only biodynamic herbs are used, through to the 

attention when blending this extraordinarily 

complex new drink. This cares for the 

environmental surroundings as well as providing 

the best source of natural ingredients.

Floreat also only uses medical-grade herbs, so 

that as much of the plant is incorporated into the 

drink as possible. This provides a wonderfully 

complex bright zesty drink, reminiscent of the 

Cornish sunshine where Floreat was created. 

This sophisticated sparkling botanic wine is 

low in calories and less than half the alcohol of 

traditional offerings. 

Fusing environmental wellness and sophisticated 
botanic wine

Use coupon code ‘NATURAL’ to receive six bottles for £95. For further information  
or to order, visit floreatwines.com or email info@theflowermines.com 

Serve Floreat chilled in almost any setting – it 

accompanies fish or chicken dishes. It is an inspired 

choice for guests and is best enjoyed among friends. 

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Weddings
In honour of the most romantic time of the year, we’ve curated a selection of the 

perfect gifts for that special someone

Lily Beach Resort & Spa – the ideal all- 
inclusive resort retreat in the Maldives 

To book your exclusive offer enter code SUNDAY in the booking engine.  
Visit lilybeachmaldives.com to book. Contact reservations@lilybeachmaldives.com 
or (+960) 668 0013 to speak to a member of the team. 

The award-winning Best Luxury All-Inclusive 

Resort is a mere 25-minute scenic seaplane 

transfer from the capital Male. The combination 

of proximity, the legendary Premium All-

Inclusive Plan and the surrounding natural 

beauty of the Maldives, makes Lily Beach Resort 

& Spa one of the most sought-after affordable 

luxury destinations in South Ari Atoll.

This barefoot luxury resort offers a 

combination of 125 luxury villas. The new  

beach suite villas offers direct beach access,  

as well as a private pool. For those looking for  

an overwater experience, the delightfully 

designed Deluxe Water Villas with Pool  

features a ‘glass-bottom experience’, that  

offers unsurpassed views across the crystal-

clear waters of the Indian Ocean. 

Lily Beach Resort & Spa has a vibrant 

Maldivian atmosphere, selection of four bustling 

bars, and restaurants, from Italian fine dining to 

Thai Indian Fusion at the Tamarind Restaurant, 

and themed dine around experiences at Lily Maa.  

Choose from premium award-winning cognacs 

and champagnes, including Taittinger, which is 

available in the Premium All-Inclusive Plan.

Enrich your senses whilst snorkelling with whale 

sharks, or explore the hidden coral reefs whilst 

deep sea diving with their fully qualified PADI 

instructors, or simply delight in wellness at the 

overwater Tamara Spa.

Due to the authentic Maldivian hospitality 

provided by the resort you may come as a stranger, 

but you will surely leave as a friend. 
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PROOF INFORMATION
• For a lower file size, this is a low-resolution proof. A high-quality version will be sent to press. 

• This advertorial has been designed according to 

the house style pre-approved by the publisher 

(including typography, which can’t be changed). 

• Copy has been subedited by the editorial team as  

per the publisher’s house style (including copy in 
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within the publication. Your advertorial will be 
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• Please return your feedback or approval within 

48 hours of receiving this proof, unless advised 

otherwise by the production team. 

Visit the iconic city of Bath in style

Book a property and consider yourself pampered. Visit bathluxurystays.co.uk for more 
information. Quote CHECKLIST when booking for a complimentary bottle of wine and box  
of chocolates on arrival.

Let Bath Luxury Stays find you the most 

heavenly holiday, in the UNESCO World 

Heritage city of Bath.

Offering a range of exquisite period properties in 

prime locations, with Bath Luxury Stays fine linen, 

luxury toiletries and delicious treats await. From 

historic stately homes, sleeping up to 20 people, 

to city penthouses, ideal for a couple’s romantic 

getaway, with views of the UK’s only natural 

thermal waters, they provide the perfect retreat 

from which to explore the grandeur of Bath and its 

picturesque surroundings.

They will make sure that every detail of your stay 

is luxurious – from fragranced handmade bath 

products to personalised, locally sourced welcome 

baskets. Their founder, Rebecca Kemp, is on hand 

at any time, answering questions and making 

recommendations to ensure that every guest has a 

five-star holiday.
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Experience the finest in British jewellery and luxury accessories this Christmas at the 
website deakinandfrancis.com

Deakin & Francis 

have created a world 

of luxury cufflinks 

with a sophisticated 

range of designs in 

18ct gold and sterling 

silver. Established in 1786 in Birmingham’s Jewellery 

Quarter, still on the same premises, Deakin & 

Francis are leading British jewellers with unmatched 

heritage, craftsmanship and enduring quality.

Their jewellers and goldsmiths are passionate 

about their craft, sourcing the world’s finest 

gemstones to create hand-made fine jewellery, 

representing luxury style and sophistication. 

Traditional or modern, minimalist or intricate, 

Deakin & Francis offer a wide range of luxury 

cufflinks, signet rings, ladies fine jewellery and 

homeware. Stockists include Harrods and other 

prestigious stores across the globe.

A timeless addition to any shirt
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Alston Hall is self catering, whole-house accommodation for exclusive use 

for three to seven nights, from only £15 per person per night. All rooms are 

en suite, with indoor and outdoor pools, a tennis court and croquet lawn, 

as well as a snooker room and BBQs, including beautiful grounds. Superb 

country walks and local beaches.

Alston Hall, South Devon, sleeps 38 

Visit their website alstonhall.co.uk 
and  for exclusive offers.

Antique and vintage rings

Shop online to view the latest collection by visiting 
centralvintagejewellery.co.uk or 
follow  @centralvintagejewellery

Central Vintage Jewellery are home to a 

thoughtful and professionally curated collection 

of antique and vintage rings particularly 

inspired by the Edwardian and Art Deco period. 

As a friendly, family-owned business, trading 

for over 20 years, they pride themselves on their 

knowledge, expertise and excellent 

customer service. They specialise in 18ct gold 

antique and vintage rings, all uniquely set with 

diamonds and beautifully coloured gemstones 

which are all offered at the most competitive prices 

and shipped worldwide. 

Flowers To Yours (FTY) is a unique online 

florists offering a national delivery service for 

people who love flowers and care passionately 

about looking after the environment.  

At FTY, everything they design has the 

welfare of the environment at its heart. 

Your stunning seasonal bouquet will be in a 

hand-tied arrangement with the stems nestled 

in moist moss enveloped in a starch bag to 

ensure your flowers remain fresh and ready 

for you to place in a vase when opened. 

Visit flowerstoyours.com 
to order your flowers today. 
Use code CHECKFTY10 
for 10% off.

Gorgeous flowers delivered right to your door

As a thank you for helping them play a part in 

reducing waste footprint, you will also receive an 

individual bag of wildflower seeds for you to sow 

at home to encourage the UK’s fragile bee and 

pollinator populations to thrive.

Everything you receive from Flowers To Yours is 

home compostable, therefore, 

nothing needs to go to landfill.

Weddings Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.
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La Gioiosa launch Jubilee Prosecco Rosé with designer Yvonne Ellen

Visit lagioiosa.co.uk and follow   @lagioiosa_uk to find out more. 

Limited-edition La Gioiosa Prosecco Rosé Millesimato 

has been created in collaboration with British designer 

Yvonne Ellen to celebrate the Queen’s Platinum Jubilee.  

Yvonne chose her pet budgies – Paul and Simon 

– to appear on the limited-edition label alongside a 

bright green parakeet – a breed that can be found by 

Buckingham Palace in London’s Hyde Park.  

La Gioiosa Prosecco Rosé is the premium pink vegan 

fizz to share with and gift to loved ones. Raise a pretty 

glass together with friends and family during the anniversary bank 

holiday and into the summer.

This Rosé is silky and full-bodied, presenting a very  

pleasant balance between fruity and floral notes and an  

intense aromatic profile.

Limited-edition La Gioiosa Prosecco Rosé Millesimato 2021 is in 

Tesco, Waitrose, Sainsbury’s and Majestic – RRP £10.99. #ShareTheJoy
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Rediscover Northumberland at Walwick Hall

Book your autumn stay at walwickhall.com

You are invited to take the time to unwind in 

ultimate luxury this Autumn. Hidden in the 

heart of Northumberland, this world away from 

the norm offers distinctive bedroom suites 

to relax in, while a bespoke treatment in the 

secluded spa will leave you feeling rejuvenation 

like never before. The glass-walled pool is ideal 

for a leisurely swim, while time spent in the 

luxury jacuzzi allows you to fall in love with 

astonishing views of the Tyne Valley.

Relish exquisite dining experiences in 

The Dining Room, as award-winning chefs 

create traditional dishes with a modern twist. 

Designed to inspire, charm and delight, each 

course blends the freshest ingredients from 

their own kitchen garden and unparalleled 

Northumbrian larder, making your time all the 

more memorable.

Throughout your stay, the sweeping 

landscape acts as a beautiful seasonal backdrop. 

With the historic Hadrian’s Wall a stone’s  

throw from the hotel, Walwick Hall is positioned 

to offer a perfect retreat to recharge in a 

Newly reimagined Le Méridien 
Ile Maurice in Mauritius
Le Méridien Ile Maurice is back 

in operation, following a £60m 

transformation. Beautifully 

positioned along a kilometre 

of sandy beach in Pointe aux 

Piments, on the north-west coast 

of Mauritius, guests can connect  

with nature, soak in the sweeping 

views of the Indian Ocean and 

savour the moment.

Boasting 261 rooms, stylishly 

spread along the beach, including 

an adult only wing – discover 

nirvana with unparalleled ocean 

Email reservations@meridienmauritius.com or 
call (+230) 204 3333 to find out more. 

views. 

Inspired by innovative flavours the 

resort proposes four restaurants and 

three bars, offering international, local, 

Indian, and Italian delicacies. 

Reimagined spaces continue in 

the spa with the first snow room in 

Mauritius, in partnership with Phytomer, 

a new Kids’ Hub with Le Méridien Family 

programming for all ages, and dedicated 

event spaces including one of the largest 

ballrooms in Mauritius, suitable for 

hosting large gatherings and celebrations. 

Valentine's
Day
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agree “I like to try out new
food products”

63%

AGE

15-24                     10.3%

25-34 	                             23.6%
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•	 670,197 copies of London 
Metro published daily

•	 1,320,000 average London 
issue readership

•	 London distribution

Daily print readership 
of Metro

1.3m
of readers strongly agree "it's 

important to continue learning 
new things throughout your life"

38%

read Metro before 9am each 
day, with most on a train, tube 

or bus journey

75%
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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