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Competition upgrade

£7,500

£5,625

£3,750

£1,000
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CLICK HERE TO SEE THE COMPETITION MEDIA PACK

Before After

Natural skin and haircare products for your little one

Their products are available at the website 
nalasbaby.co.uk and Boots.

Nala’s Baby offer the 

newest baby skin and hair 

care range. Their products 

have been scientifically 

created with love and care to cater to your little one 

from new-born all the way through to childhood. 

Watch them blossom – parenting made simpler 
Award-winning, effortlessly smart and with 

five-star reviews, it’s no wonder the Bluebell 

Smart Baby Monitor is shaking up the baby 

monitor industry. Reinventing the traditional 

monitor, Bluebell offers real-time alerts on your 

baby’s breathing, temperature, crying, sleep 

and more. This allows new mums and dads to 

get more shut-eye themselves and parent with 

confidence. Bluebell allows you to log and track 

things like feeds, pumping, nappy changes so 

you can boss that all important routine! Featuring 

a handy nightlight, white noise and two-way 

audio controlled by the app that shows useful data 

trends and logs your baby’s milestones, Bluebell 

has everything covered in one handy product.

Designed by doctors (who are parents too!), 

Bluebell set out to relieve parental anxiety and 

reduce stress. It’s giving parents across the UK 

more time back and peace of mind. It really is 

parenting made simpler. Designed by doctors 

(who are parents too!), Bluebell set out to relieve 

parental anxiety and reduce stress. It’s giving 

parents across the UK more time back and 

Visit the website bluebell.io – use promo code 
BLUEBELL2 for a 10% discount.

peace of mind. It really is parenting made simpler. 

Designed by doctors (who are parents too!), Bluebell 

set out to relieve parental anxiety and reduce stress. 

It’s giving parents across the UK more time back and 

peace of mind. It really is parenting made simpler. 

For your little one’s cot or cot 
bed, and for more information, 
visit thelittlegreensheep.co.uk 

With a baby spending on 

average 14 hours a day 

sleeping, why not ensure 

they’re getting the best, 

natural night’s sleep?

With its range of 

award-winning, lovingly 

handmade mattresses, 

The Little Green Sheep 

has been championing 

the importance of a 

natural night’s sleep for 

over a decade. 

The brand’s new 

Natural Pocket Sprung 

Mattress is a real first, 

offering a dual-sided 

design to provide firm 

support for a baby, as 

recommended by safe sleep 

experts. After 12 months, 

simply flip it over for 

Wake them up with a spring in their step
progressive support throughout 

toddlerhood, and beyond. 

From the luxuriously soft 

fleece wool and naturally 

sourced coconut coir at the 

core, to the 100% cosy cotton 

cover, the Natural Pocket Sprung 

Mattress is made using only the 

finest materials. 

It is free from all nasties, 

hypo-allergenic, and naturally 

breathable. Combined with 

a three-year guarantee, this 

stunning mattress truly excels.

With many parents finding car seat shopping 

confusing, leading British nursery brand Silver 

Cross is helping to simplify this process with its 

quality car safety collection. 

The four car seats, Dream, Motion, 

Balance and Discover, offer solutions 

from birth to 12-years-old, so parents 

can easily select the correct one 

for each stage of their child’s 

development. 

All seats offer ISOFIX to enable 

the easiest fitting, with Dream and 

Motion also being i-Size approved.

For added reassurance, the 

collection is supported by 

a unique Car Safety Made 

Simple mobile app. 

Available to download  

on the App Store and Google 

Play, the app links  

to a QR code on each car seat  

and provides a simple step-by-

step installation guide,  

Feel secure using the best car seat for your child

Shop the car seat collection at the website 
silvercrossbaby.com

so parents can be assured that their car seat is  

fitted safely and correctly. 

All four car seats share a standout look and feel 

with the softest fabrics, 

diamond quilting 

and ergonomically 

contoured design. 

A breathable 

natural bamboo 

fabric that’s super 

soft to the touch  

is used throughout 

the collection. 

It has thermo 

regulating properties 

which absorb moisture, 

keeping little ones 

warm yet dry, while 

hypoallergenic properties 

make it perfect for 

sensitive baby skin. 

The three early 

stage car seats also 

have a removable 

padded insert, which can 

be adjusted as little ones grow, 

ensuring they’re always comfortable. 

Read more online! Visit checklists.co.uk and follow     @checklistsocial

From nursery options to innovative tech and travel essentials, 
discover our selection of ideas to benefit both mum and baby alike

The perfect nursery for your little one
Bright Horizons has been trusted by parents for over 

30 years to provide exceptional care and education 

for children aged six months to five years. 

Your local Bright Horizons day nursery and 

preschool features beautiful age-appropriate 

rooms, with high quality equipment and 

resources. Many Bright Horizons nurseries offer 

free-flow access to safe gardens to extend the 

fun and learning outside, as well as help your 

child explore a variety of surroundings.

You’ll find welcoming, highly dedicated teams 

of nursery practitioners with care and education 

at the heart of what they do, as well as secure 

To find out more visit brighthorizons.co.uk/family-checklist to discover your local nursery 
or call 0333 363 7243 to book a personal tour today.

well-designed environments that inspire and 

engage young minds.

Health and nutrition is a huge part of your child’s 

time with Bright Horizons, and its extracurricular 

activities get them moving, learning and playing. 

Fees are all-inclusive, with freshly prepared healthy 

meals and snacks made on site by nursery chefs.

Bright Horizons’ brand new Bright Beginnings 

curriculum also launches this summer, with 

an emphasis on health and wellbeing as well as 

learning and early years education.

Bright Horizons really is your family solution, 

supporting you from pregnancy right through to 

preschool. Whether it’s a return to work or you’re 

keen to get your little one socialising after an 

extended period at home, Bright Horizons has the 

perfect local nursery for you.

ADVERTISEMENT ADVERTISEMENT

Mum and Baby Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

The Mum and Baby Checklist is a full-colour, 

tabloid-sized single-page of advertorial content 

published in the Metro on Fridays.

 

With an average reader age of 45, much of the 

Metro readership is made up of families and 

parents-to-be. The Mum and Baby Checklist 

therefore acts as a useful guide for parents and 

expecting parents when it comes to making 

important choices for their little ones.

 

The Mum and Baby Checklist showcases a high-

quality selection of products and services to benefit 

all mums and mums to be, ranging from food and 

drink options, fashion essentials, and parenting 

advice to family-friendly travel destinations and 

family finances. 

Metro readers can also pore over school and 

learning essentials, activities and attractions for little 

ones, as well as fun gadgets and games to keep the 

entire family happy.

 

The Mum and Baby Checklist serves as an essential 

guide for parents, packed with inspiration for how 

to give their children the best start in life. Published 

at a time when families often focus on future plans 

for their children, the Mum and Baby Checklist  

is the perfect shop window for brands and 

organisations to benefit from an engaged audience 

focused on family matters.

 

•	 A majority 53% of Metro readers are aged  

18 to 44

•	 The Metro readership is made up of 43% 

female readers

•	 The Metro has a 2.3 million daily readership 

throughout the UK.

PUBLISHED WITH LONDON 

agree “I like to try out new
food products”

63%

AGE

15-24                     10.3%

25-34 	                             23.6%

35-44	                       18.2%

45-64 	                                            32.2%

65+ 	               12.8%

ABC1 - 57.5%

C2DE -  42.5%

SOCIAL DEMOGRAPHIC GENDER

61% 39%

M

F

•	 670,197 copies of London 
Metro published daily

•	 1,320,000 average London 
issue readership

•	 London distribution

Daily print readership 
of Metro

1.3m
of readers strongly agree "it's 

important to continue learning 
new things throughout your life"

38%

read Metro before 9am each 
day, with most on a train, tube 

or bus journey

75%



Checklist is advertorial content compiled by Hurst Media Company Ltd which takes sole 
responsibility for the content, but is published in Metro

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, 1 Phipp Street, London, EC2A 4PS 
Company number: 08375910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4020 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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THIRD PAGE
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SIXTH PAGE
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CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 263 x 42.5 mm HEADLINE Landscape: 129.5 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images
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